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	Table S1
Details about Data Collection Separately for Each Country

	Country
	Data collected on
	Sampling strategy
	Procedure

	Austria
	April – July 2019

	Convenient and snowball sampling
	Information about the online-survey was given to students in University courses (using e-learning platforms of members of the research team and colleagues respectively); email invitations were sent to friends, acquaintances and peers by student members of the research team; information was also  posted in groups on Facebook and on several platforms supporting research (e.g. SurveyCircle, Pollpool, SurveySwap and Thesius). In addition, Flyers were used to search for possible participants at different university campuses in Vienna. Student emerging adults were asked to share information about the study with non-student peers. Subjects provided informed consent online before participating. Taking part in the study was totally voluntary, subjects could also withdraw from the study at any time and they did not receive any credits or compensation.

	Finland
	December 2020

	Online web panel
	[bookmark: _heading=h.17dp8vu]The web panel sample was gathered to represent Finland as a whole according to age groups of 18-22, 23-25 and 26-29 years, gender and area (greater areas, NUTS2). In these fields, the data matches the general population well. Persons in the panel were contacted in random order between 2th to 11th December 2020. In total, 1,000 answers were gathered. The whole CINT panel consists of approximately 350,000 panelists in Finland. The web panelists are volunteers, who choose to respond to surveys according to their likes and interests. The panelists are also awarded prizes and compensation for their time and effort. The data belongs to the DigiConsumers research project funded by the Strategic Research Council (SRC) established within the Academy of Finland and the data will be used in other project publications.

	Hungary
	first round: December 2018 – April 2019; second round: January –Febrary 2020
	Convenient and snowball sampling
	University students performed participant recruitment for an online questionnaire study as part of the requirements for obtaining course credit from an introductory psychology course on research methodologies. Participants were recruited from social media sites (e.g., Facebook) and with direct invitations sent out by the students. Interested participants were directed to the online survey link that contained the informed consent site and the study questionnaire. Responses were anonymous. Participants did not receive compensation for their involvement in the study.

	India
	July – September 2020
	Convenient and snowball sampling
	Email invitations were sent to the students and alumunus of the institutes and non students emerging adults known to the research team. Emerging adults were asked to confirm their agreement for filling the survey and on receipt of an affirmative response, they were sent a separate email with a link to fill the survey. All emerging adults were asked to share the invitation with their peers. Participants did not receive any compensation.

	Italy
	March – April 2019
	Convenient and snowball sampling
	After receiving approval from the ethical commission of the Università Cattolica del Sacro Cuore, email invitations were sent to university students as well as non-student emerging adult friends of members of the research team. All emerging adults who received the email invitation were asked to share the invitation with their non-student peers. Emerging adults interested in participating, received another email with the link to fill an online survey and to sign an online consent. Participants did not receive any compensation.

	Lithuania
	March – May 2019
	Convenient and snowball sampling
	After receiving approval from the Psychological Research Ethics of Mykolas Romeris University (MRU), emerging adults were invited to participate in the study through research study advertisements put on the MRU Facebook page, on the MRU website, and through the email invitations sent out to university students. The advertisements and email invitations also included a request to share the invitations with peers not studying at the MRU. Emerging adults interested in participating received another email with the link to fill out an online survey and sign an online consent. Participants did not receive any compensation.

	Portugal
	May 2019 – February 2020

	Convenient and snowball sampling
	Data were collected using both in-person (52.0%) and online (48.0%) survey administration strategies. Regarding the in-person data collection, students from three Portuguese universities were asked to participate in this study, by completing a paper-and-pencil questionnaire and/or by inviting people from their network of friends and acquaintances to do the same. They were given hard copies of the survey to return to the research team when duly completed. In addition, a web link for the online survey version was created and shared on the Portuguese research team’s Facebook page. Informed consent was obtained from all participants, who did not receive any compensation for their collaboration.

	Romania
	March-August 2019

	Convenient 
sampling
	After receiving the approval from the ethical committee of the Babes-Bolyai University, emerging adults were invited to participate in the study through presentations at their universities and at youth-focused events. Participants gave their active consent for participating in the study and then filled in the pen-and-paper questionnaire. Participants did not receive any compensation.

