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[bookmark: _Toc132323956]Appendix A Overview of value chain agent localities

	Overview of value chain agent localities

	
	Producer
	
	
	Intermediary
	
	
	Transformer
	
	
	Winemaker
	

	n
	Municipality
	District
	n
	Municipality
	District
	n
	Municipality
	District
	n
	Municipality
	District

	3
	Montemor-o-Novo
	Évora
	6
	Santa Maria da Feira
	Aveiro
	10
	Santa Maria da Feira
	Aveiro
	1
	Mértola
	Beja

	2
	Arraiolos
	Évora
	2
	Évora
	Évora
	1
	Évora
	Évora
	1
	Montemor-o-Novo
	Évora

	1
	Vendas Novas
	Évora
	1
	Grândola
	Setúbal
	1
	Grândola
	Setúbal
	1
	Loulé
	Faro

	2
	Grândola
	Setúbal
	1
	Montijo
	Setúbal
	1
	Abrantes
	Santarém
	1
	Silves
	Faro

	2
	Alcácer do Sal
	Setúbal
	1
	Santiago do Cacém
	Setúbal
	1
	Coruche
	Santarém
	1
	Torres Vedras
	Lisboa

	1
	Palmela
	Setúbal
	1
	Abrantes
	Santarém
	1
	Ponte de Sor
	Portalegre
	1
	Alenquer
	Lisboa

	1
	Samora Correia
	Santarém
	1
	Serpa
	Beja
	1
	Lisboa
	Lisboa
	1
	Cadaval
	Lisboa

	1
	Chamusca
	Santarém
	1
	Loulé
	Faro
	
	
	
	1
	Alpiarça
	Santarém

	1
	Barrancos
	Beja
	
	
	
	
	
	
	1
	Anadia
	Aveiro

	1
	Mértola
	Beja
	
	
	
	
	
	
	1
	Celorico de Basto
	Braga

	1
	Serpa
	Beja
	
	
	
	
	
	
	1
	Tarouca
	Viseu

	1
	Ferreira do Alentejo
	Beja
	
	
	
	
	
	
	1
	Mangualde
	Viseu

	
	
	
	
	
	
	
	
	
	1
	Belmonte
	Castelo Branco

	
	
	
	
	
	
	
	
	
	1
	Bragança
	Bragança

	
	
	
	
	
	
	
	
	
	1
	Lajes do Pico
	Açores

	Total
	
	
	
	
	
	
	
	
	
	

	17
	
	
	14
	
	
	16
	
	
	15
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Appendix B Overview of value chain agents

	Cork producers
	
	
	
	
	
	
	

	
	
	Female
	 
	Male
	 
	Total
	Total

	 Function
	Frequency
	Age (mean)
	# ha land (mean)
	Age (mean)
	# ha land (mean)
	 Age (mean)
	 # ha land (mean)

	Co-owner
	1
	 
	 
	83,00
	315,00
	83,00
	315,00

	General supervisor
	1
	43,00
	2000,00
	 
	 
	43,00
	2000,00

	Manager
	9
	43,00
	190,00
	47,38
	3050,00
	46,89
	2732,22

	Manager and Owner
	2
	 
	 
	48,50
	468,00
	48,50
	468,00

	Owner
	3
	53,00
	186,00
	61,50
	1530,00
	58,67
	1082,00

	Project manager and biodiversity coordinator
	1
	 
	 
	45,00
	586,00
	45,00
	586,00

	Total
	17
	46,33
	792,00
	51,93
	2092,64
	50,94
	1863,12



	Intermediaries
	
	

	
	
	Male

	Function
	Frequency
	Age (mean)

	Manager
	5
	51,00

	Manager and owner
	2
	58,00

	Managing partner
	4
	58,75

	Owner
	3
	63,33

	Total
	14
	56,86





	Transformers
	
	
	
	

	
	
	Female
	Male
	Total

	Function
	Frequency
	Age (mean)
	Age (mean)
	Age (mean)

	Accounts technician
	1
	 
	47
	47

	Admin
	1
	 
	37
	37

	Admin and partner
	1
	 
	42
	42

	CEO
	1
	 
	43
	43

	Engineer
	1
	48
	 
	48

	Industrial engineer
	1
	 
	32
	32

	Manager
	4
	40,00
	50,33
	47,75

	Negotiator
	1
	 
	64
	64

	Partner
	1
	 
	57
	57

	Quality and purchasing manager
	1
	 
	45
	45

	Quality manager
	1
	37
	 
	37

	Quality technician
	1
	25
	
	

