Appendix 1. Guides for data collection methods
1. A. List of cases in the purposive sampling.
	Case
	Recruited through
	Contact means
	Data sources

	Online clothes repair club
	In an event for repair organized by a local NGO.
	E-mail communication
	-Interview with the club starters. (September 2020, 55 minutes)
- Monitoring of their platform and communication channel on Facebook (October 2020 to May 2021)
- Sewing machine workshop with 2 participants and an instructor (1 hour). 

	Bike Kitchen
	Promotional in posters around town.
	E-mail communication
	- Interview with the initiators (February 2020, 70 minutes)
- Observation of one of their working sessions in place (3 hours)

	Handicraft group
	Website of local group for Norwegian crafts.
	E-mail communication
	- Interview with the promoters of a project (October 2020, 64 minutes)

	Electronic repairer
	Comments in post on social media about electric and electronic waste.
	Direct messaging through social media (Facebook) and e-mail communication.
	- Interview with photos and examples of the products repaired. (March 2020, 55 minutes)

	Self-repairer
	Co-worker of the author.
	Direct communication with the practitioner.
	- Interview – followed by casual conversation. (October 2020, 55 minutes)

	Tool shed
	Mentions by a colleague
	Direct messaging through social media (Facebook).
	- Interview with initiator (October 2020, 49 minutes)
- Visit to the tool shed (October 2020, 15 minutes)

	Housing project
	It is a known place in the city.
	E-mail communication with worker. E-mail communication with the inhabitant.
	- Interview with a worker (November 2020, 91 minutes)
- Interview with an inhabitant (February 2021, 55 minutes)
- Guided visit to the housings (February 2021, 1 hour)

	Free fridge
	While visiting the neighborhood near the city center.
	Direct messaging through social media (Facebook).
	- Interview with initiator (October 2020, 49 minutes)
- Monitoring of social media of the fridge on Facebook (October 2020-January 2021)

	Flea markets
	Advertised by the local municipality and social media.
	In person visit to three flea markets in the city center.
	- Three visits to three flea markets in the city center (August 2020, 15 minutes each).

	Secondhand store
	Promoted by the local waste management company.
	In person visit to the store (recently opened, near the city center).
	- Two visits and observation (October 2020, 15 minutes each).

	Secondhand electronic store
	Promoted by a local NGO.
	In person visit to the store
	- Visit and observation at the store (January 2021, 15 minutes). 

	Furniture circulation for students
	Promoted and advertised on the university campus and by local NGOs.
	In person visit to their warehouse.
	- Interview with volunteer from a previous study (August 2019, 39 minutes)
- Visit and observation ((November 2021, 30 minutes).

	Dumpster diving
	Promoted online in a Facebook group.
	- Monitoring of messages on social media (Facebook).
	- Three visits and observation around containers for waste (February-March 2021, less than 10 minutes each).
- Monitoring of social media on Facebook (October 2020 -January 2021: 311 posts, 71 with pictures. 14% about materials and products).





1. B. Interview guide
The interviews conducted were unstructured, but here is a guide on topics covered in the interviews:
The practice
1. What is it that you do? Repair, sharing, reuse?
2. How did you start doing it?
3. Who do you make it with? Alone? An organization?
4. How often do you do this?
5. Where do you do it?
6. What tools or materials do you use?
7. What’s the most challenging thing to do?
8. How do you deal with time?
The reasons for engaging in the practice
9. What’s your reason for doing this?
10. Are you interested in environmental issues? Why?
11. Are you saving money or other resources? How?
12. What are you most concerned about when doing it?
Knowledge in the practice
13. How did you learn to do this?
14. Did you have formal technical training? How? Where? When?
15. Do you keep learning or searching for new ways? Why? How?
16. What can others learn from what you do?
17. Do you need to get tools to do it? Do you buy them? 
18. Where do you get the tools?
Community
19. Do you share what you do with others? How?
20. Do you need a community, or can you do this alone? Why?
21. Do you want others to join you? Why? How?
22. Who is in your community?
Benefits
23. Are there benefits from what you do?
34. Who gets the benefits of what you do?
25. Why are other people not doing the same?


1. C. Observation guide for stores, warehouses, and containers (for waste)
	Generative question:
	Example (waste container)

	How are the products arranged?
	There is no division by product categories. Products and parts can be found together.

	Do you need to talk to someone to have access to the products?
	No. Although the container is open, it is unclear if the products (as waste) are legally available.

	Can you check the qualities of the products by touching or viewing them? Are the products in good condition?
	The products appear in good condition, but it isn't easy to know why they were thrown away.

	What is given in exchange for the product? Money? Emotions?
	Nothing is given in exchange, but it requires getting into a container that could be owned by someone else.

	Can you know if the products are safe? Cleanliness?
	You cannot know about it. The story of the product is missing.

	Can the value of the product be assessed in place?
	The conditions of the product can be assessed visually, but other characteristics are easily noticeable by observation.

