


Web Appendix

Table A1 Determinants of private-label shares across private-labels in the butter category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.65
	***
	0.19
	***
	-0.63
	
	-0.46
	***
	-1.28
	**
	-0.82
	*

	Standard PL proneness
	0.14
	***
	0.23
	***
	-0.22
	
	0.09
	***
	-0.37
	 
	-0.45
	 

	Premium PL proneness
	-0.01
	
	0.00
	
	0.10
	**
	0.01
	
	0.11
	*
	0.10
	**

	Categories purchased
	0.13
	***
	0.02
	
	0.13
	
	-0.11
	***
	0.00
	 
	0.12
	 

	Purchase frequency
	-0.06
	*
	-0.01
	
	0.13
	
	0.04
	
	0.18
	 
	0.14
	 

	Variety seeking
	0.11
	***
	0.07
	**
	0.69
	
	-0.03
	
	0.58
	 
	0.62
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.01
	
	0.08
	**
	-0.08
	
	0.07
	*
	-0.09
	 
	-0.16
	 

	Promotion sensitivity
	-0.09
	***
	-0.01
	
	-0.19
	
	0.09
	**
	-0.10
	 
	-0.18
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.02
	
	-0.03
	
	1.28
	*
	-0.05
	
	1.27
	*
	1.31
	*

	Weekend purchasers
	-0.03
	
	-0.02
	
	-0.14
	
	0.00
	
	-0.11
	 
	-0.11
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	




Table A2 Determinants of private-label shares across private-labels in the dessert category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.63
	***
	0.16
	***
	-0.33
	***
	-0.48
	***
	-0.96
	***
	-0.48
	***

	Standard PL proneness
	0.16
	***
	0.31
	***
	0.00
	
	0.16
	***
	-0.15
	*
	-0.31
	***

	Premium PL proneness
	-0.05
	
	0.00
	
	0.24
	***
	0.05
	
	0.29
	***
	0.24
	***

	Categories purchased
	-0.07
	*
	0.01
	
	0.09
	
	0.08
	
	0.16
	 
	0.08
	 

	Purchase frequency
	0.02
	
	0.07
	
	0.08
	
	0.05
	
	0.06
	 
	0.01
	 

	Variety seeking
	0.07
	*
	0.13
	**
	0.14
	
	0.06
	
	0.07
	 
	0.01
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.09
	**
	0.05
	
	-0.08
	
	-0.04
	
	-0.16
	 
	-0.13
	 

	Promotion sensitivity
	-0.06
	*
	-0.08
	*
	-0.32
	***
	-0.02
	
	-0.26
	**
	-0.24
	*

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.02
	
	0.07
	
	0.04
	
	0.05
	
	0.02
	 
	-0.03
	 

	Weekend purchasers
	-0.01
	
	0.02
	
	0.10
	
	0.03
	
	0.11
	 
	0.08
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A3 Determinants of private-label shares across private-labels in the frozen fish category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.83
	***
	0.45
	***
	-0.03
	
	-0.37
	***
	-0.86
	***
	-0.49
	**

	Standard PL proneness
	0.16
	***
	0.30
	***
	0.15
	
	0.14
	***
	-0.01
	 
	-0.15
	 

	Premium PL proneness
	-0.03
	
	-0.02
	
	0.22
	***
	0.01
	
	0.25
	***
	0.24
	***

	Categories purchased
	0.06
	*
	-0.03
	
	-0.43
	***
	-0.09
	**
	-0.49
	***
	-0.40
	**

	Purchase frequency
	0.04
	
	0.01
	
	0.22
	
	-0.03
	
	0.19
	 
	0.21
	 

	Variety seeking
	0.18
	***
	0.14
	***
	0.22
	
	-0.05
	
	0.04
	 
	0.09
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	-0.03
	
	-0.04
	
	-0.29
	**
	-0.01
	
	-0.27
	**
	-0.26
	**

	Promotion sensitivity
	-0.09
	***
	0.00
	
	-0.23
	
	0.08
	**
	-0.14
	 
	-0.23
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.05
	
	0.00
	
	0.16
	
	-0.06
	
	0.11
	 
	0.17
	 

	Weekend purchasers
	0.01
	
	-0.04
	*
	0.18
	
	-0.05
	*
	0.17
	 
	0.22
	*

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A4 Determinants of private-label shares across private-labels in the ice-cream category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.84
	***
	0.39
	***
	-0.19
	