	Services director
	1
	42
	 
	42

	Total
	16
	38,4
	47,09
	44,38



	Winemakers
	
	
	
	

	
	
	Female
	Male
	Total

	Function
	Frequency
	Age (mean)
	Age (mean)
	Age (mean)

	Agricultural engineer
	1
	 
	32
	32

	Director of oenology
	1
	39
	 
	39

	Oenologist
	9
	45,67
	46,83
	46,44

	General director
	1
	41,00
	 
	41,00

	N.A.
	1
	 
	52,00
	52,00

	Owner and oenologist
	1
	 
	44,00
	44,00

	Partner and quality department
	1
	60,00
	 
	60,00

	Total
	
	46,17
	45,44
	45,73
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Cork Values
- Why is cork important to you? 
- In your opinion, to what level do you agree with the following statements about the contribution of cork to society? Mark an X in each line according to your level of agreement.
	
	I completely disagree
	I disagree
	Neither agree nor disagree
	I agree
	I completely agree
	Don't know/no answer

	Cork provides feelings of identity and belonging that are valuable to me and the local community
	
	
	
	
	
	

	Cork is a valuable resource for the region's economy
	
	
	
	
	
	

	Cork contributes to the maintenance of local traditions 
	
	
	
	
	
	

	Cork is a source of inspiration for the way of living life 
	
	
	
	
	
	

	Cork makes the Alentejo known outside the region 
	
	
	
	
	
	

	Cork has a low environmental impact on ecosystems and the destruction of biocultural heritage
	
	
	
	
	
	

	Cork promotes a responsible consumption pattern of materials 
	
	
	
	
	
	

	Cork products can serve as a basis for learning about history 
	
	
	
	
	
	

	Cork increases the quality of the final product
	
	
	
	
	
	

	
	I completely disagree
	I disagree
	Neither agree nor disagree
	I agree
	I completely agree
	Don't know/no answer

	Cork makes Portugal known abroad
	
	
	
	
	
	

	Cork contributes to fixate population in the interior
	
	
	
	
	
	



Montado Values
- Why is the Cork Oak Forest important to you?  
- In your opinion, to what extent do you agree with the following statements about the contribution of the Montado to society? Please mark with an X in each row according to your level of agreement. The cork oak forests of the Alentejo...
	
	I completely disagree
	I disagree
	Neither agree nor disagree
	I agree
	I completely agree
	Don't know/no answer

	They provide habitats of great biodiversity
	
	
	
	
	
	

	Represent a place to have fun with friends and family 
	
	
	
	
	
	

	Provide food
	
	
	
	
	
	

	Contributes to the improvement of soil fertility and conservation 
	
	
	
	
	
	

	Provide materials 
	
	
	
	
	
	

	They convey identity and sense of place to me and other local people
	
	
	
	
	
	

	These are beautiful and livable landscapes
	
	
	
	
	
	

	Are rich in medicinal plants 
	
	
	
	
	
	




	
	I completely disagree
	I disagree
	Neither agree nor disagree
	I agree
	I completely agree
	Don't know/no answer

	These are positive assets for the region's economy
	
	
	
	
	
	

	Provide venues for learning about local, regional, and global history
	
	
	
	
	
	

	Must be preserved for future generations 
	
	
	
	
	
	

	Contributes to good air quality
	
	
	
	
	
	

	Represent areas with important cultural heritage 
	
	
	
	
	
	

	Attract tourists and visitors
	
	
	
	
	
	

	They are characterized by low fire risk
	
	
	
	
	
	

	Represent a sacred space for religious beliefs and spirituality
	
	
	
	
	
	

	They allow activities that contribute to health and well-being
	
	
	
	
	
	

	Generate employment
	
	
	
	
	
	

	Contributes to climate change mitigation through CO2 sequestration
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	Total mean value of cork
	Mean (SD±)
	N

