	
	Country 
	Packaging type 
	Materials 
	Reuse
	
	Recycling
	
	Reduce
	
	Compostable
	

	
	
	
	
	Main study focus
	Specific focus
	Main study focus
	Specific focus
	Main study focus
	Specific focus
	Main study focus
	Specific focus

	1
	Poland
	Food containers
	Plastic or glass
	Non-commercial reuse
	Return logistics
	
	
	
	
	
	

	2
	Switzerland
	Beverages/mugs
	Hot beverages in reusable mugs
	Consumers adopt reusable packaging
	How to get consumer to choose reuse packaging, norms
	
	
	
	
	
	

	3
	EU: Germany, Sweden, Spain, Italy and France 
	Food (olives) 
	Doypacks (plastics), glass jars and steel cans 
	
	
	Environmental impact of consumer action
	Reducing food waste impacts the LCA of packaging material
	
	
	
	

	4
	Sweden 
	Food, beverage and non-food packaging
	Many different materials
	Non-commercial reuse
	Consumer use of reuse packaging
	
	
	How consumers reduce use of packaging
	Consumers choose reusable packaging instead
	
	

	5
	Peru, Lima
	Food and beverage packaging
	 Cans,  plastics  (PET),  hard  plastics,  glass  and  paper
	
	
	Consumer recycling behavior 
	What retailers can do to make consumers to recycle more
	
	
	
	

	6
	Hungary
	Beverage containers
	PET, glass and aluminum
	Consumers adopt reusable packaging
	Consumer willingness to participate in DRS
	Consumer recycling behavior 
	Willingness to participate in future DRS
	
	
	
	

	7
	Global 
	Food packaging
	Single-use packaging
	
	
	Environmental impact of consumer action
	What caused the use of food packaging
	Potential consumer actions to reduce packaging
	 Consumer obstacles to reduce packaging
	
	

	8
	Indonesia 
	Food packaging
	Recycled materials  
	
	
	Consumer preference for packaging
	Willingness To Pay for recycled material
	
	
	
	

	9
	Hong Kong
	Food, beverage and non-food packaging
	A large range of household waste materials
	
	
	Consumer recycling behavior 
	Consumer attitudes to different waste solutions
	
	
	
	

	10
	UK 
	Food to go 
	Plastics 
	
	
	
	
	
	
	
	

	11
	Italy, Turin
	Beverage packaging
	Plastic cups
	Consumers adopt reusable packaging
	Make consumer participate in DRS
	
	
	
	
	
	

	12
	Canada
	Food packaging
	Plastic, paper board, glass and metal
	Consumer perception reusable packaging
	Perceptions influence consumer intention to buy
	Consumer preference for packaging
	Preference for recyclable material impacts consumer purchase intention
	
	
	
	

	13
	Italy, Milan
	Beverage containers (water)
	Plastic bottles (PET, rPET and PLA)
	
	
	Consumer preference for packaging
	Willingness To Pay for more sustainable plastic water bottles
	
	
	Findings indicate that Italian consumers positively welcome both partially bio-based and (especially) 100% bio-based biodegradable and compostable alternatives, being  willing to  pay  premiums for  these products
	

	14
	UK, Leicester and Clowyn Bay
	Beverage (soda, beer and cider)
	Glass
	Consumers adopt reusable packaging
	Consumer willingness to participate in DRS
	
	
	
	
	
	

	15
	US, Tennessee
	Single-use  disposable dinnerware 
	Plastics and recyclable (crop byproducts or dedicated) 
	
	
	Consumer preference for packaging
	Preference for recyclable material impacts consumer purchase intention
	
	
	
	

	16
	UK 
	Food  packaging
	Polystyrene, polypropylene, PBT, aluminum foil, steel tin, bagasse
	Classification of reuse and environmental impact of reuse and make the consumer adopt reusable
	Refill vs return vs repurpose and impact in terms of GHG and consumer willingness to engage in reuse
	Consumer recycling behavior 
	Consumer willingness to participate in hypothetical reuse vs recycling systems
	
	
	
	

	17
	Online (Twitter)
	Beverage, food and non-food
	Plastic
	Non-commercial reuse
	Reuse a preferred consumer CE strategy
	Consumer preference for packaging
	Preference for recyclable material
	How consumers reduce packaging
	Consumers choose reusable packaging instead
	
	

	18
	Slovakia  
	Food 
	Edible food and plastics 
	
	
	Consumer preference for packaging
	Preference for recyclable material
	
	
	
	

	19
	Mauritius
	Beverage containers
	PET
	
	
	Consumer recycling behavior 
	Consumer recycling attitudes and behavior in voluntary scheme
	
	
	
	

	20
	Germany, Darmstadt
	Beverage
	Single use cups
	Consumers adopt reusable packaging
	How to make consumers choose reusable packaging, norms
	
	
	How consumers reduce packaging
	Consumers choose reusable packaging instead
	
	

	21
	US 
	Beverage  
	Plastics, aluminum, glass and carton 
	
	
	Consumer preference for packaging
	Consumer Willingness To Pay for recyclable material
	
	
	
	

	22
	Iran
	Both food and non-food packaging
	PET bottles, aluminum cans and glass
	
	
	Consumer recycling behavior 
	Gained value of recycled material
	
	
	
	

	23
	Trinidad
	Beverage containers
	Plastic, glass and cans
	
	
	Consumer recycling behavior 
	Consumer willingness to recycle in voluntary system
	