	Slovenia
	March – June 2019

	Convenient and snowball sampling
	Data were collected online. University students (in courses taught  by the research team members and their emerging adult acquaintances) were invited to participate and asked to share the invitation with their friends who were of different gender and preferably not students. Participants provided informed consent online before participating. They did not receive any compensation.

	The United States
	March-June 2013
	Drawn from participants in a longitudinal study of first year college students (N=2,198) enrolled in a single public university 
	The U.S. sample (N=951) participated in the Wave 3 survey of the Arizona Pathways to Life Success for University Students (APLUS). The original sample was comprised by 1/3 of the university cohort and closely resembled the full cohort (Shim et al., 2010). As a group, Wave 3 characteristics matched those of Waves 1 and 2, with no significant sociodemographic differences: The Wave 3 participants received $25 for completing the online survey.




	[bookmark: _GoBack]Table S2
Factor loadings, McDonald's omega, and Correlations for the Financial Identity Scale across Countries

	
	AU
	FI
	HU
	IN
	IT
	LT
	PT
	RO
	SL
	US

	Diffusion

	item 1’s factor loading
	.696***
	.501***
	.587***
	.692***
	.600***
	.427***
	.627***
	.527***
	.702***
	.654***

	item 10’s factor loading
	.573***
	.682***
	.808***
	.733***
	.779***
	.875***
	.642***
	.612***
	.671***
	.684***

	item 12’s factor loading
	.652***
	.773***
	.629***
	.754***
	.769***
	.654***
	.649***
	.702***
	.627***
	.723***

	McDonald's omega
	.673***
	.699***
	.717***
	.770***
	.760***
	.710***
	.680***
	.631***
	.719***
	.726***

	Moratorium

	item 2’s factor loading
	.659***
	.438***
	.582***
	.696***
	.389***
	.704***
	.698***
	.596***
	.312***
	.649***

	item 6’s factor loading
	.789***
	.841***
	.835***
	.783***
	.997***
	.958***
	.776***
	.867***
	.921***
	.892***

	item 11’s factor loading
	.544***
	.470***
	.387***
	.502***
	.580***
	.577***
	.773***
	.432***
	.428***
	.573***

	McDonald's omega
	.710***
	.627***
	.656***
	.710***
	.726***
	.806***
	.790***
	.703***
	.595***
	.761***

	Achievement

	item 3’s factor loading
	.594***
	.613***
	.784***
	.745***
	.642***
	.789***
	.732***
	.778***
	.788***
	.750***

	item 5’s factor loading
	.723***
	.814***
	.789***
	.798***
	.784***
	.914***
	.684***
	.665***
	.706***
	.830***

	item 9’s factor loading
	.373***
	.530***
	.242***
	.638***
	.661***
	.742***
	.414***
	.710***
	.635***
	.553***

	McDonald's omega
	.605***
	.704***
	.667***
	.775***
	.740***
	.853***
	.664***
	.758***
	.758***
	.767***

	Foreclosure

	item 4’s factor loading
	.740***
	.482***
	.528***
	.554***
	.591*
	.506***
	.444***
	.443***
	.430***
	.689***

	item 7’s factor loading
	.586***
	.736***
	.562***
	.644***
	.644*
	.688***
	.526***
	.235*
	.505***
	.772***

	item 8’s factor loading
	.626***
	.713***
	.836***
	.781***
	.834**
	.611***
	.877***
	.913***
	.866***
	.766***

	McDonald's omega
	.681***
	.688***
	.676***
	.707***
	.737***
	.642***
	.696***
	.543***
	.705***
	.786***

	Correlations

	Diffusion with moratorium 
	.539***
	.564***
	.549***
	.570***
	.361***
	.278***
	.541***
	.233***
	.255***
	.459***

	Diffusion with achievement
	-.462***
	-.127*
	-.626***
	-.304***
	-.623***
	-.407***
	-.331**
	-.526***
	-.434***
	-.447***

	Diffusion with foreclosure
	.286***
	.663***
	.291***
	.632***
	.261 
	.241**
	.676***
	.352***
	.656***
	.438***

	Moratorium with achievement
	-.701***
	-.329***
	-.873***
	-.467***
	-.642***
	-.398***
	-.704***
	-.518***
	-.738***
	-.694***

	Moratorium with foreclosure
	.334***
	.439***
	.168*
	.380***
	.279**
	.190***
	.374***
	-.014 
	.270**
	.252***

