Interview schedule
1. CIRCULAR BUSINESS MODEL
· What is the circular economy strategy adopted by your brand?
· What differentiates your product from competitors?
· Does your organization have any certification related to sustainability or circularity? If yes, which one(s)? If not, why?
· Do sustainable products result in a higher profit margin? Do they compete with other ‘linear’ products?
· Does your brand offer any customer support services? For example, extended warranty or repair?
· What is the impact of consumers’ expectations on product design, in terms of appearance, material perception, usability and quality? 
How does your brand measure this (indicators)? 
For non-100% circular companies – differences between linear (traditional) and circular products.
· Was the consumers’ familiarity with the type of circular business model adopted (explain based on the company in question) a decisive factor for its adoption?
· Do you believe that an easily available and convenient product is a decisive factor for your consumer?
2. COMMUNICATION AND MARKETING
· What strategies does your company use to reach its target audience? (in terms of communication)
· What are the main platforms your brand uses to communicate with consumers?
· Do you believe that your company's image helps it reaches consumers who are looking for circular products?
· Do your brand's consumers demand business transparency?
· How does the company disclose information about the sustainable products/services offered?
· Are your brand's marketing and communication strategies aimed at which consumer profile? (Target audience)
· Has your brand ever carried out interventions or used persuasive communication (whose objective is to change some type of behavior pattern, eg, exacerbated consumption)? If yes, did it obtain the expected result(s)?
· What communication and marketing strategies does your company believe to have the greatest potential to generate engagement of circular consumers?
· For multinational companies – Are there comparative data between consumers and communication strategies across different countries? If there are differences across countries - What motivates these differences?


3. CONSUMERS’ PROFILE
3.1. Sociodemographic factors
· Is your brand able to draw a clear profile of its consumers? (gender, age, education, income, etc.)? 
For non-100% circular companies – Is the profile of consumers of circular apparel different? 
For companies with more than one circular business model - Does the consumer profile change according to the adopted CBM?
· Do your brands’ customers pay more for sustainable products?

3.2. Psychological factors 
· Do you believe that consumers are becoming more concerned about sustainability and circular economy issues?
· Does the consumer who purchased circular products or services from your brand understand sustainability as a differentiator or a decisive factor?
· Is your brand aware of customers' psychological factors (eg, beliefs, values, motivations, etc.) that can leverage or decrease their engagement?
· Does your brand believe that it is important to be aware of these psychological factors?

Final question: 
What are your company's biggest challenges in terms of promoting circular consumption and consumer engagement?
