Appendix
Table A1. List of Constructs and Items
	Construct
	Item
	Description
	Related Studies

	Networking
Motive
	MOT1
	I have used the internet to maintain and become closer with people I already know
	Cotten et al. (2013)
;Horng and Wu (2020)

	
	MOT2
	I have used the internet to meet new people and communicate
	

	Social 
Media
	
	How often have you used the following services in the past year?
	Gong et al. (2020)
;Chang et al. (2016)

	
	SOM1
	Social Media Usage (Twitter, Facebook, Kakao, Instagram, etc.): Means you have signed up for and have an account with the service
	

	
	SOM2
	Personal blogs (Daum, Naver, T-story, Cyworld, Blogger.com (Google), etc.): Means you have signed up for the service and have an account
	

	
	SOM3
	Communities (internet cafes, clubs, etc.)
	

	Content Service
	
	How often have you used the following services in the past year?
	Lau et al. (2017)
;Bölen et al. (2021)

	
	CNT1
	Email
	

	
	CNT2
	Media content (movies/music/e-books, etc.)
	

	
	CNT3
	Educational content (various courses/lectures, etc.)
	

	Life 
Service
	
	How often have you used the following services in the past year?
	Omar et al. (2021)
; Baabdullah et al. (2019)

	
	LIF1
	Life information service
	

	
	LIF2
	E-commerce service
	

	
	LIF3
	Financial transaction service
	

	
	LIF4
	Public service
	

	Content Sharing activity
	
	How often have you used the following services in the past year?
	Chwialkowska (2019)
;Zeng and Wei (2013)

	
	SHA1
	I have posted or shared content (information, knowledge, news, videos, photos, etc.) that I created or edited from someone else's work.
	

	
	SHA2
	I have posted or shared links to content (information, knowledge, news, videos, photos, etc.) that I found on the internet.
	

	Social Participation
	
	How often have you used the following services in the past year?
	Kennedy and Lynch (2016)
;Ang and Chen (2019)

	
	PAT1
	I have expressed my opinion on social issues (public issues) through the internet.
	

	
	PAT2
	I have made policy proposals or suggestions, policy evaluations, filed complaints, etc., to the government/local governments/public institutions through the internet.
	

	
	PAT3
	I have participated in donating (money/talents) through the internet.
	

	
	PAT4
	I have participated in online voting, surveys, signatures, etc., through the internet.
	

	Economic Activity
	
	How often have you used the following services in the past year?
	Wanberg et al. (2020)
;Ibrahim et al. (2020)

	
	ECO1
	I have engaged in activities helpful for job seeking or job change (promotion) through the internet.
	

	
	ECO2
	I have engaged in marketing activities (advertising, promotion, etc.) through the internet.
	

	
	ECO3
	I have used the internet to search for, acquire, re-tag, and find relevant information to help me increase (or maintain) my income through real estate, financial products, education/learning, community (meetup) participation, networking, and various other financial activities through the internet.
	

	
	ECO4
	I have engaged in cost-saving activities (group buying, direct overseas purchasing, price comparison, etc.) through the internet.
	

	Digital
Transformation
Awareness
	DTA1
	Digital technologies are becoming more important in my life.
	Suryanto et al. (2023)
;Dash and Chakraborty (2021)

	
	DTA2
	I am aware of the digital transformation because I have heard about it.
	

	
	DTA3
	Digital transformation will change my economic activities.
	

	Satisfaction
	SAT1
	Digital transformation has increased the opportunities for leisure activities and made them more enjoyable.
	Al-Okaily et al. (2023)
;Ligonenko et al. (2022)

	
	SAT2
	Digital transformation has allowed me to learn new information or knowledge faster.
	

	
	SAT3
	Digital transformation has given me more opportunities to share opinions and get to know new people.
	

	
	SAT4
	Work or study has become more efficient due to remote work and mobile learning.
	









