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S1 Inventory data for all quantitative indicators[image: ]
S2 Inventory data for all qualitative indicators
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S3 Questionnaire
Topic - Customer concerns
	Community engagement
	Please assess:
The community, residents and citizens have the opportunity to comment on or vote on your company's projects and make their concerns heard.

	does not apply at all
	does rather not apply
	partially applies
	largely applies
	fully applies

	☐	☐	☐	☐	☐


How do you justify your decision?

	
	Please select the options that apply to your company

	☐	There is a method of addressing requests and complaints from residents or citizens' initiatives. 


	☐	There are rules and timelines for how these requests and complaints must be handled - to ensure they are discussed.


	☐	There is an open dialog with citizen representatives, customer representatives, etc., whose opinions are taken into account in management decisions.


	☐	There are rules that the society/community must be involved if your company's decisions or changes have a big impact on them. (The bus line is rerouted or the frequency of the subway is significantly reduced, etc.) 




	City of Berlin
	Please assess:
Your company is in constant exchange with the city of Berlin in order to make a positive contribution to urban development. 

	does not apply at all
	does rather not apply
	partially applies
	largely applies
	fully applies

	☐	☐	☐	☐	☐


How do you justify your decision?

	Inclusive design
	To what extent do you find that all stations and vehicles are accessible to all user groups (especially with regard to people with disabilities and poorer people)?
How do you justify your decision?


	
	Do you aim (in the future) to offer your vehicles to as many people as possible, including older or poorer people? 
· If so, what does this look like?

	
	What are the discounts for disabled, elderly or poorer people?


	Data privacy
	How does your company benefit from selling/sharing your customer data?


	
	Does your company have rules in place to protect customer data?

	
	Is there a possibility for customers to
	☐	View their data?

	☐	To prohibit the company from using their data?

	☐	Correct incorrect data?

	☐	Delete the data? 

	☐	Restrict the processing of data?

	☐	Transfer the data?




	
	Is there a device (website, contact, etc.) where privacy complaints can be filed?

	
	Are the rules and liabilities for data protection publicly viewable?





Topic - Employee
	Remuneration
	Have there ever been complaints that workers can't cover their living expenses with their wages?

	
	What additional benefits are offered equally to all employees?

	☐	Company pension plan
	☐	___________________________

	☐	Company health insurance
	☐	___________________________

	☐	Transportation discount (Job-Ticket)
	☐	___________________________




	
	Are there any known cases where your company has paid employees late or has generally fallen behind in payments?

	Work-Life Balance
	To what extent can employees freely organize their working hours? 
(e.g. flexible working hours, core hours, shift work) 

	
	Can employees cut back or add back their hours if needed?

	
	Can employees take their legally available parental leave at will?
· How many of the workers accept the offer? (approximate estimation)

	
	What is the maximum number of hours worked per week? 
(Overtime is excluded)
Have there been situations in the past where a shift employee has to work more than 48 hours per week?

	
	Does your company advertise work-life balance?
· does your company offer additional benefits for a good work-life balance?  (e.g. sports offers, coaching, etc.)


	
	Are your company's activities to promote work-life balance publicly visible?

	Equal treatment
	Does your company have a department, company policy, equality officer(s), or similar to ensure equal treatment? 
(Gender, age, sexual orientation, disability, ethnicity, nationality, religion, etc.)


	
	Is equal treatment considered a major focus of top management?

	
	Does your company have preventive measures in place to protect against discrimination?
· If yes, which ones?


	
	Are you aware of any instances where there have been complaints of disadvantage or discrimination? 
· If yes, were measures taken as a result?

	
	Does your company report publicly on its equal treatment policy?


	Freedom of association
	Is there a general regulation/company policy that gives employees the freedom to join labour unions or private organizations?


	
	Can you estimate approximately how many employees in your company have joined a union?

	
	Does your company have a workers' council that represents the interests of the employees to the Board of Management?
· If not, is a foundation planned? 
· If not, would you find the introduction of a workers‘ council critical?
· If so, what is the cooperation between the workers' council and the employer like? Is the workers' council accepted?