	Foreclosure with achievement 
	-.158*
	.245***
	-.113
	.065 
	-.198 
	.053 
	-.346***
	.057 
	-.380***
	-.041 

	Note. AU = Austria; FI = Finland; HU = Hungary ; IN = India; IT = Italy; LT = Lithuania; PT = Portugal; RO = Romania; SL = Slovenia; US = United States



Section A. Comparison across countries within the variable-centered approach
Aim 
To verify whether emerging adults living in different countries (Austria, Finland, Hungary, India, Italy, Lithuania, USA) reported different levels of the four statuses of financial identity (achieved, foreclosed, diffused, moratorium).
Data Analysis
Four univariate ANOVA were run where the country was included as independent variable and one of four statuses of financial identity (achieved, foreclosed, diffused, moratorium) was included as dependent variable. Mean levels were compared using Post-hoc analyses based on the Tukey’s HSD (Honestly Significant Difference) test.
Results
The country where the emerging adult lived significantly affected the level of achievement [F (6, 3917) = 18.361; p < .001; η2= .027], foreclosure [F (6, 3914) = 37.616; p < .001; η2= .055], diffusion [F(6, 3918) = 85.334; p <.001; η2= .116], and moratorium [F (6, 3917) = 37.226; p < .001;  η2= .054] that the respondent had in the financial identity domain. In particular, the highest levels of achieved financial identity were reported by Austrian and Lithuanian emerging adults, while the lowest by Finnish and Italian emerging adults. The highest levels of both foreclosure and moratorium were reported in India and Italy, while the lowest in Austria. Finally, the highest levels of diffusion were reported in Finland, India and Lithuania, while the lowest in Austria.
 The mean that each country reported for each identity status are reported in the manuscript (see Table 4), while a one-to-one comparison across countries is reported in Table S3.
Discussion
The differences observed between countries cannot be unequivocally attributed to genuine cross-national differences, as the samples used in this study were not always representative of the entire population of emerging adults in their respective countries. In particular, the samples were not well balanced in terms of key variables such as educational status. The influence of these variables on profile assignment was examined in Section D of the OSM. Therefore, the cross-countries differences identified in this study are interpreted in light of the findings presented in such section.

	Table S3
Country-to-country Comparison of the Mean Level of the Four Financial Identity Statuses According to the Variable-centered Approach of FIS: Achieved, Foreclosed, Diffused, Moratorium.

	Country A
	Country B
	Achieved
(A-B)
	Foreclosed
(A-B)
	Diffused
(A-B)
	Moratorium
(A-B)

