	Table S1. Hypothesis testing results on Model 1 and Model 2 outcome variables

	
	Model 1
	Model 2

	
	SC
	
	MH
	
	SD
	
	FIN
	
	SC
	
	MH
	
	SD
	
	FIN

	
	B
	SE
	
	B
	SE
	
	B
	SE
	
	B
	SE
	
	B
	SE
	
	B
	SE
	
	B
	SE
	
	B
	SE

	Control

	JI
	-.02
	.05
	
	-.11*
	.05
	
	-.05
	.06
	
	-.12
	.11
	
	-.03
	.05
	
	-.11*
	.05
	
	-.05
	.06
	
	-.12
	.11

	SFS
	.12**
	.04
	
	-.03
	.04
	
	.17**
	.04
	
	.27**
	.08
	
	.12**
	.04
	
	-.03
	.04
	
	.17**
	.04
	
	.27**
	.08

	Age
	.05
	.04
	
	.25**
	.05
	
	.10
	.07
	
	-.22
	.12
	
	.06
	.04
	
	.25**
	.05
	
	.10
	.07
	
	-.22
	.12

	Policy
	.09
	.10
	
	.06
	.11
	
	-.26*
	.11
	
	-.42
	.28
	
	.10
	.10
	
	.06
	.11
	
	-.23*
	.11
	
	-.42
	.28

	Gender
	.03
	.05
	
	-.02
	.06
	
	.02
	.07
	
	.26
	.15
	
	.03
	.05
	
	-.02
	.06
	
	.02
	.07
	
	.26
	.15

	RC
	.04
	.06
	
	.09
	.07
	
	.06
	.08
	
	-.44**
	.17
	
	.04
	.06
	
	.09
	.07
	
	.06
	.08
	
	-.44**
	.17

	Independent variables

	FI
	-.07**
	.03
	
	-.04
	.03
	
	.05
	.03
	
	-.08
	.07
	
	-.06*
	.03
	
	-.04
	.03
	
	.05
	.03
	
	-.08
	.07

	PPS
	-.23**
	.04
	
	
	
	
	
	
	
	
	
	
	-.22**
	.04
	
	
	
	
	
	
	
	
	

	SHS
	.08
	.06
	
	
	
	
	
	
	
	
	
	
	.12*
	.06
	
	
	
	
	
	
	
	
	

	Interactions

	FI PFS
	
	
	
	
	
	
	
	
	
	
	
	
	-.02
	.02
	
	
	
	
	
	
	
	
	

	FI SHS
	
	
	
	
	
	
	
	
	
	
	
	
	-.06
	.03
	
	
	
	
	
	
	
	
	

	PFS SHS
	
	
	
	
	
	
	
	
	
	
	
	
	-.00
	.03
	
	
	
	
	
	
	
	
	

	FIPFSSHS
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Mediator

	SC
	
	
	
	.52**
	.08
	
	.48**
	.08
	
	.37**
	.14
	
	
	
	
	.52**
	.08
	
	.48**
	.08
	
	.37**
	.14

	R2
	.44
	.04
	
	.40
	.04
	
	.30
	.04
	
	.13
	.03
	
	.44
	.04
	
	.40
	.04
	
	.30
	.04
	
	.13
	.03

	Note. N = 623. *p < .05 (two-tailed), and **p < .01 (two-tailed). JI= job insecurity of full-time job; SFS= Side-hustle financial security; RC= Recruitment channel; FI= Financial Insecurity; PFS= perceived financial stigma; SHS= side-hustle security; SC= sense of control; MH = mental health; SD = skill development; FIN = fertility intentions. Significant results are in bold.






	Table S2. Hypotheses testing results of serial mediation model

	
	FI
	
	SC
	
	MH
	
	SD
	
	FIN

	 
	B
	95% LL
	95% UL
	
	B
	95% LL
	95% UL
	
	B
	95% LL
	95% UL
	
	B
	95% LL
	95% UL
	
	B
	95% LL
	95% UL

	Control

	JI
	
	
	
	
	-.03
	-.14
	.06
	
	-.04
	-.14
	.06
	
	-.01
	-.15
	.12
	
	-.15
	-.41
	.08

	SFS
	
	
	
	
	.12
	.04
	.21
	
	-.05
	-.14
	0.04
	
	.17
	.06
	.29
	
	.35
	.13
	.56

	Age
	
	
	
	
	.05
	-.04
	.14
	
	.24
	.15
	.33
	
	.08
	-.05
	.23
	
	-.23
	-.48
	.02

	Policy
	
	
	
	
	.09
	-.12
	.27
	
	-.00
	-.22
	.22
	
	-.27
	-.50
	-.04
	
	-.41
	-.99
	.14

	Gender
	
	
	
	
	.03
	-.08
	.14
	
	-.00
	-.12
	.10
	
	.03
	-.10
	.17
	
	.29
	-.04
	.57

	RC
	
	
	
