Supplementary Materials


Results from models testing Hypothesis 1 (Approval-related contingent self-worth on Instagram and upward social comparison are associated with poorer health and wellbeing)


Table S1. Results from multiple regression model predicting depression symptoms (CESD scores) – OSU sample

	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	2.33348
	
	0.0585
	
	2.2178
	
	2.4492
	
	0.0000
	
	140
	
	39.882
	
	< .001
	

	CSW
	
	CSW
	
	0.17757
	
	0.0720
	
	0.0353
	
	0.3198
	
	0.2332
	
	140
	
	2.468
	
	0.015
	

	up_comp
	
	up_comp
	
	0.08378
	
	0.0579
	
	-0.0306
	
	0.1982
	
	0.1400
	
	140
	
	1.448
	
	0.150
	

	GenderMF1
	
	Female - Male
	
	0.08873
	
	0.1271
	
	-0.1625
	
	0.3399
	
	0.1200
	
	140
	
	0.698
	
	0.486
	

	Age
	
	Age
	
	0.02087
	
	0.0346
	
	-0.0475
	
	0.0892
	
	0.0495
	
	140
	
	0.604
	
	0.547
	

	IG_hours_total
	
	IG_hours_total
	
	-0.00663
	
	0.0147
	
	-0.0357
	
	0.0224
	
	-0.0371
	
	140
	
	-0.451
	
	0.653
	

	


 Table S2. Results from multiple regression model predicting Perceived Stress Scores – OSU sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	3.0880
	
	0.0499
	
	2.98935
	
	3.1867
	
	0.0000
	
	140
	
	61.877
	
	< .001
	

	CSW
	
	CSW
	
	0.1336
	
	0.0614
	
	0.01231
	
	0.2550
	
	0.1976
	
	140
	
	2.178
	
	0.031
	

	up_comp
	
	up_comp
	
	0.1071
	
	0.0494
	
	0.00949
	
	0.2047
	
	0.2015
	
	140
	
	2.169
	
	0.032
	

	GenderMF1
	
	Female - Male
	
	0.2499
	
	0.1084
	
	0.03562
	
	0.4641
	
	0.3803
	
	140
	
	2.306
	
	0.023
	

	Age
	
	Age
	
	0.0403
	
	0.0295
	
	-0.01798
	
	0.0986
	
	0.1078
	
	140
	
	1.367
	
	0.174
	

	IG_hours_total
	
	IG_hours_total
	
	-0.0109
	
	0.0125
	
	-0.03566
	
	0.0139
	
	-0.0684
	
	140
	
	-0.867
	
	0.388
	

	


Table S3. Results from multiple regression model predicting fatigue symptoms – OSU sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	3.04870
	
	0.0630
	
	2.9242
	
	3.1732
	
	0.0000
	
	140
	
	48.396
	
	< .001
	

	CSW
	
	CSW
	
	0.12936
	
	0.0775
	
	-0.0238
	
	0.2825
	
	0.1612
	
	140
	
	1.670
	
	0.097
	

	up_comp
	
	up_comp
	
	0.02789
	
	0.0623
	
	-0.0953
	
	0.1511
	
	0.0442
	
	140
	
	0.448
	
	0.655
	

	GenderMF1
	
	Female - Male
	
	0.19401
	
	0.1368
	
	-0.0764
	
	0.4645
	
	0.2489
	
	140
	
	1.418
	
	0.158
	

	Age
	
	Age
	
	-0.00600
	
	0.0372
	
	-0.0796
	
	0.0676
	
	-0.0135
	
	140
	
	-0.161
	
	0.872
	

	IG_hours_total
	
	IG_hours_total
	
	0.01766
	
	0.0158
	
	-0.0136
	
	0.0490
	
	0.0937
	
	140
	
	1.116
	
	0.266
	

	


 
Table S4. Results from multiple regression model predicting satisfaction with life scores – OSU sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	3.2072
	
