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Introduction:

Why social media

(Note: Helpedalong by Writesonicbutall language is human)

Findingtheright contributors foryourarticle Collectionis, in part,about networking.
Itdependson personal connectionsand trustworthy word-of-mouthreferrals. You
likelyalready haveastrong personalresearch network, whichisonereasonyour
journalinvited youto Guest Edit your Collection. Additionally, you probably know how
tomake new connections atresearch conferences.

Alsoknown as social networking, social media, isanothervaluable tool to expand your
networkandattracttheright contributorstoyour Collection. After publication, you
canalsousethese platformstodiscussand promote thearticles featuredin your
Collection.

Moreover, social mediaplayacrucial roleinenabling direct communication with
researchersinyour field, eventhose youmay not be familiar with yet, apart from their
reputationor published work. Itallows you to engage with potential contributorsin
nearreal-time, answer their questions, clarify the scope of your Collection, and build
connectionsthat can help expand your network. Thisis valuable even afteryou have
finished working onyour Collection.

Social mediaisanongoing conversation. Viewingit thisway means that the dialogue
doesn’tendonceyou'verecruited contributors. It’simportant to continue discussing
thearticles you've publishedin your Collection. If your Collection allows for
submissions whilealso publishingarticles, youcanuse thearticles you’ve already
publishedtoattract new contributors.
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How tousesocial media
to promote your
Collection

Usingsocial mediamakesit possibleto:

Engagewithabroader
audience: social media
canhelpyoubring
articlestothe general
publicand mainstream
media.

Drivearticle traffic Useshort, succinct
and downloads: over messagestoengage
75% of respondents to withresearchersin
oursurveyindicated your field, facilitate
thattheyusesocial discussionand gauge
mediatoaccessand opinion on key
readarticles. questions.

Andresearchersdousetheseplatformsintheirresearch work. Some statistics that
demonstrate thisinclude:

Awareness of social platformsis very high: most are now known by
>75% of researchers.!

Three-quarters of global active researchers say they use social
platforms forwork purposes, with 82% of these using social platforms
fordiscovery of research content.

Sources

1.Springer Nature Social Media Survey 2024
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https://figshare.com/articles/dataset/Springer_Nature_Social_Media_Survey_2024/27873657/1?file=50677974
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How Springer Nature
helps

We actively supportandencourage Collections guest editors to use their personal
socialchannelsin promoting their Collectionsand engaging with the academic
community.

When promoting the Collection on social media, focus on highlighting its most
noteworthyaspects while keeping space constraintsin mind. This couldinclude key
discoveriesthat havealready been publishedinthe Collection (ifitacceptsarticles
duringitsopen phase), notable authorswhoareonboard, oracall for papers. Use your
editorial judgment to determine what to emphasize. Be sure to mention the lead
author(s) who have either committed tosubmittinganarticle or have already
publishedone, if applicable. If these authorsare active on social media, consider
taggingtheminyourpost. Also,informtheminadvance thatyouplantoshare
informationabouttheirarticle.

It'simportant to continue posting even after yourarticles have been published to
discussthem further. One effectiveapproachistoselectarticles that you believe will
beespeciallyinterestingtoyouraudienceand explainwhytheystandout. This not
onlyhighlights the contentin your Collection butalso showcases your personal
expertise. Additionally,bereadytoengagein conversationsandrespond to comments
aboutthesearticles.

Besuretoincludeatleastoneimagein your post, suchasavisualorchartthat
highlights akeydiscoveryfromthearticle. Dependingon the platform you are using,
consideraddingahashtagforthe mostimportantwordsinthetitleortopic. If the
Collectionisrelatedtoanongoingorupcoming conference, youcanalsouse the
conference’s hashtag. This will help peoplelooking forinformation and discussions
about that conference to easily find your post.

springernature.com
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Getting started

Choosing theright social media platform(s)

Anestimated 7 million global researchers consumeresearch viasocial media. Three-
quartersof global activeresearcherssay theyusesocial platforms forwork purposes,
with 82% of these using social platforms for discovery of research content.
Researchersin Chinausesocial platforms more for contentdiscovery, help with
experiments, and lessfor self-promotion,andalsoreport that social mediaisagreater
influence forthem on submitting papers, comparedtoresearchersworldwide.
(source: https://figshare.com/s/1afc781ec0b01193d4c0?file=50677974)

Choosingtheright social media platformis crucial for effectively engaging with your
research community. By focusing onasingle platform where youraudience is most
active,youcan manage your time and resources more efficiently. Consulting with
colleaguesandobservinghow they use social media can provide valuableinsightsinto
best practicesand community preferences. Additionally, sharing the workload with
others can make social mediamanagement more sustainable. Understanding your
community’s behavior on social media helps you create content that resonatesand
fosters meaningful engagement.