[bookmark: _Hlk167984099]Table A2. Factor Analysis and Reliability (Men)
	Construct
	Item
	Mean
	St. Dev.
	Factor Loading
	Cronbach's alpha
	CR (rho_a)
	CR (rho_c)
	AVE

	Networking
Motive
	MOT1
	2.692
	0.906
	0.849
	0.742
	0.804
	0.883
	0.790

	
	MOT2
	2.297
	0.931
	0.928
	
	
	
	

	Social Media
	SOM1
	2.517
	1.085
	0.809
	0.800
	0.799
	0.882
	0.714

	
	SOM2
	2.016
	0.972
	0.877
	
	
	
	

	
	SOM3
	1.969
	0.930
	0.849
	
	
	
	

	Content Service
	CNT1
	2.205
	0.964
	0.791
	0.664
	0.666
	0.817
	0.598

	
	CNT2
	2.714
	0.961
	0.755
	
	
	
	

	
	CNT3
	1.864
	0.923
	0.773
	
	
	
	

	Life Service
	LIF1
	3.181
	0.823
	0.687
	0.795
	0.823
	0.868
	0.624

	
	LIF2
	2.742
	0.992
	0.881
	
	
	
	

	
	LIF3
	2.739
	1.005
	0.861
	
	
	
	

	
	LIF4
	2.008
	0.910
	0.712
	
	
	
	

	Content Sharing
	SHA1
	2.161
	0.973
	0.935
	0.834
	0.843
	0.923
	0.857

	
	SHA2
	2.260
	0.968
	0.917
	
	
	
	

	Social Participation
	PAT1
	1.900
	0.942
	0.861
	0.898
	0.902
	0.929
	0.765

	
	PAT2
	1.609
	0.812
	0.893
	
	
	
	

	
	PAT3
	1.542
	0.783
	0.872
	
	
	
	

	
	PAT4
	1.676
	0.839
	0.872
	
	
	
	

	Economic Activity
	ECO1
	1.885
	0.915
	0.848
	0.851
	0.854
	0.899
	0.691

	
	ECO2
	1.743
	0.886
	0.837
	
	
	
	

	
	ECO3
	1.993
	0.960
	0.844
	
	
	
	

	
	ECO4
	2.081
	0.968
	0.794
	
	
	
	

	Digital
Transformation
Awareness
	DTA1
	3.705
	0.780
	0.813
	0.734
	0.737
	0.850
	0.653

	
	DTA2
	3.301
	1.041
	0.774
	
	
	
	

	
	DTA3
	3.453
	0.862
	0.837
	
	
	
	

	Satisfaction
	SAT1
	3.373
	0.871
	0.871
	0.895
	0.896
	0.927
	0.760

	
	SAT2
	3.391
	0.984
	0.861
	
	
	
	

	
	SAT3
	3.285
	0.953
	0.868
	
	
	
	

	
	SAT4
	3.251
	0.970
	0.887
	
	
	
	











Table A3. Factor Analysis and Reliability (Women)
	Construct
	Item
	Mean
	St. Dev.
	Factor Loading
	Cronbach's alpha
	CR (rho_a)
	CR (rho_c)
	AVE

	Networking
Motive
	MOT1
	3.181
	0.819
	0.745
	0.745
	0.781
	0.885
	0.794

	
	MOT2
	2.828
	0.990
	0.885
	
	
	
	

	Social Media
	SOM1
	2.726
	1.009
	0.854
	0.792
	0.796
	0.877
	0.705

	
	SOM2
	1.962
	0.895
	0.671
	
	
	
	

	
	SOM3
	2.196
	0.980
	0.933
	
	
	
	

	Content Service
	CNT1
	2.319
	0.971
	0.914
	0.695
	0.698
	0.830
	0.620

	
	CNT2
	2.716
	0.925
	0.861
	
	
	
	

	
	CNT3
	2.283
	0.944
	0.920
	
	
	
