Appendix
A. Information for Participants
 
Thank you for considering participating in this research. This project is being carried out by XX and YY. The research project seeks to understand the relationships between youth’s clothing motivation, their online critical thinking abilities, and clothing behavioural intentions.

There are a total of 33 questions. It will take you about 10-15 minutes to complete the questionnaire. 
 
Please note that anonymized data may be used for further research publications and presentations. You may be assured of the complete confidentiality of the data gathered in this investigation. There is a state that there is no right or wrong answers-it is your thoughts and opinions that matter. As researchers investigating normal daily practices, there are no foreseeable risks associated with participating in this study. Participation is voluntary and you have the right to withdraw at any stage without penalty. If you withdraw, we will remove information relating to you. 
 
If you agree to participate in the study, you are asked to complete a consent form. Thank you again for agreeing to participate in this research.
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B. Questionnaires

1. Gender
(1) Male 
(2) Female
 
2. Age ____________
 
3. The current highest education level 
(1) Junior secondary education
(2) Senior secondary education
(3) Secondary education graduates
(4) Bachelor’s
(5) Master’s
(6) Others________
 
4. The average monthly cost of living:
(1) 500 RMB and below
(2) 501 RMB ~ 1500 RMB
(3) 1501 RMB ~ 3000 RMB
(4) More than 3000 RMB
(5) Other _________
 
5.The average monthly cost to buy clothes:
(1) Less than 100 RMB
(2) 101 RMB ~ 500 RMB
(3) 501 RMB ~1000 RMB
(4) More than 1000 RMB
(5) Other _________
 
6. Income sources are:
(1) All comes from the home support
(2) Apart from the family, some earned by themselves
(3) Apart from the family, some scholarships
(4) Some earned by themselves, some are obtained scholarships
(5) All of them earned by part-time jobs
 
7. Which type of network platform do you usually use to get information about clothing? (Multiple choice)
(1) Network shopping platform (Taobao, JD, Buy together, etc)
(2) The platforms have many fashion bloggers (Weibo, little red books, etc.)
(3) Search engine (Baidu, Sohu, etc.)
(4) Online communication software (WeChat, QQ, etc.)
(5) Other ____________
 
8. Do you follow bloggers about clothing collocations?
(1) No
(2) Yes
 
9. How much time do you spend on clothing collocation information on social media (browsing text, pictures, or video)?
(1) Never pay attention to 
(2) Up to 30 minutes
(3) 30 minutes to 2 hours
(4) More than 3 hours
(5) Browsing at leisure time, not sure about the exact time
 
10. How often do you read clothing collocation information on social meddia:
(1) Never pay attention to 
(1) Occasionally, not every day
(2) Once a day
(3) Multiple times a day
(4) Other __________
 
11. Did you ever imitate clothing collocations on social media?
(1) No.
(2) Yes, but I rarely did.
(3) Yes, I did it occasionally.
(4) Yes, I usually choose to wear clothing like this.
 
12. Do you plan to imitate clothing collocations on social media in the future?
(1) No.
(2) Yes, but I will rarely do.
(3) Yes, I will do it occasionally.
(4) Yes, I will usually choose to wear clothing like this.
 
13. How long does it take to match clothing on weekdays:
(1) Less than 10 minutes
(2) 10 minutes to 30 minutes
(3) More than 1 hours
(4) Other __________
 
 
 
 




	Factors
	Items
	Completely disagree
	Disagree
	Neutral
	Agree
	Completely agree

	Clothing motivation
	Amotivation
	1. I don't care about my clothing collocations at all. 
	
	
	
	
	

	
	
	2. I think it is a waste of time and energy to consider and make clothing collocations.  
	
	
	
	
	

	
	Autonomous motivation
	3. The time and energy spent on clothing are worth it, because it makes me feel comfortable. 
	
	
	
	
	

	
	
	4. If my clothing collocations are suitable and fashionable, it improves my self-esteem and self-confidence.
	
	
	
	
	

	
	
	5. I enjoy the process of matching clothes and dressing up. 
	
	
	
	
	

	
	
	6. I think paying attention to clothing collocations can improve my aesthetics. 
	
	
	
	
	

	
	Controlled motivation
	7. If I do not collocate my clothes, I would feel anxious. 
	
	
	
	
	

	
	
	8. When I choose clothes, I really pay attention to others' comments and attitudes.  
	
	
	
	
	

	
	
	9. If I do not pay attention to clothing collocations, it will make me uncomfortable or stressed.  
	
	
	
	
	

	
	
	10. I collocate clothes because of external requirements (from school/ work/family/friends, etc.).  
	
	
	
	
	

	





OCT
	





Credibility
	1. I consider and compare (cross-referencing) the clothing information from more than one social media. 
	
	
	
	
	

	
	
	2. I consider and evaluate the clothing information on social media in light of prior knowledge. 
	
	
	
	
	

	
	
	3. I consider and apply deductive reasoning when collecting, reading, and evaluating the information of fashion and clothing on social media (e.g., Should I make a conclusion that wearing jeans is a trend this year if I notice that many celebrities and fashion bloggers recommend jeans-related clothing collocations?). 
	
	
	
	
	

	
	
	4. I concern and check the qualifications, credentials, and experience of the author(s) who share clothing-related information on social media (e.g., Weibo big bloggers certification, the number of fans, bloggers’ academic certificate, working experience and reputation in the fashion industry)
	
	
	
	
	

	
	
	5. I concern and evaluate the specialization of the language (e.g., formality, format, terminology) used by the authors, which will influence my evaluation of the authority of clothing information on social media. 
	
	
	
	
	

	
	Objectivity
	6. When I am reading and processing clothing information on social media, I consider the purposes of establishing such a social media platform as well as the potential benefits the authors/bloggers may gain.
	
	
	
	
	

	
	
	7. I consider and evaluate the neutrality (e.g., personal vs. impersonal stance, facts versus opinions, the existence of biases) of the clothing-related information presented on the websites.
	
	
	
	
	

	
	Relevance
	8. I concern the uptodatedness of the clothing information on social media. I evaluate whether the information is relevant to the current fashion trends. 
	
	
	
	
	

	
	
	9. I concern whether the clothing information on social media is appropriate, suitable, and applicable to me. 
	
	
	
	
	

	
	
	10. I concern the legality, morality, and ethics of society when processing the clothing information on social media. (e.g., If the social media platforms/bloggers/authors have a history of illegal and dishonest behaviour, I will not trust the information they provide). 
	
	
	
	
	



Notes. The items in grey are the removed ones after scale validation.

C. Model fit indices of models with and without mediators 
[bookmark: _GoBack]
	Model
	Chi-Square
	DF
	CFI
	TLI
	RMSEA 
	SRMR 

	MCC-intention
	526.339*
	54
	0.971 
	0.961
	0.066 
	0.086

	M1: MCC-OCT1-intention
	704.955*
	85
	0.971 
	0.961
	0.060
	0.072

	M2: MCC-OCT2-intention
	621.540* 
	71
	0.969 
	0.957 
	0.062 
	0.076 

	M3: MCC-OCT3-intention
	688.036*
	71
	0.967
	0.953
	0.066 
	0.078

	Comprehensive model
	NA
	NA
	NA
	NA
	NA
	0.066 