	0.0792
	
	3.0506
	
	3.36375
	
	0.0000
	
	140
	
	40.503
	
	< .001
	

	CSW
	
	CSW
	
	-0.0555
	
	0.0974
	
	-0.2480
	
	0.13702
	
	-0.0558
	
	140
	
	-0.570
	
	0.570
	

	up_comp
	
	up_comp
	
	-0.0892
	
	0.0783
	
	-0.2441
	
	0.06559
	
	-0.1142
	
	140
	
	-1.140
	
	0.256
	

	GenderMF1
	
	Female - Male
	
	-0.1491
	
	0.1719
	
	-0.4890
	
	0.19087
	
	-0.1544
	
	140
	
	-0.867
	
	0.387
	

	Age
	
	Age
	
	-0.0878
	
	0.0468
	
	-0.1803
	
	0.00470
	
	-0.1596
	
	140
	
	-1.877
	
	0.063
	

	IG_hours_total
	
	IG_hours_total
	
	-0.0120
	
	0.0199
	
	-0.0513
	
	0.02737
	
	-0.0512
	
	140
	
	-0.602
	
	0.548
	

	



Table S5. Results from multiple regression model predicting anxiety symptoms (GAD7 scores) – Prolific sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	6.699
	
	0.2255
	
	6.2559
	
	7.1423
	
	0.0000
	
	428
	
	29.71
	
	< .001
	

	IG_CSW_AVG
	
	IG_CSW_AVG
	
	0.952
	
	0.2680
	
	0.4250
	
	1.4786
	
	0.1713
	
	428
	
	3.55
	
	< .001
	

	IG_COMP_UP
	
	IG_COMP_UP
	
	0.762
	
	0.2132
	
	0.3430
	
	1.1810
	
	0.1758
	
	428
	
	3.57
	
	< .001
	

	GenderWM1
	
	Woman - Man
	
	0.677
	
	0.4675
	
	-0.2422
	
	1.5956
	
	0.1328
	
	428
	
	1.45
	
	0.148
	

	Age
	
	Age
	
	-0.112
	
	0.0250
	
	-0.1606
	
	-0.0626
	
	-0.2008
	
	428
	
	-4.47
	
	< .001
	

	IG_screentime_hrs_total
	
	IG_screentime_hrs_total
	
	0.164
	
	0.1256
	
	-0.0829
	
	0.4109
	
	0.0600
	
	428
	
	1.31
	
	0.192
	

	



Table S6. Results from multiple regression model predicting depression symptoms (PHQ scores) – Prolific sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	7.1916
	
	0.2470
	
	6.70607
	
	7.6771
	
	0.00000
	
	428
	
	29.113
	
	< .001
	

	IG_CSW_AVG
	
	IG_CSW_AVG
	
	1.0247
	
	0.2936
	
	0.44753
	
	1.6018
	
	0.17481
	
	428
	
	3.490
	
	< .001
	

	IG_COMP_UP
	
	IG_COMP_UP
	
	0.4613
	
	0.2336
	
	0.00222
	
	0.9203
	
	0.10087
	
	428
	
	1.975
	
	0.049
	

	GenderWM1
	
	Woman - Man
	
	0.2694
	
	0.5122
	
	-0.73726
	
	1.2761
	
	0.05011
	
	428
	
	0.526
	
	0.599
	

	Age
	
	Age
	
	-0.1008
	
	0.0273
	
	-0.15456
	
	-0.0471
	
	-0.17200
	
	428
	
	-3.688
	
	< .001
	

	IG_screentime_hrs_total
	
	IG_screentime_hrs_total
	
	0.0138
	
	0.1376
	
	-0.25673
	
	0.2843
	
	0.00478
	
	428
	
	0.100
	
	0.920
	

	




Table S7. Results from multiple regression model predicting overall health (PROMIS scores) – Prolific sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	19.0266
	
