Supplementary File 4.  Broader Eating Disorder Content, Portion Sizes, and Audio Results


3.7. Broader Eating Disorder Content, Portion Sizes, and Audio
The presence of broader eating disorder content (e.g., pro-anorexia, binge eating discourse) across the examined hashtags was low on both platforms, at 7%, with no significant difference between platforms (p = .37). In addition, across both platforms, nearly half of all food presented was shown in medium-sized portions (i.e., typical portion size for an adult meal) (47.5%). TikTok was significantly more likely to show small-sized portions (i.e., a noticeably minimal amount of food) (30%) than Instagram (15.3%), 2 (1) = 9.20, p = .003. Large meals were uncommon on both platforms (1%). 
3.8. Audio
Over half of the videos on both platforms used general inspirational music (e.g., popular songs, trending sounds) (55%), with no significant difference between platforms (p = .16). Fitness and clean eating inspiration audio (e.g., narration of an exercise, a voiceover for a ‘what I eat in a day’ video) followed, occurring in 39.7% of all videos. Harmful audio themes were infrequently observed on both platforms (4%), with no significant differences between platforms (p = .38). Harmful audio themes included motivation to work out with quotes such as, “you’re just being lazy,” or audio promoting overly rigid lifestyles, such as “no sleep, eat healthy, lift weights, morning walks, in bed by 10pm, only drink water- become the baddest”. 

