Table W1 Genre of movie sequels in sample
	Genre
	Frequency
	Percent

	Action
	142
	30.47

	Adventure
	127
	27.25

	Comedy
	67
	14.38

	Documentary
	1
	0.21

	Drama
	25
	5.36

	Horror
	77
	16.52

	Musical
	2
	0.43

	Romantic Comedy
	6
	1.29

	Thriller/Suspense
	19
	4.08

	Total
	466
	100.00




Table W2 Release year of movie sequels in sample
	Year
	Frequency
	Percent

	2000
	10
	2.15

	2001
	9
	1.93

	2002
	15
	3.22

	2003
	19
	4.08

	2004
	19
	4.08

	2005
	15
	3.22

	2006
	20
	4.29

	2007
	24
	5.15

	2008
	18
	3.86

	2009
	17
	3.65

	2010
	17
	3.65

	2011
	27
	5.79

	2012
	19
	4.08

	2013
	31
	6.65

	2014
	26
	5.58

	2015
	30
	6.44

	2016
	32
	6.87

	2017
	32
	6.87

	2018
	33
	7.08

	2019
	30
	6.44

	2020
	7
	1.50

	2021
	16
	3.43

	Total
	466
	100.00






Table W3 Release month of movie sequels in sample
	Month
	Frequency
	Percent

	1
	24
	5.15

	2
	28
	6.01

	3
	31
	6.65

	4
	31
	6.65

	5
	49
	10.52

	6
	56
	12.02

	7
	53
	11.37

	8
	48
	10.3

	9
	26
	5.58

	10
	37
	7.94

	11
	47
	10.09

	12
	36
	7.73

	Total
	466
	100.00






Table W4 Franchise origin of movie sequels in sample
	Franchise Origin
	Frequency
	Percent

	Adapted Franchise
	247
	53.00

	Original Franchise
	219
	47.00

	Total
	466
	100.00







Table W5 Descriptive statistics
	Variables
	Mean
	SD
	Min
	Max

	Opening Week BO
	16.918
	1.575
	6.564
	19.694

	Brand Consistency
	.522
	.309
	0
	1

	Franchise Length
	3.382
	2.624
	2
	24

	Franchise Age
	10.384
	11.565
	.518
	83.981

	Franchise Origin
	.470
	.500
	0
	1

	Budget
	17.797
	1.084
	14.509
	19.846

	Theaters
	7.863
	1.132
	1.099
	8.447

	Competition
	3.720
	.526
	2.303
	7.669

	Awards
	.079
	.643
	0
	11

	Actor Star Power
	.094
	.347
	0
	2

	Director Star Power
	.107
	.446
	0
	4

	Audience Rating
	6.139
	1.013
	2.3
	9

	WOM Volume
	11.824
	1.219
	7.140
	14.902

	Critic Rating
	49.034
	26.361
	1
	99

	Run Time
	4.709
	.170
	4.369
	5.308

	Major Studio
	.618
	.486
	0
	1

	Animated
	.088
	.284
	0
	1

	Holiday
	.620
	.486
	0
	1

	Universe
	.129
	.335
	0
	1

	Prequel
	.060
	.238
	0
	1

	Recession
	.161
	.368
	0
	1

	Notes: N=466; OpenWeek Box Office, Budget, Theaters, WOM Volume, and Run Time are measured using a natural log.





Table W6 Correlation matrix
	[bookmark: _Hlk191036199]Variables
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)
	(8)
	(9)
	(10)
	(11)
	(12)
	(13)
	(14)
	(15)
	(16)
	(17)
	(18)
	(19)
	(20)

	1)Opening Week BO
	
	
	
	
	
	
	

	2)Brand Consistency
	.096
	
	
	
	
	
	
	

	3)Franchise Length
	.149
	-.111
	
	
	
	
	
	
	

	4)Franchise Age
	.065
	-.341
	.640
	
	
	
	
	
	

	5)Franchise  Origin
	-.220
	-.021
	-.078
	.040
	
	
	
	
	
	

	6)Budget

	.611
	.013
	.156
	.183
	-.396
	
	
	
	
	
	

	7)Theaters

	.862
	-.032
	.070
	.013
	-.136
	.436
	
	
	
	
	
	

	8)Competition

	-.122
	-.147
	.036
	.069
	-.015
	-.159
	-.034
	
	
	
	
	
	

	9)Awards

	.060
	.078
	.065
	.052
	-.056
	.090
	-.002
	-.068
	
	
	
	
	
	

	10)Actor Star Power
	.054
	.081
	-.080
	-.040
	-.095
	.096
	.054
	-.032
	.063
	
	
	