	-0.44
	***
	-1.03
	***
	-0.58
	***

	Standard PL proneness
	0.11
	**
	0.24
	***
	0.18
	*
	0.14
	**
	0.07
	 
	-0.06
	 

	Premium PL proneness
	-0.19
	**
	-0.08
	**
	0.13
	***
	0.11
	
	0.32
	***
	0.21
	***

	Categories purchased
	0.11
	*
	0.05
	
	0.26
	**
	-0.05
	
	0.16
	 
	0.21
	*

	Purchase frequency
	0.05
	
	0.00
	
	0.02
	
	-0.05
	
	-0.03
	 
	0.02
	 

	Variety seeking
	0.21
	***
	0.10
	**
	0.29
	**
	-0.11
	*
	0.08
	 
	0.20
	*

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.04
	
	0.16
	***
	-0.21
	**
	0.12
	*
	-0.25
	**
	-0.37
	***

	Promotion sensitivity
	-0.03
	
	-0.11
	***
	-0.18
	*
	-0.08
	
	-0.15
	 
	-0.07
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.23
	**
	0.01
	
	-0.05
	
	-0.22
	*
	-0.28
	 
	-0.06
	 

	Weekend purchasers
	0.02
	
	0.03
	
	-0.03
	
	0.00
	
	-0.05
	 
	-0.05
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A5 Determinants of private-label shares across private-labels in the frozen venison and poultry category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.51
	***
	0.06
	
	-0.35
	**
	-0.44
	***
	-0.85
	***
	-0.41
	***

	Standard PL proneness
	0.14
	***
	0.24
	***
	0.34
	***
	0.10
	***
	0.20
	**
	0.11
	 

	Premium PL proneness
	-0.05
	*
	-0.02
	
	0.30
	***
	0.04
	
	0.35
	***
	0.32
	***

	Categories purchased
	0.16
	***
	0.23
	***
	0.31
	**
	0.07
	*
	0.15
	 
	0.07
	 

	Purchase frequency
	0.02
	
	-0.02
	
	-0.30
	*
	-0.04
	
	-0.32
	*
	-0.28
	*

	Variety seeking
	0.16
	***
	0.06
	
	-0.36
	***
	-0.10
	**
	-0.52
	***
	-0.42
	***

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	-0.08
	***
	-0.04
	
	-0.32
	***
	0.05
	
	-0.24
	**
	-0.29
	**

	Promotion sensitivity
	-0.12
	***
	-0.19
	***
	-0.07
	
	-0.07
	*
	0.05
	 
	0.12
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.14
	**
	0.05
	
	-0.27
	
	-0.09
	
	-0.41
	**
	-0.32
	*

	Weekend purchasers
	0.11
	***
	0.10
	***
	-0.14
	
	-0.01
	
	-0.25
	**
	-0.24
	**

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A6 Determinants of private-label shares across private-labels in the pralines category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.52
	***
	0.18
	***
	-0.09
	
	-0.33
	***
	-0.60
	 
	-0.27
	 

	Standard PL proneness
	0.12
	*
	0.27
	***
	-0.34
	
	0.16
	*
	-0.45
	 
	-0.61
	*

	Premium PL proneness
	0.01
	
	0.11
	***
	-0.18
	
	0.11
	
	-0.18
	 
	-0.29
	 

	Categories purchased
	0.21
	**
	-0.02
	
	0.63
	
	-0.23
	**
	0.43
	 
	0.65
	 

	Purchase frequency
	-0.13
	*
	-0.09
	
	-0.01
	
	0.05
	
	0.12
	 
	0.07
	 

	Variety seeking
	-0.13
	*
	-0.06
	
	0.45
	
	0.07
	
	0.58
	*
	0.50
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.14
	*
	0.08
	
	0.56
	***
	-0.06
	
	0.42
	**
	0.47
	**

	Promotion sensitivity
	0.01
	
	0.00
	
	-0.58
	
	0.00
	
	-0.59
	 
	-0.58
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.02
	
	0.03
	
	-1.04
	
	0.00
	
	-1.07
	 
	-1.07
	 

	Weekend purchasers
	0.00
	
	-0.02
	
	0.40
	*
	-0.02
	
	0.40
	*
	0.42
	*

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A7 Determinants of private-label shares across private-labels in the mayonnaise and mustard category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.82
	***
	0.28
	***
	-0.08
	