	
	Does your company accept its workers' council and unions as negotiating partners in collective bargaining, etc.?

	
	Are you aware of cases where employees have been directly or indirectly prohibited from joining a labour union or forming a workers council/standing for election?
· If so, was any action taken as a result?






Topic - Business partner
	Fair trading relationships
	Does your company have a policy of complying with the rules of fair competition? (Antitrust law, no collusion with competitors, etc.)
· How is it ensured that these rules are followed?

	
	(How) Are employees trained on compliance with fair competition and antitrust rules?

	
	When selecting (new) business partners, suppliers, etc., is it ensured that they also comply with national and international laws on fair competition?

	
	Are business partners, suppliers, etc. actively encouraged by your company to likewise comply with the rules on fair competition, for their own suppliers in turn?

	
	Are you aware of any violations of fair competition rules by your company?

	Intellectual property
	Please assess:
At your company, intellectual property protection (of business partners, suppliers, etc.) is emphasized throughout the company and corresponding laws are followed.

	does not apply at all
	does rather not apply
	partially applies
	largely applies
	fully applies

	☐	☐	☐	☐	☐

How do you justify your decision?

	
	Does your company have a policy of handling the intellectual property of third parties responsibly and within the legal framework?
· How to ensure that this principle is respected?

	
	Is there a continuous improvement process (PDCA process) to comply with the intellectual property rights of third parties?

	
	Are you aware of any cases in which your company has infringed the intellectual property rights of others?
· If so, what was the response?

	Promotion of social sustainability
	Does your company have a code of conduct or similar that also takes into account the (human) rights of employees of business partners, etc.?
· How is it ensured that this code is followed?

	
	Is your company a member of an initiative that supports social responsibility along the supply chain? (e.g. Global Social Compliance Programme - GSCP - industry initiative to improve sustainability standards in the supply chain; Fair Labor Association FLA)

	
	Are clauses on ethical, social and gender-neutral responsibility added to contracts with business partners, suppliers, etc.? Are clauses on ethical, social, environmental and gender-neutral responsibility added?

	
	(How) Does your company support the business partners, suppliers, etc. to raise awareness of social responsibility? (e.g. by training) 

	
	Are business partners, suppliers, etc. actively encouraged by your company to in turn promote social responsibility to their own suppliers as well?

	
	Are business partners, suppliers, etc. audited internally regarding their social responsibility?
· If yes, what percentage of your business partners have been audited in 2019?

	Supplier Relationship
	does not apply at all
	does rather not apply
	partially applies
	largely applies
	fully applies

	Your company always treats its suppliers and business partners respectfully and well.
	☐	☐	☐	☐	☐
	Your company always gives its suppliers, business partners sufficient processing time.
	☐	☐	☐	☐	☐
	Your company always ensures adequate utilization of its suppliers and business partners.
	☐	☐	☐	☐	☐
	Your company always pays its suppliers and business partners on time.
	☐	☐	☐	☐	☐
	Communication between your company and its suppliers and business partners is always at equal level.
	☐	☐	☐	☐	☐
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Local Community

Green and open space 

per capita

Green and 

open space 

per capita

11.67 0 11.67 0 11.67 0 11.67 0 11.67 0 11.67 0 11.67 0

Emission intensity of 

NOx

NOx 398.67 0 0,00936 2 4.67 1 8.07 1 19.04 1 606.64 -1 477.04 -1

Emission intensity of 

PM10

PM10 14.98 0 0,0000002 2 0.24 2 0.42 2 1.41 2 21.18 -2 18.18 -1

Emission intensity of 

PM2,5

PM2,5 15.31 -1 0,00000022 2 0.90 2 1.56 2 3.89 2 21.36 -2 18.70 -1

Emission intensity of SO

2

SO

2

0.21 0 0,00000448 2 0.01 2 0.01 2 0.03 2 0.11 1 0.27 0

Percentage of employees 

hired 

Job creation

[%]

-11 -2 1650 2 -2 0 0.51 0 0.51 0 0.51 0 -0,5 0

Noise pollution greater 

than 65 dB

Noise pollution 

[%]

