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Supplement
We additionally explored the role played by self-esteem in the relationship between self-objectification and approval motivation. Please see in this supplement the results. 
Study 1
[bookmark: OLE_LINK1][bookmark: OLE_LINK2]Self-esteem as a mediator. We used a mediation analysis to test if self-esteem explained the link between self-objectification and approval seeking.[footnoteRef:1] Specifically, we ran a mediation analysis using the PROCESS macro by Hayes (2017; Model 4). The association between self-objectification and approval motivation became smaller (from B = .14, t(198) = 3.39, p < .001 to B = .10, t(197) = 2.49, ﻿p = .014) when self-esteem was included as a predictor. Furthermore, self-esteem was a significant predictor of approval motivation (B = -.15, t(197) = -4.31, ﻿p < .001). A bootstrap analysis showed that the 95% bias-corrected confidence interval for the size of the indirect effect excluded zero ([.01, .07]), suggesting a significant indirect effect (Figure 1) (MacKinnon et al., 2007; Shrout & Bolger, 2002).  [1:  Note that while mediation analysis is often used to test associations in causal models, it can also be used to simply test if the predictive role of a focal variable is diminished after adding a covariate (‘mediator’), and if this covariate itself covaries significantly with both predictor and criterion variable. The ‘indirect effect’ simply represents the change in this focal predictor’s association with the criterion variables. As we sought to test if the link between self-objectification (focal predictor) and approval seeking (criterion variable) might be explained by their mutual associations with self-esteem (covariate), a mediation test served our purpose excellently. ] 








Self-objectification
Self-esteem
Approval Motivation
B = -.15***
B = -.31*** 
(B = .14 ***) 
B = .10* 
***p < = .001; **p < =.01; *p < .05.

Figure 1
Self-esteem mediates the effect of self-objectification on approval motivation in Study 1.


Self-esteem as a moderator. We tested whether self-esteem (which was related to a desire for inclusion) would serve as a moderator or not. We, again, tested this with a moderation analysis using again the PROCESS macro (Hayes, 2017; Model 1). Trait self-objectification (standardized), self-esteem (standardized), and the interaction between self-objectification and self-esteem were entered as predictors. The interaction between self-objectification × self-esteem on approval motivation was not significant, B = .00, t(196) = .03, p = .977. That is, self-esteem did not moderate the association between self-objectification and approval motivation; the association between self-objectification and approval motivation remained significant among individuals with both high and low self-esteem.





Study 2
The mediating role of self-esteem. We again ran a mediation analysis using PROCESS (Hayes, 2017; Model 4) to test if the association between self-objectification and approval seeking could be attributed to their mutual association with self-esteem. The association between self-objectification and approval motivation became smaller (from B = .17, t(199) = 4.46, p < .001 to B = .11, t(198) = 2.74, ﻿p = .007) when self-esteem was included as a predictor. Furthermore, self-esteem was a significant predictor of approval motivation (B = -.16, t(198) = -4.83, ﻿p < .001). A bootstrap analysis showed that the 95% bias-corrected confidence interval for the size of the indirect effect excluded zero ([.03, .10]), suggesting a significant indirect effect (MacKinnon et al., 2007; Shrout & Bolger, 2002). 
Inclusion motivation explained the role of self-esteem. We ran a sequential mediation analysis using the PROCESS macro output from SPSS by Hayes (Model 6, 2017) to test if the explanatory role of self-esteem could, in turn, be attributed to the social inclusion motivation that comes with low self-esteem. In this model, we placed self-esteem as initial mediator of the link between self-objectification and approval seeking, and placed inclusion motivation as second mediator. The association between self-objectification and approval motivation became smaller (from B = .17, t(199) = 4.46, p < .001 to B = .02, t(197) = .63, ﻿p = .527) when self-esteem and inclusion motivation were included as a predictor. A bootstrap analysis showed that the 95% bias-corrected confidence interval for the size of the total indirect effect of the model excluded zero ([.10, .20]). The effect size of the indirect effect of self-objectification to approval motivation through self-esteem was .04, the 95% confidence interval for the size of this indirect effect excluded zero ([.01, .07]). The effect size of the indirect effect of self-objectification to approval motivation through inclusion motivation was .08, the 95% confidence interval for the size of this indirect effect excluded zero ([.04, .13]). Most importantly, the effect size of the indirect effect of self-objectification to approval motivation through self-esteem and inclusion motivation was .02, the 95% confidence interval for the size of this indirect effect excluded zero ([.01, .04]), suggesting a significant indirect effect for all the three mediations in the model (MacKinnon et al., 2007; Shrout & Bolger, 2002). This result suggests that as we hypothesized (H2), the increased inclusion motivation is associated with decreased self-esteem explained self-esteem’s mediation role in the link between self-objectification and approval motivation (Figure 2). 
Self-Objectification 
Inclusion Motivation
Approval Motivation
Self-Esteem
B = -.39***
B = -.32***
B = .42***
B = .02, ns
B = -.10*
B = .19**
(B = .17***)
***p < = .001; **p < =.01; *p < .05.

Figure 2
Inclusion motivation mediates the effect of self-esteem on approval motivation in Study 2.












