
APPENDIX
Table A1.  Theories Used in Overconsumption in Consumer Context
	Theory
	N
	I
	II
	III
	Sample Articles

	DOMINANT THEORY (n>4)

	Theory of Sustainability / Sustainable Consumption Theory
	13
	0
	5
	8
	Seegebarth et al. (2016), Peyer et al. (2017), Taufique & Vaithianathan (2018), Scott & Weaver (2018), Gupta et al. (2019), Lee et al. (2020), Ahlström et al. (2020), Wakefield & Axon (2020), Kumar et al. (2021), Alzubaidi et al. (2021), Khitous et al. (2022), Bahl et al. (2023), Parvatiyar & Sheth (2023)

	Self-Control Theory / Role Stress Theory
	12
	4
	4
	4
	Jain (2012), Montoya & Scott (2013), Cadena & Keys (2013), Redden & Haws (2013), Farmer et al. (2017), Gijsbrechts et al. (2018), Jain & Li (2018), Thunström (2019), Rao et al. (2020), Cornil et al. (2021), Jin (2022), Amaldoss & Harutyunyan (2023)

	Anti-consumption Theory
	9
	1
	5
	3
	Alexander & Ussher (2012), Lee & Ahn (2016), Seegebarth et al. (2016), Peyer et al. (2017), Scott & Weaver (2018), Oral & Thurner (2019), Peifer et al. (2020), Tosun & Sezgin (2021), Demirel (2022)

	Voluntary Simplicity Theory
	8
	1
	2
	5
	Alexander & Ussher (2012), Seegebarth et al. (2016), Peyer et al. (2017), Peifer et al. (2020), Tosun & Sezgin (2021), Ross et al. (2021), Demirel (2022), Bardey et al. (2022)

	Pricing Theory
	8
	0
	4
	4
	Sun et al. (2015), Yin & Özdinç (2018), Ge et al. (2018), Thunström (2019), Pommeranz & Steininger (2021), Haeck et al. (2022), Rathore et al. (2022), Desai & Jindal (2024)

	Self-Regulation Theory
	7
	5
	1
	1
	 Argo & White (2012), Jain (2012), Montoya & Scott (2013), Cadena & Keys (2013), Redden & Haws (2013), Farmer et al. (2017), Jin (2022)

	Nudge Theory / Choice Architecture
	7
	0
	1
	6
	Thunström (2019), Jo et al. (2020), Ross et al. (2021), Leek & Afoakwah (2023), Koh & Seah (2023), Bahl et al. (2023), Kim et al. (2024)

	Materialism Theory
	7
	3
	2
	2
	Richins (2011), Gardarsdóttir & Dittmar (2012), Luke Wood & Essien-Wood (2012), Lee & Ahn (2016), Ho & Ito (2019), Ahlström et al. (2020), Alzubaidi et al. (2021)

	Attitude-Behaviour Theory
	6
	1
	2
	3
	Richins (2011), Srivastava & Kaul (2016), Taufique & Vaithianathan (2018), Wakefield & Axon (2020), Peifer et al. (2020), Alzubaidi et al. (2021)

	Consumer Protection / Public Policy Theory
	6
	0
	1
	5
	Gainsbury et al. (2015), Jo et al. (2020), Jin (2022), Leek & Afoakwah (2023), Bokhari et al. (2023), Kim et al. (2024)

	Compulsive Buying Theory
	6
	2
	2
	2
	Lo & Harvey (2011), Gardarsdóttir & Dittmar (2012), Kukar-Kinney et al. (2016), Japutra et al. (2018), Junaid et al. (2022), Olsen et al. (2022)

	Portion Size / Consumption Norm Theory
	6
	3
	3
	0
	Jain (2012), Ordabayeva & Chandon (2013), Zlatevska et al. (2014), Szmigin & Gee (2017), Ge et al. (2018), Parker et al. (2019)

	Consumer Behaviour Theory
	5
	0
	1
	4
	McNeill & Venter (2019), McNeill et al. (2020), H. Zhang et al. (2021), Choi et al. (2022), Närvänen et al. (2023)

	Behavioural Economics
	5
	2
	1
	2
	Jain (2012), Cadena & Keys (2013), Jain & Li (2018), Rao et al. (2020), Choe & Kan (2021)

	MODERATE THEORY (n4)

	Theory of Pain of Payment
	4
	1
	0
	3
	 Lo & Harvey (2011), Manshad & Brannon (2021), Choe & Kan (2021), Broekhoff & van der Cruijsen (2024)

	Mental Accounting Theory
	4
	2
	0
	2
	Van Ittersum et al. (2010), Sussman & Alter (2012), Sui et al. (2020), Choe & Kan (2021)

	Hyperbolic Discounting / Present Bias
	4
	1
	1
	2
	Jain (2012), Jain & Li (2018), Rao et al. (2020), Desai & Jindal (2024)

	Technology Acceptance Model (TAM / UTAUT2)
	4
	0
	2
	2
	Baptista & Oliveira (2017), Kang & Namkung (2019), Gonçalves et al. (2020), Choi et al. (2022)

	Intertemporal Choice Theory
	4
	0
	1
	3
	Sun et al. (2015), Choe & Kan (2021), Seo & Yoon (2022), Desai & Jindal (2024)

	Environmental Impact Theory
	4
	1
	0
	3
	Young et al. (2014), Ahlström et al. (2020), H. Zhang et al. (2021), Zhang et al. (2024)

	Goal Theory / Goal-Setting Theory
	4
	0
	1
	3
	Karremans et al. (2016), Bareket-Bojmel et al. (2020), Cornil et al. (2021), Amaldoss & Harutyunyan (2023)

	Behavioural Addiction Theory
	4
	1
	1
	2
	Young et al. (2014), Gainsbury et al. (2015), Junaid et al. (2022), Olsen et al. (2022)

	Competitive Strategy / Game Theory
	4
	1
	1
	2
	Jain (2012), Jain & Li (2018), Haeck et al. (2022), Desai & Jindal (2024)

	Social Norm Theory
	4
	1
	2
	1
	Sotiropoulos & D'Astous (2012), Taufique & Vaithianathan (2018), Parker et al. (2019), Jagannathan et al. (2020)

	Social Identity / Self-Concept Theory
	4
	1
	2
	1
	Luke Wood & Essien-Wood (2012), Japutra et al. (2018), McNeill & Venter (2019), Olsen et al. (2022)

	Signalling Theory
	4
	0
	1
	3
	Anderson & Reid (2019), Lee et al. (2020), Moran (2020), Chen et al. (2023)

	Theory of Planned Behaviour (TPB)
	3
	0
	2
	1
	Taufique & Vaithianathan (2018), McNeill & Venter (2019), Alzubaidi et al. (2021)

	Consumption Theory
	3
	1
	0
	2
	Sheth et al. (2011), Bahl et al. (2023), Parvatiyar & Sheth (2023)

	Consumer Culture Theory
	3
	0
	1
	2
	Heath & Heath (2016), Koskenniemi (2021), Frig & Jaakkola (2024)

	Narrative Theory
	3
	0
	1
	2
	Heath & Heath (2016), Jagannathan et al. (2020), Aschemann-Witzel et al. (2023)

	Life Cycle Assessment Theory
	3
	0
	0
	3
	Ahlström et al. (2020), H. Zhang et al. (2021), Zhang et al. (2024)

	Consumer Perceived Value Theory
	3
	0
	1
	2
	Ge et al. (2018), McNeill et al. (2020), Lee & Wan (2023)

	Critical Theory (Responsibilisation)
	3
	0
	0
	3
	Jagannathan et al. (2020), Koskenniemi (2021), Aschemann-Witzel et al. (2023)

	Social Comparison Theory
	3
	0
	3
	0
	Kukar-Kinney et al. (2016), Berg (2018), Ho & Ito (2019)

	Persuasion Knowledge Model
	3
	0
	1
	2
	Rynarzewska (2019), Moran (2020), Koh & Seah (2023)

	Regret Theory / Anticipated Regret
	3
	0
	1
	2
	Skelton & Allwood (2017), Zou et al. (2020), Seo & Yoon (2022)

	Brand Love / Brand Attachment Theory
	3
	0
	1
	2
	Japutra et al. (2018), Kumar et al. (2021), Junaid et al. (2022)

	Social Cognitive Theory
	2
	0
	1
	1
	Ho & Ito (2019), Demirel (2022)

	Elaboration Likelihood Model (ELM)
	2
	0
	1
	1
	Kang & Namkung (2019), Rathore et al. (2022)

	Behavioural Decision Theory
	2
	0
	0
	2
	Zou et al. (2020), Choe & Kan (2021)

	Hyperconsumerism / Macro Theory
	2
	1
	0
	1
	Bartolini et al. (2014), Parvatiyar & Sheth (2023)

