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Table S1
Prior exposure of each news in Study 1 (N = 2363)

	Condition
	News
	n
	I have read this before
	I have NOT read this before
	I am not sure

	Control
	1
	252
	7 (2.78%)
	239 (94.84%)
	6 (2.38%)

	
	2
	236
	2 (0.85%)
	228 (96.61%)
	6 (2.54%)

	
	3
	238
	42 (17.65%)
	190 (79.83%)
	6 (2.52%)

	
	4
	248
	11 (4.44%)
	234 (94.35%)
	3 (1.21%)

	
	5
	260
	8 (3.08%)
	245 (94.23%)
	7 (2.69%)

	
	6
	235
	3 (1.28%)
	228 (97.02%)
	4 (1.70%)

	
	7
	228
	4 (1.75%)
	220 (96.49%)
	4 (1.75%)

	
	8
	237
	15 (6.33%)
	218 (91.98%)
	4 (1.69%)

	
	9
	206
	2 (0.97%)
	202 (98.06%)
	2 (0.97%)

	
	10
	223
	15 (6.73%)
	200 (89.69%)
	8 (3.59%)

	Fake Negative
	1
	235
	8 (3.40%)
	221 (94.04%)
	6 (2.55%)

	
	2
	232
	7 (3.02%)
	219 (94.40%)
	6 (2.59%)

	
	3
	234
	4 (1.71%)
	218 (93.16%)
	12 (5.13%)

	
	4
	239
	4 (1.67%)
	228 (95.40%)
	7 (2.93%)

	
	5
	232
	11 (4.74%)
	215 (92.67%)
	6 (2.59%)

	
	6
	246
	28 (11.38%)
	203 (82.52%)
	15 (6.10%)

	
	7
	231
	13 (5.63%)
	207 (89.61%)
	11 (4.76%)

	
	8
	245
	7 (2.86%)
	233 (95.10%)
	5 (2.04%)

	
	9
	234
	6 (2.56%)
	224 (95.73%)
	4 (1.71%)

	
	10
	235
	6 (2.55%)
	223 (94.89%)
	6 (2.55%)

	Real Negative
	1
	291
	37 (12.71%)
	232 (79.73%)
	22 (7.56%)

	
	2
	292
	31 (10.62%)
	229 (78.42%)
	32 (10.96%)

	
	3
	297
	26 (8.75%)
	256 (86.20%)
	15 (5.05%)

	
	4
	289
	17 (5.88%)
	259 (89.62%)
	13 (4.50%)

	
	5
	305
	18 (5.90%)
	264 (86.56%)
	23 (7.54%)

	
	6
	296
	12 (4.05%)
	270 (91.22%)
	14 (4.73%)

	
	7
	301
	26 (8.64%)
	258 (85.71%)
	17 (5.65%)

	
	8
	292
	17 (5.82%)
	262 (89.73%)
	13 (4.45%)

	Real Positive
	1
	261
	9 (3.45%)
	242 (92.72%)
	10 (3.83%)

	
	2
	264
	18 (6.82%)
	229 (86.74%)
	17 (6.44%)

	
	3
	263
	41 (15.59%)
	196 (74.52%)
	26 (9.89%)

	
	4
	265
	23 (8.68%)
	230 (86.79%)
	12 (4.53%)

	
	5
	264
	36 (13.64%)
	211 (79.92%)
	17 (6.44%)

	
	6
	255
	18 (7.06%)
	222 (87.06%)
	15 (5.88%)

	
	7
	258
	22 (8.53%)
	223 (86.43%)
	13 (5.04%)

	
	8
	267
	21 (7.87%)
	231 (86.52%)
	15 (5.62%)

	
	9
	266
	41 (15.41%)
	200 (75.19%)
	25 (9.40%)



[bookmark: _GoBack]Note. Table S1 presents participants’ self-reported familiarity with each news item across four experimental conditions in Study 1. For each item, it reports the number of participants assigned to that news article (n) and their responses to the manipulation check question asking whether they had previously read the news article.
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Table S2
Accuracy perception of each news item in Study 1 (N = 2363)

	Condition
	News
	n
	M
	SD

	Control
	1
	252
	3.58
	0.91

	
	2
	236
	3.68
	0.89

	
	3
	238
	4.01
	0.97

	
	4
	248
	3.42
	0.99

	
	5
	260
	3.53
	0.94

	
	6
	235
	3.65
	0.95

	
	7
	228
	3.69
	0.86

	
	8
	237
	3.97
	0.95

	
	9
	206
	3.61
	0.86

	
	10
	223
	3.82
	0.84

	Fake Negative
	1
	235
	3.73 
	0.81 

	
	2
	232
	3.63 
	0.88 

	
	3
	234
	3.38 
	0.90 

	
	4
	239
	2.97 
	1.07 

	
	5
	232
	3.61 
	0.97 

	
	6
	246
	3.62 
	0.99 

	
	7
	231
	3.28 
	1.05 

	
	8
	245
	3.32 
	0.91 

	
	9
	234
	3.86 
	0.83 

	
	10
	235
	3.82 
	0.76 

	Real Negative
	1
	291
	3.91 
	0.85 

	
	2
	292
	3.96 
	0.75 

	
	3
	297
	3.78 
	0.87 

	
	4
	289
	3.85 
	0.83 

	
	5
	305
	3.91 
	0.85 

	
	6
	296
	3.77 
	0.87 

	
	7
	301
	3.75 
	0.85 

	
	8
	292
	3.74 
	0.81 

	Real Positive
	1
	261
	3.77 
	0.87 

	
	2
	264
	3.85 
	0.87 

	
	3
	263
	3.88 
	0.87 

	
	4
	265
	3.78 
	0.92 

	
	5
	264
	3.98 
	0.80 

	
	6
	255
	3.74 
	1.01 

	
	7
	258
	3.72 
	0.87 

	
	8
	267
	3.84 
	0.74 

	
	9
	266
	3.92 
	0.89 



Note. Table S2 reports participants’ perceived accuracy ratings for each individual news item across the four experimental conditions in Study 1. For each item, the table presents the number of participants who were randomly assigned to that news article (n), the mean perceived accuracy rating, and the standard deviation. Perceived accuracy was measured using a single-item manipulation check asking participants to indicate the extent to which they considered the news article to be accurate, on a 6-point Likert scale (1 = not accurate at all, 6 = very accurate).
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Table S3
Sharing intentions across three modes of communication in Study1 (N = 2363)

