

Supplementary Information For:
The impact of corruption and clientelism on voter turnout in Africa 
Introduction:
This document provides additional information on the results and complements the manuscript's main text. We have included details: (1) sample of countries included in the study and, (2) summary of descriptive statistics for our individual and country-level variables, (3) data handling, (4) results. 

	Table A1: Survey Countries included in the Regression Analysis  

	Country 
	N
	Country 
	N

	Benin
	1200
	Tanzania
	1200

	Botswana
	1200
	Uganda
	1200

	Burkina Faso
	1200
	Zambia
	1200

	Cape Verde
	1200
	Zimbabwe
	1200

	Ghana
	1200
	Mauritius
	1200

	Kenya
	1200
	Sierra Leone
	1200

	Lesotho
	1200
	Niger
	1200

	Liberia
	1200
	Togo
	1200

	Madagascar
	1200
	Burundi
	1200

	Malawi
	1200
	Cameroon
	1200

	Mali
	1200
	Cote d’Ivoire
	1200

	Mozambique
	1200
	Guinea
	1200

	Namibia
	1200
	Swaziland
	1200

	Nigeria
	1200
	Algeria
	1200

	Senegal
	1200
	Egypt
	1200

	South Africa
	1200
	Morocco
	1201

	Tunisia 
	1200
	Sudan
	1200

	 Source: Afrobarometer survey data (Round 5). Notes: Tables are weighted using both the within-country and across-country weights provided.




	Table A2:  Descriptive results of variables

	Variables 
	Obs 
	Mean 
	Std. Dev.
	Min
	Max

	Individual-level variables 

	Survey year
	51,587
	2012
	0,69
	2011 
	2013

	Voting 
	48,161
	0.77
	0.41
	0.00
	1.00

	Corruption perception 
	48,439
	1.35
	0,64
	0,00
	3,00

	Clientelism 
	50,536
	0.16
	0.36
	0,00
	1,00

	Age 
	51,587
	37,33
	14,63
	18.00
	105

	Gender (female)
	51,587
	0,50
	0,50
	0,00
	1.00

	Residence (rural)
	50,900
	0,61
	0,48
	0,00
	1,00

	Education 
	51,461
	3,27
	2.13
	0,00
	9,00

	Lived poverty 
	51,568
	1.25
	0,95
	0,00
	4,00

	Associational membership
	51,461
	0.57
	0.83
	0.00
	2.00

	Political interest 
	51,041
	1,68
	1,09
	0,00
	3,00 

	Party identification 
	47,305
	0.59
	0.49
	0,00
	1,00

	Country-level variables 

	Electoral competitiveness 
	50,387
	0,33
	0,46
	0,00
	1,00

	PR system 
	51,587
	0,12
	0,32
	0,00
	1,00

	Majoritarian system 
	51,587
	0,84
	0,37
	0,00
	1,00

	Political freedom (Polity score)
	51,587
	 3,79
	4,44
	-9,00
	10,00

	National wealth 
	51,587
	1,25
	0,41
	0,231
	1,90

	Political corruption (V-Dem)
	51,587
	0,65
	0,21
	0,14
	0,94

	Social desirability variables

	Respondent honest 
	51,540
	0,79
	0,40
	0,00
	1,00

	Perceived survey sponsor
	48,901
	2,06
	1,12
	0,00
	4,00

	Source: Afrobarometer round 5; Polity IV; Varieties of Democracies dataset (V-DEM); International IDEA



Dataset and results
The additional analyses presented in this supplementary data are based on two variables from the Afrobarometer to test the social desirability of over-reporting in the survey. Below we outline the additional variables and the coding schema ( Adida et al., 2019). 

Social desirability bias variables: 
(1) Perceived survey sponsor: The question reads: Who do you think sent us to do this interview? 0=No one, 1=Government (General), 2=National/Union government, 3=Provincial/Regional government, 4=Local Government, 5=President/Prime Minister’s Office, 6=Parliament/National Assembly, 7=Government Census/Statistics Office, 8=National Intelligence/ Secret Service, 9=Education or Social Affairs Department/ Ministry, 10=Tax or Finance Department/ Ministry, 11=Health Department/ Ministry, 12=Other Government Department/Ministry, 13=Constitutional Commission, 14=National Electoral Commission, 15=National Planning Commission, 16=Public Utility Company, 17=NGO, 18=Political Party/Politicians, 19=Research company/organisation/programme (including the Afrobarometer National Partner), 20=Newspapers/Media, 21=University/ school/ college, 22=Private company, 23=International organisation, 24=God or a religious organisation, 995=Other, 998=Refused to answer, 999=Don't know, - 1=Missing Source: 
[bookmark: _GoBack]We, therefore, recoded this variable into four categories: 999 (don't know) was coded as 0; 18 (political party/politicians) was coded as 1; response 1 to 16 was coded as 2 (governments general/institutions); response 17 and 22 to 24 was coded as 3 (NGOs), and response 19 was coded as 4 (research company, including AB national partner). 
(2) Respondent honesty: the question read as follows: What was the respondent's attitude toward you during the interview? Was he or she: honest, in between, or misleading? This was coded as a dummy variable with 1 = respondent being honest and 0 equal otherwise (i.e., respondent honest in between or misleading). 

	Table A3: The effect of Corruption and Clientelism and Voter Turnout in Africa - test of different Social Desirability Bias.

	
	Model 1
	Model 2

	Individual-level variables 

	Survey year 
	-0.273**
(0.113)
	-0.277***
(0.113)

	Corruption perception 
	-0.148***
(0.047)
	-0.154***
(0.047)

	Electoral clientelism 
	 0.081
(0.111)
	 0.065
(0.001)

	Age 
	 0.001**
(0.001)
	 0.002**
(0.110)

	Gender (Female)
	-0.219***
(0.043)
	-0.207***
(0.043)

	Rural 
	 0.137***
(0.047)
	 0.139***
(0.050)

	Education 
	-0.029**
(0.015)
	-0.032**
(0.016)

	Lived poverty
	 0.003
(0.027)
	 0.015
(0.028)

	Political interest 
	 0.142***
(0.018)
	 0.133***
(0.019)

	Associational membership 
	 0.204***
(0.032)
	 0.203***
(0.032)

	Party identity 
	 0.814***
(0.101)
	 0.784***
(0.095)

	Contextual-level variables

	Electoral competitiveness 
	-0.320
(0.195)
	-0.295
(0.197)

	PR system 
	-0.465
(0.405)
	-0.517
(0.394)

	Majoritarian system 
	 0.288
(0.215)
	 0.265
(0.191)

	Political freedom (Polity score) 
	 0.043
(0.030)
	 0.035
(0.031)

	National wealth
	-0.391
(0.286)
	-0.414
(0.281)

	Political corruption (V-Dem)
	 1.051***
(0.352)
	 1.028***
(0.255)

	Social desirability controls
	
	

	Respondent honest 
	
	 0.146***
(0.044)

	Perceived survey sponsor (ref: research company/AB national partner

	Don't know 
	
	-0.258***
(0.075)

	Party/Politicians 
	
	-0.106
(0.098)

	Government
	
	-0.132**
(0.065)

	NGOs
	
	-0.102
(0.072)

	Intercept 
	550.702**
(229.471)
	 559.645***
(226.628)

	Number of observations
	40,064
	37,980

	Number of countries 
	33
	33

	Source: Authors' data set based on Afrobarometer data (2011 – 2013); Notes: Tables are weighted using both the within-country and across-country weights. Coefficients are based on multilevel logistic regression with random effects. Standard errors in parenthesis. Significance: *p<0.1; **p<0.05; ***p<0.01
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