	
	.05
	-.07
	.17
	
	.10
	-.04
	.23
	
	.07
	-.09
	.24
	
	-.44
	-.78
	-.12

	Independent variables
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	 PFS
	.65
	.55
	.75
	
	-.23
	-.31
	-.16
	
	-.14
	-.24
	-.03
	
	-.08
	-.20
	.02
	
	-.02
	-.22
	.18

	 SHS
	-.44
	-.67
	-.25
	
	.08
	-.05
	.23
	
	.06
	-.06
	.21
	
	.00
	-.18
	.19
	
	-.21
	-.59
	.09

	Mediator

	FI
	
	
	
	
	-.07
	-.12
	-.02
	
	-.01
	-.06
	.05
	
	.06
	-.02
	.12
	
	-.10
	-.24
	.05

	SC
	
	
	
	
	
	
	
	
	.45
	.29
	.63
	
	.44
	.26
	.61
	
	.36
	.08
	.66

	R2
	.41
	
	
	
	.43
	
	
	
	.41
	
	
	
	.30
	
	
	
	.14
	
	

	Notes. N = 623. JI= job insecurity of full-time job; SFS= Side-hustle financial security; RC= Recruitment channel; FI= Financial Insecurity; PFS= perceived financial stigma; SHS= side-hustle security; SC= sense of control; MH = mental health; SD = skill development; FIN = fertility intentions. Significant results are in bold.












	Table S3. Results of bootstrapping analysis of mediation effect

	Paths 
	Effect
	95% LL
	95% UL

	Side-hustle securityFinancial insecuritySense of control
	.03
	.01
	.07

	Perceived financial stigmaFinancial insecuritySense of control
	-.05
	-.08
	-.01

	Side-hustle securityFinancial insecuritySense of controlMental health
	.05
	-.01
	.13

	Side-hustle securityFinancial insecuritySense of controlSkill development
	.03
	-.04
	.10

	Side-hustle securityFinancial insecuritySense of controlFertility intentions
	.08
	.01
	.20

	Perceived financial stigmaFinancial insecuritySense of controlMental health
	-.13
	-.19
	-.07

	Perceived financial stigmaFinancial insecuritySense of controlSkill development
	-.08
	-.15
	-.02

	Perceived financial stigmaFinancial insecuritySense of controlFertility intentions
	-.16
	-.28
	-.05

	Note. Significant results are in bold.
	
	
	

























	Table S4. Results from Latent Moderated Mediation Model Using Side-Hustle Financial Security as a Moderator

	
	Sense of control 
	
	Mental health
	
	Skill development
	
	Fertility intentions

	
	B
	SE
	
	B
	SE
	
	B
	SE
	
	B
	SE

	Control
	
	
	
	
	
	
	
	
	
	
	

	Job insecurity of full-time job
	-.02
	.05
	
	-.10*
	.05
	
	-.01
	.06
	
	-.10
	.11

	Side-hustle security
	.10
	.06
	
	.01
	.05
	
	.15*
	.07
	
	.12
	.12

	Age
	.06
	.04
	
	.25**
	.05
	
	.11
	.07
	
	-.21
	.12

	Policy
	.11
	.10
	
	.06
	.11
	
	-.27*
	.11
	
	-.47
	.28

	Gender
	.03
	.05
	
	-.03
	.06
	
	.02
	.07
	
	.29
	.15

	Recruitment channel
	.04
	.06
	
	.07
	.07
	
	.12
	.08
	
	-.31
	.17

	Independent Variable
	
	
	
	
	
	
	
	
	
	
	

	Financial insecurity from full-time job (FI)
	-.06
	.03
	
	-.03
	.02
	
	.01
	.03
	
	-.15*
	.07

	Moderators
	
	
	
	
	
	
	
	
	
	
	

	Financial stigma
	-.22**
	.04
	
	
	
	
	
	
	
	
	

	Side-hustle financial security
	.12**
	.04
	
	
	
	
	
	
	
	
	

	Interactions
	
	
	
	
	
	
	
	
	
	
	

	FI  Financial stigma
	-.01
	.02
	
	
	
	
	
	
	
	
	

	FI  Side-hustle financial security
	-.04
	.03
	
	
	
	
	
	
	
	
	

	Financial stigma  Side-hustle financial security
	.00
	.03
	
	
	
	
	
	
	
	
	

	FI  Financial stigma  Side-hustle financial security
	.01
	.01
	
	
	
	
	
	
	
	
	

	Mediator
	
	
	
	
	
	
	
	
	
	
	

	Sense of control
	
	
	
	.50**
	.08
	
	.52**
	.08
	
	.47**
	.14

	Notes. N = 623. *p < .05 (two-tailed), and **p < .01 (two-tailed). Significant results are in bold. Age was divided by 10. Policy about side-hustle (0 = full-time organization has policy against doing side-hustles,1 = full-time organization does not have policy against doing side-hustles); Gender (0=female, 1=male). Recruitment channel (0= Credamo; 1= online communities).