	Instrumental values
	Valuable for the regional economy
	3.61 (0.78)
	62

	
	Quality increase of the final product
	3.56 (0.62)
	61

	
	Keeping the population in the interior
	2.95 (1.12)
	61

	Intrinsic values
	Responsible consumption of materials
	3.59 (0.64)
	61

	
	Low environmental impact
	3.45 (1.11)
	60

	Relational values
	Makes Portugal known abroad
	3.74 (0.48)
	62

	
	Makes Alentejo known outside the region
	3.53 (0.65)
	62

	
	Maintains local traditions
	3.50 (0.74)
	62

	
	Identity to the local community
	3.45 (0.64)
	62

	
	Learning about history from cork products
	3.26 (0.70)
	62

	
	Source of inspiration for how to live life
	2.79 (0.93)
	62
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	Total mean value of the montado
	Mean (SD±)
	N

	[bookmark: _Hlk100050970][bookmark: _GoBack]Relational values
	Necessary to preserve for future generations
	3.79 (0.45)
	62

	
	Beautiful and liveable landscape
	3.61 (0.58)
	62

	
	Identity and sense of place
	3.49 (0.65)
	61

	
	Important cultural heritage
	3.48 (0.67)
	62

	
	Venue for learning about history
	3.42 (0.67)
	62

	
	Place for health and well-being activities
	3.32 (0.77)
	60

	
	Place to have fun with friends and family
	3.05 (0.94)
	61

	
	Sacred place for religious beliefs and spirituality
	1.91 (1.17)
	43

	Intrinsic values
	Climate change mitigation through CO2 sequestration
	3.80 (0.41)
	59

	
	Good air quality
	3.74 (0.44)
	61

	
	Habitats of great biodiversity
	3.71 (0.49)
	62

	
	Improves soil conservation
	3.44 (0.69)
	62

	
	Low risk of wildfires
	3.13 (1.03)
	60

	Instrumental values
	Generates employment
	3.73 (0.48)
	62

	
	Positive asset for the region’s economy
	3.71 (0.49)
	62

	
	Provides materials
	3.66 (0.48)
	62

	
	Attracts tourists and visitors
	3.44 (0.65)
	59

	
	Provides food
	3.18 (0.99)
	62

	
	Rich in medicinal plants
	2.76 (0.90)
	46
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	Pairwise Comparisons of Value Chain Agents
	Test statistic
	Std. error
	Sig.
	Adj. Sig

