Simulated Influence, Real Impacts- Ethical and Cultural Perceptions of Virtual Influencers Across Diverse Contexts
Appendix B: Visual Stimuli Overview
To ensure consistency across the four focus groups, a curated set of Instagram posts from the virtual influencer Lil Miquela (@lilmiquela) was used as the primary visual stimulus. These stimuli were selected to represent a range of emotional tones, aesthetic styles, and marketing contexts. The goal was to prompt participants’ emotional and ethical responses to human-like digital personas engaged in everyday influencer behaviours.
All participants viewed the same materials, regardless of country. During the focus group sessions, the posts were accessed directly via the Instagram app or browser, depending on the participant's device. Participants were given five minutes at the start of the session to scroll through Lil Miquela’s profile and write down three words that captured their immediate impressions.
The following types of posts were included in the curated set:

	Theme
	Description
	Post Example

	Lifestyle & Everyday Life
	Posts depicting Lil Miquela in casual settings such as cafés, bedrooms, or streetscapes.
	Photo of Lil Miquela drinking coffee at a trendy LA café with caption about self-care.

	Fashion & Aesthetic
	Stylised photoshoots showcasing Lil Miquela in high fashion outfits.
	Outfit-of-the-day mirror selfie wearing designer streetwear.

	Brand Endorsements
	Sponsored content where Lil Miquela promotes commercial products.
	Promotional post for Prada featuring branded accessories and a tagged caption.

	Activism & Social Justice
	Posts where Lil Miquela comments on real-world issues (e.g., racial justice).
	Image of Lil Miquela with BLM messaging and links to donation pages.

	Music & Entertainment
	Posts referring to her fictional identity as a singer or public figure.
	Behind-the-scenes video from a fictional music video shoot.

	Emotional or Intimate
	Posts conveying emotional vulnerability or personal reflection.
	Close-up selfie with a caption about digital loneliness or questions of selfhood.



Selection Criteria
· Posts were selected from a range of years (2019–2023) to reflect visual and narrative evolution.
· All content was publicly available on Instagram and shown as-is, with no additional framing.
· Visuals were chosen to balance realism with clear artificiality, provoking discussion about authenticity, trust, and emotional impact.

Language and Accessibility
· All posts were originally in English.
· For the Myanmar and South Korea groups, session moderators provided real-time translation and contextual explanation of captions and cultural references, where necessary.