	Condition
	News
	M
	SD
	Max
	Min
	Skewness
	Kurtosis

	Control
	1
	0.16
	0.57
	3
	0
	3.88
	14.82

	
	2
	0.17
	0.59
	3
	0
	3.87
	14.49

	
	3
	0.24
	0.69
	3
	0
	3.12
	8.93

	
	4
	0.29
	0.75
	3
	0
	2.71
	6.28

	
	5
	0.18
	0.63
	3
	0
	3.64
	12.38

	
	6
	0.14
	0.54
	3
	0
	4.19
	17.65

	
	7
	0.21
	0.68
	3
	0
	3.37
	10.25

	
	8
	0.22
	0.61
	3
	0
	3.31
	11.01

	
	9
	0.13
	0.52
	3
	0
	4.33
	18.65

	
	10
	0.19
	0.65
	3
	0
	3.63
	12.17

	Fake Negative
	1
	0.27
	0.76
	3
	0
	2.81
	6.67

	
	2
	0.26
	0.71
	3
	0
	2.89
	7.52

	
	3
	0.19
	0.62
	3
	0
	3.59
	12.23

	
	4
	0.18
	0.60
	3
	0
	3.64
	12.79

	
	5
	0.26
	0.70
	3
	0
	2.87
	7.39

	
	6
	0.27
	0.75
	3
	0
	2.87
	7.12

	
	7
	0.27
	0.73
	3
	0
	2.86
	7.13

	
	8
	0.20
	0.62
	3
	0
	3.34
	10.62

	
	9
	0.29
	0.79
	3
	0
	2.74
	6.21

	
	10
	0.21
	0.67
	3
	0
	3.30
	9.90

	Real Negative
	1
	0.27
	0.72
	3
	0
	2.78
	6.82

	
	2
	0.29
	0.75
	3
	0
	2.70
	6.27

	
	3
	0.26
	0.71
	3
	0
	2.87
	7.33

	
	4
	0.20
	0.58
	3
	0
	3.22
	10.39

	
	5
	0.28
	0.74
	3
	0
	2.77
	6.68

	
	6
	0.28
	0.78
	3
	0
	2.79
	6.44

	
	7
	0.21
	0.62
	3
	0
	3.23
	10.17

	
	8
	0.22
	0.66
	3
	0
	3.26
	9.94

	Real Positive
	1
	0.23
	0.66
	3
	0
	3.15
	9.25

	
	2
	0.17
	0.60
	3
	0
	3.89
	14.52

	
	3
	0.22
	0.63
	3
	0
	3.24
	10.11

	
	4
	0.26
	0.74
	3
	0
	2.90
	7.33

	
	5
	0.23
	0.68
	3
	0
	3.20
	9.43

	
	6
	0.26
	0.71
	3
	0
	2.94
	7.81

	
	7
	0.26
	0.72
	3
	0
	2.92
	7.55

	
	8
	0.28
	0.74
	3
	0
	2.80
	6.83

	
	9
	0.28
	0.74
	3
	0
	2.77
	6.67



Note. Sharing intentions were measured as 0 = No sharing in any modes of communication; 1 = Share in one mode; 2 = Share in two modes; 3 = Share by all three modes of communication (face-to-face, SNS, and social media platforms).


Figure S1
Sharing frequencies toward family, friend, and distant others in Study 1(N = 2363)
[image: ]


Figure S2
Sharing frequencies across different media and different targets in Study 1 (N = 2363)
[image: ]
Note. In the four conditions, the frequency of sharing was calculated for five targets (family members, friends, neighbors, online acquaintances, and strangers) with three communication media (face-to-face, SNS, and social media platforms), ranging from 0 to 15. A score of 0 indicated that there was no sharing through any media to any targets. A score of 15 indicated that all targets were shared using all media.
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Table S4
Analysis of deviance table (Type III Wald tests) for the effects of news type and targets (N = 2363)
	　
	2
	Df
	p

	(Intercept)
	95.35
	1
	< .001

	News type (ref: neutral)
	9.42
	3
	0.024

	Sharing target (ref: distant others)
	894.25
	2
	< .001

	Gender (ref: female)
	0.00
	1
	0.970

	Age
	52.92
	1
	< .001

	Parental status (ref: no child)
	57.25
	1
	< .001

	News type × Sharing target
	30.15
	6
	< .001



Note. Analysis of deviance table (Type III Wald tests) for the effects of news type and targets. The table reports chi-square statistics (χ²), degrees of freedom (Df), and p-values for each predictor, including main effects and the interaction term.



Table S5
Analysis of deviance table (Type III Wald tests) for the effects of news type and altruism (N = 2363)

	　
	Target (family)

	
	2
	Df
	p

	(Intercept)
	3.38
	1
	0.066

	News type (ref: neutral)
	95.99
	3
	< .001

	Altruism (family)
	58.77
	1
	< .001

	Gender (ref: female)
	1.85
	1
	0.174

	Age
	43.78
	1
	< .001

	Parental status (ref: no child)
	38.12
	1
	< .001

	News type ×Altruism (family)
	0.30
	3
	0.960

	
	Target (friend)

	
	2
	Df
	p

	(Intercept)
	52.58
	1
	< .001

	News type (ref: neutral)
	66.95
	3
	< .001

	Altruism (friend)
	89.64
	1
	< .001

	Gender (ref: female)
	17.89
	1
	< .001

	Age
	16.90
	1
	< .001

	Parental status (ref: no child)
	7.94
	1
	0.005

	News type ×Altruism (friend)
	3.43
	3
	0.330

	
	Target (distant others)

	
	2
	Df
	p

	(Intercept)
	98.11 
	1
	< .001

	News type (ref: neutral)
	5.07 
	3
	0.167 

	Altruism (stranger)
	6.12 
	1
	0.013 

	Gender (ref: female)
	3.89 
	1
	0.048 

	Age
	12.93 
	1
	0.000 

	Parental status (ref: no child)
	1.60 
	1
	0.205 

	News type ×Altruism (stranger)
	0.88 
	3
	0.830 
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Table S6
Prior exposure of each news in Study 2 (N = 1858)

	Condition
	News
	n
	I have read this before
	I have NOT read this before
	I am not sure

	Control
	1
	171
	5 (2.92%)
	163 (95.32%)
	3 (1.75%)