	Makes Portugal known abroad

	Winemaker-Producer
	-6,459
	4,753
	,174
	1,000

	Winemaker-Intermediary
	1,743
	4,986
	,727
	1,000

	Winemaker-Transformer
	-,087
	4,822
	,986
	1,000

	Producer-Intermediary
	-8,202
	4,842
	,090
	,542

	Producer-Transformer
	-6,371
	4,673
	,173
	1,000

	Intermediary-Transformer
	1,830
	4,910
	,709
	1,000

	Valuable for the regional economy

	Winemaker-Producer
	9,204
	4,986
	,065
	,389

	Winemaker-Intermediary
	11,519
	5,230
	,028
	,166

	Winemaker-Transformer
	15,921
	5,058
	,002
	,010

	Producer-Intermediary
	-2,315
	5,079
	,649
	1,000

	Producer-Transformer
	-6,717
	4,902
	,171
	1,000

	Intermediary-Transformer
	-4,402
	5,151
	,393
	1,000

	Responsible consumption of materials

	Winemaker-Producer
	-2,092
	5,266
	,691
	1,000

	Winemaker-Intermediary
	5,819
	5,445
	,285
	1,000

	Winemaker-Transformer
	6,658
	5,266
	,206
	1,000

	Producer-Intermediary
	-7,911
	5,362
	,140
	,841

	Producer-Transformer
	-8,750
	5,180
	,091
	,547

	Intermediary-Transformer
	-,839
	5,362
	,876
	1,000

	Quality increase of the final product

	Winemaker-Producer
	-8,502
	5,444
	,118
	,710

	Winemaker-Intermediary
	-4,533
	5,629
	,421
	1,000

	Winemaker-Transformer
	-6,721
	5,444
	,217
	1,000

	Producer-Intermediary
	-3,969
	5,543
	,474
	1,000

	Producer-Transformer
	-1,781
	5,355
	,739
	1,000

	Intermediary-Transformer
	2,188
	5,543
	,693
	1,000

	Makes Alentejo known outside the region

	Winemaker-Producer
	-,855
	5,509
	,877
	1,000

	Winemaker-Intermediary
	14,019
	5,779
	,015
	,092

	Winemaker-Transformer
	10,858
	5,589
	,052
	,312

	Producer-Intermediary
	-14,874
	5,612
	,008
	,048

	Producer-Transformer
	-11,713
	5,417
	,031
	,183

	Intermediary-Transformer
	3,161
	5,691
	,579
	1,000

	Maintains local traditions

	Winemaker-Producer
	5,008
	5,530
	,365
	1,000

	Winemaker-Intermediary
	14,852
	5,801
	,010
	,063

	Winemaker-Transformer
	14,879
	5,610
	,008
	,048

	Producer-Intermediary
	-9,845
	5,634
	,081
	,483

	Producer-Transformer
	-9,871
	5,437
	,069
	,417

	Intermediary-Transformer
	-,027
	5,713
	,996
	1,000

	Identity to the local community

	Winemaker-Producer
	4,169
	5,684
	,463
	1,000

	Winemaker-Intermediary
	9,719
	5,962
	,103
	,619

	Winemaker-Transformer
	11,996
	5,766
	,037
	,225

	Producer-Intermediary
	-5,550
	5,791
	,338
	1,000

	Producer-Transformer
	-7,827
	5,589
	,161
	,968

	Intermediary-Transformer
	-2,277
	5,872
	,698
	1,000

	Pairwise Comparisons of Value Chain Agents
	Test statistic
	Std. error
	Sig.
	Adj. Sig

	Low environmental impact

	Winemaker-Producer
	-6,411
	5,061
	,205
	1,000

	Winemaker-Intermediary
	7,036
	5,227
	,178
	1,000

	Winemaker-Transformer
	3,871
	5,061
	,444
	1,000

	Producer-Intermediary
	-13,446
	5,061
	,008
	,047

	Producer-Transformer
	-10,281
	4,890
	,035
	,213

	Intermediary-Transformer
	3,165
	5,061
	,532
	1,000

	Learning about history from cork products

	Winemaker-Producer
	2,616
	5,774
	,651
	1,000

	Winemaker-Intermediary
	12,948
	6,057
	,033
	,195

	Winemaker-Transformer
	8,108
	5,858
	,166
	,998

	Producer-Intermediary
	-10,332
	5,883
	,079
	,474

	Producer-Transformer
	-5,493
	5,678
	,333
	1,000

	Intermediary-Transformer
	4,839
	5,965
	,417
	1,000

	Keeping the population in the interior

	Winemaker-Producer
	-1,729
	6,078
	,776
	1,000

	Winemaker-Intermediary
	-,214
	6,365
	,973
	1,000

	Winemaker-Transformer
	-3,558
	6,163
	,564
	1,000

	Producer-Intermediary
	-1,515
	6,078
	,803
	1,000

	Producer-Transformer
	1,829
	5,866
	,755
	1,000

	Intermediary-Transformer
	3,344
	6,163
	,587
	1,000

	Source of inspiration for how to live life

	Winemaker-Producer
	2,631
	6,094
	,666
	1,000

	Winemaker-Intermediary
	15,617
	6,392
	,015
	,087

	Winemaker-Transformer
	12,085
	6,182
	,051
	,304

	Producer-Intermediary
	-12,985
	6,208
	,036
	,219

	Producer-Transformer
	-9,454
	5,992
	,115
	,688

	Intermediary-Transformer
	3,531
	6,295
	,575
	1,000
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	Pairwise Comparisons of Value Chain Agents
	Test statistic
	Std. error
	Sig.
	Adj. Sig