	
	
	

	11)Director Star Power
	.108
	.108
	.040
	.067
	-.024
	.188
	.030
	-.074
	.308
	.115
	
	
	
	
	
	

	12)Audience Rating
	.316
	.185
	.083
	.098
	-.144
	.404
	.045
	-.065
	.263
	.118
	.196
	
	
	
	
	
	

	13)WOM Volume
	.597
	.106
	.153
	.168
	-.153
	.640
	.333
	-.162
	.207
	.066
	.192
	.711
	
	
	
	
	
	

	14)Critic Rating
	.222
	.084
	.120
	.159
	-.128
	.302
	-.017
	.011
	.189
	.079
	.196
	.784
	.537
	
	
	
	
	
	

	15)Run Time

	.281
	.164
	.186
	.211
	-.341
	.486
	.031
	-.008
	.218
	.080
	.199
	.555
	.559
	.434
	
	
	
	
	
	

	16)Major Studio
	.238
	.006
	.010
	.041
	-.145
	.272
	.148
	-.023
	.028
	.049
	.041
	.123
	.196
	.090
	.019
	
	
	
	
	

	17)Animated

	.121
	-.010
	-.094
	-.096
	.102
	.184
	.115
	.032
	-.003
	.025
	.095
	.143
	-.032
	.178
	-.262
	.166
	
	
	
	

	18)Holiday

	.187
	.077
	.090
	.072
	-.069
	.379
	.107
	-.295
	.076
	.060
	.099
	.225
	.319
	.243
	.227
	.104
	.071
	
	
	

	19)Universe

	.290
	.004
	.061
	.054
	-.182
	.315
	.130
	.044
	.102
	-.049
	.066
	.375
	.434
	.353
	.400
	-.014
	-.119
	.195
	
	

	20)Prequel

	.045
	-.121
	.101
	.166
	-.003
	.028
	.033
	.028
	-.031
	-.017
	.101
	.041
	.070
	.052
	.035
	.032
	-.015
	-.007
	.172
	

	21)Recession

	-.097
	.031
	-.035
	-.067
	-.026
	-.057
	-.125
	-.134
	.019
	.016
	.013
	-.011
	.038
	-.070
	-.052
	-.040
	-.074
	.042
	-.046
	-.062

	Notes: N=466; Correlations in bold mean *p<0.05; OpenWeek Box Office, Budget, Theaters, WOM Volume, and Run Time are measured using a natural log.



Table W7 Coding example
	Movie Name
	Release Year
	Sequel
	Prequel
	Franchise
	Franchise Origin
	Universe

	The Lord of the Rings: The Fellowship of the Ring
	2001
	No
	No
	Peter Jackson's Lord of the Rings
	Adapted
	Lord of the Rings Universe

	The Lord of the Rings: The Two Towers
	2002
	Yes
	No
	Peter Jackson's Lord of the Rings
	Adapted
	Lord of the Rings Universe

	The Lord of the Rings: The Return of the King
	2003
	Yes
	No
	Peter Jackson's Lord of the Rings
	Adapted
	Lord of the Rings Universe

	The Hobbit: An Unexpected Journey
	2012
	No
	Yes
	The Hobbit
	Adapted
	Lord of the Rings Universe

	The Hobbit: The Desolation of Smaug
	2013
	Yes
	Yes
	The Hobbit
	Adapted
	Lord of the Rings Universe

	The Hobbit: The Battle of the Five Armies
	2014
	Yes
	Yes
	The Hobbit
	Adapted
	Lord of the Rings Universe

	Toy Story

	1995
	No
	No
	Toy Story
	Original
	N/A

	Toy Story 2

	1999
	Yes
	No
	Toy Story
	Original
	N/A

	Toy Story 3

	2010
	Yes
	No
	Toy Story
	Original
	N/A

	Toy Story 4

	2019
	Yes
	No
	Toy Story
	Original
	N/A

	Madagascar
	2005
	No
	No
	Madagascar
	Original
	N/A

	Madagascar: Escape 2 Africa
	2008
	Yes
	No
	Madagascar
	Original
	N/A

	Madagascar 3: Europe's Most Wanted
	2012
	Yes
	No
	Madagascar
	Original
	N/A

	Penguins of Madagascar
	2014
	Spinoff
	No
	Madagascar
	Original
	N/A

	Harry Potter and the Sorcerer’s Stone
	2001
	No
	No
	Harry Potter
	Adapted
	Harry Potter Universe

	Harry Potter and the Chamber of Secrets
	2002
	Yes
	No
	Harry Potter
	Adapted
	Harry Potter Universe

