APPENDICES (SUPPLEMENTARY MATERIAL)
[bookmark: _GoBack]Table A1: Definition of common terminology related to social value creation 
	Key concept
	Definitions 
	Most common application context

	BoP strategies/BoP business models 
	[bookmark: _Hlk43717072]We define BoP communities as “large segments of society at the lower rungs of the socio-economic pyramid with vulnerable livelihoods that are often centered on informal activities” based on various prior definitions including the following 
· “[T]he base of the pyramid can be viewed as the low-income socioeconomic segment that lives primarily in the informal sector” (London et al., 2010, p. 583).
· Prahalad (2004) defines the bottom of the pyramid (BoP) as low-income consumers who live on less than $2 a day.
· The BoP socio-economic segment is defined as those with annual incomes up to and including $3000 per capita per year (2002 PPP) (Hammond et al., 2007). 
	International business strategy for poverty alleviation in developing countries, often implemented through partnerships with the poor and civil society organizations.

	Social value 
	Building on prior research (e.g. Sinkovics et al., 2014), we adopt a definition of social value creation as “market-based approaches that, over a reasonable time frame, improve the socioeconomic wellbeing of BoP communities in a manner that is financially viable and environmentally sustainable.”
Sinkovics et al. (2014) define social value creation as an activity of BoP businesses “that leads to the realization of any of the three core values of development, i.e. sustenance, self-esteem, and freedom from servitude” (p. 1).
	Market-based approaches for addressing social issues –  often mentioned in association with social entrepreneurship, but also to increasingly by other businesses. 

	Mutual value
	Mutual value creation refers to a business proposition where “the greater the ability of the venture to meet the needs of the poor, the greater the return to the partners involved” (London, 2008). 

	Business strategy for social issues, mainly in developing countries.

	Inclusive business 
	According to UNDP, inclusive businesses engage low-income communities in their value chain as suppliers, distributors, retailers, or customers while providing solutions to global challenges (www.iicpsd.undp.org, See also Williams and Hayes, 2013)
	Private sector-based development policy in developing countries (pioneered by multilateral development organizations such as UNDP, IFC, and IDB – see also Hart et al., 2016).

	Social entrepreneurship 
	Social entrepreneurship is “a process involving the innovative use and combination of resources to pursue opportunities to catalyze social change and/or address social needs” (Mair and Marti, 2006, p. 37) 

	Small-scale businesses taking up social issues, both in developed and developing countries 

	Social business 
	“Social businesses can be seen as a subset of social entrepreneurship, which includes both profit and not-for-profit initiatives, and which can be distinguished from conventional entrepreneurship through the ‘relative priority given to social wealth creation vs. economic wealth creation. In business entrepreneurship, social wealth is a by-product of the economic value created’” (Yunus et al., 2010, p. 311). 
	Small-scale businesses taking up social issues, both in developed and developing countries 

	Shared value 
	“The principle of shared value […] involves creating economic value in a way that also creates value for society by addressing its needs and challenges” (Porter and Kramer, 2011, p. 4).

	Business strategy for social issues, in developed and developing countries 



Figure A2: Overview of the process for the selection of final list of articles
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Table A3: Extract of the coding scheme with one example of coded article
	Study
	Country
	Success / Failure
	Theoretical Perspective
	Method of analysis
	ANTECEDENTS
& triggers (Voids; ICT; Passion)
	STRATEGY
Scaling & growing
 strategies (e.g. across 
geography)

	
	
	
	
	
	
	

	Duke (2016)
	USA (Kenya and Latin American country)
	Mixed
	Entrepreneurial and creative processes literature
	Qualitative
	Initial: provision of locally meaningful and environmental benefits while simultaneously creating profits.
	Micro-franchising and geographical expansion mentioned as strategies.

	
	
	
	
	
	
	


Contd.