	0.2235
	
	18.5872
	
	19.4660
	
	0.0000
	
	428
	
	85.112
	
	< .001
	

	IG_CSW_AVG
	
	IG_CSW_AVG
	
	-0.5539
	
	0.2657
	
	-1.0762
	
	-0.0316
	
	-0.1079
	
	428
	
	-2.084
	
	0.038
	

	IG_COMP_UP
	
	IG_COMP_UP
	
	-0.3806
	
	0.2114
	
	-0.7960
	
	0.0348
	
	-0.0950
	
	428
	
	-1.801
	
	0.072
	

	GenderWM1
	
	Woman - Man
	
	-0.4316
	
	0.4635
	
	-1.3427
	
	0.4794
	
	-0.0917
	
	428
	
	-0.931
	
	0.352
	

	Age
	
	Age
	
	-0.0352
	
	0.0247
	
	-0.0838
	
	0.0135
	
	-0.0685
	
	428
	
	-1.422
	
	0.156
	

	IG_screentime_hrs_total
	
	IG_screentime_hrs_total
	
	0.1563
	
	0.1245
	
	-0.0884
	
	0.4011
	
	0.0619
	
	428
	
	1.255
	
	0.210
	

	




Results from models testing Hypothesis 2 (Motives to use Instagram for social connection reasons will moderate relationships between approval-related contingent self-worth (or upward social comparison) and health and wellbeing)


Table S8. Results from multiple regression model predicting depression scores (PHQ8) with interaction term (contingent self-worth and social connection motives) – Prolific sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	7.0165
	
	0.2674
	
	6.4910
	
	7.5420
	
	0.0000
	
	427
	
	26.243
	
	< .001
	

	IG_CSW_AVG
	
	IG_CSW_AVG
	
	0.9932
	
	0.3012
	
	0.4011
	
	1.5852
	
	0.1694
	
	427
	
	3.297
	
	0.001
	

	IG_socon_new
	
	IG_socon_new
	
	0.4800
	
	0.2616
	
	-0.0342
	
	0.9943
	
	0.0967
	
	427
	
	1.835
	
	0.067
	

	GenderWM1
	
	Woman - Man
	
	0.4296
	
	0.5059
	
	-0.5647
	
	1.4240
	
	0.0799
	
	427
	
	0.849
	
	0.396
	

	Age
	
	Age
	
	-0.0991
	
	0.0273
	
	-0.1527
	
	-0.0455
	
	-0.1690
	
	427
	
	-3.632
	
	< .001
	

	IG_screentime_hrs_total
	
	IG_screentime_hrs_total
	
	-0.0468
	
	0.1410
	
	-0.3240
	
	0.2304
	
	-0.0162
	
	427
	
	-0.332
	
	0.740
	

	IG_CSW_AVG ✻ IG_socon_new
	
	IG_CSW_AVG ✻ IG_socon_new
	
	0.4135
	
	0.2421
	
	-0.0624
	
	0.8894
	
	0.0764
	
	427
	
	1.708
	
	0.088
	

	



Table S9. Results from multiple regression model predicting depression scores (PHQ8) with interaction term (upward social comparison and social connection motives) – Prolific sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	7.0229
	
	0.2668
	
	6.4984
	
	7.5474
	
	0.0000
	
	427
	
	26.318
	
	< .001
	

	GenderWM1
	
	Woman - Man
	
	0.3971
	
	0.5139
	
	-0.6129
	
	1.4071
	
	0.0739
	
	427
	
	0.773
	
	0.440
	

	Age
	
	Age
	
	-0.1096
	
	0.0276
	
	-0.1639
	
	-0.0554
	
	-0.1870
	
	427
	
	-3.971
	
	< .001
	

	IG_screentime_hrs_total
	
	IG_screentime_hrs_total
	
	-0.0334
	
	0.1408
	
	-0.3102
	
	0.2433
	
	-0.0116
	
	427
	
	-0.237
	
	0.812
	

	IG_COMP_UP
	
	IG_COMP_UP
	
	0.5591
	
	0.2360
	
	0.0952
	
	1.0230
	
	0.1223
	
	427
	
	2.369
	
	0.018
	

	IG_socon_new
	
	IG_socon_new
	
	0.5967
	
	0.2589
	
	0.0879
	
	1.1055
	
	0.1202
	
	427
	
	2.305
	
	0.022
	

	IG_COMP_UP ✻ IG_socon_new
	
	IG_COMP_UP ✻ IG_socon_new
	
	0.3425
	
	0.1984
	
	-0.0475
	
	0.7326
	
	0.0811
	
	427
	
	1.726
	
	0.085
	

	



