Appendix. Number of papers associated with each keyword presented in Figure 4
	Interval 1 (2015-2018)
	Interval 2 (2019-2021)
	Interval 3 (2022-2024)

	Keyword
	Out
	Keyword
	In
	Out
	Keyword
	In

	Smart service
	5
	Tourism development
	6
	11
	Tourism destination
	9

	Tourism experiences
	5
	Smart tourism
	7
	10
	Destination management
	9

	Smart city
	3
	Tourism destinations
	2
	8
	Sustainable development
	9

	Tourism destinations
	3
	Destination management
	1
	6
	Smart tourist
	9

	Social media
	4
	Tourism services
	3
	0
	Smart technologies
	9

	Smart tourism
	4
	Tourism experiences
	4
	0
	Destination image
	9

	Social networking
	2
	Smart technologies
	3
	4
	Smart city
	9

	Tourism development
	5
	Tourism industry
	0
	3
	Smart tourism
	9

	
	
	Business model
	0
	3
	Artificial intelligence
	8

	
	
	Smart city
	2
	2
	Tourism development
	8

	
	
	Smart tourists
	2
	1
	COVID Pandemic
	6

	
	
	Moderating role
	1
	1
	Smart destinations
	3

	
	
	Cultural heritage
	0
	1
	Digital tourism
	2

	
	
	
	
	
	Sustainable tourism
	2

	
	
	
	
	
	Tourism experience
	2

	
	
	
	
	
	Social media
	1


Note. The numbers in the “In” (“Out”) columns indicate the count of papers that use both the keywords from the
previous (focal) interval and those from the focal (next) interval. As a result, these numbers may vary across
different intervals and are not directly comparable
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