	Necessary to preserve for future generations

	Winemaker-Producer
	3,390
	4,382
	,439
	1,000

	Winemaker-Intermediary
	10,567
	4,597
	,022
	,129

	Winemaker-Transformer
	4,848
	4,446
	,275
	1,000

	Producer-Intermediary
	-7,176
	4,464
	,108
	,648

	Producer-Transformer
	-1,458
	4,308
	,735
	1,000

	Intermediary-Transformer
	5,719
	4,527
	,206
	1,000

	Beautiful and liveable landscapes

	Winemaker-Producer
	,198
	5,295
	,970
	1,000

	Winemaker-Intermediary
	16,433
	5,555
	,003
	,019

	Winemaker-Transformer
	8,402
	5,372
	,118
	,707

	Producer-Intermediary
	-16,235
	5,395
	,003
	,016

	Producer-Transformer
	-8,204
	5,206
	,115
	,690

	Intermediary-Transformer
	8,031
	5,470
	,142
	,852

	Identity and sense of place

	Winemaker-Producer
	,042
	5,608
	,994
	1,000

	Winemaker-Intermediary
	17,500
	5,873
	,003
	,017

	Winemaker-Transformer
	7,790
	5,687
	,171
	1,000

	Producer-Intermediary
	-17,458
	5,608
	,002
	,011

	Producer-Transformer
	-7,748
	5,412
	,152
	,914

	Intermediary-Transformer
	9,710
	5,687
	,088
	,526

	Important cultural heritage

	Winemaker-Producer
	-2,329
	5,605
	,678
	1,000

	Winemaker-Intermediary
	15,129
	5,880
	,010
	,061

	Winemaker-Transformer
	3,575
	5,687
	,530
	1,000

	Producer-Intermediary
	-17,458
	5,710
	,002
	,013

	Producer-Transformer
	-5,904
	5,511
	,284
	1,000

	Intermediary-Transformer
	11,554
	5,790
	,046
	,276

	Venue for learning about history

	Winemaker-Producer
	-2,714
	5,730
	,636
	1,000

	Winemaker-Intermediary
	17,933
	6,011
	,003
	,017

	Winemaker-Transformer
	-1,442
	5,813
	,804
	1,000

	Producer-Intermediary
	-20,647
	5,838
	<,001
	,002

	Producer-Transformer
	-1,272
	5,634
	,821
	1,000

	Intermediary-Transformer
	19,375
	5,920
	,001
	,006

	Place for health and well-being activities

	Winemaker-Producer
	4,475
	5,762
	,437
	1,000

	Winemaker-Intermediary
	14,934
	6,149
	,015
	,091

	Winemaker-Transformer
	1,326
	5,842
	,820
	1,000

	Producer-Intermediary
	-10,459
	5,882
	,075
	,452

	Producer-Transformer
	3,149
	5,561
	,571
	1,000

	Intermediary-Transformer
	13,608
	5,961
	,022
	,135




	Pairwise Comparisons of Value Chain Agents
	Test statistic
	Std. error
	Sig.
	Adj. Sig