	

	Life Service
	LIF1
	1.852
	0.909
	0.869
	0.799
	0.818
	0.870
	0.630

	
	LIF2
	1.573
	0.789
	0.888
	
	
	
	

	
	LIF3
	1.530
	0.762
	0.862
	
	
	
	

	
	LIF4
	1.656
	0.828
	0.862
	
	
	
	

	Content Sharing
	SHA1
	1.839
	0.913
	0.843
	0.828
	0.836
	0.921
	0.853

	
	SHA2
	1.701
	0.866
	0.826
	
	
	
	

	Social Participation
	PAT1
	1.952
	0.942
	0.848
	0.894
	0.907
	0.926
	0.758

	
	PAT2
	2.133
	0.991
	0.816
	
	
	
	

	
	PAT3
	3.602
	0.826
	0.850
	
	
	
	

	
	PAT4
	3.168
	1.070
	0.783
	
	
	
	

	Economic Activity
	ECO1
	3.329
	0.932
	0.846
	0.854
	0.860
	0.901
	0.694

	
	ECO2
	3.297
	0.911
	0.870
	
	
	
	

	
	ECO3
	3.281
	0.990
	0.872
	
	
	
	

	
	ECO4
	3.183
	0.991
	0.878
	
	
	
	

	Digital
Transformation
Awareness
	DTA1
	3.162
	0.992
	0.888
	0.769
	0.777
	0.866
	0.683

	
	DTA2
	2.149
	0.957
	0.814
	
	
	
	

	
	DTA3
	2.742
	0.955
	0.773
	
	
	
	

	Satisfaction
	SAT1
	1.875
	0.933
	0.774
	0.900
	0.900
	0.930
	0.770

	
	SAT2
	2.583
	1.070
	0.817
	
	
	
	

	
	SAT3
	2.021
	0.963
	0.864
	
	
	
	

	
	SAT4
	1.917
	0.917
	0.837
	
	
	
	







Table A4. Factor Analysis and Reliability (19 Years Old and Under)
	Construct
	Item
	Mean
	St. Dev.
	Factor Loading
	Cronbach's alpha
	CR (rho_a)
	CR (rho_c)
	AVE

	Networking
Motive
	MOT1
	2.843
	0.889
	0.863
	0.734
	0.755
	0.881
	0.788

	
	MOT2
	2.519
	0.940
	0.912
	
	
	
	

	Social Media
	SOM1
	2.897
	1.036
	0.729
	0.724
	0.723
	0.845
	0.646

	
	SOM2
	2.144
	1.007
	0.837
	
	
	
	

	
	SOM3
	1.962
	0.956
	0.840
	
	
	
	

	Content Service
	CNT1
	2.145
	0.941
	0.750
	0.622
	0.625
	0.799
	0.570

	
	CNT2
	2.960
	0.865
	0.717
	
	
	
	

	
	CNT3
	2.363
	0.966
	0.796
	
	
	
	

	Life Service
	LIF1
	3.086
	0.893
	0.765
	0.749
	0.776
	0.835
	0.560

	
	LIF2
	2.587
	1.038
	0.838
	
	
	
	

	
	LIF3
	2.146
	1.093
	0.748
	
	
	
	

	
	LIF4
	1.653
	0.849
	0.630
	
	
	
	

	Content Sharing
	SHA1
	2.305
	1.006
	0.942
	0.813
	0.869
	0.912
	0.839

	
	SHA2
	2.435
	0.983
	0.889
	
	
	
	

	Social Participation
	PAT1
	1.826
	0.942
	0.860
	0.892
	0.918
	0.924
	0.752

	
	PAT2
	1.521
	0.798
	0.879
	
	
	
	

	
	PAT3
	1.476
	0.764
	0.858
	
	
	
	

	
	PAT4
	1.552
	0.809
	0.871
	
	
	
	