	Italy vs.
	Austria
	-.3534***
	.6075***
	.1892
	.8124***

	
	USA
	-.0377
	.3373**
	-.0767
	.4180***

	
	Lithuania
	-.2770*
	.2544
	-.4992***
	.2401

	
	Hungary
	-.0356
	.2161
	.0085
	.2037

	
	India
	-.1293
	-.2803*
	-.5800***
	.1037

	
	Finland
	.0473
	.3634***
	-.6447***
	.3657***

	Austria vs.
	Italy
	.3534***
	-.6075***
	-.1892
	-.8124***

	
	USA
	.3158***
	-.2702***
	-.2659***
	-.3944***

	
	Lithuania
	.0765
	-.3531***
	-.6884***
	-.5723***

	
	Hungary
	.3179***
	-.3914***
	-.1807*
	-.6087***

	
	India
	.2241**
	-.8878***
	-.7692***
	-.7087***

	
	Finland
	.4008***
	-.2440***
	-.8340***
	-.4468***

	USA vs.
	Italy
	.0377
	-.3373**
	.0767
	-.4180***

	
	Austria
	-.3158***
	.2702***
	.2659***
	.3944***

	
	Lithuania
	-.2393***
	-.0829
	-.4225***
	-.1779**

	
	Hungary
	.0021
	-.1212
	.0852
	-.2143**

	
	India
	-.0916
	-.6176***
	-.5033***
	-.3142***

	
	Finland
	.0850
	.0261
	-.5680***
	-.0523

	Lithuania vs. 
	Italy
	.2770*
	-.2544
	.4992***
	-.2401

	
	Austria
	-.0765
	.3531***
	.6884***
	.5723***

	
	USA
	.2393***
	.0829
	.4225***
	.1779**

	
	Hungary
	.2414**
	-.0383
	.5077***
	-.0364

	
	India
	.1477
	-.5347***
	-.0808
	-.1364

	
	Finland
	.3243***
	.1091
	-.1455*
	.1255

	Hungary vs.
	Italy
	.0356
	-.2161
	-.0085
	-.2037

	
	Austria
	-.3179***
	.3914***
	.1807*
	.6087***

	
	USA
	-.0021
	.1212
	-.0852
	.2143**

	
	Lithuania
	-.2414**
	.0383
	-.5077***
	.0364

	
	India
	-.0938
	-.4964***
	-.5885***
	-.1000

	
	Finland
	.0829
	.1473
	-.6532***
	.1620

	India vs.
	Italy
	.1293
	.2803*
	.5800***
	-.1037

	
	Austria
	-.2241**
	.8878***
	.7692***
	.7087***

	
	USA
	.0916
	.6176***
	.5033***
	.3142***

	
	Lithuania
	-.1477
	.5347***
	.0808
	.1364

	
	Hungary
	.0938
	.4964***
	.5885***
	.1000

	
	Finland
	.1767*
	.6438***
	-.0647
	.2619***

	Finland vs.
	Italy
	-.0473
	-.3634***
	.6447***
	-.3657***

	
	Austria
	-.4008***
	.2440***
	.8340***
	.4468***

	
	USA
	-.0850
	-.0261
	.5680***
	.0523

	
	Lithuania
	-.3243***
	-.1091
	.1455*
	-.1255

	
	Hungary
	-.0829
	-.1473
	.6532***
	-.1620

	
	India
	-.1767*
	-.6438***
	.0647
	-.2619***

	Note. * p <.05; ** p <.01; *** p <.001





Section B. Validation of the four-profile model within the person-centered approach
Aim 
To verify whether the different profiles of the 4-profile LPA solution are differently associated to emerging adults’ financial well-being and life satisfaction in order to justify the addition of a fourth model to the original 3-profile model of the FIS. 
Instruments
Financial Well-being. Emerging adults’ subjective financial well-being was assessed with the 10-item General Subjective Financial Well-Being Scale (Sorgente & Lanz, 2019). Item (e.g., “I’m satisfied with my present financial situation.”) were evaluated on a 5-point scale (1 = absolutely false; 5 = absolutely true). The internal consistency of the scale was optimal (ω = .909). This scale was not available for Hungary, Lithuania and the USA.
Life Satisfaction. Emerging adults’ life satisfaction was assessed using the 5-item Satisfaction with Life Scale (SWLS; Diener et al., 1985). While in all of the countries the same five items were administered (e.g., “The conditions of my life are excellent”), different response scales were adopted. In most countries, the original 7-point scale (1 = strongly disagree; 7 = strongly agree) was adopted, while in Slovenia, Austria, and USA, researchers adopted a 5-point scale (1 = strongly disagree; 5 = strongly agree). Consequently, before using participants’ responses to this scale’s items, we standardized their responses separately for each country.
Data Analysis
An univariate ANOVA was run for each outcome (financial well-being, life satisfaction) in order to verify whether the membership to a different financial identity profile was able to predict a different level of financial well-being and/or life satisfaction. Mean levels were compared using Post-hoc analyses based on the Tukey’s HSD (Honestly Significant Difference) test.
Results
We found that the four profiles were significantly associated with emerging adults’ financial well-being [F(3,2104) = 56.001; p < .001; η2 = 0.074]. Furthermore, post-hoc analyses showed that the four subgroups of emerging adults were significantly different from each other. The highest level of financial well-being was reported respectively by the Pathfinders (M = 3.71; SD = .91); it was significantly higher than the one reported by the Indecisive emerging adults (M = 3.34; SD = 0.73). This, in turn, was significantly higher than the ones reported by Drifters (M = 3.14; SD = 0.99) and Followers (M = 3.17; SD = 0.75).
We also found that the four profiles were significantly associated with emerging adults’ life satisfaction [F(3,3833) = 39.060; p < .001; η2 = 0.030]. Emerging adults classified as Pathfinders (M = .19; SD = .79) and Indecisive (M = .12; SD = 79) reported the highest levels of life satisfaction. While Drifters and Followers did not differ in terms of financial well-being, they significantly reported different levels of life satisfaction. In particular, the Followers reported an average level of life satisfaction (M = -.07; SD = .79), while the Drifters reported the lowest level of life satisfaction (M = -.17; SD = .83) among the four profiles. 
Discussion
Findings suggest that the 4-profile solution was able to differentiate emerging adults according to their levels of financial well-being and life satisfaction. In particular, the emerging adults belonging to the Pathfinder groups were the ones with the highest level of both financial well-being and life satisfaction. Participants belonging to the Indecisive profile have a similar level of life satisfaction but lower level of financial well-being than the Pathfinders. Furthermore, the Indecisive profile was well-differentiated from the Followers profile as well because Followers reported significantly lower levels of both financial well-being and life satisfaction than the Indecisive emerging adults. Finally, the Drifters reported the same level of financial well-being than the Followers but a significantly lower level of life satisfaction.
These results are important because they support the need for the addition of a fourth profile to the original 3-profile model proposed in Shim et al. (2013) and Serido et al. (2023). Although the new profile (Indecisive) has some similarities to the Followers profile, we demonstrated that these two profiles are differently associated with important outcomes (financial well-being, life satisfaction) and so it is worth considering them as separate patterns of financial identity.