	Harry Potter and the Prisoner of Azkaban
	2004
	Yes
	No
	Harry Potter
	Adapted
	Harry Potter Universe

	Harry Potter and the Goblet of Fire
	2005
	Yes
	No
	Harry Potter
	Adapted
	Harry Potter Universe

	Harry Potter and the Order of the Phoenix
	2007
	Yes
	No
	Harry Potter
	Adapted
	Harry Potter Universe

	Harry Potter and the Half-Blood Prince
	2009
	Yes
	No
	Harry Potter
	Adapted
	Harry Potter Universe

	Harry Potter and the Deathly Hallows: Part I
	2010
	Yes
	No
	Harry Potter
	Adapted
	Harry Potter Universe

	Harry Potter and the Deathly Hallows: Part II
	2011
	Yes
	No
	Harry Potter
	Adapted
	Harry Potter Universe

	Fantastic Beasts and Where to Find Them
	2016
	No
	Yes
	Fantastic Beasts
	Adapted
	Harry Potter Universe

	Fantastic Beasts: The Crimes of Grindelwald
	2018
	Yes
	Yes
	Fantastic Beasts
	Adapted
	Harry Potter Universe

	Note: Only sequels are included in the final sample; Spinoffs are excluded from the final sample.




Table W8 Selection model accounting for the decision to create a sequel
	Variables   
	β
	SE
	95% CI

	Studio Percent Revenue
	.669***
	.086
	[.500, .838]

	Competition
	-.124*
	.068
	[-.258, .009]

	Awards
	-.086**
	.041
	[-.166, -.006]

	Actor Star Power
	-.267***
	.055
	[-.375, -.158]

	Director Star Power
	-.177***
	.052
	[-.279, -.075]

	Audience Rating
	-.133***
	.036
	[-.204, -.062]

	WOM Volume
	.427***
	.021
	[.386, .468]

	Critic Rating
	-.000
	.001
	[-.002, .002]

	Run Time
	-.123
	.144
	[-.405, .159]

	Major Studio
	-.060
	.049
	[-.157, .037]

	Animated
	.108
	.110
	[-.107, .324]

	Holiday
	-.188
	.116
	[-.416, .040]

	Recession
	.494
	.467
	[-.421, 1.408]

	Constant
	-4.231***
	.771
	[-5.742, -2.720]

	Chi-Sq
	2145.10
	
	

	Pseudo R-squared
	.332
	
	

	F-Value for Instrument
	60.09
	
	

	*p<.10; **p<.05; ***p<.01
Notes: N = 9376; Year, month, genre, and MPAA rating dummies; standard errors are clustered robust; Sequel-specific variables including franchise age, franchise length, franchise origin, prequel, and universe are removed, since the selection includes both sequels and non-sequels.




Table W9 First stage regression results
	[bookmark: _Hlk209444634]
	Theaters
	Budget
	Brand Consistency
	Franchise Length
	Franchise Age

	
	Β
(SE)
	95% CI
	Β
(SE)
	95% CI
	Β
(SE)
	95% CI
	Β
(SE)
	95% CI
	Β
(SE)
	95% CI

	Instrument
	.693***
(.045)
	[.605, .781]
	.333***
(.068)
	[.199, .467]
	.142***
(.032)
	[.080, .204]
	.259***
(.020)
	[.220, .229]
	.085***
(.006)
	[.073, .097]

	Franchise Origin
	-.048
(.070)
	[-.186, .090]
	-.279***
(.062)
	[-.400, 
-.159]
	.002
(.026)
	[-.049, .053]
	-.341***
(.109)
	[-.555, 
-.128]
	.384
(.825)
	[-1.239, 2.006]

	Competition
	.049
(.076)
	[-.099, .198]
	-.053
(.056)
	[-.163, .058]
	-.027
(.030)
	[-.087, .032]
	.038
(.153)
	[-.262, .338]
	.145
(.813)
	[-1.453, 1.744]

	Awards
	-.155*
(.080)
	[-.313, .003]
	-.031
(.043)
	[-.116, .054]
	-.028
(.024)
	[-.076, .019]
	.006
(.052)
	[-.097, .108]
	.539
(.884)
	[-1.198, 2.276]

	Actor Star Power
	-.026
(.073)
	[-.169, .117]
	.154***
(.055)
	[.047, .262]
	-.003
(.032)
	[-.066, .060]
	-.163
(.124)
	[-.408, .082]
	-.385
(.735)
	[-1.829, 1.059]

