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Note: this is a general topic list. During the research process topic lists were adapted depending on the interviewees and outcomes from previous interviews.

CSV discourse
· Definition of CSV, what value(s) is shared?
· Role of companies as development agent
· Travelling through value chain
· Within company
· Global supply chain relations
· General opinion on CSV
· Definitions 
· Grand concepts ‘development’, ‘sustainability’, ‘value’ etc.
· Problems and solutions
· Which issues are (not) discussed in discourse?
· Difference with CSR
CSV practice 
· Implementation – how?
· Nestlé in Ghana in particular
· CSV partnerships – what value is shared, with whom, for whom?
· Role of state 
· Role of NGOs
· Role of farmer organisations
· Outcomes/impact of CSV 
· People/planet/profit
· Drivers/process/business operations/projects/communications
· Farmer empowerment
· Limits of CSV
· Tensions/trade-offs in CSV arrangements, conflicts, limits. 
· Where does CSV end?
· Trade-offs/win-win-lose situations?
· Certification
· Good agricultural practices, productivity, environmental training
· CSV & farmer incomes/productivity issue
· Price
· Role of local context
· Farmers
· Perception of CSV
· Offering technical support by lead company (to lure farmers)
· Entrepreneurial farmer (also more of the beneficiary?)
· Bottom-up participation of farmers
· Confusion with other sustainability efforts
· Having a say in decisions
· Dissemination/recontextualization through value chain
· How are problems and solutions defined?
· Suggestions for research
· Suggestions for respondents


Annex 2 Focus group interview guide
Aim: To observe the implementation of CSV-based sustainbility strategies through on-the-ground (material) CSV arrangements and practices and to collect data on the perceptions of farmers, their families, the involved communities and other stakeholders on these arrangements/practices

Topics/questions:
· What kind of CSV arrangements are created on the ground by the case study companies and their partners? (definitions)
· What are the aims?
· What are the means applied?
· Who are the beneficiaries?
· What are the outcomes?
· What (power) relations are established/addressed?
· What trade-offs/tensions are at play, if any?
· What are the perceptions of stakeholders?
Respondents: farmers, their families, their labourers, the involved communities and other stakeholders

Observe: projects, buildings, signs/banners, interactions, shirts, etc.

Means: Field trip with partners, own field research: chats, observations, interviews with farmers and focus groups

Concrete questions:
· What activities are Nestlé/partners undertaking here? (definitions)
· How does it work? (means)
· What are the outcomes? (economic/social/environmental)
· What is your opinion on the projects/activities? (perceptions)
· What is your opinion of the case study company N/O? What do you expect from them? Do the policies/activities/projects meet your needs? Entrepreneurial farmer? (perceptions) 
· What is your relationship with the PC/implementing company? Can you participate in decisions, deliver feedback? (relations)
· Who benefits? (beneficiaries)
· Do you see any trade-offs/tensions?
· What is going well/what could go better? (outcomes)
· What are your general wishes about your work, relationship with PC/implementing company, situation in community/village/district/region/country, life, … etc.?

Take into account:
· Gender balance
· Age balance
· Going beyond gatekeepers/leaders/dominant/obvious players



Annex 3 General coding list 
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Actors
ACT-Cocoa sector in general 
ACT-COCOBOD
ACT-Communities 
ACT-Consumers 
ACT-Farmers
ACT-Investors/shareholders 
ACT-Nestlé
ACT-NGOs
ACT-Opinion leaders 
ACT-Purchasing Clerks 
ACT-Retailers
ACT-State 
ACT-Suppliers

Beneficiaries
BEN-Distribution
BEN-Included beneficiaries

CSV definitions
DEF-Always have done CSV 
DEF-Business case/win-win 
DEF-Challenges
DEF-Company's position
DEF-Company’s approach to sustainability/CSV 
DEF-Corporate sustainability policies (general) 
DEF-Issues to be addressed
DEF-Targets/progress
DEF-Value to be created/shared

