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Supplementary material B: Definitions of the dimensions and sub-dimensions of economic indicators
	Dimension (D)
Subdimension (SD)
	Definition

	D1
	Economic value of the destination
	This dimension indicates the destination's potential competitiveness in generating economic value through tourism.

	SD1
	Destination marketing
	It expresses the destination image and the efforts for its promotion.

	SD2
	Human resources skills
	It verifies the qualifications and training of human resources at the destination.

	SD3
	ICT readiness
	It measures the adoption of information and communication technologies in the destination.

	SD4
	Local economic performance
	It verifies the overall economic performance of the destination, including GDP, investment and the number of people employed.

	SD5
	Price competitiveness
	This SD indicates the level of competitiveness of the prices of the destination.

	SD6
	Safety and security
	It expresses the level of security and crime at the destination.

	SD7
	Sustainable tourism practices
	It assesses the sustainable practices and behaviours of the tourism stakeholders at the destination.

	D2
	Tourism supply
	This dimension expresses the characteristics of the tourism offer and infrastructures at the destination.

	SD8
	Destination attractions
	This subdimension measures the destination attractiveness considering the resources offered as a tourist product.

	SD9
	Destination supply
	It verifies the capacity and density of the services and infrastructure at the destination.

	SD10
	Disability-friendly tourism
	It assesses the level of accessibility for people with special needs at the destination.

	SD11
	Ease of travel
	This dimension assesses the ease of access to the destination, the tourist attractions, and the availability of tourist information.

	SD12
	Service quality and facilities
	It verifies the quality of the services and the touristic facilities at the destination.

	D3
	Business economic value
	This dimension encompasses variables to indicate the local firms' performance in the tourism sector.

	SD13
	Economic feasibility
	It indicates the viability and profitability of tourism businesses at the destination.

	SD14
	Investment and funds
	This SD monitors general data on investment in the tourism sector and access to finance.

	SD15
	Labour tourism market
	It measures the labour market characteristics, including the number of employees, jobs, salaries and other benefits.

	SD16
	Tourism businesses
	It verifies the number and types of tourism firms in the destination.

	SD17
	Tourism innovativeness
	The SD assesses the level of innovation in the tourism destination.

	SD18
	Tourism partnership initiative
	It verifies the level of partnerships among stakeholders in the tourism destination.

	SD19
	Tourism revenue
	It measures tourism productiveness and economic impact, including income, overnight average, and daily expenditure.

	D4
	Tourism Demand
	This dimension expresses the characterisation of the tourism demand and consumer profile.

	SD20
	Seasonality
	It verifies the patterns of tourism demand throughout the year, including their impact on employment and service availability.

	SD21
	Tourist consumer behaviour
	It indicates the behaviour and socio-economic characteristics of the visitors.

	SD22
	Tourist Flow
	This SD measures tourism flow, including visitor density, destination occupancy, and overtourism.

	SD23
	Tourist satisfaction
	It monitors visitor satisfaction and destination loyalty, including revisitation and Word of Mouth.

	D5
	Connected Economy
	This dimension demonstrates the link and synergies between tourism and other public-private sectors to express the positive and negative economic spillovers.

	SD24
	Leakages and inflation
	It measures the negative economic impacts of tourism in the destination.

	SD25
	Local production inclusion
	It assesses the purchase level of local products, goods and services by tourism businesses at the destination.

	SD26
	Derivative effect
	This SD evaluates the secondary and multiplier effects of tourism on the local economy.

	D6
	Political and Institutional Context
	This dimension included the destination's planning, governance, and political and institutional context.

	SD27
	Governance structure
	This dimension included the destination's planning, governance, and political and institutional context.

	SD28
	Government support
	It evaluates the destination governance and interactions between public and private actors.

	SD29
	International openness
	This SD assesses government support for tourism businesses, including financial assistance and training.

	SD30
	Legal and ethical compliance
	It verifies the openness level of the destination to external markets.

	SD31
	Tourism planning
	It monitors the legal and ethical issues in the tourism destination.