	Responsibility/Frugality Theory
	2
	0
	0
	2
	Jagannathan et al. (2020), Aschemann-Witzel et al. (2023)

	S-O-R Theory (Stimulus-Organism-Response)
	2
	0
	0
	2
	Kumar et al. (2021), Dabija et al. (2022)

	Resource Depletion / Scarcity Theory
	2
	1
	1
	0
	Montoya & Scott (2013), Fernbach et al. (2015)

	Moral Identity Theory
	2
	0
	1
	1
	Rynarzewska (2019), Jagannathan et al. (2020)

	Switching Cost Theory
	2
	0
	1
	1
	Sun et al. (2015), Huang (2022)

	Demand Reduction Theory
	2
	0
	1
	1
	Farmer et al. (2017), X. Zhang et al. (2021)

	Luxury Consumption Theory
	2
	1
	0
	1
	Heine & Phan (2011), Ahlström et al. (2020)

	Customer Experience Theory
	2
	0
	1
	1
	Srivastava & Kaul (2016), Gonçalves et al. (2020)

	Dynamic Demand Model
	2
	0
	1
	1
	Sun et al. (2015), Huang (2022)

	SINGLE THEORY (N2)

	Value-Belief-Norm (VBN) Theory
	1
	0
	1
	0
	Sheng et al. (2019)

	Harm Minimisation Theory
	1
	0
	1
	0
	Gainsbury et al. (2015)

	Green Demarketing Theory
	1
	0
	0
	1
	X. Zhang et al. (2021)

	Peer Effects / Social Finance Theory
	1
	0
	0
	1
	D'Acunto et al. (2024)

	Cultural Intermediary Theory
	1
	0
	0
	1
	Frig & Jaakkola (2024)

	Hedonic Adaptation Theory
	1
	1
	0
	0
	Chancellor & Lyubomirsky (2011)

	Attribution Theory
	1
	1
	0
	0
	Pereira Heath & Chatzidakis (2012)

	Planetary Boundaries Framework
	1
	0
	0
	1
	Ahlström et al. (2020)

	Self-Determination Theory
	1
	0
	0
	1
	Gonçalves et al. (2020)

	Maladaptive Behaviour Theory
	1
	0
	0
	1
	Boland et al. (2020)

	Spiritual-Therapeutic Model
	1
	1
	0
	0
	Moisio & Beruchashvili (2010)

	Capital Identity Theory
	1
	1
	0
	0
	Luke Wood & Essien-Wood (2012)

	Household Production Model
	1
	1
	0
	0
	Van Ittersum et al. (2010)

	Hedonic Regression Model
	1
	0
	0
	1
	Pommeranz & Steininger (2021)

	Complexity Theory 
	1
	0
	1
	0
	Pappas et al. (2016)

	Social Exchange Theory
	1
	0
	0
	1
	Khitous et al. (2022)

	Full Life Cycle Design Theory
	1
	0
	0
	1
	Zhang et al. (2024)

	Digital Memory Delegation Theory
	1
	0
	0
	1
	Liu et al. (2021)

	Acquisition Mode Theory
	1
	0
	0
	1
	Ming et al. (2021)


















Table A2.  Final  Article Sample for Temporal and Contextual Analysis 
	No
	Author, Year
	Journal
	Theory
	Domain
	I
	II
	III
	T
	I

	1
	Van Lttersum et al. (2010)
	Journal of Marketing
	Mental Accounting Theory 
	Grocery
	x
	
	
	x
	

	2
	Moisio and Beruchashvili (2010)
	Journal of Consumer Research
	Spiritual-Therapeutic Model 
	Health/Lifestyle
Community
	x
	
	
	
	

	3
	Chancellor and Lyubomirsky (2011)
	Journal of Consumer Psychology
	Hedonic Adaptation Theory 
	Thrift and spending less/financial behaviour
	x
	
	
	
	x

	4
	Lo and Harvey (2011)
	Journal of Economic Psychology
	Compulsive Buying Theory, Theory of Pain of Payment 
	Compulsive buying and credit card spending
	x
	
	
	
	x

	5
	(Richins, 2011)
	Journal of Public Policy and Marketing
	Attitude-Behaviour Theory Materialism Theory 
	Materialism and credit overuse/financial spending
	x
	
	
	
	x

	6
	(Heine & Phan, 2011)
	Australasian Marketing Journal
	Luxury Consumption Theory 
	Luxury product consumption/spending
	x
	
	
	
	x

	7
	(Sheth et al., 2011)
	Journal of the Academy of Marketing Science
	Mindful Consumption Theory 
	Sustainability and food/business consumption 
	x
	
	
	x
	

	8
	(Alexander & Ussher, 2012)
	Journal of Consumer Culture
	Anti-consumption Theory, Voluntary Simplicity Theory  
	Voluntary Simplicity Movement/sustainable consumption
	x
	
	
	
	x

	9
	(Pereira Heath & Chatzidakis, 2012)
	International Journal of Consumer Studies
	Attribution Theory 
	Excessive consumption and sustainable marketing
	x
	
	
	x
	

	10
	(Gardarsdóttir & Dittmar, 2012)
	Journal of Economic Psychology
	Compulsive Buying Theory, Materialism Theory  
	Materialism, debt, and financial well-being
	x
	
	
	
	x

	11
	(Luke Wood & Essien-Wood, 2012)
	Journal of Economic Psychology
	Capital Identity Theory, Materialism Theory, Social Identity/Self-Concept Theory  
	Materialism and consumerism
	x
	
	
	x
	

	12
	(Argo & White, 2012)
	Journal of Marketing
	Self-Regulation Theory
	Food packaging cues and food consumption
	x
	
	
	x
	

	13
	(Jain, 2012)
	Marketing Science
	Behavioural Economics, Competitive Strategy / Game Theory, Hyperbolic Discounting / Present Bias, Portion Size / Consumption Norm Theory, Self-Control Theory / Role Stress Theory, Self-Regulation Theory  
	Food overconsumption and self-control (cookies, crackers, soft drinks)
	x
	
	
	x
	

	14
	(Sussman & Alter, 2012)
	Journal of Consumer Research
	Mental Accounting Theory  
	Exceptional purchases and financial spending
	x
	
	
	
	x

	15
	(Sotiropoulos & D'Astous, 2012)
	Journal of Consumer Affairs
	Social Norm Theory  
	Credit card overspending among young consumers
	x
	
	
	
	x

	16
	(Montoya & Scott, 2013)
	Journal of Public Policy and Marketing
	Resource Depletion / Scarcity Theory, Self-Control Theory / Role Stress Theory, Self-Regulation Theory  
	Overspending and financial decision-making among teenagers
	x
	
	
	
	x

	17
	(Cadena & Keys, 2013)
	Review of Economics and Statistics
	Behavioural Economics, Self-Control Theory / Role Stress Theory, Self-Regulation Theory  
	Self-control and student loan take-up/financial spending
	X
	
	
	X
	

	18
	(Ordabayeva & Chandon, 2013)
	Journal of Marketing
	Portion Size / Consumption Norm Theory  
	Package size perception and food consumption
	X
	
	
	X
	

	19
	(Redden & Haws, 2013)
	Journal of Consumer Research
	Self-Control Theory / Role Stress Theory, Self-Regulation Theory  
	Food consumption/unhealthy food intake and self-control
	X
	
	
	X
	

	20
	(Zlatevska et al., 2014)
	Journal of Marketing
	Portion Size / Consumption Norm Theory  
	Food portion size and consumption
	X
	
	
	X
	

	21
	(Bartolini et al., 2014)
	Cambridge Journal of Economics
	Hyperconsumerism / Macro Theory  
	US hyperconsumerism and financial/spending patterns
	X
	
	
	X
	

	22
	(Håkansson, 2014)
	
	No theory assigned
	Overconsumption concept in consumer studies
	
	
	
	
	

	23
	(Young et al., 2014)
	Annals of Tourism Research
	Behavioural Addiction Theory, Environmental Impact Theory  
	Frequent air travel and sustainable consumption ('flyers' dilemma')
	X
	
	
	X
	

	
	PHASE II
	
	
	
	
	
	
	
	

	24
	(Sun et al., 2015)
	Marketing Science
	Dynamic Demand Model, Intertemporal Choice Theory, Pricing Theory, Switching Cost Theory  
	Online DVD rental/digital subscription overpurchase
	
	X
	
	
	X

	25
	(Gainsbury et al., 2015)
	Journal of Business Research
	Behavioural Addiction Theory, Consumer Protection / Public Policy Theory, Harm Minimisation Theory 
	Electronic gaming machines and excessive gambling
	
	X
	
	
	X


	26
	(Fernbach et al., 2015)
	Journal of Consumer Research
	Resource Depletion / Scarcity Theory  
	Financial and time resource planning under constraint
	