	Place to have fun with friends and family

	Winemaker-Producer
	10,217
	5,920
	,084
	,506

	Winemaker-Intermediary
	18,217
	6,121
	,003
	,018

	Winemaker-Transformer
	,404
	5,920
	,946
	1,000

	Producer-Intermediary
	-8,000
	6,028
	,184
	1,000

	Producer-Transformer
	9,813
	5,824
	,092
	,552

	Intermediary-Transformer
	17,813
	6,028
	,003
	,019

	Sacred place for religious beliefs and spirituality

	Winemaker-Producer
	-,221
	5,393
	,967
	1,000

	Winemaker-Intermediary
	3,750
	6,001
	,532
	1,000

	Winemaker-Transformer
	-6,161
	5,320
	,247
	1,000

	Producer-Intermediary
	-3,971
	5,393
	,462
	1,000

	Producer-Transformer
	5,940
	4,623
	,199
	1,000

	Intermediary-Transformer
	9,911
	5,320
	,062
	,375

	Climate change mitigation through CO2 sequestration

	Winemaker-Producer
	2,670
	4,413
	,545
	1,000

	Winemaker-Intermediary
	11,346
	4,697
	,016
	,094

	Winemaker-Transformer
	7,659
	4,472
	,087
	,521

	Producer-Intermediary
	-8,676
	4,413
	,049
	,296

	Producer-Transformer
	-4,989
	4,172
	,232
	1,000

	Intermediary-Transformer
	3,688
	4,472
	,410
	1,000

	Good air quality

	Winemaker-Producer
	6,664
	4,882
	,172
	1,000

	Winemaker-Intermediary
	17,429
	5,113
	<,001
	,004

	Winemaker-Transformer
	13,616
	4,951
	,006
	,036

	Producer-Intermediary
	-10,765
	4,882
	,027
	,165

	Producer-Transformer
	-6,952
	4,712
	,140
	,841

	Intermediary-Transformer
	3,813
	4,951
	,441
	1,000

	Habitats of great biodiversity

	Winemaker-Producer
	5,002
	4,953
	,313
	1,000

	Winemaker-Intermediary
	14,088
	5,196
	,007
	,040

	Winemaker-Transformer
	12,454
	5,025
	,013
	,079

	Producer-Intermediary
	-9,086
	5,046
	,072
	,431

	Producer-Transformer
	-7,452
	4,870
	,126
	,756

	Intermediary-Transformer
	1,634
	5,117
	,749
	1,000

	Improves soil conservation

	Winemaker-Producer
	5,598
	5,685
	,325
	1,000

	Winemaker-Intermediary
	24,833
	5,963
	<,001
	,000

	Winemaker-Transformer
	12,365
	5,767
	,032
	,192

	Producer-Intermediary
	-19,235
	5,792
	<,001
	,005

	Producer-Transformer
	-6,767
	5,590
	,226
	1,000

	Intermediary-Transformer
	12,469
	5,873
	,034
	,202




	Pairwise Comparisons of Value Chain Agents
	Test statistic
	Std. error
	Sig.
	Adj. Sig

	Low risk of wildfires

	Winemaker-Producer
	-11,273
	5,869
	,055
	,328

	Winemaker-Intermediary
	16,786
	6,263
	,007
	,044

	Winemaker-Transformer
	1,286
	5,951
	,829
	1,000

	Producer-Intermediary
	-28,059
	5,991
	<,001
	,000

	Producer-Transformer
	-12,559
	5,664
	,027
	,160

	Intermediary-Transformer
	15,500
	6,072
	,011
	,064

	Generates employment

	Winemaker-Producer
	2,759
	4,857
	,570
	1,000

	Winemaker-Intermediary
	10,021
	5,095
	,049
	,295

	Winemaker-Transformer
	4,575
	4,928
	,353
	1,000

	Producer-Intermediary
	-7,263
	4,948
	,142
	,853

	Producer-Transformer
	-1,816
	4,776
	,704
	1,000

	Intermediary-Transformer
	5,446
	5,018
	,278
	1,000

	Positive asset for the region’s economy

	Winemaker-Producer
	-6,720
	4,953
	,175
	1,000

	Winemaker-Intermediary
	8,133
	5,196
	,118
	,705

	Winemaker-Transformer
	-1,398
	5,025
	,781
	1,000

	Producer-Intermediary
	-14,853
	5,046
	,003
	,019

	Producer-Transformer
	-5,322
	4,870
	,275
	1,000

	Intermediary-Transformer
	9,531
	5,117
	,063
	,375

	Provides materials

	Winemaker-Producer
	-1,702
	5,240
	,745
	1,000

	Winemaker-Intermediary
	16,533
	5,497
	,003
	,016

	Winemaker-Transformer
	10,721
	5,316
	,044
	,262

	Producer-Intermediary
	-18,235
	5,338
	<,001
	,004

	Producer-Transformer
	-12,423
	5,152
	,016
	,095

	Intermediary-Transformer
	5,813
	5,413
	,283
	1,000

	Attracts tourists and visitors

	Winemaker-Producer
	,986
	5,643
	,861
	1,000

	Winemaker-Intermediary
	15,615
	6,008
	,009
	,056

	Winemaker-Transformer
	-,120
	5,719
	,983
	1,000

	Producer-Intermediary
	-14,629
	5,643
	,010
	,057

	Producer-Transformer
	1,107
	5,335
	,836
	1,000

	Intermediary-Transformer
	15,736
	5,719
	,006
	,036

	Provides food

	Winemaker-Producer
	-3,492
	5,924
	,556
	1,000

	Winemaker-Intermediary
	17,714
	6,205
	,004
	,026

	Winemaker-Transformer
	-7,161
	6,008
	,233
	1,000

	Producer-Intermediary
	-21,206
	5,924
	<,001
	,002

	Producer-Transformer
	3,669
	5,718
	,521
	1,000

	Intermediary-Transformer
	24,875
	6,008
	<,001
	,000

	Rich in medicinal plants

	Winemaker-Producer
	2,901
	5,423
	,593
	1,000

	Winemaker-Intermediary
	18,701
	6,147
	,002
	,014

	Winemaker-Transformer
	-3,521
	5,774
	,542
	1,000

	Producer-Intermediary
	-15,801
	5,215
	,002
	,015

	Producer-Transformer
	6,422
	4,769
	,178
	1,000

	Intermediary-Transformer
	22,222
	5,578
	<,001
	,000



