SUPPLEMENT TO: 
Beyond novelty and growth: a virtue ethics enquiry into fashion entrepreneurs’ responsible and harmonising practices towards sustainability
Supplement 1 – Interview respondents (detailed)
	[bookmark: _Hlk119147075]

Respondents

	

Core Business
	
	
	

	
	
	Years in business* 
	Size of business**
	Interview dates/designations

	FE1
	luxury womens’ dress shoes from sustainable materials
	5
	Micro
	21 Oct 2019	Founder
1 June 2020	Founder

	FE2
	womenswear/menswear based on co-creation model
	3
	Micro
	3 Dec 2019	Founder
28 May 2020	Founder

	FE3
	menswear and community impact projects
	2
	micro
	11 March 2020	Founder
4 June 2020	Founder

	FE4
	womenswear, working with women from deprived communities
	5
	micro
	13 Nov 2019	two Founders
19 June 2020	two Founders
8 Sep 2020	Consulting partner
18 Sep 2020	Investor
8 Oct 2020	Collaborative partner
6 Oct 2020	Worker	

	FE5 
	childrenswear made from organic materials 
	3
	micro
	4 Nov 2019	Founder
11 Feb 2020	Founder
1 Sep 2020	Founder

	FE6

	wearable technology for couture and wellbeing
	14
	micro
	24 Oct 2019	two Founders
2 Oct 2020	two Founders

	FE7

	accessories/homewares from upcycled waste
	14
	small
	10 Oct 2019	one Founder
26 May 2020	one Founder
24 Sep 2020	Senior Director
15 Oct 2020	Workshop Manager
15 Oct 2020	Co-Founder 

	FE8

	sustainable outdoor wear/surf wear/leisurewear
	16
	medium
	10 Oct 2019	Senior director 1
2 June 2020	Senior director 1
23 Sep 2020	Senior director 2
11 Sep 2020	Supplier
18 Sep 2020	Collaborative partner
22 Sep 2020	Senior director 3
23 Sep 2020	Senior designer
23 Sep 2020	Customer/Product tester
5 Oct 2020	Founder

	FE9

	organic lingerie, using a subscription model 
	5
	micro
	19 June 2019	Founder
9 June 2020	Founder

	FE10

	consultant, special projects development
	8
	micro
	15 Oct 2019	Founder
8 June 2020	Founder

	FE11

	artisanal accessories from sustainable, repurposed materials
	9
	micro
	26 June 2019	Founder
20 May 2020	Founder

	FE12

	clothes sharing and swapping platform 
	4
	micro
	18 Sep 2019	Founder
13 May 2020	Founder
8 Dec 2020	Investor
8 Dec 2020	Senior director

	FE13

	consultancy, special projects 
	11
	micro
	3 Oct 2019	Founder
18 June 2020	Founder

	FE14

	women’s/men’s limited edition jackets
	1
	micro
	22 Oct 2019	two Founders
19 May 2020	two Founders

	FE15 
	innovative sustainable childrenswear
	2
	small
	28 June 2019	Founder
4 June 2020	Founder
9 March 2021	Investor

	FE16 
	sustainable womenswear/menswear
	8
	micro
	4 Dec 2019	Founder
28 May 2020	Founder

	FE17
	sustainable menswear/womenswear 
	10
	small
	15 Oct 2019	Senior Director
29 June 2020	Senior Director, Employee 

	FE18
	jewellery from upcycled materials
	11
	micro
	18 Jan 2020	Founder
22 June 2020	Founder

	FE19
	womenswear made with sustainable materials
	5
	small
	7 Nov 2019	Senior director
25 June 2020	Founder and Senior director

	FE20
	sustainable men’s swimwear 
	10
	micro
	3 Oct 2019	Founder
13 Feb 2020	Founder

	FE21
	sustainable womenswear
	5
	micro
	3 Dec 2019	Founder
1 June 2020	Founder
18 Sep 2020	Founder
11 Mar 2021	Founder

	FE22
	wardrobe management app
	4
	micro
	26 Sep 2019	Founder
14 May 2020	Founder

	FE23
	software to enable batch or customised orders
	6
	small
	11 Oct 2019	Founder
12 June 2020	Founder

