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	Construct name
	Indicator
	Survey item

	Accessibility
	acc1
	Elimination of physical barriers and promotion of urban mobility

	
	acc2
	Accessible public transportation

	
	acc3
	Accessible tourist facilities

	
	acc4
	Accessibility information

	
	acc5
	Digital accessibility

	Destination awareness
	awa1
	Gijón is known for its good name and reputation

	
	awa2
	Gijón is a widely recognized tourist destination

	
	awa3
	I have seen advertisements promoting Gijón

	Environment
	env1
	Energy efficiency and renewable energy adoption

	
	env2
	Garbage collection and waste management

	
	env3
	Smart systems for public lighting regulation

	
	env4
	Smart irrigation systems in parks and gardens

	Governance
	gov1
	City-led support and promotion of the tourism sector

	
	gov2
	Involvement of residents in tourism development

	
	gov3
	Public-private collaboration to support tourism

	
	gov4
	Transparency and good governance

	Destination image
	img1
	Gijón is an appealing destination

	
	img2
	Gijón offers a high quality of life

	
	img3
	You can eat well in Gijón

	
	img4
	Gijón meets my needs as a city

	Innovation
	inn1
	Fostering innovation and the adoption of new technologies

	
	inn2
	The dynamic and entrepreneurial nature of Gijón

	
	inn3
	Adoption of new technologies by businesses and the city council

	
	inn4
	Innovative tourism products and services

	Livability
	liv1
	Public safety

	
	liv2
	Strengthening the local economy and commercial sector

	
	liv3
	Protection of cultural and architectural heritage

	Mobility
	mob1
	Local connections

	
	mob2
	National and international connections

	
	mob3
	Traffic and public transportation information

	
	mob4
	Sustainable urban mobility

	Perceived quality
	qua1
	Gijón offers high-quality services

	
	qua2
	Gijón provides high-quality experiences

	
	qua3
	Gijón has a clean and well-maintained environment

	Technology
	tec1
	Websites with information about Gijón

	
	tec2
	Apps about Gijón

	
	tec3
	Social media profiles with citizen information

	
	tec4
	Security, video surveillance

	
	tec5
	Apps with relevant information on health-related topics

	WOM intention
	wom1
	I will recommend visiting Gijón if asked

	
	wom2
	I will encourage my family and friends to visit Gijón

	
	wom3
	[bookmark: _Hlk202024147]I will speak highly of Gijón




Table A2. Specific indirect effects
	Relationship
	Path coefficients (β)
	t values
	p values
	Significance (p < 0.05)

	QUA → AWA → WOM
	0.015
	[-0.031;0.067]
	0.617
	0.537
	No

	QUA → IMG → WOM
	0.264
	[0.121;0.435]
	3.255
	0.001
	Yes

	STD → AWA → WOM
	0.018
	[-0.04;0.072]
	0.638
	0.524
	No

	STD → IMG → WOM
	0.149
	[0.074;0.243]
	3.515
	0.000
	Yes

	STD → QUA → AWA → WOM
	0.011
	[-0.022;0.049]
	0.615
	0.539
	No

	STD → QUA → IMG → WOM
	0.191
	[0.086;0.321]
	3.173
	0.002
	Yes

	STD → QUA → AWA
	0.221
	[0.104;0.336]
	3.718
	0.000
	Yes

	STD → QUA → IMG
	0.355
	[0.233;0.472]
	5.862
	0.000
	Yes

	STD → QUA → WOM
	0.085
	[-0.078;0.279]
	0.945
	0.345
	No

	Note: Numbers in brackets display the 95% bias-corrected percentile confidence intervals derived from bootstrapping with 10,000 subsamples
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