	Economic Activity
	ECO1
	1.622
	0.868
	0.816
	0.846
	0.859
	0.895
	0.680

	
	ECO2
	1.511
	0.796
	0.833
	
	
	
	

	
	ECO3
	1.648
	0.884
	0.860
	
	
	
	

	
	ECO4
	1.940
	0.998
	0.788
	
	
	
	

	Digital
Transformation
Awareness
	DTA1
	3.936
	0.614
	0.634
	0.565
	0.582
	0.771
	0.530

	
	DTA2
	3.400
	1.016
	0.779
	
	
	
	

	
	DTA3
	3.679
	0.791
	0.763
	
	
	
	

	Satisfaction
	SAT1
	3.653
	0.752
	0.829
	0.828
	0.835
	0.885
	0.659

	
	SAT2
	3.735
	0.829
	0.789
	
	
	
	

	
	SAT3
	3.548
	0.805
	0.815
	
	
	
	

	
	SAT4
	3.608
	0.820
	0.814
	
	
	
	






Table A5. Factor Analysis and Reliability (20 – 29 years old)
	Construct
	Item
	Mean
	St. Dev.
	Factor Loading
	Cronbach's alpha
	CR (rho_a)
	CR (rho_c)
	AVE

	Networking
Motive
	MOT1
	3.006
	0.846
	0.879
	0.751
	0.761
	0.889
	0.800

	
	MOT2
	2.656
	0.907
	0.910
	
	
	
	

	Social Media
	SOM1
	3.303
	0.806
	0.569
	0.617
	0.645
	0.801
	0.580

	
	SOM2
	2.539
	1.002
	0.862
	
	
	
	

	
	SOM3
	2.419
	0.963
	0.820
	
	
	
	

	Content Service
	CNT1
	2.736
	0.869
	0.822
	0.540
	0.585
	0.743
	0.502

	
	CNT2
	3.174
	0.790
	0.483
	
	
	
	

	
	CNT3
	2.298
	0.994
	0.772
	
	
	
	

	Life Service
	LIF1
	3.461
	0.683
	0.836
	0.693
	0.657
	0.797
	0.502

	
	LIF2
	3.385
	0.664
	0.772
	
	
	
	

	
	LIF3
	3.247
	0.746
	0.642
	
	
	
	

	
	LIF4
	2.366
	0.922
	0.549
	
	
	
	

	Content Sharing
	SHA1
	2.644
	0.942
	0.929
	0.806
	0.820
	0.911
	0.837

	
	SHA2
	2.719
	0.902
	0.900
	
	
	
	

	Social Participation
	PAT1
	2.136
	1.010
	0.851
	0.886
	0.889
	0.921
	0.744

	
	PAT2
	1.753
	0.907
	0.878
	
	
	
	

	
	PAT3
	1.701
	0.879
	0.856
	
	
	
	

	
	PAT4
	1.890
	0.931
	0.865
	
	
	
	

	Economic Activity
	ECO1
	2.281
	0.987
	0.810
	0.812
	0.815
	0.877
	0.640

	
	ECO2
	1.995
	0.997
	0.820
	
	
	
	

	
	ECO3
	2.308
	0.987
	0.830
	
	
	
	

	
	ECO4
	2.535
	0.997
	0.738
	
	
	
	

	Digital
Transformation
Awareness
	DTA1
	4.041
	0.591
	0.631
	0.558
	0.596
	0.767
	0.527

	
	DTA2
	3.649
	0.904
	0.708
	
	
	
	

	
	DTA3
	3.776
	0.726
	0.825
	
	
	
	

	Satisfaction
	SAT1
	3.755
	0.682
	0.803
	0.799
	0.817
	0.867
	0.619

	
	SAT2
	3.765
	0.772
	0.722
	
	
	
	

	
	SAT3
	3.687
	0.792
	0.809
	
	
	
	

	
	SAT4
	3.686
	0.748
	0.810
	
	
	