0.08 1 0.0 2 6.03 0 0.24 1 1.64 0 0.31 1 20.22 -2

Average emissions of 

noise 

Noise index 10.89 -1 0.0 2 11.27 -1 0.96 1 23.54 -2 1.78 1 10.89 -1

Infrastructure efficiency Infrastructure 

efficiency

0.23 2 0.17 2 0.2 2 0.06 2 0.39 1 0.56 0 0.72 0

Infrastructure space 

occupancy

Infrastructure 

space 

occupancy

[%]

0.02 2 0.01 2 1.07 0 0.18 1 0.29 1 0.97 1 13.16 -1

Space occupancy in 

relation to green and 

open space

Space 

occupancy  [%]

0.15 1 0.05 2 0.56 1 0.89 1 0.26 1 0.43 1 72.46 -2

Consumers

Number of transport 

points

Transport 

points

count

1225 2 11091 2 48 -2 90 -1 81 -1 477 0 4123.69 2

Number of passengers Number of 

passengers

count (in millions)

6,4 -2 12 -1 485 1 583 2 204 0 456 1 1780 2

Fatal and non-fatal traffic 

accidents 

Safety  Accidents/

million pkm

0.71 0 1.7 -1 < 0.0017 2 < 0.0017 2 0.06 2 0.19 1 0.69 0

Punctuality of deliveries Punctuality 

[%]

100 2 100 2 91.6 0 96.2 1 87.3 -1 85.3 -1 100 2

Trip fare Trip fare

€

1.82 1 3.25 -1 2.90 0 2.90 0 2.90 0 2.90 0 2.28 1

Worker

Fatal and non-fatal 

injuries 

Safety  injuries / 

1000 employees

43.89 0 43.89 0 38.05 0 18.04 1 18.04 1 18.04 1 34.43 0

Minimum wage paid  Minimum 

wage paid 

[%]

100 2 100 2 100 2 100 2 100 2 100 2 100 2

Society

GWP100 [CO

2

 equiv.] GWP [CO

2 

equiv.]

[g/pkm]

140.27 -1 n.a. 2 4.27 2 7.37 2 16.68 2 78.89 1 167.95 -2

Acidification potential 

[SO

2

 equiv.]

AP [SO

2 

equiv.]

[mg/pkm]

293.36 0 n.a. 2 7.11 2 12.35 2 32.11 2 363.65 -1 341.16 -1

Eutrophication potential 

[PO

4

 equiv.]

EP [PO

4 

equiv.]



[mg/pkm]

65.10 0 n.a. 2 1.07 2 1.85 2 4.29 2 87.64 -1 79.55 -1

Taxes per pkm Tax income

[€/pkm]

0.069 1 0.124 2 0.041 0 0.041 0 0.041 0 0.041 0 0.087 2

Car in private ownership Free-floating car sharing Scooter sharing S-Bahn U-Bahn Tram Bus
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Category

Indicator 

short name

Performance 

Reference 

Points

Reference 

value

Performance 

Reference Points

Reference 

value

Performance 

Reference Points

Reference 

value

Performance 

Reference Points

Reference 

value

Performance 

Reference Points

Reference 

value

Performance 

Reference Points

Reference 

value

Performance 

Reference 

Points

Reference 

value

Source for 

Performance 

Reference Points

Local Community

Degree of 

population 

participation

Community 

engagement

2, 5 AND 6 1 3, 5 AND 6 1 2, 5, 6, 7 AND 8 2 2, 5, 6, 7 AND 8 2 2, 5, 6, 7 AND 8 2 2, 5, 6, 7 AND 8 22, 5, 6, 7 AND 8 2

see Goedkoop et 

al. (2018), p. 58

Consumers

Inclusive design

(ageing and 

disabled)

