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	Country
	# in sample
	% in sample
	# in survey
	% in survey

	Austria
	1
	1%
	1
	2%

	Belgium
	4
	5%
	2
	4%

	Denmark
	3
	4%
	2
	4%

	Finland
	1
	1%
	
	0%

	France
	7
	8%
	2
	4%

	Germany
	12
	14%
	6
	13%

	Italy
	1
	1%
	
	0%

	Netherlands
	11
	13%
	10
	21%

	Norway
	1
	1%
	1
	2%

	Republic of Ireland
	1
	1%
	
	0%

	Russia
	1
	1%
	
	0%

	Spain
	1
	1%
	
	0%

	Sweden
	5
	6%
	2
	4%

	Switzerland
	7
	8%
	5
	10%

	United Kingdom
	29
	34%
	17
	35%

	
	85
	100%
	48
	100%


Table A. There is no sampling bias of universities from specific countries.
	Incentive
	Mean
	95% CI lower bound
	95% CI upper bound
	CI upper - lower bound
	Median
	Tests
	Ws
	z-value
	p-value
	effect size r

	Patents
	38
	34
	43
	9
	33
	Patents x
Consultancy
	1031
	-3.9
	<.0002***
	-0.50

	Other IPRs
	43
	35
	51
	16
	38
	Other IPRs x
Consultancy
	278
	-3.1
	 .002**
	-0.51

	University-launched products
	34
	25
	43
	18
	33
	University-launched products x Consultancy
	82
	-2.9
	 .003*
	-0.56

	Consultancy
	76
	59
	93
	34
	88
	 
	-
	-
	-
	-

	Contract research
	29
	6
	52
	46
	30
	Contract research x Consultancy
	67
	-3.0
	 .003*
	-0.58

	Contract education
	38
	-10
	85
	95
	40
	Contract education x Consultancy
	21
	-2.1
	 .03
	-0.47

	Equity
	37
	25
	49
	24
	38
	Equity x
Consultancy
	180
	-3.3
	 .0008**
	-0.58


Table B. Consultancy activities are rewarded with a statistically significant higher percentage attributed to the researcher than other activities. Means, medians and 95% confidence intervals for all distributive incentives and post-hoc Mann–Whitney tests for differences in percentage attributed to the researchers for all other incentives compared to the percentage attributed for consultancy. Bonferroni-corrected significance thresholds: * p<.008; ** p<.002; *** p<.0002.