	
	2
	215
	9 (4.19%)
	202 (93.95%)
	4 (1.86%)

	
	3
	174
	22 (12.64%)
	138 (79.31%)
	14 (8.05%)

	
	4
	174
	12 (6.90%)
	157 (90.23%)
	5 (2.87%)

	
	5
	184
	1 (0.54%)
	178 (96.74%)
	5 (2.72%)

	
	6
	179
	1 (0.56%)
	173 (96.65%)
	5 (2.79%)

	
	7
	187
	4 (2.14%)
	180 (96.26%)
	3 (1.60%)

	
	8
	174
	11 (6.32%)
	156 (89.66%)
	7 (4.02%)

	
	9
	194
	3 (1.55%)
	187 (96.39%)
	4 (2.06%)

	
	10
	206
	9 (4.37%)
	192 (93.20%)
	5 (2.43%)

	Fake Negative
	1
	183
	5 (2.73%)
	168 (91.80%)
	10 (5.46%)

	
	2
	181
	11 (6.08%)
	166 (91.71%)
	4 (2.21%)

	
	3
	181
	3 (1.66%)
	172 (95.03%)
	6 (3.31%)

	
	4
	193
	4 (2.07%)
	178 (92.23%)
	11 (5.70%)

	
	5
	180
	12 (6.67%)
	158 (87.78%)
	10 (5.56%)

	
	6
	190
	15 (7.89%)
	170 (89.47%)
	5 (2.63%)

	
	7
	185
	7 (3.78%)
	172 (92.97%)
	6 (3.24%)

	
	8
	183
	2 (1.09%)
	168 (91.80%)
	13 (7.10%)

	
	9
	186
	4 (2.15%)
	165 (88.71%)
	17 (9.14%)

	
	10
	196
	5 (2.55%)
	183 (93.37%)
	8 (4.08%)

	Real Negative
	1
	229
	24 (10.48%)
	185 (80.79%)
	20 (8.73%)

	
	2
	234
	21 (8.97%)
	192 (82.05%)
	21 (8.97%)

	
	3
	239
	17 (7.11%)
	202 (84.52%)
	20 (8.37%)

	
	4
	223
	13 (5.83%)
	194 (87.00%)
	16 (7.17%)

	
	5
	232
	19 (8.19%)
	196 (84.48%)
	17 (7.33%)

	
	6
	237
	11 (4.64%)
	210 (88.61%)
	16 (6.75%)

	
	7
	236
	12 (5.08%)
	208 (88.14%)
	16 (6.78%)

	
	8
	228
	9 (3.95%)
	202 (88.60%)
	17 (7.46%)

	Real Positive
	1
	199
	11 (5.53%)
	172 (86.43%)
	16 (8.04%)

	
	2
	213
	8 (3.76%)
	189 (88.73%)
	16 (7.51%)

	
	3
	203
	27 (13.30%)
	148 (72.91%)
	28 (13.79%)

	
	4
	208
	7 (3.37%)
	191 (91.83%)
	10 (4.81%)

	
	5
	200
	23 (11.50%)
	166 (83.00%)
	11 (5.50%)

	
	6
	218
	16 (7.34%)
	184 (84.40%)
	18 (8.26%)

	
	7
	201
	12 (5.97%)
	172 (85.57%)
	17 (8.46%)

	
	8
	210
	15 (7.14%)
	188 (89.52%)
	7 (3.33%)

	
	9
	206
	25 (12.14%)
	162 (78.64%)
	19 (9.22%)



Note. Table S6 presents participants’ self-reported familiarity with each news item across four experimental conditions in Study 2. For each item, it reports the number of participants assigned to that news article (n) and their responses to the manipulation check question asking whether they had previously read the news article.
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Table S7
Accuracy perception of each news item in Study 2 (N = 1858)

	Condition
	News
	n
	M
	SD

	Control
	1
	171
	3.58
	0.80

	
	2
	215
	3.82
	0.98

	
	3
	174
	3.85
	0.93

	
	4
	174
	3.58
	1.03

	
	5
	184
	3.44
	0.98

	
	6
	179
	3.55
	0.89

	
	7
	187
	3.70
	0.93

	
	8
	174
	3.94
	0.83

	
	9
	194
	3.51
	0.83

	
	10
	206
	3.77
	0.87

	Fake Negative
	1
	183
	3.83
	0.98

	
	2
	181
	3.60
	0.89

	
	3
	181
	3.46
	0.83

	
	4
	193
	2.82
	1.04

	
	5
	180
	3.47
	1.02

	
	6
	190
	3.48
	0.94

	
	7
	185
	3.29
	1.06

	
	8
	183
	3.32
	0.95

	
	9
	186
	3.76
	0.90

	
	10
	196
	3.79
	0.81

	Real Negative
	1
	229
	3.83
	0.93

	
	2
	234
	3.85
	0.81

	
	3
	239
	3.71
	0.87

	
	4
	223
	3.76
	0.95

	
	5
	232
	3.94
	0.81

	
	6
	237
	3.69
	0.85

	
	7
	236
	3.59
	0.92

	
	8
	228
	3.58
	0.93

	Real Positive
	1
	199
	3.81
	0.94

	
	2
	213
	3.77
	0.84

	
	3
	203
	3.82
	0.87

	
	4
	208
	3.71
	0.84

	
	5
	200
	3.77
	0.87

	
	6
	218
	3.70
	0.92

	
	7
	201
	3.67
	0.97

	
	8
	210
	3.86
	0.70

	
	9
	206
	3.72
	0.94



Note. Table S7 reports participants’ perceived accuracy ratings for each individual news item across the four experimental conditions in Study 2. For each item, the table presents the number of participants who were randomly assigned to that news article (n), the mean perceived accuracy rating, and the standard deviation. Perceived accuracy was measured using a single-item manipulation check asking participants to indicate the extent to which they considered the news article to be accurate, on a 6-point Likert scale (1 = not accurate at all, 6 = very accurate).
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Table S8
Sharing intentions across three modes of communication in Study2 (N = 1858)
	Condition
	News
	M
	SD
	Max
	Min
	Skewness
	Kurtosis