Section C. Comparison across countries within the person-centered model
[bookmark: _heading=h.tyjcwt]Aim 
To verify whether the four profiles of the person-centered model of the FIS (Pathfinders, Drifters, Followers, and Indecisive) were equally distributed across the different countries (Austria, Finland, Hungary, India, Italy, Lithuania, USA).
Data Analysis
One chi-square test was run to test the association between the financial identity profile the emerging adult was assigned to and the country they lived in. For each cell of the cross-tabulation, we also estimated adjusted residuals. The larger the residual, the greater the contribution of the cell to the magnitude of the resulting chi-square obtained value. In particular, as suggested by Sharpe (2015), for our 7x4 cross-tabulation, cells report observed values not expected by chance when residuals exceed +/- 3.
Results
The country where the emerging adult lived significantly affected the financial identity profile the emerging adult was assigned to [χ2 (18) = 501.116; p < .001; Cramer’s V = .206]. In particular, the Pathfinders were more likely than expected by chance to live in Austria and USA, while they were less likely to live in Finland, India, and Lithuania. The Drifters were more likely than expected by chance to live in Italy and Hungary and less likely to live in Finland. The Followers were more likely in Finland and less likely to live in Austria and Hungary. Finally, the Indecisive profile was more likely than expected in Finland, India, and Lithuania and less likely in Austria and USA. For more details about the distribution of identity profiles across the countries see Table S4.
Discussion
 The differences observed between countries cannot be unequivocally attributed to genuine cross-national differences, as the samples used in this study were not always representative of the entire population of emerging adults in their respective countries. In particular, the samples were not well balanced in terms of key variables such as educational status. The influence of these variables on profile assignment was examined in the following section of the OSM. Therefore, the cross-countries differences identified in this study are interpreted in light of the findings presented in the subsequent section D.
	Table S4
Cross-tabulation of Financial Identity Profiles and Countries
	

	
	Observed values (adjusted residuals) 