	X
	
	
	X


	27
	(Srivastava & Kaul, 2016)
	Journal of Retailing and Consumer Service
	Attitude-Behaviour Theory, Customer Experience Theory  
	Customer experience and retail loyalty/spending
	
	X
	
	X
	

	28
	(Pappas et al., 2016)
	Journal of Business Research
	Complexity Theory 
	Online shopping behaviour in personalized e-commerce
	
	X
	
	
	X

	29
	(Lee & Ahn, 2016)
	Journal of Consumer Affairs
	Anti-consumption Theory, Materialism Theory  
	Anti-consumption and consumer well-being
	
	X
	
	
	X

	30
	(Karremans et al., 2016)
	Journal of Consumer Marketing
	Goal Theory / Goal-Setting Theory  
	Oversatiation and food advertising/brand evaluation
	
	X
	
	X
	

	31
	(Mark Lee, 2016)
	Journal of Consumer Research
	No theory assigned
	Frugal consumers' spending and social network influence
	
	X
	
	
	X

	32
	(Heath & Heath, 2016)
	Journal of Marketing Management
	Consumer Culture Theory, Narrative Theory  
	Enchantment narratives in consumer culture and sustainable consumption
	
	X
	
	X
	

	33
	(Kukar-Kinney et al., 2016)
	Journal of Business Research
	Compulsive Buying Theory, Social Comparison Theory  
	Online/mobile shopping and daily deal promotions (compulsive buyers)
	
	X
	
	
	X

	34
	(Arens & Hamilton, 2016)
	Journal of Consumer Research
	No theory assigned
	Substitute food/snack consumption and overconsumption
	
	X
	
	X
	

	35
	(García-Gallego et al., 2016)
	Journal of Behavioral and Experimental Economic
	No theory assigned
	Co-payment on public services/common resources appropriation
	
	X
	
	X
	

	36
	(Seegebarth et al., 2016)
	Journal of Consumer Affairs
	Anti-consumption Theory, Theory of Sustainability / Sustainable Consumption Theory, Voluntary Simplicity Theory  
	Anti-consumption (voluntary simplicity, collaborative consumption, boycotting) and sustainable development
	
	X
	
	
	X

	37
	(Wong & Lynn, 2017)
	Journal of Consumer Marketing
	No theory assigned
	Credit card spending/digital payment
	
	X
	
	
	X

	38
	(Peyer et al., 2017)
	Journal of Business Research
	Anti-consumption Theory, Theory of Sustainability / Sustainable Consumption Theory, Voluntary Simplicity Theory  
	Voluntary simplicity and sustainable consumption
	
	X
	
	X
	

	39
	(Farmer et al., 2017)
	Journal of Public Policy and Marketing
	Demand Reduction Theory , Self-Control Theory / Role Stress Theory , Self-Regulation Theory 
	Sustainable food consumption
	
	X
	
	X
	

	40
	(Baptista & Oliveira, 2017)
	Internet Research
	Technology Acceptance Model (TAM / UTAUT2)  
	Mobile banking services acceptance/gamification
	
	X
	
	
	X

	41
	(Skelton & Allwood, 2017)
	Ecological Ecnomics
	Regret Theory / Anticipated Regret  
	Post-purchase regret and consumer spending (clothing, food)
	
	X
	
	X
	

	42
	(Szmigin & Gee, 2017)
	Journal of Business Research
	Portion Size / Consumption Norm Theory  
	Food portion size presentation and obesity/marketing obfuscation
	
	X
	
	X
	

	43
	(Gijsbrechts et al., 2018)
	International Journal of Research in Marketing
	Self-Control Theory / Role Stress Theory  
	Grocery spending at hard discounters vs traditional supermarkets
	
	X
	
	X
	

	44
	(Yin & Özdinç, 2018)
	International Journal of Consumer Studies
	Pricing Theory  
	Food purchase, health messaging, and discount pricing
	
	X
	
	X
	

	45
	(Berg, 2018)
	International Journal of Consumer Studies
	Social Comparison Theory 
	Young consumers, social media, and selfie effect on fashion/overconsumption
	
	X
	
	X
	

	46
	(Ge et al., 2018)
	International Journal of Hospitality Management
	Consumer Perceived Value Theory, Portion Size / Consumption Norm Theory, Pricing Theory  
	Restaurant portion size reduction and perceived value (food)
	
	X
	
	X
	

	47
	(Jain & Li, 2018)
	Marketing Science
	Behavioural Economics, Competitive Strategy / Game Theory, Hyperbolic Discounting / Present Bias, Self-Control Theory / Role Stress Theory  
	Vice goods overconsumption and obesity/food
	
	X
	
	X
	

	48
	(Japutra et al., 2018)
	European Journal of Marketing
	Brand Love / Brand Attachment Theory, Compulsive Buying Theory, Social Identity / Self-Concept Theory  
	Compulsive buying behaviour and brand attachment
	
	X
	
	
	X

	49
	(Taufique & Vaithianathan, 2018)
	Journal of Cleaner Production
	Attitude-Behaviour Theory, Social Norm Theory, Theory of Planned Behaviour (TPB), Theory of Sustainability / Sustainable Consumption Theory  
	Ecologically conscious consumer behaviour (ECCB) in India/sustainable consumption
	
	X
	
	X
	

	50
	(Scott & Weaver, 2018)
	Journal of Public Policy and Marketing
	Anti-consumption Theory, Theory of Sustainability / Sustainable Consumption Theory  
	Product repurposing and anti-consumption/sustainable product life extension
	
	X
	
	X
	

	51
	(Sheng et al., 2019)
	International Journal of Consumer Studies
	Value-Belief-Norm (VBN) Theory 
	Green purchasing behaviour among Chinese consumers/sustainable consumption (Doctrine of the Mean as cultural value)
	
	X
	
	X
	

	52
	(Thunström, 2019)
	Judgement and Decision Making
	Nudge Theory / Choice Architecture, Pricing Theory, Self-Control Theory / Role Stress Theory  
	Calorie labeling nudge and food consumption
	
	X
	
	X
	

	53
	(Parker et al., 2019)
	Journal of Public Policy and Marketing
	Portion Size / Consumption Norm Theory, Social Norm Theory  
	Food-based collaborative consumption and food waste/overpurchasing
	
	X
	
	X
	

	54
	(Oral & Thurner, 2019)
	International Journal of Consumer Studies
	Anti-consumption Theory  
	Anti-consumption lifestyle and consumer well-being
	
	X
	
	X
	

	55
	(McNeill & Venter, 2019)
	International Journal of Consumer Studies
	Consumer Behaviour Theory , Social Identity / Self-Concept Theory, Theory of Planned Behaviour (TPB)  
	Fashion consumption and collaborative consumption among young females
	
	X
	
	X
	

	56
	(Anderson & Reid, 2019)
	Journal of Cleaner Production
	Signalling Theory  
	Food waste and multi-buy food purchase decisions
	
	X
	
	X
	

	57
	(Rynarzewska, 2019)
	Journal of Consumer Marketing
	Moral Identity Theory , Persuasion Knowledge Model 
	Online reviews/incentivized reviewers on Amazon.com
	
	X
	
	
	X

	58
	(Gupta et al., 2019)
	Journal of Macromarketing
	Theory of Sustainability / Sustainable Consumption Theory  
	Sustainable apparel/fashion consumption (style vs. fashion orientation)
	
	X
	
	X
	

	59
	(Kang & Namkung, 2019)
	International Journal of Hospitality Management
	Elaboration Likelihood Model (ELM), Technology Acceptance Model (TAM / UTAUT2)  
	Food purchase through O2O commerce
	
	X
	
	X
	

	60
	(Ho & Ito, 2019)
	European Journal of Marketing
	Materialism Theory, Social Cognitive Theory , Social Comparison Theory  
	Social network site (SNS) use and consumer spending/well-being
	
	X
	
	
	X

	
	
	
	
	
	
	
	
	
	

	61
	(Lee et al., 2020)
	Journal of Business Research
	Signalling Theory, Theory of Sustainability / Sustainable Consumption Theory  
	Sustainable product purchasing and environmental cues
	
	
	X
	X
	

	62
	(Jo et al., 2020)
	Marketing Science
	Consumer Protection / Public Policy Theory, Nudge Theory / Choice Architecture  
	Online gaming restriction policy and excessive internet use
	
	
	X
	
	X

	63
	(Moran, 2020)
	Journal of Consumer Affairs
	Persuasion Knowledge Model, Signalling Theory  
	Online vs offline shopping and firm manipulation perceptions
	
	
	X
	
	X

	64
	(Ahlström et al., 2020)
	Cleaner and Responsible Consumption
	Environmental Impact Theory, Life Cycle Assessment Theory , Luxury Consumption Theory, Materialism Theory, Planetary Boundaries Framework, Theory of Sustainability / Sustainable Consumption Theory  
	Overconsumption, consumer credit, and luxury goods spending
	