	Control
	1
	0.14
	0.53
	3
	0
	4.23
	18.07

	
	2
	0.14
	0.52
	3
	0
	4.21
	18.22

	
	3
	0.22
	0.69
	3
	0
	3.29
	9.86

	
	4
	0.29
	0.74
	3
	0
	2.73
	6.45

	
	5
	0.17
	0.63
	3
	0
	3.83
	13.60

	
	6
	0.13
	0.53
	3
	0
	4.57
	20.46

	
	7
	0.17
	0.60
	3
	0
	3.79
	13.62

	
	8
	0.31
	0.73
	3
	0
	2.61
	6.11

	
	9
	0.19
	0.63
	3
	0
	3.62
	12.36

	
	10
	0.18
	0.64
	3
	0
	3.65
	12.40

	Fake Negative
	1
	0.32
	0.80
	3
	0
	2.52
	5.05

	
	2
	0.27
	0.76
	3
	0
	2.89
	7.16

	
	3
	0.18
	0.63
	3
	0
	3.67
	12.54

	
	4
	0.23
	0.72
	3
	0
	3.20
	8.89

	
	5
	0.29
	0.75
	3
	0
	2.66
	6.05

	
	6
	0.20
	0.62
	3
	0
	3.41
	11.25

	
	7
	0.23
	0.68
	3
	0
	3.17
	9.16

	
	8
	0.19
	0.64
	3
	0
	3.52
	11.64

	
	9
	0.21
	0.66
	3
	0
	3.38
	10.50

	
	10
	0.25
	0.78
	3
	0
	2.99
	7.41

	Real Negative
	1
	0.27
	0.72
	3
	0
	2.84
	7.21

	
	2
	0.27
	0.75
	3
	0
	2.87
	7.00

	
	3
	0.20
	0.64
	3
	0
	3.41
	10.96

	
	4
	0.25
	0.73
	3
	0
	2.98
	7.84

	
	5
	0.25
	0.71
	3
	0
	2.95
	7.79

	
	6
	0.21
	0.65
	3
	0
	3.37
	10.70

	
	7
	0.22
	0.67
	3
	0
	3.29
	10.04

	
	8
	0.24
	0.70
	3
	0
	3.03
	8.17

	Real Positive
	1
	0.26
	0.70
	3
	0
	2.94
	7.83

	
	2
	0.25
	0.74
	3
	0
	3.00
	7.66

	
	3
	0.29
	0.76
	3
	0
	2.75
	6.45

	
	4
	0.26
	0.73
	3
	0
	2.91
	7.40

	
	5
	0.23
	0.72
	3
	0
	3.14
	8.62

	
	6
	0.19
	0.59
	3
	0
	3.41
	11.32

	
	7
	0.21
	0.68
	3
	0
	3.38
	10.47

	
	8
	0.25
	0.73
	3
	0
	2.96
	7.64

	
	9
	0.21
	0.65
	3
	0
	3.34
	10.48



Note. Sharing intentions were measured as 0 = No sharing in any modes of communication; 1 = Share in one mode; 2 = Share in two modes; 3 = Share by all three modes of communication (face-to-face, SNS, and social media platforms).


Figure S3
Sharing frequencies toward family, friend, and distant others in Study 2 (N = 1858)
[image: ]



Figure S4
Sharing frequencies across different media and different targets in Study 2 (N = 1858)
[image: ]
Note. In the four conditions, the frequency of sharing was calculated for five targets (family members, friends, neighbors, online acquaintances, and strangers) with three communication media (face-to-face, SNS, and social media platforms), ranging from 0 to 15. A score of 0 indicated that there was no sharing through any media to any targets. A score of 15 indicated that all targets were shared using all media.
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Table S9
Analysis of deviance table (Type III Wald tests) for the effects of news type and targets (N = 1858)
	　
	2
	Df
	p

	(Intercept)
	287.02 
	1
	< .001

	News type (ref: neutral)
	5.40 
	3
	0.145

	Sharing target (ref: distant others)
	650.55 
	2
	< .001

	Gender (ref: female)
	0.81 
	1
	0.368

	Age
	4.10 
	1
	0.043

	Parental status (ref: no child)
	45.96 
	1
	< .001

	News type × Sharing target
	20.55 
	6
	0.002



Note. Analysis of deviance table (Type III Wald tests) for the effects of news type and targets. The table reports chi-square statistics (χ²), degrees of freedom (Df), and p-values for each predictor, including main effects and the interaction term.



[bookmark: _Toc220323543]How altruism affects news sharing intentions 
As in Study 1, we employed GLMM to investigate how altruism influenced participants’ news sharing intentions. Table S10 presents the parameter estimates for sharing intentions toward family members, friends and distant others. The results replicated the findings from Study 1, indicating that altruism significantly predicted the likelihood of reporting a sharing intention toward close social ties. For each unit increase in altruism scores, the odds of intending to share news with family members increased by 1.09 (95% CI [1.05, 1.12], p < .001), and with friends by 1.17 times (95% CI [1.12, 1.23], p < .001).

Altruism also predicted sharing intentions toward others in one’s outer layers of social circles. Higher altruism was associated with greater odds of intending to share news with distant others (OR = 1.92, 95% CI [1.36, 2.72], p < .001), suggesting that altruistic concern may extend beyond close social relationships. 

Table S10
Parameter estimates for the effects of news type and altruism toward family members or friends on sharing intentions
	　
	Target: Family