Issues in cocoa sector (general)
ISS-Absent/failing states
ISS-Attractiveness of farming/young generations 
ISS-Certification problems
ISS-CL-Attitudes and perceptions 
ISS-CL-Birth certificates
ISS-CL-Community Facilitator payment 
ISS-Climate change (adjustment)
ISS-Cocoa quality
ISS-Commercial competition 
ISS-Community development 
ISS-Cost of production 
ISS-Education
ISS-Farm workers
ISS-Farmer access to credit 
ISS-Farmer livelihoods
ISS-Farmer/community resilience 
ISS-Farming practices/productivity 
ISS-Human rights (compliance) 
ISS-Infrastructure
ISS-Labour conditions
ISS-Lack of communication 
ISS-Land rights (of farmers) 
ISS-License to operate
ISS-Living income
ISS-Low yields/diseases/trees 
ISS-Nutrition/health of farmers
ISS-Permissibility consumer 
ISS-Poverty/famer income 
ISS-Pressure on land (from cities/other crops/galamsey...) 
ISS-Price
ISS-Price-margins multiplier through chain 
ISS-Rationalisation of agriculture
ISS-Retreating/neoliberal state 
ISS-Rural development (general) 
ISS-Sanitation
ISS-Shade trees
ISS-Soil fertility
ISS-State price margin
ISS-Sustainability of supply
ISS-Sustainable agriculture (general) 

Inclusive development issues in cocoa sector
ISS-ID-SOC-Child labour
ISS-ID-REL-Power relations
ISS- ID-REL Farmer empowerment 
ISS- ID-REL-Discrimination (of female farmers) 
ISS- ID-REL-Hidden/unpaid work by women 
ISS- ID-REL-Women's empowerment
ISS-ID-ENV-Environment (general) 
[bookmark: _Hlk37721616]ISS-ID-ENV-Deforestation
[bookmark: _Hlk37721595]ISS-ID-ENV-Biodiversity

Means to address issues
MEA-P-Agroforestry
MEA-P-Assessment of farmer needs 
MEA-P-Business management training 
MEA-P-Child labour projects
MEA-P-Choice of suppliers
MEA-P-Community Service Groups
MEA-P-Company guidelines/commitments/codes of conduct 
MEA-P-DEFO-Deforestation
MEA-P-DEFO-Deforestation livelihoods projects 
MEA-P-DEFO-Reforestation
MEA-P-Demo plot
MEA-P-Education projects 
MEA-P-Environmental practices 
MEA-P-Farm audits
MEA-P-Farmer information system 
MEA-P-Farmer materials (plantlets) 
MEA-P-Farmer training/productivity 
MEA-P-Financial support
MEA-P-Good Agricultural Practices
MEA-P-Human rights impact assessment (FLA) 
MEA-P-Incentives
MEA-P-Income diversification 
MEA-P-Inputs/agrochemicals 
MEA-P-Mapping farms
MEA-P-Monitoring
MEA-P-Multi-stakeholder initiative/partnership 
MEA-P-Other
MEA-P-Other health projects 
MEA-P-Premium
MEA-P-Research
MEA-P-Responsible sourcing 
MEA-P-Sector wide alliances/approaches 
MEA-P-Social projects (in general) 
MEA-P-Staff training
MEA-P-Stakeholder consultation
MEA-P-Structure (Coop/FG)/access to markets/value chain 
MEA-P-Supplier audits
MEA-P-Support international processes 
MEA-P-Supporting young farmers 
MEA-P-Technological innovation 
MEA-P-Traceability
MEA-P-Transparency
MEA-P-Water/sanitation projects
MEA-P-Women's empowerment projects 
MEA-P-Youth employment project

Means (general)
MNS-Financial 
MNS-Governance
MNS-Governance-Feedback loops/bottom-up/top-down 
MNS-Operations
MNS-Policies 
MNS-Projects