	
	X
	X
	

	65
	(Bareket-Bojmel et al., 2020)
	Psychology and Marketing
	Goal Theory / Goal-Setting Theory  
	Food consumption and conflicting health information
	
	
	X
	X
	

	66
	(McNeill et al., 2020)
	Journal of Cleaner Production
	Categorisation Theory, Consumer Behaviour Theory , Consumer Perceived Value Theory 
	Fashion garment disposal and consumer value perception
	
	
	X
	X
	

	67
	(Wakefield & Axon, 2020)
	Journal of Cleaner Production
	Attitude-Behaviour Theory, Theory of Sustainability / Sustainable Consumption Theory  
	Food waste and sustainable food practices at household level
	
	
	X
	X
	

	68
	(Rao et al., 2020)
	International Journal of Research in Marketing
	Behavioural Economics, Hyperbolic Discounting / Present Bias , Self-Control Theory / Role Stress Theory  
	Vice goods consumption (alcohol) and self-control with preventative devices
	
	
	X
	X
	

	69
	(Lusk & Ellison, 2020; Niinimäki et al., 2020)
	Canadian Journal of Agricultural Economics
	No theory assigned
	Food waste and food system economics
	
	
	X
	X
	

	70
	(Zou et al., 2020)
	Management Science
	Behavioural Decision Theory, Regret Theory / Anticipated Regret  
	Product quality choice and consumer decision-making
	
	
	X
	X
	

	71
	(Kao et al., 2020)
	Economics and Human Biology
	No theory assigned
	N/A
	
	
	X
	X
	

	72
	(Boland et al., 2020)
	Journal of Consumer Affairs
	Maladaptive Behaviour Theory  
	Maladaptive consumption and consumer health/well-being
	
	
	X
	X
	

	73
	(Peifer et al., 2020)
	Psychology and Marketing
	Anti-consumption Theory, Attitude-Behaviour Theory, Voluntary Simplicity Theory  
	Anti-consumption (nonmaterialism; voluntary simplicity) and ethical ideology
	
	
	X
	X
	

	74
	(Gonçalves et al., 2020)
	Journal of Services Management
	Customer Experience Theory, Self-Determination Theory , Technology Acceptance Model (TAM / UTAUT2) 
	Smart energy services and customer experience
	
	
	X
	X
	

	75
	(Jagannathan et al., 2020)
	Journal of Business Ethics
	Critical Theory (Responsibilisation), Moral Identity Theory , Narrative Theory, Responsibilisation Theory, Social Norm Theory 
	Frugality as socio-political subjectivity in India
	
	
	X
	X
	

	76
	(Kumar et al., 2021)
	Journal of Retailing and Consumer Services
	Brand Love / Brand Attachment Theory, S-O-R Theory (Stimulus-Organism-Response), Theory of Sustainability / Sustainable Consumption Theory  
	Local food consumption and brand love
	
	
	X
	X
	

	77
	(Pommeranz & Steininger, 2021)
	Journal of Real Estate Finance and Economics
	Hedonic Regression Model, Pricing Theory  
	Energy-inefficient apartments and green awareness/spending
	
	
	X
	X
	

	78
	(H. Zhang et al., 2021)
	Journal of Cleaner Production
	Consumer Behaviour Theory , Environmental Impact Theory, Life Cycle Assessment Theory  
	Food waste among university students (canteens, Wuhan)
	
	
	X
	X
	

	79
	(Ming et al., 2021)
	Journal of Consumer Affairs
	Acquisition Mode Theory  
	Credit card overspending and acquisition mode (financial/spending)
	
	
	X
	
	X

	80
	(X. Zhang et al., 2021)
	International Journal of Hospitality Management
	Demand Reduction Theory, Green Demarketing Theory  
	Green demarketing strategies and food overconsumption in restaurants
	
	
	X
	X
	

	81
	(Alzubaidi et al., 2021)
	Journal of Business Research
	Attitude-Behaviour Theory, Materialism Theory, Theory of Planned Behaviour (TPB), Theory of Sustainability / Sustainable Consumption Theory  
	Pro-environmental behaviour (PEB) in Saudi Arabia
	
	
	X
	X
	

	82
	(Manshad & Brannon, 2021)
	Journal of Business Research
	Theory of Pain of Payment  
	Cashless/mobile payment behaviour and consumer spending
	
	
	X
	
	X

	83
	(Liu et al., 2021)
	Journal of Cleaner Production
	Digital Memory Delegation Theory 
	ICT and blockchain technologies in agriculture
	
	
	X
	
	X

	84
	(Choe & Kan, 2021)
	Journal of Consumer Research
	Behavioural Decision Theory, Behavioural Economics, Intertemporal Choice Theory, Mental Accounting Theory , Theory of Pain of Payment  
	Budget setting and overspending behaviour (financial/spending)
	
	
	X
	
	X

	85
	(Tosun & Sezgin, 2021)
	Journal of Consumer Marketing
	Anti-consumption Theory, Voluntary Simplicity Theory  
	Voluntary simplicity and minimalism in digital/online media (Turkey)
	
	
	X
	
	X

	86
	(Sui et al., 2020)
	International Journal of Consumer Studies
	Mental Accounting Theory  
	N/A
	
	
	X
	
	X

	87
	(Koskenniemi, 2021)
	Journal of Consumer Culture
	Consumer Culture Theory, Critical Theory (Responsibilisation)  
	Ethical and alternative consumption practices
	
	
	X
	X
	

	88
	(Cornil et al., 2021)
	Journal of Consumer Research
	Goal Theory / Goal-Setting Theory, Self-Control Theory / Role Stress Theory  
	Performance goals and high-calorie food consumption
	
	
	X
	X
	

	89
	(Ross et al., 2021)
	Journal of Consumer Research
	Nudge Theory / Choice Architecture, Voluntary Simplicity Theory  
	Downsizing/decluttering and consumer anti-consumption
	
	
	X
	X
	

	90
	(Seo & Yoon, 2022)
	Journal of Consumer Marketing
	Categorisation Theory, Intertemporal Choice Theory, Regret Theory / Anticipated Regret  
	Food waste perception (vice vs virtue food types)
	
	
	X
	X
	

	91
	(Haeck et al., 2022)
	Economics and Human Biology
	No theory assigned
	Sugar-sweetened beverages taxation/food consumption
	
	
	X
	X
	

	92
	(Jin, 2022)
	Journal of Retailing and Consumer Services
	Consumer Protection / Public Policy Theory, Self-Control Theory / Role Stress Theory , Self-Regulation Theory 
	Consumer overspending and tariff choices/mobile network operator (digital/online)
	
	
	X
	
	X

	93
	(Demirel, 2022)
	International Journal of Consumer Studies
	Anti-consumption Theory, Social Cognitive Theory, Voluntary Simplicity Theory  
	Voluntary simplicity and sustainable consumption
	
	
	X
	
	X

	94
	(Junaid et al., 2022)
	European Journal of Marketing
	Behavioural Addiction Theory, Brand Love / Brand Attachment Theory, Compulsive Buying Theory  
	Brand love, brand addiction, and negative consumer behaviours in fashion
	
	
	X
	X
	

	95
	(Huang, 2022)
	Marketing Science
	Dynamic Demand Model, Switching Cost Theory  
	Durable goods market (digital cameras); proprietary standard and consumer switching costs
	
	
	X
	X
	

	96
	(Jin, 2022)
	Journal of Retailing and Consumer Services
	No theory assigned
	Consumer overspending and tariff choices/mobile network operator (digital/online)
	
	
	X
	
	X

	97
	(Choi et al., 2022)
	International Journal of Consumer Studies
	Consumer Behaviour Theory , Technology Acceptance Model (TAM / UTAUT2) 
	Online vs offline distribution channels for fresh food (COVID-19 context)
	
	
	X
	X
	

	98
	(Khitous et al., 2022)
	Journal of Cleaner Production
	Social Exchange Theory, Theory of Sustainability / Sustainable Consumption Theory  
	Fashion consumption and Product-Service Systems (PSS)
	
	
	X
	X
	

	99
	(Rathore et al., 2022)
	Journal of Business Research
	Elaboration Likelihood Model (ELM) , Pricing Theory  
	Participative pricing strategies and consumer purchase behaviour
	
	
	X
	X
	

	100
	(Bardey et al., 2022)
	International Journal of Market Research
	Voluntary Simplicity Theory 
	Fashion overconsumption and capsule wardrobe
	
	
	X
	X
	

	101
	(Malik et al., 2022)
	European Journal of Marketing
	Categorisation Theory  
	Food product advertising and indulgent food consumption
	
	
	X
	X
	

	102
	(Dabija et al., 2022)
	Oeconomia Copernicana
	S-O-R Theory (Stimulus-Organism-Response) 
	Fast fashion retail, socio-environmental responsibility, and store loyalty
	