	
	
	

	24
	Portugal
	Food & beverage packaging
	
	
	
	Environmental impact of consumer action
	consumers are key to making CE work
	
	
	
	

	25
	Germany, Lûneburg
	Beverage
	Single use to-go cups
	Consumers adopt reusable packaging
	How to make consumers choose reusable packaging, norms
	
	
	
	
	
	

	26
	Portugal
	Both food and non-food packaging
	Plastics
	
	
	Consumer recycling behavior and consumer preference for packaging
	Consumers prefer recyclable material & most consumers do waste separation
	Consumer perception of reduced packaging
	Consumers seek to reduce use of plastic packaging
	
	

	27
	Europe
	Food, beverage and non-food packaging
	Plastic
	Impact of consumer reuse
	On plastic litter
	Environmental impact of consumer action
	Which consumer plastic reduction actions are best for environment
	Potential reduce consumer actions
	Consumers turn to reusable articles
	
	

	28
	Poland
	Food  packaging
	Glass, plastic, steel and aluminum
	
	
	Environmental impact of consumer action
	Consumers' cleaning of used packaging
	
	
	
	

	29
	US, several states
	Beverage containers
	Glass bottles and aluminum cans
	Consumers adopt reusable packaging
	Consumer participation in DRS
	Consumer recycling behavior 
	DRS evaluation
	
	
	
	

	30
	Different countries
	Beverage, food and non-food
	Many different materials
	Classification of reuse and environmental impact
	Sequential vs exclusive and environmental impacts in terms of e g. energy, water and materials
	
	
	
	
	
	

	31
	US, California
	Beverage containers
	Aluminium, glass and plastic
	
	
	Consumer recycling behavior 
	DRS evaluation
	
	
	
	

	32
	Literature review
	Food packaging
	Many different materials
	
	
	Consumer recycling behavior 
	How packaging attributes affect how consumers perceive packaging value
	
	
	
	

	33
	Sweden
	Food  packaging
	Plastics 
	
	
	Consumer recycling behavior 
	Which food packaging attributes make consumers recycle more
	
	
	
	

	34
	Nigeria
	Food  packaging
	Plastic, metal, glass or paper.
	
	
	Consumer preference for packaging
	Consumers prefer recyclable packaging
	
	
	
	

	35
	Scotland
	Beverage containers
	Plastics
	
	
	Consumer recycling behavior 
	Opinions about new DRS
	
	
	
	

	36
	Europe (literature review?)
	Food  
	Plastics, glass, metal, paper & cardboard and loose foodstuff (fruit, greens) 
	Consumer perception reusable packaging
	Gap between consumer perception and actual impact
	Consumer preference for packaging
	Consumers prefer recyclable material
	Consumer perception reduced packaging
	A gap exists between consumer perception and action
	
	

	37
	Korea
	Beverage containers (mineral water)
	PET
	
	
	Consumer preference for packaging
	Consumer Willingness To Pay for uni-material in PET bottles
	
	
	
	

	38
	US, Michigan
	Beverage
	Glass bottles and aluminum cans
	Impact of consumer reuse
	environmental and economic impact
	
	
	
	
	
	

	39
	US, Michigan
	Beverage containers
	Glass bottles and aluminum cans
	Consumers adopt reusable packaging
	Consumer participation in DRS
	Consumer recycling behavior 
	DRS evaluation
	
	
	
	

	40
	US, New York
	Beverage containers
	Metal cans, glass bottles and plastic containers
	Consumers adopt reusable packaging
	Consumer participation in DRS
	Consumer recycling behavior 
	Consumer inconvenience of return
	
	
	
	

	41
	Bulgaria
	Food jars
	Glass
	Non-commercial reuse
	Use of reusable packaging in the family
	Consumer recycling behavior 
	Identifying consumer obstacles to recycling
	
	
	
	

	42
	Spain
	Beverage packaging
	PET, HDPE, steel, aluminum, beverage cartons and glass
	
	
	Consumer recycling behavior 
	Consumer willingness to participate in future DRS
	
	
	
	

	43
	Hungary
	Beverage packaging
	PET, glass, aluminum & carton
	Impact of consumer reuse
	In terms of GHG emissions
	Environmental impact of consumer action
	GHG emissions
	
	
	
	

	44
	US
	Beverage (beer)
	Glass and aluminum
	
	
	
	
	
	
	
	

	45
	Germany 
	Food and beverage
	Plastic
	Consumers adopt reusable packaging
	By enable consumer choice
	Consumer recycling behavior  
	What retailers can do to make consumers to recycle more
	Potential reduce consumer actions
	Enable consumer choice
	
	

	46
	South Africa
	Food packaging
	Glass, carton and plastic
	
	
	Consumer preference for packaging
	Consumers prefer recyclable packaging
	
	
	
	

	47
	Sweden 
	Food and beverage and non-food
	Plastic, paper, glass
	
	
	Consumer recycling behavior 
	Identifying consumer obstacles to recycling
	
	
	
	

	48
	Australia
	Beverage containers
	Glass, aluminum, PET HDPE, liquid paperboard
	
	
	Consumer recycling behavior 
	DRS places costs on consumers, but community benefits
	
	
	
	

	49
	China, Beijing
	Beverage bottles
	PET
	
	
	Consumer recycling behavior 
	Consumer attitudes to current recycling system
	
	
	
	