	Study
	CONSTRAINTS/
Contingency
Organizational constraints
	CONSTRAINTS
Formal & informal, socio-cultural & institutional
	CAPABILITIES
& enablers: e.g. co-creation, social networks.
	BENEFICIARIES
and/or customers
	IMPACT +/-
(Economic or Social )

	Duke (2016)
	1) Unclear organizational boundaries during the nonlinear and iterative business development process of becoming native and locally embedded - Result: reduced ability to make decisions in clear and logical order. 
2) Conflicting goals shifting from the initial orientation to accommodate local needs and constraints. 
3) Expectations coming from parents (or funding) parent companies - e.g. align mission and endowments, fit existing cultures and strategic postures.
	Local cultural structures, willingness-to-pay of Base of Pyramid consumers, lack of local awareness.
	1) Co-creation - team's immersion and deep interaction with local communities - enables mechanisms to 'break the trust barrier' 
2) Bricolage and entrepreneurial opportunity discovery and creation processes - but not ascribed to individuals but rather teams. 
3) Outcomes shaped by interactions of multiple actors.
	Urban slum dwellers

Poor people in general 
	Started with steady income generation for sustainable farming, currently with selling sanitation products for hygienic restrooms and income for micro-entrepreneurs. Issue: social benefits are easier to observe, at individual and community level, are more immediate in time, and accrue to individuals - easier to sell to BoP consumers.








Figure A4: Trends in the publications of articles in our sample

Note: This figure reveals that number of published articles has been increasing. Our sample hence has a strong focus on recent articles – a majority of which were published after 2012. In terms of journals, practitioner-oriented outlets (e.g. Harvard Business Review) remain dominant (with more than 20 articles in our sample), while top academic outlets in management have published more than 13 articles (AMJ, JIBS, SMJ, SEJ, JBV). Other academic outlets with significant number of articles in our sample include Journal of Business Research (8), Journal of Cleaner Production (6), Journal of Business Ethics (5), Organization & Environment (4), Business & Society (3) and Business Strategy and the Environment (3).



Figure A5: Overview of methodological approaches employed (110 articles)

Note: This figure shows the use of different qualitative and qualitative research approaches in the literature. The results show that the multiple case study design is the most frequently used method. A very small number of empirical studies use large sample analysis for hypotheses testing.
 

Figure A6: Overview of successes and failures of the BoP initiatives investigated (110 articles)

Note: The literature heavily draws on successful cases (65%), which is in line with the critique by previous research (Karnani, 2007). Recent years have seen a shift of attention towards cases of failure and mixed success. In these studies, success is often defined in terms of scale, financial performance, and the number of customers/beneficiaries reached, while failure is defined in terms of exiting the market or becoming an NGO (Tasavori et al., 2014; Kistruck et al., 2013).






Figure A7: Theoretical perspectives employed in studied articles (total of 110 articles)





Table A8: Frequencies of keywords from the abstracts 
	Capabilities
	Constraints and contingencies
	Outcomes

	Stakeholders


	innovation (75)
learning, creation, opportunity (38)
capabilities (28)
entrepreneurship (20)
marketing (18)
technology (12)
partnership (11)

	poverty, subsistence (63)
local, rural (40)
institutional, context (40)
challenges, 
constraints (32)
access (10)
scaling (10)
	social, socially (110)
sustainability, sustainable (49)
inclusive (23)
environmental (17)
alleviation (13)
impact (11)


	companies, firms, enterprises (71)
poor, low-income (30)
mnc, multinationals (29)
communities, people (28)
consumers, customers (27)
entrepreneurs (17)
producers (12)



Note: The maximum frequency in our list of keywords is 152 for “Base/Bottom of the Pyramid” (BoP). We have excluded all generic words and reported here all other keywords that occur with a minimum frequency of 10.






















Table A9: Examples of reviewed studies that addressed different elements of social value creation 
	Elements of social value creation 
	Examples of key studies reviewed

	Antecedents 
	

	· Outside-out motivations 
	Matos and Silvestre (2013); Schrader et al. (2012); Olsen and Boxenbaum (2009); Perez-Aleman and Sandilands (2008), Seelos and Mair (2007).

	· Inside-out motivations 
	Tate and Bals (2018); George et al. (2015); Sinkovics et al. (2014); Yunus et al. (2010); Seelos and Mair (2005).

	Constraints 
	

	· Market-related constraints 
	Bendul et al. (2017); Beninger and Robso (2015); London et al. (2014); Vachani and Smith (2008).

	· Regulatory constraints 
	[bookmark: _Hlk31976570]Kistruck et al. (2016); Mair et al. (2012); Reficco and Márquez (2012).

	· Socio-cultural constraints 
	[bookmark: _Hlk31976549]Mair et al. (2012); Rivera-Santos and Rufín (2010); Kelly et al. (2010).