	
	Pathfinders
	Drifters
	Followers
	Indecisive
	Total

	Austria
	291 (13.1)
	125 (1.1)
	152 (-9.3)
	23 (-5.4)
	591

	% within countries
	49.2%
	21.2%
	25.7%
	3.9%
	100.0%

	% within profiles
	27.3%
	16.3%
	9.0%
	5.8%
	15.1%

	Finland
	167 (-8.6)
	109 (-8.0)
	569 (10.1)
	155 (6.5)
	1000

	% within countries
	16.7%
	10.9%
	56.9%
	15.5%
	100.0%

	% within profiles
	15.7%
	14.2%
	33.5%
	39.0%
	25.5%

	Hungary
	111 (1.6)
	110 (5.5)
	119 (-4.1)
	20 (-3.0)
	360

	% within countries
	30.8%
	30.6%
	33.1%
	5.6%
	100.0%

	% within profiles
	10.4%
	14.4%
	7.0%
	5.0%
	9.2%

	India
	70 (-4.4)
	60 (-2.2)
	195 (2.8)
	67 (4.8)
	392

	% within countries
	17.9%
	15.3%
	49.7%
	17.1%
	100.0%

	% within profiles
	6.6%
	7.8%
	11.5%
	16.9%
	10.0%

	Italy
	28 (-2.4)
	63 (7.1)
	54 (-1.8)
	5 (-2.8)
	150

	% within countries
	18.7%
	42.0%
	36.0%
	3.3%
	100.0%

	% within profiles
	2.6%
	8.2%
	3.2%
	1.3%
	3.8%

	Lithuania
	96 (-3.8)
	88 (-0.7)
	228 (2.0)
	69 (3.3)
	481

	% within countries
	20.0%
	18.3%
	47.4%
	14.3%
	100.0%

	% within profiles
	9.0%
	11.5%
	13.4%
	17.4%
	12.3%

	USA
	303 (3.7)
	211 (2.4)
	379 (-2.4)
	58 (-4.7)
	951

	% within countries
	31.9%
	22.2%
	39.9%
	6.1%
	100.0%

	% within profiles
	28.4%
	27.5%
	22.3%
	14.6%
	24.2%

	Total
	1066
	766
	1696
	397
	3925

	% within countries
	27.2%
	19.5%
	43.2%
	10.1%
	100.0%

	% within profiles
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	

	Note. Adjusted residuals in bold are those that exceed +/- 3 as suggested by Sharpe (2015). 





Section D. Distribution of the profiles across groups of emerging adults
Aim 
To verify whether the four profiles of the person-centered model of the FIS (Pathfinders, Drifters, Followers, and Indecisive) are equally distributed across groups of emerging adults based on their educational status (never in higher education vs. currently in higher education vs. completed higher education), age (less than 25 vs. 25 or more), and period in which they completed the survey (before vs. after the survey). As the samples from the different countries are not equally distributed with respect to these variables, the difference found between countries should also be read in the light of the different composition of the samples with respect to these variables. 
Data Analysis
Three chi-square tests were run to test the association between the financial identity profile the emerging adults were assigned to and group they belonged in terms of educational status, age, and data collection period respectively. For each cell of the cross-tabulation, we also estimated adjusted residuals. The larger the residual, the greater the contribution of the cell to the magnitude of the resulting chi-square obtained value. In particular, as suggested by Sharpe (2015), cells report observed values not expected by chance when residuals exceed +/- 2.
Results
Educational status [χ2 (6) = 89.922; p < .001; Cramer’s V = .108], age group [χ2 (3) = 16.674; p = .001; Cramer’s V = .065], and the period in which data were collected [χ2 (3) = 282.280; p < .001; Cramer’s V = .268] significantly affected the financial identity profile the emerging adult was assigned to. In particular, emerging adults who had never attended higher education were more likely than expected by chance to be classified as Followers or Indecisive, while they were less likely to belong to the Drifter or Pathfinder profiles. Those currently enrolled in higher education were more likely than expected to be Drifters but less likely to be Followers. Finally, individuals who had already completed higher education were more likely than expected to be Pathfinders (see Table S5).
Regarding age groups, younger respondents (18–24 years old) were more likely to be classified as Drifters and less likely as Pathfinders. Conversely, older respondents (25–29 years old) showed the opposite pattern, being more likely to be Pathfinders and less likely to be Drifters (see Table S6).
Finally, concerning the data collection period, emerging adults who assessed their financial identity before the COVID-19 pandemic were more likely to be Drifters or Pathfinders and less likely to be Followers or Indecisive. In contrast, those who completed the survey after the onset of the pandemic were more likely to be Followers or Indecisive and less likely to be Drifters or Pathfinders (see Table S7).
	Table S5
Cross-tabulation of Financial Identity Profiles and Educational status
	

	
	Observed values (adjusted residuals)

	
	Pathfinders
	Drifters
	Followers
	Indecisive
	Total

	Never in higher education
	68 (-6.4)
	54 (-4.4)
	281 (7.9)
	61 (2.3)
	464

	% within status
	14.7%
	11.6%
	60.6%
	13.1%
	100.0%

	% within profiles
	6.5%
	7.3%
	16.7%
	15.6%
	12.0%

	Currently in higher education
	673 (2.0)
	507 (4.0)
	982 (-4.1)
	232 (-1.3)
	2394

	% within status
	28.1%
	21.2%
	41.0%
	9.7%
	100.0%

	% within profiles
	64.6%
	68.5%
	58.5%
	59.2%
	62.1%

	Completed higher education
	300 (2.6)
	179 (-1.1)
	417 (-1.3)
	99 (-0.3)
	995

	% within status
	30.2%
	18.0%
	41.9%
	9.9%
	100.0%

	% within profiles
	28.8%
	24.2%
	24.8%
	25.3%
	25.8%

	Total
	1041
	740
	1680
	392
	3853

	% within status
	27.0%
	19.2%
	43.6%
	10.2%
	100.0%

	% within profiles
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%

	Note. Adjusted residuals in bold are those that exceed +/- 2 as suggested by Sharpe (2015).