 
Results from models testing Hypothesis 3 (Motives to use Instagram for emotional coping reasons will moderate relationships between approval-related contingent self-worth (or upward social comparison) and health and wellbeing)


Table S9. Results from multiple regression model predicting anxiety scores (GAD7) with interaction term (upward social comparison and emotional coping motive) – Prolific sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	6.577
	
	0.2374
	
	6.1103
	
	7.0437
	
	0.0000
	
	427
	
	27.70
	
	< .001
	

	GenderWM1
	
	Woman - Man
	
	0.665
	
	0.4792
	
	-0.2773
	
	1.6063
	
	0.1304
	
	427
	
	1.39
	
	0.166
	

	Age
	
	Age
	
	-0.117
	
	0.0257
	
	-0.1671
	
	-0.0661
	
	-0.2098
	
	427
	
	-4.54
	
	< .001
	

	IG_screentime_hrs_total
	
	IG_screentime_hrs_total
	
	0.165
	
	0.1271
	
	-0.0846
	
	0.4152
	
	0.0605
	
	427
	
	1.30
	
	0.194
	

	IG_COMP_UP
	
	IG_COMP_UP
	
	0.916
	
	0.2084
	
	0.5068
	
	1.3262
	
	0.2114
	
	427
	
	4.40
	
	< .001
	

	IG_emo_cope
	
	IG_emo_cope
	
	0.392
	
	0.2092
	
	-0.0189
	
	0.8034
	
	0.0914
	
	427
	
	1.88
	
	0.061
	

	IG_COMP_UP ✻ IG_emo_cope
	
	IG_COMP_UP ✻ IG_emo_cope
	
	0.291
	
	0.1636
	
	-0.0311
	
	0.6121
	
	0.0796
	
	427
	
	1.78
	
	0.077
	

	




Table S10. Results from multiple regression model predicting depression scores (PHQ8) with interaction term (upward social comparison and emotional coping motive) – Prolific sample
	

	
	95% Confidence Interval
	

	Names
	Effect
	Estimate
	SE
	Lower
	Upper
	β
	df
	t
	p

	(Intercept)
	
	(Intercept)
	
	7.0378
	
	0.2597
	
	6.5273
	
	7.5484
	
	0.00000
	
	427
	
	27.0957
	
	< .001
	

	GenderWM1
	
	Woman - Man
	
	0.2650
	
	0.5242
	
	-0.7653
	
	1.2953
	
	0.04929
	
	427
	
	0.5056
	
	0.613
	

	Age
	
	Age
	
	-0.1074
	
	0.0281
	
	-0.1627
	
	-0.0522
	
	-0.18326
	
	427
	
	-3.8214
	
	< .001
	

	IG_screentime_hrs_total
	
	IG_screentime_hrs_total
	
	0.0130
	
	0.1391
	
	-0.2604
	
	0.2863
	
	0.00450
	
	427
	
	0.0932
	
	0.926
	

	IG_COMP_UP
	
	IG_COMP_UP
	
	0.6262
	
	0.2280
	
	0.1780
	
	1.0744
	
	0.13694
	
	427
	
	2.7463
	
	0.006
	

	IG_emo_cope
	
	IG_emo_cope
	
	0.4219
	
	0.2288
	
	-0.0278
	
	0.8717
	
	0.09322
	
	427
	
	1.8439
	
	0.066
	

	IG_COMP_UP ✻ IG_emo_cope
	
	IG_COMP_UP ✻ IG_emo_cope
	
	0.3663
	
	0.1790
	
	0.0145
	
	0.7181
	
	0.09515
	
	427
	
	2.0466
	
	0.041
	

	


 


















