100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Selling and Managing Managing Monitoring Negotiating ~ Selling milk to Selling milk to Managing the Managing the
buying cows forages concentrates  herd health milk price Coop non-Coop  amount to sell  amount for
family
consumption

m\Women have input in few decisions (n=435)
m\Women have input in some decisions (n=435)
m\Women have input in most decisions (n=435)