	Table S6
Cross-tabulation of Financial Identity Profiles and Age groups
	

	
	Observed values (adjusted residuals)

	
	Pathfinders
	Drifters
	Followers
	Indecisive
	Total

	18-24 years old
	674 (-3.9)
	545 (2.1)
	1171 (1.2)
	280 (1.1)
	2670

	% within age group
	25.2%
	20.4%
	43.9%
	10.5%
	100.0%

	% within profiles
	63.2%
	71.1%
	69.0%
	70.5%
	68.0%

	25-29 years old
	392 (3.9)
	221 (-2.1)
	525 (-1.2)
	117 (-1.1)
	1255

	% within age group
	31.2%
	17.6%
	41.8%
	9.3%
	100.0%

	% within profiles
	36.8%
	28.9%
	31.0%
	29.5%
	32.0%

	Total
	1066
	766
	1696
	397
	3925

	% within age group
	27.2%
	19.5%
	43.2%
	10.1%
	100.0%

	% within profiles
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%

	Note. Adjusted residuals in bold are those that exceed +/- 2 as suggested by Sharpe (2015).




	Table S7
Cross-tabulation of Financial Identity Profiles and Data collection groups
	

	
	Observed values (adjusted residuals)

	
	Pathfinders
	Drifters
	Followers
	Indecisive
	Total

	Pre-Covid
	829 (10.6)
	597 (8.6)
	932 (-10.9)
	175 (-9.0)
	2533

	% within data collection group
	23.6%
	23.6%
	36.8%
	6.9%
	100.0%

	% within profiles
	77.8%
	77.9%
	55.0%
	44.1%
	64.5%

	Post-Covid
	237 (-10.6)
	169 (-8.6)
	764 (10.9)
	222 (9.0)
	1392

	% within  data collection group
	17.0%
	12.1%
	54.9%
	15.9%
	100.0%

	% within profiles
	22.2%
	22.1%
	45.0%
	55.9%
	35.5%

	Total
	1066
	766
	1696
	397
	3925

	% within  data collection group
	27.2%
	19.5%
	43.2%
	10.1%
	100.0%

	% within profiles
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%

	Note. Adjusted residuals in bold are those that exceed +/- 2 as suggested by Sharpe (2015).