	Director Star Power
	-.077
(.077)
	[-.229, .075]
	-.048
(.041)
	[-.128, .033]
	.042
(.033)
	[-.022, .107]
	-.108
(.101)
	[-.307, .090]
	.065
(1.150)
	[-2.196, 2.326]

	Audience Rating
	-.105*
(.063)
	[-.229, .020]
	-.170***
(.046)
	[-.261, 
-.079]
	.070***
(.020)
	[.031, .109]
	.009
(.075)
	[-.138, .156]
	-.881*
(.458)
	[-1.782, .020]

	WOM Volume
	.272***
(.046)
	[.182, .361]
	.362***
(.037)
	[.289, .435]
	.008
(.012)
	[-.015, .031]
	-.012
(.138)
	[-.086, .063]
	.440
(.329)
	[-.207, 1.086]

	Critic Rating
	-.008***
(.002)
	[-.012, 
-.004]
	-.006***
(.002)
	[-.010, 
-.003]
	-.001
(.001)
	[-.002, .000]
	.006*
(.002)
	[.002, .010]
	.051***
(.017)
	[.017, .085]

	Run Time
	.268
(.256)
	[-.235, .770]
	1.976***
(.266)
	[1.454, 2.499]
	.218**
(.096)
	[.031, .406]
	.730
(.416)
	[-.086, 1.546]
	1.553
(3.503)
	[-5.331, 8.438]

	Major Studio
	-.056
(.061)
	[-.176, .064]
	.036
(.062)
	[-.086, .157]
	-.044*
(.025)
	[-.094, .006]
	-.093
(.133)
	[-.355, .169]
	-.035
(.774)
	[-1.557, 1.487]

	Animated
	.045
(.159)
	[-.267, .357]
	.537***
(.107)
	[.328, .746]
	-.031
(.054)
	[-.136, .075]
	-.016
(.229)
	[-.466, .433]
	-.787
(1.511)
	[-3.757, 2.184]

	Holiday
	.162
(.157)
	[-.146, .470]
	.456***
(.140)
	[.181, .731]
	-.010
(.063)
	[-.134, .115]
	-.322
(.251)
	[-.816, .171]
	.017
(1.600)
	[-3.128, 3.161]

	Universe
	.012
(.069)
	[-.123, .147]
	-.151
(.112)
	[-.372, .069]
	-.070*
(.048)
	[-.164, .024]
	-.581**
(.294)
	[-1.159, .003]
	-3.150*
(1.742)
	[-6.572, .273]

	Prequel
	-.048
(.100)
	[-.244, .148]
	.128
(.117)
	[-.103, .358]
	-.172***
(.056)
	[-.282, 
-.063]
	.748**
(.316)
	[.127, 1.370]
	6.048**
(2.974)
	[.205, 11.892]

	Recession
	-3.469***
(.606)
	[-4.659, 
-2.279]
	3.000***
(.527)
	[1.965, 4.035]
	-.404**
(.197)
	[-.792, 
-.016]
	-.176
(.682)
	[-1.516, 1.164]
	6.997
(4.838)
	[-2.512, 16.505]

	Constant
	2.297*
(1.191)
	[-.042, 4.636]
	-2.738*
(1.559)
	[-5.780, .304]
	-.732
(.472)
	[-1.658, .195]
	-1.701
(1.926)
	[-5.486, 2.084]
	-10.061
(16.630)
	[-42.743, 22.621]

	F-value for Instrument
	239.57
	
	23.77
	
	20.11
	
	164.30
	
	202.69
	

	*p<.10; **p<.05; ***p<.01
Notes: SE are in parentheses below coefficients; all models include year, month, genre, and MPAA rating dummies; standard errors are clustered robust







Figure W1 Interaction of brand consistency and franchise length

Notes: Predicted values are used to produce plots to account for within franchise-level effects. Revenue represents opening weekend box office revenue in millions of dollars. Brand consistency is assessed using a tertile split (low = less than 33.3% consistent, medium = 33.3-66.7% consistent, high = more than 66.7% consistent). Low franchise length represents movies from franchises with a length of two movies, medium length is three movies, and high length is more than three movies.



Figure W2 Interaction of brand consistency and franchise age

Notes: Predicted values are used to produce plots to account for within franchise-level effects. Revenue represents opening weekend box office revenue in millions of dollars. Brand consistency is assessed using a tertile split (low = less than 33.3% consistent, medium = 33.3-66.7% consistent, high = more than 66.7% consistent). Levels of franchise age is also assessed using a tertile split. 