	
	Estimate
	OR
	(SE)
	95% CI 
	p

	(Intercept) 
	-2.85
	0.06
	(0.02)
	[0.03, 0.11]
	< .001

	Gender [ref: Female]
	-0.14
	0.87
	(0.15)
	[0.62, 1.22]
	.404

	Age
	-0.01
	0.99
	(0.01)
	[0.98, 1.00]
	 .086

	Parental status [ref: No child]
	1.16
	3.20
	(0.63)
	[2.18, 4.70]
	 < .001

	Fake-negative news
	0.36
	1.43
	(0.16)
	[1.14, 1.79]
	.002

	Real-negative news
	0.71
	2.04
	(0.23)
	[1.64, 2.55]
	< .001

	Real-positive news
	0.58
	1.78
	(0.20)
	[1.43, 2.22]
	< .001

	Altruism (family subscale)
	0.08
	1.09
	(0.02)
	[1.05, 1.12]
	 < .001

	Fake-negative news × Altruism 
	0.02
	1.02
	(0.02)
	[0.99, 1.06]
	.219

	Real-negative news × Altruism
	0.03
	1.03
	(0.02)
	[0.99, 1.06]
	.125

	Real-positive news × Altruism
	0.03
	1.03
	(0.02)
	[0.99, 1.06]
	.142

	
	Target: Friend

	
	Estimate
	OR
	(SE)
	95% CI 
	p

	(Intercept) 
	-5.20
	0.01
	(0.00)
	[0.00, 0.01]
	< .001

	Gender [ref: Female]
	0.44
	1.56
	(0.35)
	[1.00, 2.41]
	.047

	Age
	0.00
	1.00
	(0.01)
	[0.98, 1.02]
	.890

	Parental status [ref: No child]
	0.97
	2.63
	(0.62)
	[1.65, 4.19]
	< .001

	Fake-negative news
	0.41
	1.51
	(0.21)
	[1.16, 1.98]
	.003

	Real-negative news
	0.62
	1.86
	(0.25)
	[1.43, 2.43]
	< .001

	Real-positive news
	0.51
	1.66
	(0.23)
	[1.27, 2.17]
	< .001

	Altruism (friend subscale)
	0.16
	1.17
	(0.03)
	[1.12, 1.23]
	< .001

	Fake-negative news × Altruism 
	-0.01
	0.99
	(0.02)
	[0.95, 1.04]
	.766

	Real-negative news × Altruism
	0.00
	1.00
	(0.02)
	[0.95, 1.04]
	.857

	Real-positive news × Altruism
	0.00
	1.00
	(0.02)
	[0.96, 1.05]
	.943

	
	Target: Distant others

	
	Estimate
	OR
	(SE)
	95% CI 
	p

	(Intercept) 
	-9.66
	0.00
	(0.00)
	[0.00, 0.00]
	< .001

	Gender [ref: Female]
	0.30
	1.34
	(0.17)
	[0.72, 2.51]
	.352

	Age
	-0.41
	0.66
	(0.16)
	[0.47, 0.94]
	.021

	Parental status [ref: No child]
	0.29
	1.34
	(0.16)
	[0.67, 2.67]
	.402

	Fake-negative news
	0.26
	1.30
	(0.34)
	[1.00, 1.69]
	.052

	Real-negative news
	0.14
	1.15
	(0.12)
	[0.89, 1.50]
	.285

	Real-positive news
	0.19
	1.20
	(0.43)
	[0.92, 1.57]
	.168

	Altruism (distant other subscale)
	0.65
	1.92
	(0.47)
	[1.36, 2.72]
	< .001

	Fake-negative news × Altruism 
	0.16
	1.18
	(0.13)
	[0.94, 1.47]
	.146

	Real-negative news × Altruism
	0.04
	1.04
	(0.12)
	[0.83, 1.30]
	.711

	Real-positive news × Altruism
	0.11
	1.12
	(0.13)
	[0.90, 1.39]
	.328



Note. N = 1858. OR = odds ratio. SE = standard error. The estimates were exponentiated. P-values (two-tailed) were computed using Wald z-distribution approximations. The dependent variable (news sharing intentions) was binary (0 = no sharing intentions and 1 = have a sharing intention). Significant results are indicated in the boldface. Baseline (reference) categories were neutral condition for news articles and distant others for sharing targets. Altruism was centered on each subscale.


Type III Wald chi-square tests revealed that altruism exhibited significant main effects on sharing intentions for family members, χ2 (1) = 23.61, p < .001; friends: χ2 (1) = 42.03, p < .001; and distant others: χ2 (1) = 13.82, p < .001) (Table S9).

Table S11
Analysis of deviance table (Type III Wald tests) for the effects of news type and altruism (N = 1858)

	　
	Target (family)

	
	2
	Df
	p

	(Intercept)
	75.50
	1
	< .001

	News type (ref: neutral)
	44.93
	3
	< .001

	Altruism (family)
	23.61
	1
	< .001

	Gender (ref: female)
	0.70
	1
	0.404

	Age
	2.95
	1
	0.086

	Parental status (ref: no child)
	34.97
	1
	< .001

	News type ×Altruism (family)
	3.00
	3
	0.391

	
	Target (friend)

	
	2
	Df
	p

	(Intercept)
	123.70
	1 
	< .001

	News type (ref: neutral)
	23.00
	3 
	< .001

	Altruism (friend)
	42.03
	1 
	< .001

	Gender (ref: female)
	3.93
	1 
	0.047 

	Age
	0.02
	1 
	0.890 

	Parental status (ref: no child)
	16.62
	1 
	< .001

	News type ×Altruism (friend)
	0.18
	3 
	0.981 

	
	Target (distant others)

	
	2
	Df
	p

	(Intercept)
	397.60
	1 
	< .001

	News type (ref: neutral)
	12.55
	3
	0.006 

	Altruism (stranger)
	4.28
	1 
	0.038 

	Gender (ref: female)
	4.82
	1 
	0.028 

	Age
	0.77
	1 
	0.380 

	Parental status (ref: no child)
	0.67
	1 
	0.412 

	News type ×Altruism (stranger)
	8.68
	3 
	0.034 
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Table S12
Individual differences and sharing intentions with family members in Study 2 (N = 1858)

	
	Model 1
	Model 2
	Model 3
	Model 4
	Model 5
	Model 6

	　
	 Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p

	(Intercept) 
	0.06
	[0.03,
0.11]
	< .001
	0.08
	[0.04, 0.16]
	< .001
	0.01 
	[0.01, 0.03]
	 < .001
	0.00
	 [0.00, 0.01] 
	< .001
	0.01
	[0.00, 0.05]
	< .001
	0.01
	[0.00, 0.05]
	< .001

	Fake-negative news
	1.43
	[1.14, 1.79]
	0.002
	1.43
	[1.14, 1.79]
	0.002
	1.43 
	[1.14, 1.79]
	0.002
	1.43
	 [1.14, 1.79] 
	0.002
	1.43
	[1.14, 1.79]
	0.002
	1.43
	[1.14, 1.79]
	0.002

	Real-negative news
	2.04
	[1.64, 2.55]
	< .001
	2.04
	[1.64, 2.55]
	< .001
	2.05 
	[1.64, 2.56]
	 < .001
	2.05
	 [1.64, 2.56] 
	< .001
	2.05
	[1.64, 2.56]
	< .001
	2.05
	[1.64, 2.56]
	< .001