Discussion
Findings suggest that those who never attended higher education trust more their parents as financial models (Followers and Indecisive profiles have indeed the highest level of foreclosed identity). On the other hand, those who have already completed higher education have more chance to have already found their own way to manage money (Pathfinders).
Similarly, older emerging adults (25-29) are more likely to be Pathfinders, confirming findings of Serido et al. (2023). Finally, the higher likelihood to be Followers or Indecisive after the Covid-19 pandemic suggest that this unpredictable event has increased the need of emerging adults to refer to their parents as a financial model to face the economic instability and uncertainty generated by the pandemic. These differences across groups of emerging adults are here used to better understand, at least in part, the differences we found across countries in terms of emerging adults’ financial identity.
Austrian participants exhibited the highest levels of achieved financial identity and a greater number of Pathfinders than expected by chance. Furthermore, Austrian young adults displayed the lowest levels of foreclosure, moratorium, and diffusion statuses. Similarly, Austrian emerging adults were unlikely to be Followers and Indecisive. We speculate that Austrian emerging adults were flourishing the most from a financial point of view because they lived in the country with the lowest unemployment rate. Furthermore, even if the sample was mostly composed by students, Austrian culture supports an early transition to adulthood. Generally, Austrian emerging adults leave their parental home at 25 years of age (EUROSTAT, 2024), and the results of the Student Social Survey 2023 (Institute for Advanced Studies, 2024) portray that working students are not an exception but a norm (students employment rate in 2019 and 2023 were 65% and 69% respectively; students work on average about 20 h/week). It is possible that those students’ need to manage their own finances and costs of living may contribute to positive developments in their financial identity. 
On the contrary, Finland is the country where we registered most floundering emerging adults from the financial point of view. More specifically, we found the lowest levels of achieved financial identity and the highest levels of diffused identity. Furthermore, Finnish emerging adults were less likely to be Pathfinders and Drifters and more likely to be Followers and Indecisive. We believe this result can be explained by different factors: 1) the high youth unemployment rate; 2) the post-pandemic context in which data were collected; and 3) the characteristics of the Finnish sample represented in the study. The Finnish sample had a smaller presence of highly educated participants compared to the other countries’ datasets, mainly composed of college students or workers who attend(ed) college, and this may have hindered a positive financial development (Mitchell & Lusardi, 2015). 
Hungarian emerging adults reported levels of achievement, diffusion, foreclosure, and moratorium that were close to the average and this may depend on the moderate amount of youth unemployment in this country. At the same time, the combinations among these four statuses were not equally distributed in Hungary. In particular, the Drifters and Followers profiles were more likely than expected. This finding may partly be because the sample exclusively comprised Hungarian university students, who are known to have lower financial stability compared to their peers in other post-socialist countries and who seek employment mainly with the aim of achieving  financial independence from their parents (Hvozdetska et al., 2022). This may explain respondents’ insecurity (high moratorium in Drifters) and dependence on previous generations (high foreclosure in Followers). 
In India we found emerging adults who have yet to form their own money management style. Here indeed emerging adults reported the highest levels of foreclosure, moratorium, and diffusion. Furthermore, in India, emerging adults are less likely to be Pathfinders and more likely to be Indecisive. This indicates that in India, most adults lack commitment to a particular money management style, which can be related to a post-pandemic economic context together with a very high unemployment rate for young people, as well as few opportunities to gain the skills they need for employment (Schneider & Pilz, 2024). Furthermore, the use of parental money management styles (i.e., foreclosure status) is also found to be high in India. This may depend on Indian adults being more likely to accept their parental views without asking questions for their advice, and making financial decisions based on parental expectations (Pahlevan Sharif et al., 2020).
 In Italy we registered the lowest levels (together with Finland) of achieved financial identity and the highest levels (together with India) of both foreclosure and moratorium. Furthermore, Italian emerging adults were more likely than expected to be Drifters. We believe that Italian emerging adults are struggling to find a money management style that work for them (i.e., lowest levels of achieved financial identity) and are going on to explore alternative (i.e., high levels of moratorium and presence of Drifters) due to the economic context they are living. Other than the highest level of youth unemployment, Italian emerging adults also encounter problems with housing affordability (OECD, 2024), which make complex the achievement of transition to adulthood’s milestones such as to find a job and leave the parental home. With these challenges, emerging adults may get lost and discouraged, straggling to find a way to functionally manage money. Furthermore, the highest levels of foreclosed financial identity status likely depends on the familistic Italian culture, where emerging adults live with parents for a prolonged time (Sestito & Sica, 2014) and see their transition to adulthood as strongly intertwined with family relationships (Crocetti & Meeus, 2014).
In Lithuania we found the highest levels (together with Austria) of achieved financial identity and the highest levels of diffusion (together with Finland, India, and Lithuania). Lithuanian emerging adults were Pathfinders less likely than expected, and Indecisive more likely than expected. While the high levels of achievement could be read in light of the relative low level of unemployment and an “economic situation of Lithuanian emerging adults [that] has substantially improved” in recent years (Vosylis et al., 2022; p. 1135), the presence of high levels of diffusion status and Indecisive emerging adults may result from Lithuanian respondents being all  college freshmen. Being both students and very young may justify their lack of commitment, in favor of  exploration of different money management solutions (Indecisive profile) and/or the postponement of this exploration (diffusion). 
Finally, in the USA, emerging adults reported levels of achievement, diffusion, foreclosure, and moratorium that were close to the average, although the U.S. participants were more likely to be Pathfinders and less likely to be Indecisive. We attribute this to a combination of the age of the participants and the timing of the data collection. The U.S. sample is composed of emerging adults who were: 1) on average older than those in the other samples, 2) already working after completing their higher education, and 3) experienced the income advantage of higher education (National Center for Education Statistics, 2024) and a low rate of unemployment. It is likely that the emerging adults in this U.S. sample have had both the work experience and the means to establish a financial management style. 
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