	
	X
	X
	

	103
	(Olsen et al., 2022)
	Journal of Macromarketing
	Behavioural Addiction Theory, Compulsive Buying Theory, Social Identity / Self-Concept Theory  
	Impulsive and compulsive buying behaviour (online shopping)
	
	
	X
	
	X

	104
	(Leek & Afoakwah, 2023)
	Journal of Marketing Management
	Consumer Protection / Public Policy Theory, Nudge Theory / Choice Architecture  
	Lunch meal deals, calorie content, and food overconsumption in UK retail
	
	
	X
	X
	

	105
	(Koh & Seah, 2023)
	Cleaner and Responsible Consumption
	Nudge Theory / Choice Architecture, Persuasion Knowledge Model  
	Dark patterns in e-commerce and consumer decision-making
	
	
	X
	
	X

	106
	(Bahl et al., 2023)
	Journal of Consumer Affairs
	Mindful Consumption Theory, Nudge Theory / Choice Architecture, Theory of Sustainability / Sustainable Consumption Theory  
	Consumer well-being and overconsumption/harmful habits (sustainable consumption)
	
	
	X
	X
	

	107
	(Lee & Wan, 2023)
	Journal of Interactive Marketing
	Consumer Perceived Value Theory  
	Food live streaming/mukbang shopping and impulse purchase
	
	
	X
	X
	

	108
	(Närvänen et al., 2023)
	International Journal of Consumer Studies
	Consumer Behaviour Theory 
	Household food waste segments and grocery purchasing behaviour
	
	
	X
	X
	

	109
	(Bokhari et al., 2023)
	European Economic Review
	Consumer Protection / Public Policy Theory  
	Volume discounts ban and alcohol/HFSS food consumption
	
	
	X
	X
	

	110
	(Parvatiyar & Sheth, 2023)
	
	Hyperconsumerism / Macro Theory, Mindful Consumption Theory, Theory of Sustainability / Sustainable Consumption Theory  
	Overconsumption and sustainable consumption
	
	
	
	
	

	111
	(Aschemann-Witzel et al., 2023)
	Business Strategy and the Enviroment
	Critical Theory (Responsibilisation), Narrative Theory, Responsibilisation Theory  
	Food waste and retail pricing responsibility
	
	
	X
	X
	

	112
	(Chen et al., 2023)
	Journal of Retailing and Consumer Services
	Signalling Theory  
	Live streaming e-commerce and product uncertainty (digital/online)
	
	
	X
	
	X

	113
	(Amaldoss & Harutyunyan, 2023)
	Management Science
	Goal Theory / Goal-Setting Theory, Self-Control Theory / Role Stress Theory  
	Vice goods/food overconsumption
	
	
	X
	X
	

	114
	(Frig & Jaakkola, 2024)
	Journal of Consumer Culture
	Consumer Culture Theory, Cultural Intermediary Theory  
	Online lifestyle media and sustainability paradox in consumption (digital/online)
	
	
	X
	
	X

	115
	(Broekhoff & van der Cruijsen, 2024)
	Journal of Econonomic Behavior and Organization
	Theory of Pain of Payment  
	Electronic vs cash payments and consumer spending (financial/spending)
	
	
	X
	
	X

	116
	(Kim et al., 2024)
	Journal of Interactive Marketing
	Consumer Protection / Public Policy Theory, Nudge Theory / Choice Architecture 
	Credit card use and behavioral intervention (transaction reminder service)
	
	
	X
	
	X

	117
	(D'Acunto et al., 2024)
	Journal of Financial Economics
	Peer Effects / Social Finance Theory  
	Peer effects in consumer spending behaviour (financial/spending)
	
	
	X
	
	X

	118
	(Zhang et al., 2024)
	Journal of Retailing and Consumer Services
	Environmental Impact Theory, Full Life Cycle Design Theory, Life Cycle Assessment Theory  
	Mobile phone life cycle and customer requirements (digital/online)
	
	
	X
	
	X

	119
	(Desai & Jindal, 2024)
	Quantitative Marketing and Economics
	Competitive Strategy / Game Theory, Hyperbolic Discounting / Present Bias , Intertemporal Choice Theory, Pricing Theory  
	Buy Now Pay Later (BNPL) payment mechanism in competitive market (financial/spending)
	
	
	X
	
	X


	