	Real-positive news
	1.78
	[1.43, 2.22]
	< .001
	1.78
	[1.43, 2.22]
	< .001
	1.78 
	[1.43, 2.23]
	 < .001
	1.79
	 [1.43, 2.23] 
	< .001
	1.79
	[1.43, 2.23]
	< .001
	1.79
	[1.43, 2.23]
	< .001

	Altruism in family
	1.09
	[1.05, 1.12]
	< .001
	1.09
	[1.05, 1.13]
	< .001
	1.08 
	[1.05, 1.12]
	 < .001
	1.07
	 [1.03, 1.11] 
	< .001
	1.07
	[1.03, 1.10]
	< .001
	1.07
	[1.03, 1.11]
	< .001

	Fake-negative news × Altruism in family
	1.02
	[0.99, 1.06]
	0.219
	1.02
	[0.99, 1.06]
	0.221
	1.02 
	[0.99, 1.06]
	0.222
	1.02
	 [0.99, 1.06] 
	0.22
	1.02
	[0.99, 1.06]
	0.220
	1.02
	[0.99, 1.06]
	0.22

	Real-negative news × Altruism in family
	1.03
	[0.99, 1.06]
	0.125
	1.03
	[0.99, 1.06]
	0.128
	1.03 
	[0.99, 1.06]
	0.129
	1.03
	 [0.99, 1.06] 
	0.126
	1.03
	[0.99, 1.06]
	0.126
	1.03
	[0.99, 1.06]
	0.126

	Real-positive news × Altruism in family
	1.03
	[0.99, 1.06]
	0.142
	1.03
	[0.99, 1.06]
	0.144
	1.03 
	[0.99, 1.06]
	0.145
	1.03
	 [0.99, 1.06] 
	0.142
	1.03
	[0.99, 1.06]
	0.142
	1.03
	[0.99, 1.06]
	0.142

	Gender [ref: Female]
	0.87
	[0.62, 1.22] 
	0.404
	0.98
	[0.69, 1.37]
	0.893
	1.04 
	[0.74, 1.45]
	0.827
	1.02
	 [0.72, 1.44] 
	0.913
	1.07
	[0.76, 1.50]
	0.716
	1.07
	[0.76, 1.51]
	0.69

	Age
	0.99
	[0.98, 1.00] 
	0.086
	0.99
	[0.98, 1.00]
	0.213
	0.99 
	[0.98, 1.01]
	0.328
	0.99
	 [0.98, 1.01] 
	0.265
	0.99
	[0.98, 1.01]
	0.422
	1.00
	[0.98, 1.01]
	0.494

	Parental status [ref: No child]
	3.20
	[2.18, 4.70] 
	< .001
	3.08
	[2.10, 4.51]
	< .001
	2.95 
	[2.02, 4.29]
	< .001
	2.82
	 [1.93, 4.10] 
	< .001
	2.49
	[1.70, 3.63]
	< .001
	2.49
	[1.70, 3.63]
	< .001

	CRT
	　
	　
	　
	0.32
	[0.20, 0.52]
	< .001
	0.39 
	[0.24, 0.63]
	< .001
	0.38
	 [0.24, 0.61] 
	< .001
	0.37
	[0.23, 0.59]
	< .001
	0.37
	[0.23, 0.60]
	< .001

	Fear of COVID-19
	　
	　
	　
	　
	　
	　
	1.11 
	[1.08, 1.14]
	< .001
	1.12
	 [1.08, 1.15] 
	< .001
	1.12
	[1.09, 1.15]
	< .001
	1.12
	[1.09, 1.15]
	< .001

	Extraversion
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.18
	 [1.02, 1.37] 
	0.024
	1.14
	[0.99, 1.32]
	0.077
	1.14
	[0.98, 1.31]
	0.091

	Agreeableness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.25
	 [1.06, 1.48] 
	0.010
	1.22
	[1.03, 1.44]
	0.021
	1.21
	[1.03, 1.44]
	0.025

	Conscientiousness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.88
	 [0.75, 1.02] 
	0.095
	0.86
	[0.74, 1.00]
	0.056
	0.86
	[0.74, 1.00]
	0.055

	Stability
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.00
	 [0.86, 1.17] 
	0.985
	1.04
	[0.89, 1.21]
	0.651
	1.03
	[0.88, 1.21]
	0.687

	Openness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.27
	 [1.09, 1.47] 
	0.002
	1.25
	[1.08, 1.44]
	0.003
	1.25
	[1.08, 1.45]
	0.003

	Subjective Socioeconomic Status
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.83
	[0.75, 0.91]
	< .001
	0.83
	[0.75, 0.92]
	< .001

	Social Value Orientation [Competitiveness]
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.52
	[0.22, 1.28]
	0.154

	Social Value Orientation [Prosociality]
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.85
	[0.59, 1.21]
	0.361

	N
	7432
	7432
	7432
	7432
	7432
	7432

	AIC
	6563.5
	6543.7
	6492.3
	6473.2
	6461.1
	6462.7

	log-Likelihood
	-3268.7
	-3257.8
	-3231.2
	-3216.6
	-3209.5
	-3208.4






Table S13
Individual differences and sharing intentions with friends in Study 2 (N = 1858)

	
	Model 1
	Model 2
	Model 3
	Model 4
	Model 5
	Model 6

	　
	 Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p

	(Intercept) 
	0.01 
	 [0.00, 0.01] 
	< .001
	0.01 
	 [0.00, 0.02] 
	 < .001
	0.00 
	 [0.00, 0.00] 
	 < .001
	0.00
	[0.00, 0.00] 
	< .001
	0.00 
	[0.00, 0.01] 
	 < .001
	0.00 
	 [0.00, 0.01] 
	< .001

	Fake-negative news
	1.51
	 [1.16, 1.98] 
	0.003
	1.51 
	 [1.15, 1.97] 
	0.003
	1.5
	 [1.15, 1.96] 
	0.003
	1.50 
	[1.15, 1.95] 
	0.003
	1.50 
	[1.15, 1.95] 
	0.003
	1.50 
	 [1.15, 1.95] 
	0.003

	Real-negative news
	1.86
	 [1.43, 2.43] 
	< .001
	1.86 
	 [1.42, 2.42] 
	 < .001
	1.85
	 [1.42, 2.41] 
	 < .001
	1.84
	[1.42, 2.39] 
	< .001
	1.84
	[1.42, 2.39] 
	 < .001
	1.84
	 [1.42, 2.39] 
	< .001