Outcomes (general)
OUT-Coverage
OUT-Economic 
OUT-Impact
OUT-Outcome/output 
OUT-P-Farmer loyalty 
OUT-Yield indicator

Outcomes inclusive development 
OUT-ID-SOC-Social
OUT-ID-REL-Farming by choice 
OUT-ID-REL-Agency farmer/coop 
OUT-ID-ENV-Environmental

Questions
QUE-Tips for further research

Topics
TOP-'Ideological' positions 
TOP-Certification
TOP-Commitment from CEO/management 
TOP-Company as development agent
TOP-Company lobby at government 
TOP-Competition law constraints 
TOP-Contribute positively
TOP-Difference with CSR
TOP-Different approaches by companies 
TOP-Emphasis on ethics
TOP-Entrepreneurial farmer 
TOP-Farmer-company relations
TOP-Farmer mentality (conservative)
TOP-In-house programme (instead of certification) 
TOP-Internal discussion about sustainability
TOP-Limits of CSV 
TOP-Local context
TOP-Long term sustainability/impact of projects
TOP-Low-cost implementation 
TOP-Measuring CSV
TOP-Millennium Development Goals
TOP-Motivations for investments in supply chain 
TOP-New ISO standard
TOP-Philanthropic contributions
TOP-Precompetitive/competitive spheres 
TOP-Processing/manufacturing
TOP-Recontextualization through VC 
TOP-Relation Europeans/Africa/Ghana 
TOP-Reputational risks
TOP-Structure of sector
TOP-Supplier-manufacturer relationship 
TOP-Sustainable Development Goals 
TOP-Trade and Aid policies
TOP-Unilever comparison

Trade-offs
TRO-Child labour-productivity 
TRO-Environment-productivity
TRO-Farmer/forest livelihoods-no deforestation 
TRO-Investments-cheapest short term solution 
TRO-Overproduction/price drop
TRO-Trade-offs

Value created for company
VAL-P-Assurances for customers (manufacturers)
VAL-P-Attracting new staff
VAL-P-Better commercial value 
VAL-P-Brand value
VAL-P-Commercial differentiation to consumers
VAL-P-External recognition of CSV (academia, governments, multilateral organisations)
VAL-P-Improve revenue
VAL-P-Long-term value creation
VAL-P-Long term contracts with clients
VAL-P-Meet consumer expectation/communicate to consumers 
VAL-P-Meet legal trends
VAL-P-Reduce costs of supplies 
VAL-P-Reputation
VAL-P-Responsible investment trend

Annex 4 Overview of cocoa trading companies and chocolate manufacturers, by market share, total cocoa uptake and share of certified or verified cocoa (Compiled by the authors based on: Araujo-Bonjean and Brun 2016, p. 354; Fountain and Hütz-Adams 2018, p. 42; UNCTAD 2016, p. 14).

	
	Market share, 
% (2013)
	Cocoa uptake, 
tonnes (2017)
	Certified or verified cocoa, % (2017)
	Name of sustainability programme

	Cocoa trading companies

	Barry Callebaut
	24
	1,020,000
	36
	Forever Chocolate

	Olam
	17
	950,000
	26
	Olam Livelihood Charter

	Cargill
	17
	750,000
	42
	Cargill Cocoa Promise

	Chocolate manufacturers

	Mars
	13.3
	410,000
	50+
	Sustainable
Cocoa Initiative

	Mondelēz
	11.2
	450,000
	35
	Cocoa Life

	Nestlé
	8.8
	434,000
	43
	Nestlé Cocoa Plan

	Meiji
	8.8
	N/A
	N/A
	Meiji Cocoa Support

	Ferrero
	8.2
	135,000
	70
	Ferrero Farming Values

	Hershey
	5.3
	200,000
	75
	Learn to Grow

	Arcor
	2.8
	N/A
	N/A
	Sustainable
Agriculture Program

	Lindt & Sprüngli
	2.4
	128,000
	45
	Lindt & Sprüngli
Farming Program