Global growthinawarenessandusage—both awarenessanduse of social platforms
has grown substantially since 2019. ResearchGate remains highly recognized and
used, but YouTube and LinkedIn have grown faster than Facebook and X (formerly
Twitter). Globally, X (formerly Twitter) seesthelargest dropinreportedactivity level
ascomparedto2023.

ResearchGateand WeChatleadinresearch activities. Forexample, outside of China,
ResearchGateoutperformsLinkedInforallresearch-related activities, except
networkingand collaboration. In China,WeChatis the mostused platform forall types
of research-related activities. And, globally, “power authors” tend to use
ResearchGate more,and forawiderset of activities.

springernature.com
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Below, you'll find key tips, examples, and hits on the primary social media platforms to
help you decide which one(s) areright for you,and to help you make the most of using

them.

C,

1.Focuson OnePlatform:

Concentrate youreffortsona
single social media channel
where yourresearch
communityis mostactive.

Key hints and tips

()

2. ConsultColleagues:

Askyour colleagues which
platformstheyuseregularly
toengagewithresearch.

Q

3.0bserveandLearn:

Followand observe how
colleaguesand competing
journalsuse social mediato
understand effective posting
strategies.

AR

4.Understand Your
Community:

Listeningand watching how
your communityinteractson
social mediahelps you tailor
your contenttotheir

preferences.

Importance

@ Efficiency: Focusingonone platformallows youto manage
yourtime and resources more effectively.

©@ Relevance: Engagingonthe platformwhere yourcommunityis
activeensuresyourcontentreaches therightaudience.

© Collaboration: Sharing the workload with colleagues can make
managing social media more sustainable.

© Insight: Observing others helpsyoulearn best practicesand
avoid common pitfalls.

©® Community Engagement: Understanding your community’s
behavioronsocial media helps you create more engaging and
relevant content.

LTI 11

Perhapsthebestwaytogetstartedin knowing howandwhat to post—andwhat to
watch out for—is tolistenfirst. If you're new to social media, it might beagoodideato
follow other journalsin your field (maybe ones youread regularly) or colleagues who
arealreadyactivetoseewhattheypost,and how peoplereact. Youcan getagood
sense of yourdiscipline’s particular community by watching andlistening to how your
colleaguesare already using social media.
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Thesocial media
platforms—and
howtousethem

Now that we've talked about the why and where of social
media, let’s turn to the how of social media.

Keepinmind: There’salot happeningon social media. That
meansitcanbeabitofachallengetostandout. Onewayisto
talk about why potential contributors should want to submit
toyour Collection (as you mightimagine, they’re seeing many
invitations), orwhythearticle from your Collection that you're
discussingisimportant. Putanotherway, youcantrytotalk
aboutwhat’sinitforthem,ascontributorsorreaders—why
your Collection, asopposedto (orinaddition to) others. Asyou
arelikely seeing many Collection calls for papers yourself—you
can putyourselfintothat frame of mind,and thinkabout what
might catch yourattentionasanauthor,and then craft your
postswiththatframe of mind.

Nowontothe practical details. Below you’ll find instructions
and examples of how to best make use of the most common
platforms. You'll find them eachin theirown section.

springernature.com
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Facebook

Adding your Collectionorarticleimageand
linkto a Facebook post:

Navigate tothe page where youwantto post:

Your page: You can create a post for your page from the top of the News Feed.

Agroup: Tap =, then “Groups.” Find a group underneath “Groups you’ve joined”
orusethesearchbaratthetop.

Tap the post box. Onyour personal page,

thisatthetop of your News Feed. If you'’re
postingtoagroup, you'll find the boxjust
below the cover photo.

1 Enteryourcontentinto the post box.

2. Addanimagetoyourpostbyclicking
onthePhotobuttoninthebottom
menu bar. When yourcameraroll pops
up, selectthe Collection social media
imageandclick “Done” inthe topright
corner.

If you're happywith the way your post looks, click “Post” in the top right corner of
thescreen. Yourpostwillthenbe shared tothe page.
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X/Twitter

Adding your Collectionimage andlinktoa X post:

1. Enteryourcontentinto the “Post” box
atthetop of yourHomepage.
Alternatively,youcanclickonthe
“Post” button at the bottom of the
navigation menuon theleft, which will
enablea “Post” box to pop up onyour
screen.

p) Clickonthephotoicontoselectyour
Collectionimage fromitssaved
location.