	







Table A6. Factor Analysis and Reliability (30 – 39 years old)
	Construct
	Item
	Mean
	St. Dev.
	Factor Loading
	Cronbach's alpha
	CR (rho_a)
	CR (rho_c)
	AVE

	Networking
Motive
	MOT1
	2.932
	0.846
	0.866
	0.718
	0.726
	0.876
	0.779

	
	MOT2
	2.584
	0.904
	0.899
	
	
	
	

	Social Media
	SOM1
	3.073
	0.864
	0.622
	0.662
	0.685
	0.818
	0.605

	
	SOM2
	2.420
	0.975
	0.871
	
	
	
	

	
	SOM3
	2.330
	0.924
	0.818
	
	
	
	

	Content Service
	CNT1
	2.649
	0.885
	0.798
	0.534
	0.555
	0.760
	0.516

	
	CNT2
	3.062
	0.778
	0.631
	
	
	
	

	
	CNT3
	2.047
	0.965
	0.717
	
	
	
	

	Life Service
	LIF1
	3.358
	0.735
	0.707
	0.726
	0.723
	0.819
	0.532

	
	LIF2
	3.284
	0.721
	0.757
	
	
	
	

	
	LIF3
	3.234
	0.746
	0.772
	
	
	
	

	
	LIF4
	2.441
	0.893
	0.679
	
	
	
	

	Content Sharing
	SHA1
	2.522
	0.961
	0.907
	0.796
	0.798
	0.908
	0.831

	
	SHA2
	2.603
	0.918
	0.916
	
	
	
	

	Social Participation
	PAT1
	2.138
	0.996
	0.846
	0.882
	0.888
	0.918
	0.738

	
	PAT2
	1.755
	0.883
	0.872
	
	
	
	

	
	PAT3
	1.691
	0.863
	0.853
	
	
	
	

	
	PAT4
	1.896
	0.929
	0.865
	
	
	
	

	Economic Activity
	ECO1
	2.243
	0.942
	0.834
	0.789
	0.808
	0.862
	0.611

	
	ECO2
	1.993
	0.956
	0.811
	
	
	
	

	
	ECO3
	2.376
	0.983
	0.777
	
	
	
	

	
	ECO4
	2.534
	0.944
	0.697
	
	
	
	

	Digital
Transformation
Awareness
	DTA1
	3.948
	0.580
	0.694
	0.558
	0.573
	0.771
	0.531

	
	DTA2
	3.556
	0.940
	0.680
	
	
	
	

	
	DTA3
	3.732
	0.735
	0.805
	
	
	
	

	Satisfaction
	SAT1
	3.679
	0.706
	0.788
	0.810
	0.811
	0.875
	0.637

	
	SAT2
	3.721
	0.768
	0.791
	
	
	
	

	
	SAT3
	3.592
	0.795
	0.786
	
	
	
	

	
	SAT4
	3.601
	0.760
	0.826
	
	
	
	








Table A7. Factor Analysis and Reliability (40 – 49 years old)
	Construct
	Item
	Mean
	St. Dev.
	Factor Loading
	Cronbach's alpha
	CR (rho_a)
	CR (rho_c)
	AVE

	Networking
Motive
	MOT1
	2.713
	0.903
	0.832
	0.736
	0.842
	0.878
	0.784

	
	MOT2
	2.319
	0.923
	0.936
	
	
	
	

	Social Media
	SOM1
	2.664
	1.003
	0.757
	0.727
	0.725
	0.846
	0.648

	
	SOM2
	2.122
	0.956
	0.831
	
	
	
	

	
	SOM3
	2.049
	0.908
	0.824
	
	
	
	

	Content Service
	CNT1
	2.375
	0.913
	0.778
	0.546
	0.557
	0.766
	0.523

	
	CNT2
	2.858
	0.892
	0.665
	
	
	
	

	
	CNT3
	1.832
	0.924
	0.721
	
	
	