	Capabilities 
	

	· Organizational ambidexterity 
	Duke (2016); Reficco and Márquez (2012); Halme et al. (2012); Tashman and Marano (2009). 

	· Leveraging technology 
	Lashitew et al. (2018); Barrie and Cruickshank (2017); Chesbrough et al. (2006); Prahalad (2005).

	· Partnerships and cocreation 
	Tate and Bals (2018); Nahi (2016); Stephan et al. (2016); George et al. (2015); Rahman et al. (2014); Calton et al. (2013); Kolk et al. (2014);  Sánchez and Ricart (2010); Gradl et al. (2010); Yunus et al. (2010); Hart and London (2005); London and Hart (2004). 

	· Developing social capital 
	Sinkovics et al. (2014); Mair et al. (2012); Mair and Marti (2009); Anderson and Billou (2007); Hart and London (2005); London and Hart (2004). 

	· Building ecosystems 
	Prahalad (2012); Porter and Kramer (2011); Sanchez and Ricart (2010); Prahalad (2005). 

	Contingencies 
	

	· Internal contingencies 
	Duke (2016); Angeli and Jaiswal (2016); Halme et al. (2012); Van den Waeyenberg and Hens (2012); Yunus et al. (2010); Karnani (2007).

	· External contingencies 
	Lashitew et al. (2018); Prado et al. (2016); Goyal et al. (2015); Rahman et al. (2014); London et al. (2010). 

	Social value creation outcomes 
	

	· Net social value 
	Stephan et al. (2016); Dembek et al. (2016); London et al. (2014); Anderson and Billou (2007).

	· Unethical outcomes 
	Dembek et al. (2016); Sinkovics et al. (2014); Chatterjee (2014); Arnold and Valentin (2012); Gollakota et al. (2010); Karnani (2007).




Table A10: Complete list of coded articles
	Author(s)
	Year
	Published in
	Listed in ISI-WOS