REFERENCES
Ahlström, R., Gärling, T., & Thøgersen, J. (2020). Affluence and unsustainable consumption levels: The role of consumer credit [Article]. Cleaner and Responsible Consumption, 1, Article 100003. https://doi.org/10.1016/j.clrc.2020.100003 
Alexander, S., & Ussher, S. (2012). The Voluntary Simplicity Movement: A multi-national survey analysis in theoretical context [Article]. Journal of Consumer Culture, 12(1), 66-86. https://doi.org/10.1177/1469540512444019 
Alzubaidi, H., Slade, E. L., & Dwivedi, Y. K. (2021). Examining antecedents of consumers’ pro-environmental behaviours: TPB extended with materialism and innovativeness [Article]. Journal of Business Research, 122, 685-699. https://doi.org/10.1016/j.jbusres.2020.01.017 
Amaldoss, W., & Harutyunyan, M. (2023). Pricing of Vice Goods for Goal-Driven Consumers [Article]. Management Science, 69(8), 4541-4557. https://doi.org/10.1287/mnsc.2022.4567 
Anderson, C. G., & Reid, L. A. (2019). Collaborative decision-making in multi-buy food purchases [Article]. Journal of Cleaner Production, 216, 520-527. https://doi.org/10.1016/j.jclepro.2018.12.128 
Arens, Z. G., & Hamilton, R. W. (2016). Why focusing on the similarity of substitutes leaves a lot to be desired [Article]. Journal of Consumer Research, 43(3), 448-459, Article ucw034. https://doi.org/10.1093/jcr/ucw034 
Argo, J. J., & White, K. (2012). When do consumers eat more? The role of appearance self-esteem and food packaging cues [Article]. Journal of Marketing, 76(2), 67-80. https://doi.org/10.1509/jm.09.0512 
Aschemann-Witzel, J., Randers, L., & Pedersen, S. (2023). Retail or consumer responsibility?—Reflections on food waste and food prices among deal-prone consumers and market actors [Article]. Business Strategy and the Environment, 32(4), 1513-1528. https://doi.org/10.1002/bse.3202 
Bahl, S., Milne, G. R., & Miller, E. G. (2023). Expanding consumer mindfulness for collective sustainable well-being: Overview of the special issue and future research directions [Article]. Journal of Consumer Affairs, 57(2), 699-720. https://doi.org/10.1111/joca.12542 
Baptista, G., & Oliveira, T. (2017). Why so serious? Gamification impact in the acceptance of mobile banking services [Article]. Internet Research, 27(1), 118-139. https://doi.org/10.1108/IntR-10-2015-0295 
Bardey, A., Booth, M., Heger, G., & Larsson, J. (2022). Finding yourself in your wardrobe: An exploratory study of lived experiences with a capsule wardrobe [Article]. International Journal of Market Research, 64(1), 113-131. https://doi.org/10.1177/1470785321993743 
Bareket-Bojmel, L., Grinstein, A., & Steinhart, Y. (2020). Embrace the debate: Goals, de-marketing overconsumption, and conflicting information [Article]. Psychology and Marketing, 37(11), 1484-1497. https://doi.org/10.1002/mar.21394 
Bartolini, S., Bonatti, L., & Sarracino, F. (2014). The Great Recession and the bulimia of US consumers: Deep causes and possible ways out [Article]. Cambridge Journal of Economics, 38(5), 1015-1042. https://doi.org/10.1093/cje/beu006 
Berg, L. (2018). Young consumers in the digital era: The selfie effect [Article]. International Journal of Consumer Studies, 42(4), 379-388. https://doi.org/10.1111/ijcs.12431 
Bokhari, F. A. S., Dobson, P. W., Morciano, M., & Suhrcke, M. (2023). Banning volume discounts to curb excessive consumption: A cautionary tale [Article]. European Economic Review, 156, Article 104480. https://doi.org/10.1016/j.euroecorev.2023.104480 
Boland, W. A., Martin, I. M., & Mason, M. J. (2020). In search of well-being: Factors influencing the movement toward and away from maladaptive consumption [Article]. Journal of Consumer Affairs, 54(4), 1178-1194. https://doi.org/10.1111/joca.12324 
Broekhoff, M. C., & van der Cruijsen, C. (2024). Paying in a blink of an eye: it hurts less, but you spend more [Article]. Journal of Economic Behavior and Organization, 221, 110-133. https://doi.org/10.1016/j.jebo.2024.03.017 
Cadena, B. C., & Keys, B. J. (2013). Can self-control explain avoiding free money? Evidence from interest-free student loans [Article]. Review of Economics and Statistics, 95(4), 1117-1129. https://doi.org/10.1162/REST_a_00321 
Chancellor, J., & Lyubomirsky, S. (2011). Happiness and thrift: When (spending) less is (hedonically) more [Article]. Journal of Consumer Psychology, 21(2), 131-138. https://doi.org/10.1016/j.jcps.2011.02.004 
Chen, X., Shen, J., & Wei, S. (2023). What reduces product uncertainty in live streaming e-commerce? From a signal consistency perspective [Article]. Journal of Retailing and Consumer Services, 74, Article 103441. https://doi.org/10.1016/j.jretconser.2023.103441 
Choe, Y., & Kan, C. (2021). Budget Depreciation: When Budgeting Early Increases Spending [Article]. Journal of Consumer Research, 47(6), 937-958. https://doi.org/10.1093/jcr/ucaa049 
Choi, J., Jang, S., & Choi, J. Y. (2022). Determinants of selection behavior in online distribution channels for fresh food [Article]. International Journal of Consumer Studies, 46(6), 2318-2332. https://doi.org/10.1111/ijcs.12788 
Cornil, Y., Gomez, P., & Vasiljevic, D. (2021). Food as Fuel: Performance goals increase the consumption of high-calorie foods at the expense of good nutrition [Article]. Journal of Consumer Research, 47(2), 147-166. https://doi.org/10.1093/JCR/UCAA012 
D'Acunto, F., Rossi, A. G., & Weber, M. (2024). Crowdsourcing peer information to change spending behavior [Article]. Journal of Financial Economics, 157, Article 103858. https://doi.org/10.1016/j.jfineco.2024.103858 
Dabija, D. C., Câmpian, V., Pop, A. R., & Băbuț, R. (2022). Generating loyalty towards fast fashion stores: a cross-generational approach based on store attributes and socio-environmental responsibility [Article]. Oeconomia Copernicana, 13(3), 891-934. https://doi.org/10.24136/oc.2022.026 
Demirel, A. (2022). Voluntary simplicity: An exploration through text analysis [Article]. International Journal of Consumer Studies, 46(1), 75-87. https://doi.org/10.1111/ijcs.12644 
Desai, P. S., & Jindal, P. (2024). Better with buy now, pay later?: A competitive analysis [Article]. Quantitative Marketing and Economics, 22(1), 23-61. https://doi.org/10.1007/s11129-023-09271-y 
Farmer, A., Breazeale, M., Stevens, J. L., & Waites, S. F. (2017). Eat green, get lean: Promoting sustainability reduces consumption [Article]. Journal of Public Policy and Marketing, 36(2), 299-312. https://doi.org/10.1509/jppm.16.087 
Fernbach, P. M., Kan, C., & Lynch, J. G. (2015). Squeezed: Coping with constraint through efficiency and prioritization [Article]. Journal of Consumer Research, 41(5), 1204-1227. https://doi.org/10.1086/679118 
Frig, M. M., & Jaakkola, M. (2024). Between conspicuous and conscious consumption: The sustainability paradox in the intermediary promotional work of an online lifestyle site [Article]. Journal of Consumer Culture, 24(1), 3-23. https://doi.org/10.1177/14695405231170684 
Gainsbury, S. M., Aro, D., Ball, D., Tobar, C., & Russell, A. (2015). Optimal content for warning messages to enhance consumer decision making and reduce problem gambling [Article]. Journal of Business Research, 68(10), 2093-2101. https://doi.org/10.1016/j.jbusres.2015.03.007 
García-Gallego, A., Georgantzis, N., Jaber-López, T., & Staffiero, G. (2016). An experimental study on the effect of co-payment in public services [Article]. Journal of Behavioral and Experimental Economics, 65, 109-116. https://doi.org/10.1016/j.socec.2016.08.002 
Gardarsdóttir, R. B., & Dittmar, H. (2012). The relationship of materialism to debt and financial well-being: The case of Iceland's perceived prosperity [Article]. Journal of Economic Psychology, 33(3), 471-481. https://doi.org/10.1016/j.joep.2011.12.008 
Ge, L., Almanza, B., Behnke, C., & Tang, C. H. H. (2018). Will reduced portion size compromise restaurant customer's value perception? [Article]. International Journal of Hospitality Management, 70, 130-138. https://doi.org/10.1016/j.ijhm.2017.10.026 
Gijsbrechts, E., Campo, K., & Vroegrijk, M. (2018). Save or (over-)spend? The impact of hard-discounter shopping on consumers' grocery outlay [Article]. International Journal of Research in Marketing, 35(2), 270-288. https://doi.org/10.1016/j.ijresmar.2018.01.004 
Gonçalves, L., Patrício, L., Grenha Teixeira, J., & Wünderlich, N. V. (2020). Understanding the customer experience with smart services [Article]. Journal of Service Management, 31(4), 723-744. https://doi.org/10.1108/JOSM-11-2019-0349 
Gupta, S., Gwozdz, W., & Gentry, J. (2019). The Role of Style Versus Fashion Orientation on Sustainable Apparel Consumption [Article]. Journal of Macromarketing, 39(2), 188-207. https://doi.org/10.1177/0276146719835283 
Haeck, C., Lawson, N., & Poirier, K. (2022). Estimating consumer preferences for different beverages using the BLP approach [Article]. Economics and Human Biology, 46, Article 101138. https://doi.org/10.1016/j.ehb.2022.101138 
Håkansson, A. (2014). What is overconsumption? - A step towards a common understanding [Article]. International Journal of Consumer Studies, 38(6), 692-700. https://doi.org/10.1111/ijcs.12142 
Heath, T., & Heath, M. (2016). Once upon a time there was a consumer…: stories of magic and the magic of stories [Article]. Journal of Marketing Management, 32(9-10), 811-826. https://doi.org/10.1080/0267257X.2016.1189450 