	FE24
	consultancy, sustainable materials development 
	15
	micro
	12 Dec 2019	one Founder
27 May 2020	one Founder

	FE25
	sustainable womenswear
	2
	micro
	26 June 2019	Founder
21 May 2020	Founder

	FE26
	pattern cutting and sample run services
	9
	micro
	11 Dec 2019	Founder
25 Mar 2020	Founder
20 June 2020	Local business network co-member
8 Jan 2021	Founder
31 Mar 2021	collaborative partner
22 April 2021	Founder

	FE27

	manufacturing/production services for fashion designers
	8
	micro
	17 April 2020	Founder
9 July 2020	Founder
16 Sep 2020	Founder
19 Feb 2021	Founder


* At time of first interview
**Column indicates the size of business: micro: 0–9 employees, small: 10–49 employees, medium: 50–249 employees.

Supplement 2 – Interview questions
First round interview questions
How would you describe your core business?
What motivated you to start your own business? What did you want to achieve by having your own business? 
What values influence your practice and the way you run your business?
What concerns do you have for your business at the moment?
Are you looking to challenge mainstream fashion with what you do in your business? If so, how? Overall, where do you see your business in the wider fashion landscape?
Which practices and approaches that you use in your business are new/different as they relate to sustainability in fashion? 
What networks are you involved with? Who is in the network? What do you get from the network?
Who and what has supported you in your journey of running a sustainable fashion business? 
What support would you like to have for your business but you think is currently lacking? What are other constraints for the development of your business?
Looking to the future, how do you see your organisation in five years’ time, given the opportunities and challenges we have discussed? How would you like it to be and how do you think it will be? 
[bookmark: _30j0zll]Are there any other issues in relation to sustainable practices in fashion we have not covered which you would like to comment on?

Second round interview questions
What has changed since the initial interview? / How did you respond to the Covid-19 crisis?
What do you think is the purpose of fashion?
What purpose do you intend to fulfil through your fashion business?
What motivates you?
What ethical considerations inform your practices? 
What would you consider as success for your business? 
More generally, what tensions do you experience as part of your day-to-day work? Do you see any opportunities arising due to your business model? 
To what extent does your business model give you opportunities to combine different/multiple objectives? 
What personal qualities and capabilities are required to combine objectives while maintaining the business?
How do you engage with your customers/suppliers/partners when designing/innovating? 
How do you identify partners and suppliers to work with?
How do you build capacity of partners/suppliers with regard to sustainability?
How do you try to scale up the positive sustainability aspects of your business? How might your business contribute to transforming the industry? What are you able to share with other businesses, and what do you need to protect to ensure your own survival?
[bookmark: _GoBack]To what extent is it important for you to have control over your practices? Why? Why not? (question was posed to follow up of an emerging theme in first interview round) 
Do you have any suggestions for changes that could be made in order to help businesses such as yours and the fashion/garment industry as a whole become more sustainable? 
Looking to the future, how do you see your business in five years’ time, given the challenges and opportunities we have discussed? How would you like it to be and how do you think it will be?
Are there any other issues we have not covered which you would like to comment on?

Supplement 3 – Examples of data structures 
	Virtues (example)
	

	Illustrative text extracts
	First-order categories
	Second-order theme

	
	
	

	I realised the more I was open and willing to be authentic and talk not only about the good stuff but also about the struggles the more people would be interested 

	Truthfulness/Honesty
	




Authenticity

	So I think if you can offer that more you’re ticking a box that some people want and that is that transparency, that connection that gives them empathy and trust in your business. (FE20)

	Transparency
	

	But also it’s … also being able to live authentically, ….  To be able to lead and be in alignment with what the philosophy is I think that’s for me an integral part of it. (FE13)
	Authenticity
	



	Balance internal and external good (example)
	

	Illustrative text extracts
	First-order categories
	Second-order theme

	
	
	

	Everyone’s motivated to work with us and more opportunities open up faster if you can grow faster (FE23) 

	Growth for impact
	




Growth

	We’re really happy being just the two of us and we know we can run a business … and finding freelancers as and when we need (FE14)

	Staying small
	

	We had 60 or 70 university students picking the nettles with us, learning about the process …  So, the educational component is really big and you really buy into all that. (FE24)
	Growth of impact
	