	

	Life Service
	LIF1
	3.298
	0.747
	0.692
	0.736
	0.734
	0.833
	0.556

	
	LIF2
	3.122
	0.777
	0.829
	
	
	
	

	
	LIF3
	3.088
	0.803
	0.788
	
	
	
	

	
	LIF4
	2.194
	0.890
	0.662
	
	
	
	

	Content Sharing
	SHA1
	2.264
	0.965
	0.934
	0.807
	0.834
	0.911
	0.837

	
	SHA2
	2.367
	0.947
	0.896
	
	
	
	

	Social Participation
	PAT1
	1.994
	0.962
	0.858
	0.891
	0.900
	0.924
	0.753

	
	PAT2
	1.682
	0.848
	0.897
	
	
	
	

	
	PAT3
	1.603
	0.816
	0.866
	
	
	
	

	
	PAT4
	1.769
	0.857
	0.849
	
	
	
	

	Economic Activity
	ECO1
	2.022
	0.924
	0.861
	0.818
	0.851
	0.878
	0.644

	
	ECO2
	1.860
	0.900
	0.850
	
	
	
	

	
	ECO3
	2.183
	0.950
	0.797
	
	
	
	

	
	ECO4
	2.326
	0.958
	0.691
	
	
	
	

	Digital
Transformation
Awareness
	DTA1
	3.804
	0.661
	0.782
	0.642
	0.648
	0.807
	0.582

	
	DTA2
	3.424
	0.978
	0.715
	
	
	
	

	
	DTA3
	3.531
	0.778
	0.790
	
	
	
	

	Satisfaction
	SAT1
	3.489
	0.765
	0.822
	0.834
	0.835
	0.889
	0.667

	
	SAT2
	3.501
	0.867
	0.811
	
	
	
	

	
	SAT3
	3.417
	0.840
	0.822
	
	
	
	

	
	SAT4
	3.370
	0.853
	0.811
	
	
	
	














Table A8. Factor Analysis and Reliability (50 – 59 years old)
	Construct
	Item
	Mean
	St. Dev.
	Factor Loading
	Cronbach's alpha
	CR (rho_a)
	CR (rho_c)
	AVE

	Networking
Motive
	MOT1
	2.627
	0.939
	0.794
	0.686
	0.815
	0.857
	0.751

	
	MOT2
	2.123
	0.928
	0.933
	
	
	
	

	Social Media
	SOM1
	2.236
	1.035
	0.791
	0.774
	0.773
	0.869
	0.689

	
	SOM2
	1.848
	0.891
	0.858
	
	
	
	

	
	SOM3
	1.807
	0.874
	0.839
	
	
	
	

	Content Service
	CNT1
	2.032
	0.928
	0.767
	0.607
	0.607
	0.792
	0.560

	
	CNT2
	2.582
	0.956
	0.714
	
	
	
	

	
	CNT3
	1.660
	0.818
	0.764
	
	
	
	

	Life Service
	LIF1
	3.269
	0.748
	0.647
	0.723
	0.739
	0.829
	0.553

	
	LIF2
	2.819
	0.919
	0.842
	
	
	
	

	
	LIF3
	2.880
	0.894
	0.815
	
	
	
	

	
	LIF4
	1.976
	0.870
	0.646
	
	
	
	

	Content Sharing
	SHA1
	2.016
	0.948
	0.933
	0.795
	0.833
	0.906
	0.827

	
	SHA2
	2.159
	0.971
	0.885
	
	
	
	

	Social Participation
	PAT1
	1.815
	0.879
	0.853
	0.891
	0.895
	0.924
	0.754

	
	PAT2
	1.586
	0.787
	0.902
	
	
	
	

	
	PAT3
	1.526
	0.752
	0.868
	
	
	
	

	
	PAT4
	1.631
	0.811
	0.850
	
	
	
	

