The Paradox of Product Scarcity: Catalyzing the Speed of Innovation Diffusion
Social Media Summary

As requested by the Editor of JAMS, we provide social media messages for promoting our manuscript on scarcity and innovation diffusion. Our target audience includes business professionals, tech company leaders, VCs, business school academics, and MBAs. The messages below are intended to be engaging, clear, and accurately reflecting the key finding of the research.
Facebook
Imagine product scarcity as a secret weapon in the diffusion of innovation. Our study reveals how the collective excitement of customers on standby can supercharge the spread of new products in the market.
Twitter (X)
Scarcity isn’t just a hurdle—it’s a catalyst! Discover how the anticipation of limited products can ignite faster market diffusion.