	-0.53
	***
	-0.90
	***
	-0.37
	**

	Standard PL proneness
	0.05
	
	0.17
	***
	0.20
	**
	0.12
	**
	0.15
	*
	0.03
	 

	Premium PL proneness
	-0.17
	***
	0.03
	
	0.11
	***
	0.21
	***
	0.28
	***
	0.08
	 

	Categories purchased
	0.09
	*
	0.00
	
	-0.05
	
	-0.10
	
	-0.14
	 
	-0.05
	 

	Purchase frequency
	0.14
	***
	0.13
	**
	0.01
	
	-0.01
	
	-0.13
	 
	-0.12
	 

	Variety seeking
	0.31
	***
	0.25
	***
	0.11
	
	-0.07
	
	-0.20
	*
	-0.13
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.08
	*
	0.03
	
	-0.10
	
	-0.05
	
	-0.18
	*
	-0.13
	 

	Promotion sensitivity
	0.08
	*
	-0.01
	
	-0.01
	
	-0.09
	
	-0.09
	 
	-0.01
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.12
	
	-0.15
	
	-0.20
	
	-0.27
	**
	-0.32
	 
	-0.05
	 

	Weekend purchasers
	0.09
	**
	0.00
	
	0.01
	
	-0.09
	
	-0.08
	 
	0.01
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A8 Determinants of private-label shares across private-labels in the vinegar category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.45
	***
	0.15
	*
	-0.26
	*
	-0.30
	***
	-0.71
	***
	-0.41
	**

	Standard PL proneness
	0.11
	***
	0.37
	***
	0.13
	
	0.26
	***
	0.02
	 
	-0.23
	**

	Premium PL proneness
	0.02
	
	0.08
	*
	0.23
	***
	0.06
	
	0.21
	***
	0.16
	***

	Categories purchased
	-0.06
	
	0.29
	***
	0.36
	***
	0.35
	***
	0.42
	***
	0.08
	 

	Purchase frequency
	0.08
	*
	-0.03
	
	-0.20
	
	-0.11
	
	-0.28
	*
	-0.16
	 

	Variety seeking
	0.05
	
	0.32
	***
	0.06
	
	0.27
	***
	0.01
	 
	-0.26
	**

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.17
	***
	-0.26
	***
	-0.29
	***
	-0.43
	***
	-0.46
	***
	-0.03
	 

	Promotion sensitivity
	0.05
	
	-0.10
	
	-0.13
	
	-0.16
	**
	-0.19
	*
	-0.03
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.04
	
	-0.12
	
	-0.11
	
	-0.16
	
	-0.15
	 
	0.01
	 

	Weekend purchasers
	-0.02
	
	0.08
	
	-0.01
	
	0.09
	
	0.00
	 
	-0.09
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A9 Determinants of private-label shares across private-labels in the edible oil category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	1.05
	***
	0.45
	***
	-0.09
	
	-0.61
	***
	-1.15
	***
	-0.54
	*

	Standard PL proneness
	0.08
	**
	0.31
	***
	0.18
	
	0.23
	***
	0.11
	 
	-0.13
	 

	Premium PL proneness
	-0.1
	**
	0.02
	
	0.19
	***
	0.13
	**
	0.30
	***
	0.17
	***

	Categories purchased
	0.16
	***
	0.09
	*
	0.14
	
	-0.07
	
	-0.02
	 
	0.05
	 

	Purchase frequency
	0.15
	***
	0.02
	
	-0.34
	
	-0.13
	**
	-0.50
	*
	-0.37
	 

	Variety seeking
	0.33
	***
	0.21
	***
	0.01
	
	-0.12
	**
	-0.32
	 
	-0.20
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.13
	***
	0.04
	
	-0.52
	***
	-0.10
	*
	-0.65
	***
	-0.56
	***

	Promotion sensitivity
	-0.02
	
	-0.02
	
	-0.06
	
	0.00
	
	-0.05
	 
	-0.04
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.13
	**
	-0.04
	
	0.08
	
	-0.17
	*
	-0.05
	 
	0.12
	 

	Weekend purchasers
	0.14
	***
	0.01
	
	0.19
	
	-0.12
	***
	0.05
	 
	0.18
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A10 Determinants of private-label shares across private-labels in the dessert sauces and red fruit jelly category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.87
	***
	0.49
	***
	-0.23
	