Figure W3 Interaction of brand consistency and franchise origin


Notes: Predicted values are used to produce plots to account for within franchise-level effects. Revenue represents opening weekend box office revenue in millions of dollars. Brand consistency is assessed using a tertile split (low = less than 33.3% consistent, medium = 33.3-66.7% consistent, high = more than 66.7% consistent). 



Table W10 Alternative estimation robustness results
	
	Model 1:
Population-Averaged Linear GEE Model
	Model 2:
Random Effects GLS Model

	
	Β (SE)
	95% CI
	Β (SE)
	95% CI

	Brand Consistency
	1.087*
(.573)
	[-.037, 2.211]
	1.142*
(.626)
	[-.085, 2.368]

	Franchise Length
	-.021
(.032)
	[-.084, .041]
	-.020
(.034)
	[-.086, .047]

	Franchise Age
	.010*
(.006)
	[-.002, .022]
	.010
(.007)
	[-.003, .023]

	Franchise Origin
	.151
(.118)
	[-.081, .382]
	.150
(.127)
	[-.099, .399]

	Brand Cons. * Franchise Length
	.068**
(.034)
	[.001, .135]
	.066*
(.037)
	[-.007, .138]

	Brand Cons. * Franchise Age
	-.021***
(.008)
	[-.036, -.006]
	-.021**
(.008)
	[-.037, -.004]

	Brand Cons. * Franchise Origin
	-.296**
(.142)
	[-.573, -.018]
	-.292*
(.152)
	[-.590, .007]

	Budget
	.385**
(.174)
	[.044, .727]
	.386**
(.188)
	[.017, .756]

	Theaters
	1.022***
(.079)
	[.867, 1.178]
	1.025***
(.087)
	[.854, 1.196]

	Competition
	.033
(.071)
	[-.107, .172]
	.028
(.079)
	[-.127, .182]

	Awards
	-.029*
(.027)
	[-.083, .025]
	-.028
(.030)
	[-.086, .030]

	Actor Star Power
	-.078
(.066)
	[-.206, .051]
	-.084
(.071)
	[-.223, .055]

	Director Star Power
	.007
(.077)
	[-.144, .159]
	.003
(.083)
	[-.159, .165]

	Audience Rating
	.024
(.070)
	[-.113, .161]
	.021
(.075)
	[-.126, .169]

	WOM Volume
	.302***
(.092)
	[.121, .483]
	.295***
(.100)
	[.099, .491]

	Critic Rating
	.005***
(.002)
	[.001, .008]
	.005**
(.002)
	[.001, .009]

	Run Time
	-.454
(.443)
	[-1.322, .414]
	-.460
(.477)
	[-1.394, .475]

	Major Studio
	.144**
(.071)
	[.005, .284]
	.149*
(.077)
	[-.001, .300]

	Animated
	.327**
(.142)
	[.049, .605]
	.324**
(.154)
	[.022, .626]

	Holiday
	-.357**
(.152)
	[-.655, -.059]
	-.363**
(.166)
	[-.689, -.037]

	Universe
	.240**
(.097)
	[.050, .430]
	.250**
(.104)
	[.046, .455]

	Prequel
	-.099
(.124)
	[-.342, -.144]
	-.088
(.135)
	[-.352, .176]

	Recession
	-.868**
(.342)
	[-1.538, -.199]
	-.307
(.342)
	[-.978, .364]

	IMR
	.178**
(.088)
	[.005, .352]
	.181*
(.096)
	[-.007, .370]

	CF (Brand Consistency)
	-.802
(.581)
	[-1.940, .336]
	-.851
(.633)
	[-2.092, .391]

	CF (Franchise Length)
	.023
(.017)
	[-.011, .057]
	.023
(.019)
	[-.014, .060]

	CF (Franchise Age)
	-.005
(.005)
	[-.015, .005]
	-.005
(.006)
	[-.016, .006]

	CF (Budget)
	-.310*
(.183)
	[-.668, .048]
	-.311
(.197)
	[-.698, .076]

	CF (Theaters)
	-.065
(.071)
	[-.204, .074]
	-.068
(.078)
	[-.220, .085]

	Constant
	-.663
(1.249)
	[-3.111, 1.785]
	-1.162
(1.430)
	[-3.964, 1.641]

	Year, Month, Genre, MPAA Fixed Effects
	Yes
	
	Yes
	

	Endogeneity Corrections
	Yes
	
	Yes
	

	Selection Correction
	Yes
	
	Yes
	

	p<.10; **p<.05; ***p<.01
Notes: N = 466; All models include year, month, genre, and MPAA rating dummies; standard errors are robust; IMR is an inverse Mills Ratio.