	Are others around during the observation? What are they doing?
	People were passing by.




1. D. Guide for social media monitoring
	Generative questions:
	Example (online clothing repair club)

	How often are publications shared?
	At least twice a week (between October 2020 and May 2021)

	How engaged are the participants?
	Usually two or three answers per post.

	What is asked about the practice?
	Questions about tools or techniques to use. It includes questions about where to acquire tools.

	Who is answering the questions?
	Usually the initiator of the club.

	What kind of content is shared?
	Pictures of examples of clothes that were repaired or clothes that represent a challenge to be repaired.

	Who are the participants?
	All the participants in the group are women. Most of them are mothers with children.















Appendix 2. Summary of the analysis of the practical engagements in the cases
2. A. Summary of practical engagements
	Repair clubs

	Material
	Meanings
	Competences
	Alternative logics
	Negotiation of consumerism

	- Meeting spaces:
Physical or online (communication).
- Having tools or objects (e.g., clothes, bikes to repair, sewing machines, specific tools).
	- Group orientation. A want or need to share with others.
- Seeing the materials and products as usable even after failure (damage).
	- Knowledge or interest in learning about repair techniques.
- Available time or the ability to schedule participation in repairing.
	Willingness to engage in extending the life of products by participating in learning technical skills with a group. 
	Paid services for repair are replaced by people repairing themselves (i.e., DYI), but it requires acquiring technical knowledge supported by group participation.


	Individual repairers

	Material
	Meanings
	Competences
	Alternative logics
	Negotiation of consumerism

	- Exposure to products:
In one case, from a waste stream. In another, from the accumulation of materials to do projects.
	- Materials have use value and can be restored.
- Much practical knowledge is available online.
	Technical skills acquired through interaction with family, formal education, and experimentation drawing on online resources.
	Technical knowledge acquired is used and shown to immediate or close acquaintances.
	Production-wise knowledge is brought to consumption as an aspect of expertise that can be part of the individual identity.

	Communal spaces

	Material
	Meanings
	Competences
	Alternative logics
	Negotiation of consumerism

	- Places where materials and tools are stored.
- Open access to material and tools (flexibility).

	Limits between public and private spaces are undefined. 
Sense of community.
	Technical skills are an addition to the more essential skills in socializing.
	People can be trusted. Sharing and caring for products is part of the relationality in a community.
	Appreciation and appropriation of products happen as part of the relations with others in the community.

	Recovery from waste and waste avoidance

	Material
	Meanings
	Competences
	Alternative logics
	Negotiation of consumerism

	Places: 
- Working fridge on the street. 
- Waste containers.
- Online platforms (communication)
	Waste is a relative concept.
Transgression of social conventions.
	- Knowledge about legality and access to public places for provision (acquisition of discarded things). 
- Knowledge to navigate the dangers of discarded products (e.g., expiry dates of food).
	The things others left behind can be collected in publicly available spaces when they are within reach as none owned resources.
	Normative places and moments of acquisition (i.e., supermarkets, stores, etc.) are replaced by publicly found things (wasted or discarded by others).

	Second hand

	Material
	Meanings
	Competences
	Alternative logics
	Negotiation of consumerism

	- Products that have been used.
- A place for the exhibition of products and exchanges (financial or not).
	Seller: a product that is no longer wanted but still functions.
Buyer: a product that is wanted/needed.
	Evaluating products against price or availability requires knowledge about product qualities.
	Products are valuable when they are still usable. The value does not depend on an economic valuation—threshold of use-value due to context (e.g., in what a student considers good furniture).
	Consumption does not end when the product is discarded. Instead, when the product is not considered valuable anymore (for a price or other type of value).










2. B. Summary of contestation to consumerism grounded on the cases 
	Consumerism
	
	Alternative to consumerism

	Linear Economy
	
	Circular Economy

	Logic
	Grammar of practice
	
	Logic
	Grammar of practice

	Obsolescence
	Product replacement because of trends (new is always better).
	
	Repairing/ reusing
	Products or materials are repaired to extend their use.

	Division of production and consumption
	Products are like magic.
	
	Self-production for consumption
	Do it yourself repair and modification of products. Products and materials are available for creative use.

	Conspicuous consumption
	Products show partial signs of the consumers’ individual identity.
	
	Conspicuous production
	Repair in groups or shown as a skill to others. Knowledge sharing is part of social relations.

	Growth of financial transactions (economic growth)
	Buying and selling products, where selling more is always desired. Commercial orientation (profit).
	
	Growth of usable resources (recover and waste avoidance)
	Acquisition of materials and products from what is already available. Share orientation (use).

	Freedom of choice
	Individual satisfaction is the goal—multiple versions of the products and services as commodities. 
	
	Contextual choices
	Social satisfaction is the goal. Hence, care and sharing of materials, products, and knowledge as part of consumption.

	Techno-science innovation
	Knowledge is at the service of novelty production for market gains.
	
	Value-use through relations
	Knowledge is shared to serve the needs of consumption.
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