Supplementary File 1
S1. Account Setup and Search Procedures
TikTok and Instagram hashtags were selected based on popularity and relevance to health- and nutrition-related content. The three highest volume hashtags identified on TikTok were: #healthylifestyle (6M posts), #nutrition (3M posts), and #cleaneating (546.1K posts). The same hashtags were selected for Instagram, allowing comparison of similar health-focused content across platforms (#healthylifestyle – 139M posts; #nutrition – 68M posts; #cleaneating – 47.3M posts).
 Initial searches were conducted on newly created TikTok and Instagram accounts. On Instagram, searches using a new account yielded predominantly non-English content. English-language videos were therefore accessed via the first author’s personal account, with all previous searches cleared. TikTok yielded identical search results regardless of login status, so the personal account was used for efficiency of video downloading on a mobile device. 	
The search filters on both TikTok and Instagram were set to their default options, which enabled more realistic search settings, as videos were presented based on relevancy to the selected hashtags. 	

S1. Interrater Reliability Procedures
Coder training and preparation. 
The second independent coder was trained to use the codebook by the first author, who had extensive knowledge in health-related research methods. Both coders independently reviewed the coding framework and pilot coded a subset of videos before formal coding. 
Blinding and coding workflow.  
The coders were blinded to content creators’ qualification status. Coders first analysed the video content without reference to creator qualification status. Creator ‘handles’ (i.e., usernames), visible via video watermarks, were recorded separately in a coding spreadsheet (e.g., “@jane_smith” - Instagram #Nutrition Video 1). Qualification status was subsequently determined and merged with the coded dataset.	