Table W11 Alternative sample and dependent variable results
	
	Model 1:
Sequels 1990 and Later
	Model 2:
DV: Total BO

	
	Β
(SE)
	95% CI
	Β
(SE)
	95% CI

	Brand Consistency
	1.122**
(.564)
	[.018, 2.268]
	.569*
(.337)
	[-.092, 1.230]

	Franchise Length
	-.029
(.027)
	[-.082, .024]
	-.017
(.017)
	[-.051, .017]

	Franchise Age
	.012**
(.006)
	[.000, .024]
	.010***
(.004)
	[.003, .017]

	Franchise Origin
	.076
(.102)
	[-.123, .276]
	.152**
(.070)
	[.015, .289]

	Brand Cons. * Franchise Length
	.084***
(.027)
	[.031, .137]
	.043**
(.020)
	[.004, .081]

	Brand Cons. * Franchise Age
	-.030***
(.008)
	[-.046, -.014]
	-.016***
(.005)
	[-.027, -.006]

	Brand Cons. * Franchise Origin
	-.244*
(.130)
	[-.500, -.011]
	-.115
(.095)
	[-.301, .070]

	Budget
	.289*
(.156)
	[-.017, .596]
	.468**
(.126)
	[.221, .714]

	Theaters
	1.043***
(.083)
	[.880, 1.205]
	1.117***
(.062)
	[.996, 1.238]

	Competition
	.019
(.074)
	[-.126, .165]
	-.074
(.062)
	[-.195, .048]

	Awards
	-.050
(.032)
	[-.113, .013]
	-.010
(.018)
	[-.047, .026]

	Actor Star Power
	-.052
(.064)
	[-.178, .073]
	-.129**
(.054)
	[-.235, -.022]

	Director Star Power
	.042
(.072)
	[-.099, .184]
	-.027
(.038)
	[-.102, .047]

	Audience Rating
	.013
(.059)
	[-.103, .130]
	.093**
(.044)
	[.007, .179]

	WOM Volume
	.276***
(.080)
	[.119, .433]
	.013
(.066)
	[-.116, .143]

	Critic Rating
	.004**
(.002)
	[.000, .007]
	.005***
(.001)
	[.002, .007]

	Run Time
	-.227
(.381)
	[-.973, .519]
	-.642**
(.295)
	[-1.220, -.064]

	Major Studio
	.128**
(.061)
	[.008, .247]
	.058
(.046)
	[-.033, .148]

	Animated
	.410***
(.137)
	[.142, .678]
	.022
(.104)
	[-.183, .226]

	Holiday
	-.313**
(.145)
	[-.597, -.029]
	-.053
(.126)
	[-.300, .194]

	Universe
	.245***
(.094)
	[.060, .430]
	.188***
(.062)
	[.068, .309]

	Prequel
	-.033
(.120)
	[-.269, .203]
	-.030
(.074)
	[-.175, .114]

	Recession
	.466*
(.256)
	[-.037, .968]
	.737***
(.283)
	[-1.292, -.181]

	IMR
	.124
(.085)
	[-.044, .291]
	.125**
(.061)
	[.005, .245]

	CF (Brand Consistency)
	-.800
(.565)
	[-1.908, .309]
	-.322
(.330)
	[-.970, .325]

	CF (Franchise Length)
	.019
(.013)
	[-.007, .044]
	.012
(.009)
	[-.006, .029]

	CF (Franchise Age)
	-.005
(.005)
	[-.014, .005]
	-.007***
(.003)
	[-.012, -.002]

	CF (Budget)
	-.214
(.163)
	[-.533, .105]
	-.363***
(.127)
	[-.611, -.115]

	CF (Theaters)
	-.134*
(.077)
	[-.285, .016]
	.089
(.065)
	[-.038, .216]

	Constant
	-.208
(1.259)
	[-2.676, 2.260]
	.658
(.794)
	[-.897, 2.214]

	Observations
	547
	
	466
	

	Year, Month, Genre, MPAA Fixed Effects
	Yes
	
	Yes
	

	Endogeneity Corrections
	Yes
	
	Yes
	

	Selection Correction
	Yes
	
	Yes
	

	p<.10; **p<.05; ***p<.01
Notes: Standard errors are clustered robust; IMR is an inverse Mills Ratio; theaters in Model 3 is measured as the natural log of total theatrical engagements.