Heine, K., & Phan, M. (2011). Trading-up mass-market goods to luxury products [Article]. Australasian Marketing Journal, 19(2), 108-114. https://doi.org/10.1016/j.ausmj.2011.03.001 
Ho, H., & Ito, K. (2019). Consumption-oriented engagement in social network sites: Undesirable influence on personal well-being [Article]. European Journal of Marketing, 53(7), 1355-1377. https://doi.org/10.1108/EJM-11-2017-0809 
Huang, Y. (2022). Tied Goods and Consumer Switching Costs [Article]. Marketing Science, 41(1), 93-114. https://doi.org/10.1287/mksc.2021.1312 
Jagannathan, S., Bawa, A., & Rai, R. (2020). Narrative Worlds of Frugal Consumers: Unmasking Romanticized Spirituality to Reveal Responsibilization and De-politicization [Article]. Journal of Business Ethics, 161(1), 149-168. https://doi.org/10.1007/s10551-018-3931-1 
Jain, S. (2012). Marketing of vice goods: A strategic analysis of the package size decision [Article]. Marketing Science, 31(1), 36-51. https://doi.org/10.1287/mksc.1110.0657 
Jain, S., & Li, K. J. (2018). Pricing and product design for vice goods: A strategic analysis [Article]. Marketing Science, 37(4), 592-610. https://doi.org/10.1287/mksc.2017.1082 
Japutra, A., Ekinci, Y., Simkin, L., & Nguyen, B. (2018). The role of ideal self-congruence and brand attachment in consumers’ negative behaviour: Compulsive buying and external trash-talking [Article]. European Journal of Marketing, 52(3-4), 683-701. https://doi.org/10.1108/EJM-06-2016-0318 
Jin, H. (2022). The effect of overspending on tariff choices and customer churn: Evidence from mobile plan choices [Article]. Journal of Retailing and Consumer Services, 66, Article 102914. https://doi.org/10.1016/j.jretconser.2022.102914 
Jo, W., Sunder, S., Choi, J., & Trivedi, M. (2020). Protecting Consumers from Themselves: Assessing Consequences of Usage Restriction Laws on Online Game Usage and Spending [Article]. Marketing Science, 39(1), 117-133. https://doi.org/10.1287/mksc.2019.1174 
Junaid, M., Fetscherin, M., Hussain, K., & Hou, F. (2022). Brand love and brand addiction and their effects on consumers' negative behaviors [Article]. European Journal of Marketing, 56(12), 3227-3248. https://doi.org/10.1108/EJM-09-2019-0727 
Kang, J. W., & Namkung, Y. (2019). The information quality and source credibility matter in customers’ evaluation toward food O2O commerce [Article]. International Journal of Hospitality Management, 78, 189-198. https://doi.org/10.1016/j.ijhm.2018.10.011 
Kao, K. E., Jones, A. C., Ohinmaa, A., & Paulden, M. (2020). The health and financial impacts of a sugary drink tax across different income groups in Canada [Article]. Economics and Human Biology, 38, Article 100869. https://doi.org/10.1016/j.ehb.2020.100869 
Karremans, J. C., Kacha, M., Herrmann, J. L., Vermeulen, C., & Corneille, O. (2016). Oversatiation negatively affects evaluation of goal-relevant (but not goal-irrelevant) advertised brands [Article]. Journal of Consumer Marketing, 33(5), 354-363. https://doi.org/10.1108/JCM-11-2014-1236 
Khitous, F., Urbinati, A., & Verleye, K. (2022). Product-Service Systems: A customer engagement perspective in the fashion industry. Journal of Cleaner Production, 336, 130394. https://doi.org/https://doi.org/10.1016/j.jclepro.2022.130394 
Kim, J., Yoon, Y., Choi, J., Dong, H., & Soman, D. (2024). Surprising Consequences of Innocuous Mobile Transaction Reminders of Credit Card Use [Article]. Journal of Interactive Marketing, 59(2), 135-150. https://doi.org/10.1177/10949968231189505 
Koh, W. C., & Seah, Y. Z. (2023). Unintended consumption: The effects of four e-commerce dark patterns [Article]. Cleaner and Responsible Consumption, 11, Article 100145. https://doi.org/10.1016/j.clrc.2023.100145 
Koskenniemi, A. (2021). Deviant consumption meets consumption-as-usual: The construction of deviance and normality within consumer research [Article]. Journal of Consumer Culture, 21(4), 827-847. https://doi.org/10.1177/1469540519875997 
Kukar-Kinney, M., Scheinbaum, A. C., & Schaefers, T. (2016). Compulsive buying in online daily deal settings: An investigation of motivations and contextual elements [Article]. Journal of Business Research, 69(2), 691-699. https://doi.org/10.1016/j.jbusres.2015.08.021 
Kumar, S., Murphy, M., Talwar, S., Kaur, P., & Dhir, A. (2021). What drives brand love and purchase intentions toward the local food distribution system? A study of social media-based REKO (fair consumption) groups [Article]. Journal of Retailing and Consumer Services, 60, Article 102444. https://doi.org/10.1016/j.jretconser.2021.102444 
Lee, D., & Wan, C. (2023). The Impact of Mukbang Live Streaming Commerce on Consumers’ Overconsumption Behavior [Article]. Journal of Interactive Marketing, 58(2-3), 198-221. https://doi.org/10.1177/10949968231156104 
Lee, E. J., Bae, J., & Kim, K. H. (2020). The effect of environmental cues on the purchase intention of sustainable products [Article]. Journal of Business Research, 120, 425-433. https://doi.org/10.1016/j.jbusres.2019.10.048 
Lee, M. S. W., & Ahn, C. S. Y. (2016). Anti-consumption, Materialism, and Consumer Well-being [Article]. Journal of Consumer Affairs, 50(1), 18-47. https://doi.org/10.1111/joca.12089 
Leek, S., & Afoakwah, D. (2023). Lunch meal deals contribution to overconsumption and use of the intervention ladder models to examine stakeholders’ potential actions to reduce calorie content [Article]. Journal of Marketing Management, 39(7-8), 648-669. https://doi.org/10.1080/0267257X.2022.2157462 
Liu, W., Shao, W., & Wang, Q. (2021). Psychological distance from environmental pollution and willingness to participate in second-hand online transactions: An experimental survey in China [Article]. Journal of Cleaner Production, 281, Article 124656. https://doi.org/10.1016/j.jclepro.2020.124656 
Lo, H. Y., & Harvey, N. (2011). Shopping without pain: Compulsive buying and the effects of credit card availability in Europe and the Far East [Article]. Journal of Economic Psychology, 32(1), 79-92. https://doi.org/10.1016/j.joep.2010.12.002 
Luke Wood, J., & Essien-Wood, I. (2012). Capital identity projection: Understanding the psychosocial effects of capitalism on Black male community college students [Article]. Journal of Economic Psychology, 33(5), 984-995. https://doi.org/10.1016/j.joep.2012.06.001 
Lusk, J. L., & Ellison, B. (2020). Economics of household food waste [Article]. Canadian Journal of Agricultural Economics, 68(4), 379-386. https://doi.org/10.1111/cjag.12256 
Malik, S., Sayin, E., & Jain, K. (2022). The “proximal depiction effect” of indulgent (versus non-indulgent) foods on consumer responses [Article]. European Journal of Marketing, 56(11), 2833-2861. https://doi.org/10.1108/EJM-01-2022-0013 
Manshad, M. S., & Brannon, D. (2021). Haptic-payment: Exploring vibration feedback as a means of reducing overspending in mobile payment [Article]. Journal of Business Research, 122, 88-96. https://doi.org/10.1016/j.jbusres.2020.08.049 
Mark Lee, S. H. (2016). When are frugal consumers not frugal? The influence of personal networks [Article]. Journal of Retailing and Consumer Services, 30, 1-7. https://doi.org/10.1016/j.jretconser.2015.12.005 
McNeill, L., & Venter, B. (2019). Identity, self‐concept and young women’s engagement with collaborative, sustainable fashion consumption models [Article]. International Journal of Consumer Studies, 43(4), 368-378. https://doi.org/10.1111/ijcs.12516 
McNeill, L. S., Hamlin, R. P., McQueen, R. H., Degenstein, L., Wakes, S., Garrett, T. C., & Dunn, L. (2020). Waste not want not: Behavioural intentions toward garment life extension practices, the role of damage, brand and cost on textile disposal [Article]. Journal of Cleaner Production, 260, Article 121026. https://doi.org/10.1016/j.jclepro.2020.121026 
Ming, Y., Li, C., & Chen, J. (2021). Acquisition mode and credit card overspending behavior: An empirical analysis of the credit card industry [Article]. Journal of Consumer Affairs, 55(1), 232-253. https://doi.org/10.1111/joca.12341 
Moisio, R., & Beruchashvili, M. (2010). Questing for well-being at weight watchers: The role of the spiritual-therapeutic model in a support group [Article]. Journal of Consumer Research, 36(5), 857-875. https://doi.org/10.1086/605590 
Montoya, D. Y., & Scott, M. L. (2013). The effect of lifestyle-based depletion on teen consumer behavior [Article]. Journal of Public Policy and Marketing, 32(1), 82-96. https://doi.org/10.1509/jppm.10.086 
Moran, N. (2020). Illusion of safety: How consumers underestimate manipulation and deception in online (vs. offline) shopping contexts [Article]. Journal of Consumer Affairs, 54(3), 890-911. https://doi.org/10.1111/joca.12313 
Närvänen, E., Mesiranta, N., Saarijärvi, H., & Nevalainen, J. (2023). Examining consumer food waste through grocery retailers' customer data: Segments and practical implications [Article]. International Journal of Consumer Studies, 47(4), 1273-1290. https://doi.org/10.1111/ijcs.12903 
Niinimäki, K., Peters, G., Dahlbo, H., Perry, P., Rissanen, T., & Gwilt, A. (2020). The environmental price of fast fashion. Nature Reviews Earth & Environment, 1(4), 189-200. https://doi.org/10.1038/s43017-020-0039-9 
Olsen, S. O., Khoi, N. H., & Tuu, H. H. (2022). The “Well-Being” and “Ill-Being” of Online Impulsive and Compulsive Buying on Life Satisfaction: The Role of Self-Esteem and Harmony in Life [Article]. Journal of Macromarketing, 42(1), 128-145. https://doi.org/10.1177/02761467211048751 