3 If you're happy with the way your post
' looks, clickthe “Post” buttonin the
bottomright corner.



Boostimpactand visibility: How to use social media to promote your Collection

Bluesky

Blueskyisanew platformthatisrapidly gainingusersduetoitsinnovative approachto
contentdistribution through feeds. To share your journal Collection effectively, you
canincludethe appropriate emojiorhashtagin your poststotarget specific feeds.

springernature.com

n

Eitheronthedesktopversionorinthe
inthe mobileapp, tap the “New Post”
iconatthebottom of theleft column:

2. Enteryourcontentintothe post box. Make
suretoinclude theappropriate emojior
iconsothatthepostwillbesenttothe
specificfeed. Hereitisthetesttube w,
which stands for #academicsky, the
academicfeedandtheresearch
community. Thenclickonthe photoiconat
thebottomleftand choose yourimage. For
abetteraccessibility you’ll have the option
toadd Alternative Text.
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Assoonasyouclickon “Save” here, you
* willreturnto the post boxwhereyou
canaddtherelevanthandleofthe
publisher, here forexample
@springer.springernature.com

4., Ifeverythingissetandthecharacter
counthasnotbeen exceeded, clickon
“Post” tosendthesocial posttothe
respective feed.

Tohelp getyoustarted,and make sure you
haveallthe tools youneedto makethe
most of this exciting platform, some
accounts have Bluesky Starter Packs.
Nature Portfolio, forinstance, hasapack for
journalsandoneforeditors.


https://bsky.app/starter-pack/natureportfolio.nature.com/3ldlmb4vlmi2q
https://bsky.app/starter-pack/natureportfolio.nature.com/3laomtbrl6k23
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LinkedIn

LinkedIn only officially supportsadding clickable links to photoand video postson
the mobileapp. Here’s what you need todo:

Inthe mobile app, tap the “Post” Enteryourcontentintothepost 3 When your CameraRoll opens,
L] L]
iconatthebottomofthescreen. box. Thenclickonthe photoiconat selectthe Collectionimageandtap
the bottom left. “Add” intheupperright corner.

Thiswill take youtoan Editscreen
whereyou’llhave the optiontoadd
Alternative Text for better
accessibilityortagfellow Guest
Editorsbytappingtheiconsatthe
bottom —oryoucansimplyclick
“Next” inthe upperright corner.

4., If you're happy with the way your
postlooks,youcaneithertapthe
Clockiconintheupperrightcorner
toscheduleitforaspecificdate/
timeorclick the “Post” button to
dosoimmediately.
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Instagram
5

Adding a link to your Collection on your
Instagram profile:

Theeasiest way to promote your Collection vialnstagramistodisplaya linkin your
profile.

GotoyourInstagram profileand 2 Tap “Addlinks” and thenselect “Add external link”.
' tap “Edit profile”. '

3 Enterthebitlylink for your If youwant toadd adescription for Your Collectioninformation
Collection’slanding page that was yourlink, you canenteradditional shouldthenappearinyour profile
providedtoyou. Youcanalsoadda texttoyourBioto provide context. asbelow:

titletodescribethelink (e.g.
Collection CFP). This title will not
bevisibleonyourprofile -itisjust
foryourownreference.
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Anylink placed herewill be hyperlinked. This means that people can tap thelinkand
gostraight to the website. When you make an Instagram post, you can use the post’s
captiontotell peopletovisit your profile for therelevantlink. Thisis often done by
addinga “Linkin bio.” You canadd up tofivelinksin your bio using this method.

Using an Instagram feed post to promote
your Collection: Adding a link to your
Instagram Story:

While youmightnotbeabletoaddalinktoapermanentinstagram post, youcanuse
Instagram Stories tosharelinks. The link will showas arectangularbutton for your
viewerstotap.

Toadd promote your Collectionvia Instagram Stories, follow the below steps:

15

1 Atthetopleftof yourinstagram 2 Tapthe “Aa” ontheleftside of the screenand thenthestickericon atthe top.

home page, tap theblue plussign
nexttoyour profile picture. When
you get tothe “Add tostory”

screen, tapthe “Camera” option.
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3. Tapthe “Photo” iconandselect 4. Onceagaintap thestickericonat ] If you’re happywith the way your
the Collectionimage from your thetopandthenselectthe “Link” Storylooks, clickthearrowatthe
CameraRoll. Youcanadjustthe option. Enteryour Collection bit.ly bottomright cornerto post.
size/positioning of theimage as URL. You canalso customize what
you'd like. youwantthestickertosay (e.g.

Learn how to submit yourwork).
Tap “Done” inthetopright corner
oncebothfieldsarecompleted.
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WeChat

Adding your Collectionimage and
promotional text and link toa WeChat
Moments(AA& &) post:

T

1. OpenWeChat Appandgoto &I 2. Findthe Cameraiconnextto$X
toopen BR&E andclickitopentoaddyour
Collectionimage from mobile
phone MFHAEAIESE

3 Tickonthetoprighttoselectthe Collectionimage,andthen click 52a% at the
right bottom to confirm. Addinga promotional copy with the template below.
Click &% torelease the post.