	Real-positive news
	1.66
	 [1.27, 2.17] 
	< .001
	1.65
	 [1.27, 2.16] 
	 < .001
	1.65
	 [1.27, 2.15] 
	 < .001
	1.65
	[1.26, 2.14] 
	< .001
	1.64
	[1.26, 2.14] 
	 < .001
	1.64
	 [1.26, 2.14] 
	< .001

	Altruism in friend
	1.17
	 [1.12, 1.23] 
	< .001
	1.18
	 [1.12, 1.23] 
	 < .001
	1.17
	 [1.11, 1.22] 
	 < .001
	1.15
	[1.09, 1.20] 
	< .001
	1.14
	[1.09, 1.20] 
	 < .001
	1.15
	 [1.09, 1.20] 
	< .001

	Fake-negative news × Altruism in friend
	0.99
	[0.95, 1.04]
	0.766
	0.99
	[0.95, 1.04]
	0.77
	0.99
	 [0.95, 1.04] 
	0.783
	0.99
	[0.95, 1.04] 
	0.795
	0.99
	[0.95, 1.04] 
	0.797
	0.99
	 [0.95, 1.04] 
	0.797

	Real-negative news × Altruism in friend
	1.00
	 [0.95, 1.04] 
	0.857
	1.00
	 [0.95, 1.04] 
	0.862
	1.00
	 [0.95, 1.04] 
	0.881
	1.00
	[0.95, 1.04] 
	0.899
	1.00
	[0.95, 1.04] 
	0.902
	1.00
	 [0.95, 1.04] 
	0.901

	Real-positive news × Altruism in friend
	1.00
	 [0.96, 1.05] 
	0.943
	1.00
	[0.96, 1.05]
	0.94
	1.00
	 [0.96, 1.05] 
	0.926
	1.00
	[0.96, 1.05] 
	0.913
	1.00
	[0.96, 1.05] 
	0.911
	1.00
	 [0.96, 1.05] 
	0.912

	Gender [ref: Female]
	1.56
	 [1.00, 2.41] 
	0.047
	1.83
	[1.18, 2.83] 
	0.006
	1.91
	 [1.25, 2.93] 
	0.003
	1.7
	[1.11, 2.61] 
	0.015
	1.74
	[1.14, 2.67] 
	0.011
	1.74
	 [1.14, 2.67] 
	0.011

	Age
	1.00
	 [0.98, 1.02] 
	0.89
	1.00
	[0.99, 1.02] 
	0.667
	1.01
	 [0.99, 1.02] 
	0.498
	1
	[0.99, 1.02] 
	0.735
	1
	[0.99, 1.02] 
	0.621
	1.01
	 [0.99, 1.02] 
	0.478

	Parental status [ref: No child]
	2.63
	 [1.65, 4.19] 
	< .001
	2.5
	[1.59, 3.94] 
	 < .001
	2.38
	 [1.52, 3.71] 
	 < .001
	2.25
	[1.44, 3.50] 
	< .001
	2.06
	[1.32, 3.23] 
	0.002
	2.05
	 [1.31, 3.21] 
	0.002

	CRT
	　
	　
	　
	0.24
	 [0.13, 0.43] 
	 < .001
	0.3
	 [0.16, 0.53] 
	 < .001
	0.29
	[0.16, 0.51] 
	< .001
	0.28
	[0.16, 0.50] 
	 < .001
	0.29
	 [0.16, 0.51] 
	 < .001

	Fear of COVID-19
	　
	　
	　
	　
	　
	　
	1.12
	 [1.08, 1.16] 
	 < .001
	1.13
	[1.09, 1.17] 
	< .001
	1.13
	[1.09, 1.17] 
	 < .001
	1.13
	 [1.09, 1.17] 
	 < .001

	Extraversion
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.19
	[0.99, 1.42] 
	0.061
	1.16
	[0.97, 1.39] 
	0.103
	1.15
	 [0.96, 1.38] 
	0.133

	Agreeableness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.09
	[0.89, 1.35] 
	0.394
	1.08
	[0.87, 1.32] 
	0.485
	1.08
	 [0.87, 1.32] 
	0.494

	Conscientiousness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.9
	[0.75, 1.09] 
	0.277
	0.89
	[0.74, 1.07] 
	0.223
	0.89
	 [0.74, 1.07] 
	0.214

	Stability
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.92
	[0.76, 1.12] 
	0.405
	0.94
	[0.77, 1.14] 
	0.536
	0.94
	 [0.77, 1.14] 
	0.522

	Openness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.29
	 [1.08, 1.55] 
	0.005
	1.28
	[1.07, 1.54] 
	0.007
	1.29
	 [1.07, 1.54] 
	0.006

	Subjective Socioeconomic Status
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.89
	[0.79, 1.00] 
	0.053
	0.89
	 [0.79, 1.01] 
	0.065

	Social Value Orientation [Competitiveness]
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.51
	 [0.17, 1.50] 
	0.221

	Social Value Orientation [Prosociality]
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.74
	 [0.48, 1.14] 
	0.169

	N
	7432
	7432
	7432
	7432
	7432
	7432

	AIC
	5370.5
	5349.7
	5310.5
	5300.1
	5298.3
	5299.6

	log-Likelihood
	-2672.2
	-2660.9
	-2640.3
	-2630.0
	-2628.2
	-2626.8






Table S14
Individual differences and sharing intentions with distant others in Study 2 (N = 1858)

	
	Model 1
	Model 2
	Model 3
	Model 4
	Model 5
	Model 6

	　
	 Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p
	Odds Ratio 
	95% CI 
	p

	(Intercept) 
	0.00 
	[0.00, 0.00] 
	 < .001
	0.00 
	 [0.00, 0.00] 
	 < .001
	0.00 
	 [0.00, 0.00] 
	 < .001
	0.00 
	 [0.00, 0.00] 
	 < .001
	0.00 
	[0.00, 0.00] 
	 < .001
	0.00 
	 [0.00, 0.00] 
	 < .001

	Fake-negative news
	1.3
	[1.00, 1.69] 
	0.052
	1.3
	 [1.00, 1.68] 
	0.052
	1.30 
	 [1.00, 1.68] 
	0.052
	1.30 
	 [1.00, 1.68] 
	0.052
	1.3
	[1.00, 1.68] 
	0.052
	1.30 
	 [1.00, 1.68] 
	0.052

