
Supplemental Information 3 Parameter Estimates for Both Panels for Global Text Quality 

 

TaskType Parameter Estimate Std. Error df t Sig. 95% Confidence Interval 

       Lower Bound Upper Bound 

Argumentative Measurement Occasion 1 59.55868 1.282396 129.829 46.443 <.001 57.02158 62.09578 

 Measurement Occasion 2 59.30903 1.295703 134.911 45.774 <.001 56.74651 61.87154 

 Measurement Occasion 3 62.27282 1.286492 131.383 48.405 <.001 59.7279 64.81774 

 CWI-AWI Group 1.544296 1.812787 132.426 0.852 .396 -2.04147 5.130062 

 CWI-AWI Group panel 1 -0.00691 1.231073 703.797 -0.006 .996 -2.42392 2.410109 

 CWI-AWI Group panel 2 1.274637 1.269949 703.158 1.004 .316 -1.21871 3.767983 

 Effect Creative Self-Concept 2.71919 2.285798 96.073 1.19 .237 -1.81804 7.25642 

 Effect Creative Self-Concept in CWI-AWI Group -1.84067 3.198953 114.375 -0.575 .566 -8.17755 4.496208 

 Effect Creative Self-Concept in CWI-AWI Group panel 1 1.344021 1.593413 714.931 0.843 .399 -1.78431 4.472349 

 Effect Creative Self-Concept in CWI-AWI Group panel 2 6.281563 1.690759 711.288 3.715 <.001 2.962089 9.601038 

Creative Measurement Occasion 1 58.57529 1.349235 135.269 43.414 <.001 55.90697 61.24362 

 Measurement Occasion 2 58.10317 1.355158 137.314 42.876 <.001 55.42349 60.78284 

 Measurement Occasion 3 58.86861 1.359768 139.049 43.293 <.001 56.18011 61.5571 

 CWI-AWI Group 2.510653 1.904966 137.259 1.318 .19 -1.25622 6.277529 

 CWI-AWI Group panel 1 2.888894 1.330072 718.735 2.172 .03 0.277603 5.500184 

 CWI-AWI Group panel 2 -2.33594 1.371509 717.8 -1.703 .089 -5.02859 0.356709 

 Effect Creative Self-Concept 1.704001 2.385561 97.033 0.714 .477 -3.03066 6.438659 

 Effect Creative Self-Concept in CWI-AWI Group -1.22831 3.350966 117.105 -0.367 .715 -7.86466 5.408046 

 Effect Creative Self-Concept in CWI-AWI Group panel 1 -0.24095 1.694921 728.258 -0.142 .887 -3.56846 3.086566 

 Effect Creative Self-Concept in CWI-AWI Group panel 2 7.016926 1.767304 724.135 3.97 <.001 3.547275 10.48658 

 