	1. Agnihotri
	2017
	Journal of Business Strategy
	No

	2. Anderson & Billou
	2007
	Journal of Business Strategy
	No

	3. Anderson & Markides 
	2007
	MIT Sloan Management Review
	No

	4. Angeli & Jaiswal
	2016
	Organization & Environment
	Yes

	5. Arnold & Williams
	2012
	International Journal of Technology Management
	Yes

	6. Arnould & Mohr 
	2005
	Journal of the Academy of Marketing Science
	Yes

	7. Arora & Kazmi. 
	2012
	Business and Society
	Yes

	8. Ausrød, Sinha & Widding 
	2017
	Journal of Cleaner Production
	Yes

	9. Barrie & Cruickshank 
	2017
	Energy Policy
	Yes

	10. Bendul, Rosca & Pivovarova 
	2017
	Journal of Cleaner Production
	Yes

	11. Beninger & Robson
	2015
	Business Horizons
	Yes

	12. Biswas, Diesendorf & Bryce 
	2004
	Energy Policy
	Yes

	13. Bittencourt Marconatto, Barin-Cruz, Pozzebon & Poitras 
	2016
	Journal of Cleaner Production
	Yes

	14. Bocken, Fil & Prabhu 
	2016
	Journal of Cleaner Production
	Yes

	15. Brugmann & Prahalad 
	2007
	Harvard Business Review
	No

	16. Calton, Werhane, Hartman & Bevan 
	2013
	Journal of Business Ethics
	Yes

	17. Chatterjee 
	2014
	Organization
	Yes

	18. Chesbrourgh, Ahern, Finn & Guerraz 
	2006
	California Management Review
	Yes

	19. Christensen & Baumann 
	2006
	Harvard Business Review
	No

	20. Christensen, Parsons & Fairbourne 
	2010
	Journal of Business Research
	Yes

	21. Christensen, Siemsen & Balasubramanian
	2015
	Strategic Management Journal
	Yes

	22. Dembek, Singh & Bhakoo 
	2016
	Journal of Business Ethics
	Yes

	23. Dey, Binsardi, Prendergast & Saren 
	2013
	International Marketing Review
	Yes

	24. Duke
	2016
	Organization & Environment
	Yes

	25. Esposito, Kapoor, & Goyal 
	2012
	Corporate Governance
	No

	26. Foster & Heeks
	2013
	Journal of Information Technology
	Yes

	27. Garrette & Karnani 
	2010
	California Management Review
	Yes

	28. Gebauer & Reynoso
	2013
	Journal of Service Management
	Yes

	29. Gebauer, Saul & Haldimann
	2017
	Journal of Business Strategy
	No

	30. George, McGahan & Prabhu 
	2015
	Asia Pacific Journal of Management
	Yes

	31. George, Rao-Nicholson, Corbishley & Bansal 
	2012
	Journal of Management Studies
	Yes

	32. Gollakota, Gupta & Bork
	2010
	Thunderbird International Business Review
	No

	33. Govindarajan & Ramamurti
	2013
	Harvard Business Review
	No

	34. Goyal, Esposito, Kapoor, Jaiswal & Sergi 
	2014
	International Journal of Business and Globalisation
	No

	35. Goyal, Sergi & Jaiswal
	2016
	Management Decision
	Yes

	36. Goyal, Sergi & Jaiswal 
	2015
	European Journal of Development Research
	Yes

	37. Gradl, Krämer & Amadigi
	2010
	Greener Management International
	No

	38. Haanaes, Michael & Jurgens 
	2013
	Harvard Business Review
	No

	39. Hahn
	2012
	Business Ethics: A European Review
	Yes

	40. Halme, Lindeman & Linna 
	2012
	Journal of Management Studies
	Yes

	41. Hart & London
	2005
	Stanford Social Innovation Review
	No

	42. Hart, Sharma & Halme
	2016
	Organization & Environment 
	Yes

	43. Ireland
	2008
	Journal of Consumer Marketing
	No

	44. Jackson & Young 
	2016
	Industrial Marketing Management
	Yes

	45. Johnson
	2008
	Global Business and Organizational Excellence
	No

	46. Karamchandani & Kubzansky
	2011
	Harvard Business Review
	No

	47. Karnani
	2007
	California Management Review
	Yes

	48. Kistruck, Sutter, Lount & Smith
	2011
	Entrepreneurship Theory and Practice
	Yes

	49. Kistruck, Webb, Sutter & Ireland
	2013
	Academy of Management Journal
	Yes

	50. Knorringa, Peša, Leliveld, & van Beers 
	2016
	European Journal of Development Research
	Yes

	51. Kolk & van den Buuse
	2012
	The International Journal of Business in Society
	No

	52. Kolk, Rivera-Santos, & Rufin 
	2014
	Business & Society
	Yes

	53. Ladd
	2017
	The International Journal of Entrepreneurship and Innovation
	Yes

	54. Lashitew, Bals, & van Tulder 
	2018
	Journal of Business Ethics
	Yes

	55. Lim, Han & Ito
	2013
	Technovation
	Yes

	56. London & Hart
	2004
	Journal of international business studies
	Yes

	57. London, Anupindi & Sheth
	2010
	Journal of Business Research
	Yes

	58. London, Esper, Grogan-Kaylor & Kistruck
	2014
	Strategic Entrepreneurship Journal
	Yes

	59. Mair & Marti 
	2009
	Journal of business venturing
	Yes

	60. Mair, Martí & Ventresca 
	2012
	Academy of Management Journal
	Yes

	61. Mason & Chakrabarti 
	2017
	Industrial Marketing Management
	Yes

	62. Matos & Silvestre 
	2013
	Journal of Cleaner Production