	-0.38
	***
	-1.09
	***
	-0.72
	*

	Standard PL proneness
	0.13
	**
	0.29
	***
	0.19
	
	0.16
	***
	0.06
	 
	-0.10
	 

	Premium PL proneness
	-0.06
	
	-0.01
	
	0.21
	***
	0.05
	
	0.27
	***
	0.22
	***

	Categories purchased
	-0.01
	
	0.05
	
	-0.12
	
	0.07
	
	-0.10
	 
	-0.17
	 

	Purchase frequency
	0.06
	
	0.08
	*
	0.19
	
	0.02
	
	0.13
	 
	0.11
	 

	Variety seeking
	0.15
	**
	0.24
	***
	0.17
	
	0.09
	
	0.02
	 
	-0.06
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.12
	*
	0.03
	
	0.00
	
	-0.09
	
	-0.12
	 
	-0.03
	 

	Promotion sensitivity
	0.05
	
	0.05
	
	0.07
	
	0.00
	
	0.02
	 
	0.02
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	0.11
	
	0.03
	
	0.05
	
	-0.08
	
	-0.06
	 
	0.02
	 

	Weekend purchasers
	-0.03
	
	0.02
	
	0.21
	
	0.05
	
	0.23
	 
	0.18
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A11 Determinants of private-label shares across private-labels in the dry fruits category
	
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.52
	***
	0.10
	***
	-0.10
	
	-0.42
	***
	-0.62
	***
	-0.20
	 

	Standard PL proneness
	0.11
	***
	0.20
	***
	0.18
	
	0.09
	***
	0.07
	 
	-0.02
	 

	Premium PL proneness
	-0.05
	*
	-0.03
	
	0.32
	***
	0.03
	
	0.37
	***
	0.35
	***

	Categories purchased
	0.04
	
	0.13
	***
	0.38
	***
	0.09
	**
	0.34
	***
	0.26
	**

	Purchase frequency
	0.01
	
	-0.07
	**
	-0.16
	
	-0.08
	**
	-0.17
	 
	-0.09
	 

	Variety seeking
	0.05
	
	0.05
	*
	0.13
	
	0.00
	
	0.08
	 
	0.09
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.08
	**
	-0.01
	
	-0.02
	
	-0.09
	**
	-0.10
	 
	-0.01
	 

	Promotion sensitivity
	0.12
	***
	0.04
	*
	-0.05
	
	-0.08
	**
	-0.17
	 
	-0.08
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	-0.01
	
	0.02
	
	-0.18
	
	0.03
	
	-0.17
	 
	-0.20
	 

	Weekend purchasers
	0.02
	
	0.01
	
	0.15
	*
	-0.01
	
	0.14
	 
	0.15
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	





Table A12 Determinants of private-label shares across private-labels in the chocolate category
	[bookmark: _GoBack]
	Generic Private Labels vs. National Brands
	Standard Private Labels vs. 
National Brands
	Premium Private Labels vs. 
National Brands
	Standard Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Generic Private Labels
	Premium Private Labels vs. 
Standard Private Labels

	Intrinsically induced behavior 
	
	
	
	
	

	Generic PL proneness
	0.69
	***
	0.20
	
	-0.26
	
	-0.49
	***
	-0.95
	***
	-0.46
	**

	Standard PL proneness
	0.27
	***
	0.34
	***
	0.31
	***
	0.07
	
	0.04
	 
	-0.03
	 

	Premium PL proneness
	-0.05
	
	0.00
	
	0.23
	***
	0.06
	
	0.28
	***
	0.22
	 

	Categories purchased
	-0.05
	
	-0.08
	
	-0.10
	
	-0.03
	
	-0.05
	 
	-0.02
	 

	Purchase frequency
	0.05
	
	0.20
	*
	-0.32
	*
	0.15
	
	-0.37
	**
	-0.53
	***

	Variety seeking
	0.1
	*
	0.33
	*
	-0.50
	***
	0.23
	
	-0.60
	***
	-0.83
	***

	
	
	
	
	
	
	
	
	
	
	
	
	

	Extrinsically induced behavior
	
	
	
	
	

	Price consciousness
	0.04
	
	0.03
	
	0.04
	
	-0.01
	
	0.00
	 
	0.01
	 

	Promotion sensitivity
	-0.1
	*
	-0.07
	
	-0.14
	
	0.03
	
	-0.04
	 
	-0.07
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	Demographics
	
	
	
	
	

	Family household
	-0.04
	
	0.09
	
	-0.11
	
	0.14
	
	-0.07
	 
	-0.21
	 

	Weekend purchasers
	0.01
	
	-0.04
	
	-0.02
	
	-0.05
	
	-0.03
	 
	0.03
	 

	Notes: PL = private labels.
*p < 0.05; **p < 0.01; ***p < 0.001.
	
	
	
	
	
	
	
	
	






12