KB EAREEESS HITR] WERETR: (EfxE] , EfRE LR [£-B-H]
o IKE. BiBNEE R, THEE %SpringerNatureT @1EFs, mliAiA]
https://colle.natureresearch.cn/

Youwillthen successfullyrelease
this postinyour WeChat Moments.
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A Practical Checklist

O Toidentifyanappropriate channelto promote yourwork, ask your colleagues which platforms theyare
activelyusing.

O Curate your content to make your posts more appealing. Include the link to your Collection along with the
providedimagesanduserelevant hashtags. Feel free to use the text below to promote your Collection and
use thiscustom link for your Collection’s landing page: [Collection bitly]

Callfor papers:

Callingforyour paperfortheupcoming Collection “[Collection Title]” in [Journal Title]. 'm honored to be serving as
the Collection’s Guest Editorand eagertoread your submission. Learn more about the Collectionand how to
contribute: [Collection link]

Post publication:

Presentinganexcellentjournal Collectionon [Topic],authored by preeminentresearchersinthefield. This
Collection providesdeepinsightsinto [KeyHighlights]and highlights significantadvancementsin [Research field].

7 Accessthe Collection here: [Link]

Looprelevantaccountsinto your posts by mentioning other userstoreach awideraudience. You can find
Springer Nature social mediaaccountsrelated toyour Collection’s journal and/or topic below:

X: Facebook: LinkedIn: Instagram: | WeChat: Bluesky:

@NaturePortolio | @NaturePortfolioJournals | NaturePortfolio @nature.portfolio @natureportfolio.nature.com
@SciReports @scientificreports ScientificReports

@Discover__Jrnls | @Discover]rnls . DiscoverJournal Series @discover.springernature.com
@springer1842 @springer1842 Springer1842 @springer1842 @springer.springernature.com
@BMC_ Series A ‘

@BioMedCentral BMC BMC BMCEBFKA IS @bmc.springernature.com
@NatureComms | @naturecommunications

@SpringerNature | @Springer Nature Springer NatureGroup | @springernature | SpringerNatureGroup | @springernature.com

Use hashtagstoincreasereachanddriveviews, likes,and shares.
Pastealinktoyour Collectioninto youremail signature.

Only frequentinput can make social media an effective research promotion tool. Post frequently and
regularly. Usingaschedule may be helpful when youare active on more than one network.

O O0O0O0

Tone of Voice: Use inclusive and accessible ToV, which emphasizes clear, respectful,and easy-to-
understandlanguage, ensuring thatallaudiences feel valued and understood without the use of jargon or
complexterminology.


https://mp.weixin.qq.com/s/ikJsaDZohD4JS5pfAoxpYA
https://www.instagram.com/springer1842_/
https://www.instagram.com/nature.portfolio/
https://www.instagram.com/springernature/
https://bsky.app/profile/springer.springernature.com
https://bsky.app/profile/natureportfolio.nature.com
https://bsky.app/profile/bmc.springernature.com
https://bsky.app/profile/springernature.com
https://bsky.app/profile/discover.springernature.com
https://x.com/BMC_series
https://x.com/springer1842
https://x.com/NaturePortfolio
https://x.com/BioMedCentral
https://x.com/SpringerNature
https://x.com/Discover_Jrnls
https://x.com/NatureComms
https://x.com/SciReports
https://www.facebook.com/naturecommunications
https://www.facebook.com/springer1842
https://www.facebook.com/NaturePortfolioJournals
https://www.facebook.com/BioMedCentral
https://www.facebook.com/SpringerNature
https://www.facebook.com/DiscoverJrnls
https://www.facebook.com/scientificreports
https://www.linkedin.com/company/springer1842/
https://www.linkedin.com/company/natureportfolio./
https://www.linkedin.com/company/biomed-central/
https://www.linkedin.com/company/springernaturegroup/mycompany/verification/
https://www.linkedin.com/company/discover-journal-series/posts/?feedView=all
https://www.linkedin.com/company/scientificreports/posts/?feedView=all
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@ Follow us on Twitter/X o Watch us on YouTube
0 Follow us on Facebook Follow us on Instagram

@ Connecton LinkedIn Q Follow us on Bluesky



https://x.com/SpringerNature
https://x.com/SpringerNature
https://www.facebook.com/SpringerNature/
https://www.facebook.com/SpringerNature/
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https://www.google.com/url?sa=t&source=web&rct=j&opi=89978449&url=https://web-cdn.bsky.app/profile/did:plc:o4ahcykv3wvi2uysmhptzrov&ved=2ahUKEwiEpYXvj8KMAxVWXEEAHUTzOcIQFnoECBUQAQ&usg=AOvVaw0xwdsxBilBemq-9OTxLJWl
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