	Yes

	63. Nahi
	2016
	Organization & Environment
	Yes

	64. Nakata, & Viswanathan 
	2012
	Journal of Business Research
	Yes

	65. Nielsen & Samia 
	2008
	Journal of Consumer Marketing
	No

	66. Olsen & Boxenbaum 
	2009
	California Management Review
	Yes

	67. Panapanaan, Bruce, Virkki-Hatakka & Linnanen 
	2016
	Business Strategy and the Environment
	Yes

	68. Payaud 
	2014
	Global Business & Organizational Excellence
	No

	69. Perez-Aleman & Sandilands 
	2008
	California Management Review
	Yes

	70. Pfitzer, Bockstette & Stamp 
	2013
	Harvard Business Review
	No

	71. Pitta, Guesalaga & Marshall 
	2008
	The Journal of Consumer Marketing
	No

	72. Porter & Kramer 
	2011
	Harvard Business Review
	No

	73. Prado, Calderon & Zúñiga 
	2016
	Journal of Business Research
	Yes

	74. Prahalad 
	2004
	Book (Wharton School Publishing)
	No

	75. Prahalad & Hammond 
	2012
	Journal of Product Innovation Management
	Yes

	76. Prahlad 
	2002
	Harvard Business Review
	No

	77. Rahman, Amran, Ahmad & Taghizadeh 
	2014
	Global Business & Organizational Excellence
	No

	78. Rahman, Amran, Ahmad & Taghizadeh 
	2015
	Management Decision
	Yes

	79. Rahman, Hasan & Floyd 
	2013
	Strategic Change
	No

	80. Ramani & Mukherjee 
	2014
	Technovation
	Yes

	81. Rashid & Rahman 
	2009
	Journal of Marketing Management
	No

	82. Reficco & Gutiérrez 
	2016
	Organization & Environment
	Yes

	83. Reficco & Marquez 
	2012
	Business & Society
	Yes

	84. Reynoso, Kandampully, Fan & Paulose
	2015
	Journal of Service Management
	Yes

	85. Rivera-Santos & Rufín
	2010
	International Business Review
	Yes

	86. Rosca, Arnold & Bendul 
	2016
	Journal of Cleaner Production
	Yes

	87. Sánchez & Ricart 
	2010
	European Management Review
	Yes

	88. Schrader, Freimann & Seuring 
	2012
	Business Strategy and the Environment
	Yes

	89. Schuster & Holtbrügge 
	2014
	Business Strategy and the Environment
	Yes

	90. Schuster & Holtbrügge 
	2014
	Journal of Product Innovation Management
	Yes

	91. Seelos & Mair 
	2005
	Business Horizons
	No

	92. Seelos & Mair 
	2007
	Academy of Managament Perspectives
	Yes

	93. Simanis & Duke 
	2014
	Harvard Business Review
	No

	94. Sinkovics, Sinkovics & Yamin 
	2014
	International Business Review
	Yes

	95. Sridharan & Viswanathan 
	2008
	Journal of Consumer Marketing
	No

	96. Stephan, Patterson, Kelly & Mair 
	2016
	Journal of Management
	Yes

	97. Tasavori, Ghauri & Zaefarian 
	2016
	International Marketing Review
	Yes

	98. Tasavori, Zaefarian & Ghauri 
	2014
	Entrepreneurship & Regional Development
	Yes

	99. Tashman & Marano 
	2009
	Journal of Business Ethics
	Yes

	100. Tate & Bals 
	2018
	Journal of Business Ethics
	Yes

	101. Thompson & MacMillan 
	2010
	Long Range Planning
	Yes

	102. Trevinyo-Rodríguez & Chamiec-Case 
	2012
	Journal of Small Business & Entrepreneurship
	No

	103. Vachani & Smith 
	2008
	California Management Review
	Yes

	104. Van den Waeyenberg & Hens
	2008
	Journal of Consumer Marketing
	No

	105. Van den Waeyenberg & Hens 
	2012
	Journal of Business Research
	Yes

	106. Viswanathan & Rosa 
	2010
	Journal of Business Research
	Yes

	107. Viswanathan, Yassine, & Clarke 
	2011
	Journal of Product Innovation Management
	Yes

	108. Weidner, Rosa &Viswanathan
	2010
	Journal of Business Research
	Yes

	109. Weiser
	2007
	Journal of Business Strategy
	No

	110. Yunus, Moingeon & Lehmann-Ortega 
	2010
	Long Range Planning
	Yes

	
	
	
	






Dominant Theoretical Perspectives	
Sustainable innovation and technologies	Shared value and inclusive business	(Social) entreprenership and social business	Transdisciplinary theories	Innovation Management	Strategy and organization theory	International business	5	6	8	13	15	25	38	


Temporal Distribution of the Sample (n=110)

Articles in our sample (N=110)	
2002	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017+	1	1	3	3	2	6	7	4	11	5	14	11	11	6	16	9	

Methodological Apaproaches (N=110)	
Multiple case study	Conceptual	Qualitative exploratory	Single case study	Action research	Literature review 	Others (mixed methods, experiments etc.)	22	21	17	16	12	10	8	


Success/Failures of BoP Innitiatives Investigated (N=110)	
Success	Mixed success	Not Specified	Failure	Pilot stage	65	20	20	3	2	Column1	
Success	Mixed success	Not Specified	Failure	Pilot stage	Column2	
Success	Mixed success	Not Specified	Failure	Pilot stage	
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