	Economic Activity
	ECO1
	1.758
	0.865
	0.827
	0.828
	0.831
	0.886
	0.660

	
	ECO2
	1.709
	0.869
	0.848
	
	
	
	

	
	ECO3
	1.949
	0.931
	0.815
	
	
	
	

	
	ECO4
	2.029
	0.938
	0.757
	
	
	
	

	Digital
Transformation
Awareness
	DTA1
	3.623
	0.706
	0.763
	0.673
	0.686
	0.820
	0.603

	
	DTA2
	3.197
	0.999
	0.739
	
	
	
	

	
	DTA3
	3.341
	0.817
	0.825
	
	
	
	

	Satisfaction
	SAT1
	3.269
	0.793
	0.819
	0.855
	0.857
	0.902
	0.697

	
	SAT2
	3.261
	0.887
	0.832
	
	
	
	

	
	SAT3
	3.157
	0.877
	0.831
	
	
	
	

	
	SAT4
	3.089
	0.892
	0.856
	
	
	
	













Table A8. Factor Analysis and Reliability (60 years old and Above )
	Construct
	Item
	Mean
	St. Dev.
	Factor Loading
	Cronbach's alpha
	CR (rho_a)
	CR (rho_c)
	AVE

	Networking
Motive
	MOT1
	2.317
	0.876
	0.797
	0.703
	0.862
	0.862
	0.759

	
	MOT2
	1.828
	0.792
	0.939
	
	
	
	

	Social Media
	SOM1
	1.662
	0.800
	0.834
	0.811
	0.811
	0.888
	0.726

	
	SOM2
	1.392
	0.619
	0.864
	
	
	
	

	
	SOM3
	1.394
	0.629
	0.857
	
	
	
	

	Content Service
	CNT1
	1.485
	0.701
	0.814
	0.678
	0.677
	0.823
	0.609

	
	CNT2
	2.083
	0.926
	0.726
	
	
	
	

	
	CNT3
	1.361
	0.614
	0.798
	
	
	
	

	Life Service
	LIF1
	2.759
	0.858
	0.677
	0.790
	0.794
	0.865
	0.618

	
	LIF2
	1.875
	0.858
	0.844
	
	
	
	

	
	LIF3
	2.016
	0.918
	0.857
	
	
	
	

	
	LIF4
	1.485
	0.656
	0.753
	
	
	
	

	Content Sharing
	SHA1
	1.633
	0.757
	0.939
	0.818
	0.854
	0.915
	0.844

	
	SHA2
	1.752
	0.812
	0.898
	
	
	
	

	Social Participation
	PAT1
	1.523
	0.714
	0.871
	0.904
	0.913
	0.932
	0.775

	
	PAT2
	1.354
	0.595
	0.906
	
	
	
	

	
	PAT3
	1.317
	0.579
	0.879
	
	
	
	

	
	PAT4
	1.386
	0.632
	0.865
	
	
	
	

	Economic Activity
	ECO1
	1.453
	0.681
	0.869
	0.881
	0.886
	0.918
	0.736

	
	ECO2
	1.401
	0.648
	0.863
	
	
	
	

	
	ECO3
	1.544
	0.737
	0.848
	
	
	
	

	
	ECO4
	1.540
	0.734
	0.850
	
	
	
	

	Digital
Transformation
Awareness
	DTA1
	3.058
	0.913
	0.868
	0.786
	0.799
	0.875
	0.700

	
	DTA2
	2.654
	1.060
	0.807
	
	
	
	

	
	DTA3
	2.791
	0.940
	0.834
	
	
	
	

	Satisfaction
	SAT1
	2.702
	0.941
	0.882
	0.915
	0.917
	0.940
	0.797

	
	SAT2
	2.632
	1.029
	0.891
	
	
	
	

	
	SAT3
	2.568
	1.020
	0.897
	
	
	
	

	
	SAT4
	2.501
	1.004
	0.901
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