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Table S1
Comparisons between Instagram filters users and non-users on body image dimensions and aspects related to Instagram use.
	
	Filters users group
(N = 94)
M (SD)
	Non-users group
(N = 55)
M (SD)
	t (147)
	p
	d

	QDC
	114.41 (37.01)
	109.18 (32.71)
	-.87
	.39
	-.147

	FAS
	4.08 (.72)
	4.12 (.55)
	.36
	.72
	.060

	BAS-2
	3.48 (.82)
	3.44 (.72)
	-.30
	.77
	-.050

	IACS total score
	2.85 (.94)
	2.56 (.79)
	-1.91
	.06
	-.324

	SATAQ-4R: General Attractiveness
	4.22 (.63)
	3.96 (.62)
	-2.52
	.01
	-.428

	Frequency of Instagram use
	103.91 (66.68)
	75.84 (45.08)
	-2.77
	.01
	-.471

	Frequency of following 
beauty accounts and content
	5.51 (2.59)
	3.67 (2.74)
	-4.09
	< .001
	-.693

	Frequency of following 
body positive accounts and content
	4.89 (2.75)
	4.09 (3.09)
	-1.64
	.10
	-.279



Note. QDC = Questionario sul Dismorfismo Corporeo (English translation: “Body Dysmorphic Disorder Questionnaire”); FAS = Functionality Appreciation Scale; BAS-2 = Body Appreciation Scale - 2; IACS = Instagram Appearance Comparison Scale; SATAQ-4R: General Attractiveness: Sociocultural Attitudes Towards Appearance Questionnaire - 4 Revised – General Attractiveness subscale.