Table W12 Individual consistency measures results
	
	Model 1 – DV: Opening Weekend BO
	Model 2 – DV: Total BO

	
	Β
(SE)
	95% CI
	Β
(SE)
	95% CI

	Actor Consistency
	-.009
(.320)
	[-.636, .620]
	-.086
(.227)
	[-.532, .360]

	Director Consistency
	.225
(.182)
	[-.131, .582]
	-.123
(.123)
	[-.365, .119]

	Producer Consistency
	.493*
(.274)
	[-.043, 1.029]
	.387**
(.164)
	[.066, .709]

	Writer Consistency
	-.009
(.189)
	[-.378, .361]
	.080
(.121)
	[-.157, .317]

	Franchise Length
	-.040
(.043)
	[-.124, .045]
	-.018
(.029)
	[-.075, .038]

	Franchise Age
	-.009
(.013)
	[-.034, .015]
	-.017**
(.008)
	[-.034, -.001]

	Franchise Origin
	.042
(.085)
	[-.124, .208]
	.127**
(.052)
	[.025, .229]

	Actor Consistency * Franchise Length
	.063
(.053)
	[-.041, .168]
	.028
(.025)
	[-.022, .078]

	Director Consistency * Franchise Length
	.139**
(.055)
	[.031, .248]
	.131***
(.031)
	[.070, .192]

	Producer Consistency * Franchise Length
	.047
(.060)
	[-.071, .165]
	.005
(.038)
	[-.069, .079]

	Writer Consistency * Franchise Length
	-.011
(.065)
	[-.137, .116]
	-.021
(.042)
	[-.103, .062]

	Actor Consistency * Franchise Age
	.001
(.017)
	[-.032, .034]
	.004
(.007)
	[-.009, .017]

	Director Consistency * Franchise Age
	-.044**
(.019)
	[-.082, -.006]
	-.044***
(.011)
	[-.066, -.023]

	Producer Consistency * Franchise Age
	-.002
(.017)
	[-.035, .032]
	.011
(.010)
	[-.008, .030]

	Writer Consistency * Franchise Age
	.009
(.016)
	[-.023, .040]
	.004
(.010)
	[-.015, .024]

	Actor Consistency * Franchise Origin
	-.164*
(.096)
	[-.352, .024]
	-.095
(.066)
	[-.224, .035]

	Director Consistency * Franchise Origin
	-.017
(.092)
	[-.197, .162]
	.144**
(.062)
	[.023, .266]

	Producer Consistency * Franchise Origin
	.092
(.105)
	[-.114, .299]
	-.008
(.067)
	[-.140, .124]

	Writer Consistency * Franchise Origin
	-.282***
(.103)
	[-.483, -.081]
	-.185***
(.070)
	[-.321, -.048]

	Budget
	.417***
(.157)
	[.109, .725]
	.400***
(.113)
	[.179, .622]

	Theaters
	1.051***
(.080)
	[.895, 1.208]
	1.119***
(.072)
	[.978, 1.260]

	Competition
	.032
(.077)
	[-.119, .184]
	-.033
(.056)
	[-.142, .077]

	Awards
	-.042
(.034)
	[-.109, .026]
	-.021
(.021)
	[-.062, .020]

	Actor Star Power
	.108
(.099)
	[-.086, .303]
	.040
(.062)
	[-.081, .162]

	Director Star Power
	.194*
(.111)
	[-.024, .413]
	.050
(.048)
	[-.045, .144]

	Audience Rating
	-.048
(.070)
	[-.186, .089]
	.058
(.046)
	[-.032, .148]

	WOM Volume
	.550***
(.099)
	[.357, .743]
	.225***
(.070)
	[.087, .363]

	Critic Rating
	.004**
(.002)
	[.001, .008]
	.004***
(.001)
	[.002, .006]

	Run Time
	-.711
(.433)
	[-1.560, .139]
	-.513*
(.296)
	[-1.094, .067]

	Major Studio
	.133**
(.066)
	[.003, .263]
	.058
(.043)
	[-.026, .143]

	Animated
	.477***
(.148)
	[.186, .767]
	.138
(.104)
	[-.067, .342]

	Holiday
	-.405***
(.153)
	[-.705, -.105]
	-.014
(.118)
	[-.244, .217]

	Universe
	.314***
(.091)
	[.136, .493]
	.187***
(.064)
	[.061, .313]

	Prequel
	-.055
(.128)
	[-.305, .195]
	-.042
(.084)
	[-.208, .123]

	Recession
	-.629**
(.287)
	[-1.191, -.067]
	-.278
(.245)
	[-.758, .201]

	IMR
	.141*
(.084)
	[-.044, .289]
	.114*
(.058)
	[-.000, .229]

	CF (Actor Consistency)
	.154
(.324)
	[-.389, .882]
	.155
(.226)
	[-.289, .599]

	CF (Director Consistency)
	-.194
(.173)
	[-.521, .146]
	.094
(.117)
	[-.135, .323]

