
The assessment results of the speakers’ video

16 subjects were investigated in this material assessment. The corresponding results of specific evaluation indexes are as follows:

1. The approval degree of the speaker’s emotion

4*2 repeated measures ANOVA

The main effect of speaker number: (F(1.65, 24.81) = 1.27, p = 0.29); 
The main effect of emotional type: (F(1, 15) = 2.14, p = 0.16); 
The interaction was not significant: (F(2.04, 30.61) = 0.58, p = 0.57).

So, both the speaker and the emotional type of the story are suitable.



2. The naturalness of the speaker’s narrating

4*2 repeated measures ANOVA

The main effect of speaker number: (F(3, 45) = 6.68, p = 0.001, ηp2 = 0.31);

In detail, speaker1 narrated more naturally than speaker4 (p = 0.03). Speaker3 was slightly more natural than speaker4 (p = 0.06). There was no significant difference in naturalness among other speakers (p > 0.12). So, we kept speaker1&2&3, while excluding speaker4.

The main effect of emotional type: (F(1, 15) = 31.47, p < 0.001; ηp2 = 0.68);

Happy stories were significantly more natural than calm stories (p < 0.001). 

The interaction was not significant (F(3, 45) = 1.90, p > 0.05).



3. The attractiveness of the speaker’s appearance

ANOVA of one factor with four level

The main effect of speaker number: (F(3, 45) = 12.24, p < 0.001, ηp2 = 0.45);

The physical attractiveness of speaker1, speaker2 and speaker4 had no significant difference (p > 0.05).

Speaker2 was significantly higher than speaker4 in physical attractiveness (p < 0.05).

Speaker1, speaker2, speaker4 were significantly lower than speaker3’s physical attractiveness (p < 0.05).

So, according to their physical attractiveness, speaker 1&2 or speaker 1&4 had no significant difference.



4. The speaker’s infectivity

The most powerful speaker was speaker1 (50% approval ratings) and speaker3 (31.3% approval rating).

The infectivity of second-rank was speaker2 (31.3% approval ratings) and speaker3 (37.5% approval rating).

So, according to the ranking of the speaker’s infectivity, we choose speaker 1&2 or speaker 1&3.



5. The speaker’s emotional intensity

4*2 repeated measures ANOVA

The main effect of speaker number: (F(3, 45) = 2.32, p > 0.05);

The main effect of emotional type: (F(1, 15) = 697.36, p < 0.001; ηp2 = 0.98);

The self-assessment score of happy stories was significantly higher than that of calm stories (p < 0.001). 

The interaction was significant (F(3, 45) = 8.42, p < 0.001).

The simple effect finding was as below:

When telling the calm story,

There was no significant difference between speaker1 and speaker2 or speaker1 and 3 (p > 0.05);

Speaker1 was significantly higher than speaker4 (p < 0.05).

There are no significant differences between speaker 2, 3 and 4.

When telling happy stories,

There was no significant difference between speaker1 and speaker2 or 3 or 4 (p > 0.05).

There was no significant difference in speaker2 and 3 (p > 0.05);

Speaker4 was significantly higher than speaker2 and 3 (p < 0.05).

So, we choose speaker 1&2 or speaker 1&3 or speaker 2&3.



6. Your own emotional intensity after listening the story

4*2 repeated measures ANOVA

The main effect of speaker number: (F(3, 45) = 2.20, p > 0.05);

The main effect of emotional type (F(1, 15) = 149.90, p < 0.001; ηp2 = 0.91);

The self-assessment score of listeners evoked by happy stories was significantly higher than calm stories (p < 0.001). 

The interaction was not significant (F(1.83, 27.37) = 1.64, p > 0.05).



In conclusion, we choose speaker1 & speaker2.