Inclusive 

design



3 1 2 0 3 AND 4 2 3 AND 4 2 3 AND 4 2 3 AND 4 2 3 1

see Goedkoop et 

al. (2018), p. 53

Data privacy Data privacy 4, 5, 6, 7 

AND 8

2 4, 5, 6, 7 AND 8 2 4, 5, 6, 7 AND 8 2 4, 5, 6, 7 AND 8 2 4, 5, 6, 7 AND 8 2 4, 5, 6, 7 AND 8 2 4 0

see Goedkoop et 

al. (2018), p. 51

Worker

Remuneration  Remuneration  3 AND 4 2 3 AND 4 2 3 AND 4 2 3 AND 4 2 3 AND 4 2 3 AND 4 2 1 0

see Goedkoop et 

al. (2018), p. 42

Prevention of 

discrimination 

Discrimination  2 0 2 0 2, 4, 5 AND 6 2 2, 4, 5 AND 6 2 2, 4, 5 AND 6 2 2, 4, 5 AND 6 2 2 0 see Goedkoop et 

al. (2018), p. 45

Prevention of 

child labour

Child labour 1, 2, 3, 5 

AND 6

2 1, 2, 3, 5 AND 6 2 1, 2, 3, 5 AND 6 2 1, 2, 3, 5 AND 6 2 1, 2, 3, 5 AND 6 2 1, 2, 3, 5 AND 6 21, 2, 3, 5 AND 6 2 see Goedkoop et 

al. (2018), p. 43

Freedom of 

association and 

collective 

bargaining 

Freedom of 

association

2 AND 3 0 2 AND 3 0 2, 3, 5 AND 6 2 2, 3, 5 AND 6 2 2, 3, 5 AND 6 2 2, 3, 5 AND 6 2 2 AND 3 0

see Goedkoop et 

al. (2018), p. 46

Healthy work-life 

balance

Work-life 

balance

2 0 2 0 2,5 AND 6 2 2,5 AND 6 2 2,5 AND 6 2 2,5 AND 6 2 2 0 see Goedkoop et 

al. (2018), p. 47

Prevention of 

forced labour 

Forced labour 2, 3 ,5 AND 6 2 2, 3, 5 AND 6 2 2, 3, 5 AND 6 2 2, 3, 5 AND 6 2 2,  3, 5 AND 6 2 2, 3, 5 AND 6 2 2, 3, 5 AND 6 2 see Goedkoop et 

al. (2018), p. 44

Value Chain Actors

Fair competitive 

activities

Fair 

competition

1, 2, 3 AND 5 1 1, 2, 3 AND 5 1 1, 2, 3, 5 AND 6 2 1, 2, 3 AND 5 1 1, 2, 3 AND 5 1 1, 2, 3 AND 5 1 1, 2, 3 AND 5 1 see Gompf et al. 

(2020), Table 8

Respect of 

Intellectual 

Property Rights

Intellectual 

Property 

Rights

1, 2 AND 3 0 1, 2 AND 3 0 1, 2 AND 3 0 1, 2 AND 3 0 1, 2 AND 3 0 1, 2 AND 3 0 1, 2, 3 AND 5 1

see Gompf et al. 

(2020), Table 8

Purchasing 

behaviour

Supplier 

relationships

1, 2, 3 AND 5 1 1, 2, 3 AND 5 1 1, 2, 3, 5 AND 6 2 1, 2, 3, 5 AND 6 2 1, 2, 3, 5 AND 6 2 1, 2, 3, 5 AND 6 2 1 -1 see Gompf et al. 

(2020), Table 8

Social 

responsibility 

support

Social 

responsibility

1, 2 AND 4 01, 2, 3, 4, 5 AND 6 2 1, 2, 3, 4, 5 AND 6 2 1, 2, 3, 4, 5 AND 

6

21, 2, 3, 4, 5 AND 6 2 1, 2, 3, 4, 5 AND 

6

2 1, 2, 3, 4, 5 

AND 6

2

see Gompf et al. 

(2020), Table 8

Society

Urban 

development 

plans

Urban 

development

1, 2 AND 3 2 1 AND 2 1 1 AND 2 1 1, 2 AND 3 2 1, 2 AND 3 2 1, 2 AND 3 2 1, 2 AND 3 2

see Gompf et al. 

(2020), Table 8

Car in private ownership Free-floating car sharing Scooter sharing S-Bahn U-Bahn Tram Bus