	CF (Producer Consistency)
	-.580**
(.276)
	[-1.122, -.030]
	-.408**
(.166)
	[-.734, -.082]

	CF (Writer Consistency)
	.108
(.185)
	[-.244, .477]
	.037
(.125)
	[-.207, .282]

	CF (Franchise Length)
	-.009
(.014)
	[-.035, .027]
	-.010
(.008)
	[-.025, .004]

	CF (Franchise Age)
	.002
(.004)
	[-.007, .010]
	-.000
(.002)
	[-.005, .004]

	CF (Budget)
	-.303*
(.159)
	[-.622, .006]
	-.271**
(.113)
	[-.493, -.050]

	CF (Theaters)
	-.079
(.066)
	[-.192, .065]
	.067
(.056)
	[-.042, .177]

	Constant
	-1.124
(1.752)
	[-4.559, 2.310]
	.233
(1.121)
	[-1.964, 2.429]

	Year and Month Fixed Effects
	Yes
	
	Yes
	

	Genre Fixed Effects
	Yes
	
	Yes
	

	MPAA Rating Fixed Effects
	Yes
	
	Yes
	

	Endogeneity Corrections
	Yes
	
	Yes
	

	Selection Correction
	Yes
	
	Yes
	

	Mundlak Correction
	Yes
	
	Yes
	

	p<.10; **p<.05; ***p<.01
Notes: Notes: N = 466; standard errors are clustered robust; IMR is an inverse Mills Ratio.
	
	
	
	




Table W13 Curvilinear results
	
	Β (SE)
	95% CI

	Brand Consistency
	1.002**
(.501)
	[.020, 1.983]

	Franchise Length
	-.087*
(.046)
	[-.176, .003]

	Franchise Age
	.009
(.016)
	[-.022, .039]

	Franchise Origin
	.028
(.085)
	[-.138, .195]

	Franchise Length * Franchise Length
	.005
(.006)
	[-.006, .017]

	Franchise Age * Franchise Age
	-.001
(.000)
	[-.002, .000]

	Brand Cons. * Franchise Length
	.317***
(.106)
	[.110, .524]

	Brand Cons. * Franchise Age
	-.060
(.039)
	[-.136, .017]

	Brand Cons. * Franchise Origin
	-.401***
(.146)
	[-.687, -.116]

	Brand Cons. * Franchise Length * Franchise Length
	-.013
(.012)
	[-.036, .011]

	Brand Cons. * Franchise Age * Franchise Age
	.001
(.001)
	[-.002, .003]

	Budget
	.470***
(.163)
	[.151, .789]

	Theaters
	1.019***
(.083)
	[.856, 1.183]

	Competition
	.051
(.070)
	[-.087, .189]

	Awards
	-.025
(.037)
	[-.096, .047]

	Actor Star Power
	.058
(.101)
	[-.140, .256]

	Director Star Power
	.147
(.122)
	[-.093, .386]

	Audience Rating
	-.021
(.066)
	[-.150, .108]

	WOM Volume
	.501***
(.099)
	[.308, .695]

	Critic Rating
	.003*
(.002)
	[-.000, .007]

	Run Time
	-.841*
(.430)
	[-1.684, .002]

	Major Studio
	.160**
(.066)
	[.030, .289]

	Animated
	.413***
(.137)
	[.144, .683]

	Holiday
	-.376**
(.146)
	[-.663, -.089]

	Universe
	.302***
(.093)
	[.120, .484]

	Prequel
	-.018
(.115)
	[-.242, .207]

	Recession
	-.579**
(.271)
	[-1.109, -.048]

	IMR
	.149*
(.086)
	[-.020, .318]

	CF (Brand Consistency)
	-.755
(.503)
	[-1.740, .230]

	CF (Franchise Length)
	.003
(.015)
	[-.026, .033]

	CF (Franchise Age)
	-.002
(.004)
	[-.011, .007]

	CF (Budget)
	-.319**
(.162)
	[-.637, -.001]

	CF (Theaters)
	-.061
(.065)
	[-.190, .067]

	Constant
	-1.867
(1.666)
	[-5.133, 1.399]

	Year and Month Fixed Effects
	Yes
	

	Genre Fixed Effects
	Yes
	

	MPAA Rating Fixed Effects
	Yes
	

	Endogeneity Corrections
	Yes
	

	Selection Correction
	Yes
	

	Mundlak Corrections
	Yes
	

	p<.10; **p<.05; ***p<.01
Notes: Notes: N = 466; standard errors are clustered robust; IMR is an inverse Mills Ratio.
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