	Real-negative news
	1.15
	[0.89, 1.50] 
	0.285
	1.15
	 [0.89, 1.50] 
	0.285
	1.15
	 [0.89, 1.50] 
	0.285
	1.15
	 [0.89, 1.50] 
	0.286
	1.15
	[0.89, 1.50] 
	0.286
	1.15
	 [0.89, 1.50] 
	0.286

	Real-positive news
	1.2
	[0.92, 1.57] 
	0.168
	1.2
	 [0.92, 1.56] 
	0.168
	1.2
	 [0.92, 1.56] 
	0.169
	1.2
	 [0.92, 1.56] 
	0.169
	1.2
	[0.92, 1.56] 
	0.169
	1.2
	 [0.92, 1.56] 
	0.169

	Altruism in stranger
	1.92
	[1.36, 2.72] 
	 < .001
	1.96
	 [1.39, 2.77] 
	 < .001
	1.89
	 [1.34, 2.67] 
	 < .001
	1.79
	 [1.26, 2.56] 
	0.001
	1.79
	[1.25, 2.56] 
	0.001
	1.81
	 [1.26, 2.59] 
	0.001

	Fake-negative news × Altruism in stranger
	1.18
	[0.94, 1.47] 
	0.146
	1.18
	 [0.94, 1.47] 
	0.146
	1.18
	 [0.94, 1.47] 
	0.146
	1.18
	 [0.94, 1.47] 
	0.146
	1.18
	[0.95, 1.47] 
	0.146
	1.18
	 [0.94, 1.47] 
	0.146

	Real-negative news × Altruism in stranger
	1.04
	[0.83, 1.30] 
	0.711
	1.04
	 [0.83, 1.30] 
	0.711
	1.04
	 [0.84, 1.30] 
	0.711
	1.04
	 [0.84, 1.30] 
	0.711
	1.04
	[0.84, 1.30] 
	0.711
	1.04
	 [0.84, 1.30] 
	0.711

	Real-positive news × Altruism in stranger
	1.12
	[0.90, 1.39] 
	0.328
	1.12
	 [0.90, 1.39] 
	0.328
	1.12
	 [0.90, 1.39] 
	0.328
	1.12
	 [0.90, 1.39] 
	0.328
	1.12
	[0.90, 1.39] 
	0.328
	1.12
	 [0.90, 1.39] 
	0.328

	Gender [ref: Female]
	1.34
	[0.72, 2.51] 
	0.352
	1.52
	 [0.81, 2.86] 
	0.195
	1.61
	 [0.86, 3.04] 
	0.14
	1.52
	 [0.79, 2.93] 
	0.211
	1.55
	[0.80, 2.99] 
	0.194
	1.54
	 [0.80, 2.98] 
	0.199

	Age
	0.66
	[0.47, 0.94] 
	0.021
	0.68
	 [0.48, 0.97] 
	0.035
	0.69
	 [0.49, 0.99] 
	0.043
	0.7
	 [0.49, 1.01] 
	0.054
	0.71
	[0.50, 1.02] 
	0.061
	0.73
	 [0.51, 1.05] 
	0.09

	Parental status [ref: No child]
	1.34
	[0.67, 2.67] 
	0.402
	1.32
	 [0.66, 2.61] 
	0.43
	1.32
	 [0.66, 2.62] 
	0.432
	1.29
	 [0.65, 2.59] 
	0.467
	1.23
	[0.61, 2.50] 
	0.558
	1.23
	 [0.61, 2.50] 
	0.561

	CRT
	　
	　
	　
	0.36
	 [0.14, 0.89] 
	0.027
	0.4
	 [0.16, 1.00] 
	0.049
	0.37
	 [0.15, 0.94] 
	0.037
	0.37
	[0.15, 0.93] 
	0.034
	0.38
	 [0.15, 0.95] 
	0.039

	Fear of COVID-19
	　
	　
	　
	　
	　
	　
	1.08
	 [1.02, 1.14] 
	0.005
	1.08
	 [1.03, 1.15] 
	0.004
	1.09
	[1.03, 1.15] 
	0.004
	1.08
	 [1.03, 1.15] 
	0.004

	Extraversion
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.09
	 [0.82, 1.46] 
	0.536
	1.08
	[0.81, 1.44] 
	0.611
	1.07
	 [0.80, 1.43] 
	0.668

	Agreeableness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.97
	 [0.70, 1.33] 
	0.827
	0.95
	[0.69, 1.31] 
	0.776
	0.96
	 [0.70, 1.33] 
	0.807

	Conscientiousness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.95
	 [0.71, 1.28] 
	0.74
	0.95
	[0.70, 1.28] 
	0.718
	0.95
	 [0.70, 1.27] 
	0.711

	Stability
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.99
	 [0.73, 1.35] 
	0.941
	1
	[0.73, 1.37] 
	0.983
	1.01
	 [0.74, 1.37] 
	0.974

	Openness
	　
	　
	　
	　
	　
	　
	　
	　
	　
	1.26
	 [0.95, 1.69] 
	0.113
	1.26
	[0.94, 1.68] 
	0.122
	1.27
	 [0.95, 1.69] 
	0.114

	Subjective Socioeconomic Status
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.93
	[0.77, 1.12] 
	0.436
	0.93
	 [0.77, 1.12] 
	0.462

	Social Value Orientation [Competitiveness]
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.52
	 [0.09, 2.83] 
	0.446

	Social Value Orientation [Prosociality]
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	　
	0.72
	 [0.37, 1.41] 
	0.339

	N
	22296
	22296
	22296
	22296
	22296
	22296

	AIC
	5109.1
	5106.1
	5100.2
	5106.0
	5107.4
	5110.2

	log-Likelihood
	-2541.6
	-2539.1
	-2535.1
	-2533.0
	-2532.7
	-2532.1



[bookmark: _Toc220323545]Sample Size Determination
The sample sizes for both studies were determined based on a combination of practical constraints and precedent in prior research on information sharing and misinformation (Bago et al., 2020; Mosleh et al., 2021). We sought to recruit samples that were comparable to or larger than those used in large-scale survey experiments examining the relationship between individual traits and news-sharing intentions or behavior, while ensuring sufficient observations per experimental condition to support stable estimation of mixed-effects models. This strategy was intended to provide adequate statistical precision for detecting small but reliable effects.
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