Oral, C., & Thurner, J. Y. (2019). The impact of anti-consumption on consumer well-being [Article]. International Journal of Consumer Studies, 43(3), 277-288. https://doi.org/10.1111/ijcs.12508 
Ordabayeva, N., & Chandon, P. (2013). Predicting and managing consumers' package size impressions [Article]. Journal of Marketing, 77(5), 123-137. https://doi.org/10.1509/jm.12.0228 
Pappas, I. O., Kourouthanassis, P. E., Giannakos, M. N., & Chrissikopoulos, V. (2016). Explaining online shopping behavior with fsQCA: The role of cognitive and affective perceptions [Article]. Journal of Business Research, 69(2), 794-803. https://doi.org/10.1016/j.jbusres.2015.07.010 
Parker, J., Umashankar, N., & Schleicher, M. (2019). How and Why the Collaborative Consumption of Food Leads to Overpurchasing, Overconsumption, and Waste. Journal of Public Policy & Marketing, 38, 074391561882378. https://doi.org/10.1177/0743915618823783 
Parvatiyar, A., & Sheth, J. N. (2023). Confronting the deep problem of consumption: Why individual responsibility for mindful consumption matters [Article]. Journal of Consumer Affairs, 57(2), 785-820. https://doi.org/10.1111/joca.12534 
Peifer, J. L., Chugani, S., & Roos, J. M. (2020). The ethical underpinnings of nonmaterialistic values and voluntary simplicity behavior in the United States [Article]. Psychology and Marketing, 37(2), 232-249. https://doi.org/10.1002/mar.21277 
Pereira Heath, M. T., & Chatzidakis, A. (2012). 'Blame it on marketing': Consumers' views on unsustainable consumption [Article]. International Journal of Consumer Studies, 36(6), 656-667. https://doi.org/10.1111/j.1470-6431.2011.01043.x 
Peyer, M., Balderjahn, I., Seegebarth, B., & Klemm, A. (2017). The role of sustainability in profiling voluntary simplifiers [Article]. Journal of Business Research, 70, 37-43. https://doi.org/10.1016/j.jbusres.2016.07.008 
Pommeranz, C., & Steininger, B. I. (2021). What Drives the Premium for Energy-Efficient Apartments – Green Awareness or Purchasing Power? [Article]. Journal of Real Estate Finance and Economics, 62(2), 220-241. https://doi.org/10.1007/s11146-020-09755-8 
Rao, R. S., Irwin, J., & Liu, Z. (2020). Flying with a net, and without: Preventative devices and self-control [Article]. International Journal of Research in Marketing, 37(3), 521-543. https://doi.org/10.1016/j.ijresmar.2020.01.002 
Rathore, H., Jakhar, S. K., Kumar, S., & Kumar, M. E. (2022). Pay-what-you-want versus pick-your price: The interplay between participative pricing strategies and consumer's need for cognition [Article]. Journal of Business Research, 141, 73-84. https://doi.org/10.1016/j.jbusres.2021.12.001 
Redden, J. P., & Haws, K. L. (2013). Healthy satiation: The role of decreasing desire in effective self-control [Article]. Journal of Consumer Research, 39(5), 1100-1114. https://doi.org/10.1086/667362 
Richins, M. L. (2011). Materialism, transformation expectations, and spending: Implications for credit use [Article]. Journal of Public Policy and Marketing, 30(2), 141-156. https://doi.org/10.1509/jppm.30.2.141 
Ross, G. R., Meloy, M. G., & Bolton, L. E. (2021). Disorder and Downsizing [Article]. Journal of Consumer Research, 47(6), 959-977. https://doi.org/10.1093/jcr/ucaa051 
Rynarzewska, A. I. (2019). It’s not fake, it’s biased: insights into morality of incentivized reviewers [Article]. Journal of Consumer Marketing, 36(3), 401-409. https://doi.org/10.1108/JCM-02-2018-2570 
Scott, K. A., & Weaver, S. T. (2018). The Intersection of Sustainable Consumption and Anticonsumption: Repurposing to Extend Product Life Spans [Article]. Journal of Public Policy and Marketing, 37(2), 291-305. https://doi.org/10.1177/0743915618811851 
Seegebarth, B., Peyer, M., Balderjahn, I., & Wiedmann, K. P. (2016). The Sustainability Roots of Anticonsumption Lifestyles and Initial Insights Regarding Their Effects on Consumers' Well-Being [Article]. Journal of Consumer Affairs, 50(1), 68-99. https://doi.org/10.1111/joca.12077 
Seo, J. Y., & Yoon, S. (2022). Food waste perceptions: vice versus virtue foods [Article]. Journal of Consumer Marketing, 39(3), 267-277. https://doi.org/10.1108/JCM-07-2020-3997 
Sheng, G., Xie, F., Gong, S., & Pan, H. (2019). The role of cultural values in green purchasing intention: Empirical evidence from Chinese consumers [Article]. International Journal of Consumer Studies, 43(3), 315-326. https://doi.org/10.1111/ijcs.12513 
Sheth, J. N., Sethia, N. K., & Srinivas, S. (2011). Mindful consumption: A customer-centric approach to sustainability [Article]. Journal of the Academy of Marketing Science, 39(1), 21-39. https://doi.org/10.1007/s11747-010-0216-3 
Skelton, A. C. H., & Allwood, J. M. (2017). Questioning demand: A study of regretted purchases in Great Britain [Article]. Ecological Economics, 131, 499-509. https://doi.org/10.1016/j.ecolecon.2016.06.028 
Sotiropoulos, V., & D'Astous, A. (2012). Social Networks and Credit Card Overspending Among Young Adult Consumers [Article]. Journal of Consumer Affairs, 46(3), 457-484. https://doi.org/10.1111/j.1745-6606.2012.01239.x 
Srivastava, M., & Kaul, D. (2016). Exploring the link between customer experience-loyalty-consumer spend [Article]. Journal of Retailing and Consumer Services, 31, 277-286. https://doi.org/10.1016/j.jretconser.2016.04.009 
Sui, L., Sun, L., & Geyfman, V. (2020). An assessment of the effects of mental accounting on overspending behaviour: An empirical study [Article]. International Journal of Consumer Studies, 45(2), 221-234. https://doi.org/10.1111/ijcs.12613 
Sun, Y., Li, S., & Sun, B. (2015). An empirical analysis of consumer purchase decisions under bucket-based price discrimination [Article]. Marketing Science, 34(5), 646-668. https://doi.org/10.1287/mksc.2015.0942 
Sussman, A. B., & Alter, A. L. (2012). The Exception Is the Rule: Underestimating and Overspending on Exceptional Expenses. Journal of Consumer Research, 39(4), 800-814. https://doi.org/10.1086/665833 
Szmigin, I., & Gee, V. (2017). Mystification and obfuscation in portion sizes in UK food products [Article]. Journal of Business Research, 75, 176-184. https://doi.org/10.1016/j.jbusres.2016.07.016 
Taufique, K. M. R., & Vaithianathan, S. (2018). A fresh look at understanding Green consumer behavior among young urban Indian consumers through the lens of Theory of Planned Behavior [Article]. Journal of Cleaner Production, 183, 46-55. https://doi.org/10.1016/j.jclepro.2018.02.097 
Thunström, L. (2019). Welfare effects of nudges: The emotional tax of calorie menu labeling [Article]. Judgment and Decision Making, 14(1), 11-25. https://www.scopus.com/inward/record.uri?eid=2-s2.0-85063910974&partnerID=40&md5=a08e0fd2ecf321ff4127d457724fd843 
Tosun, P., & Sezgin, S. (2021). Voluntary simplicity: a content analysis of consumer comments [Article]. Journal of Consumer Marketing, 38(5), 484-494. https://doi.org/10.1108/JCM-04-2020-3749 
Van Lttersum, K., Pennings, J. M. E., & Wansink, B. (2010). Trying harder and doing worse: How grocery shoppers track in-store spending [Article]. Journal of Marketing, 74(2), 90-104. https://doi.org/10.1509/jmkg.74.2.90 
Wakefield, A., & Axon, S. (2020). “I'm a bit of a waster”: Identifying the enablers of, and barriers to, sustainable food waste practices [Article]. Journal of Cleaner Production, 275, Article 122803. https://doi.org/10.1016/j.jclepro.2020.122803 
Wong, K. Y., & Lynn, M. (2017). The easy-money effect: credit card spending and hard-work reminders [Article]. Journal of Consumer Marketing, 34(7), 541-551. https://doi.org/10.1108/JCM-07-2016-1868 
Yin, Y., & Özdinç, Y. (2018). Budget over health unless overweight: A Solomon four-group study [Article]. International Journal of Consumer Studies, 42(2), 232-240. https://doi.org/10.1111/ijcs.12411 
Young, M., Higham, J. E. S., & Reis, A. C. (2014). ‘Up in the air’: A conceptual critique of flying addiction [Article]. Annals of Tourism Research, 49, 51-64. https://doi.org/10.1016/j.annals.2014.08.003 
Zhang, H., Li, S., Wei, D., He, J., Chen, J., Sun, C., Vuppaladadiyam, A. K., & Duan, H. (2021). Characteristics, environmental impact, and reduction strategies of food waste generated by young adults: Case study on university canteens in Wuhan, China [Article]. Journal of Cleaner Production, 321, Article 128877. https://doi.org/10.1016/j.jclepro.2021.128877 
Zhang, L., Xuan, Y., Li, Z., Gao, P., & Zheng, Y. (2024). How to obtain customer requirements for each stage of the product life cycle from online reviews: Using mobile phones as an example [Article]. Journal of Retailing and Consumer Services, 80, Article 103928. https://doi.org/10.1016/j.jretconser.2024.103928 
Zhang, X., Shao, X., Jeong, E. L., & Jang, S. S. (2021). The effects of restaurant green demarketing on green skepticism and dining intentions: Investigating the roles of benefit associations and green reputation [Article]. International Journal of Hospitality Management, 97, Article 103007. https://doi.org/10.1016/j.ijhm.2021.103007 
Zlatevska, N., Dubelaar, C., & Holden, S. S. (2014). Sizing up the effect of portion size on consumption: A meta-analytic review [Article]. Journal of Marketing, 78(3), 140-154. https://doi.org/10.1509/jm.12.0303 
Zou, T., Zhou, B., & Jiang, B. (2020). Product-line design in the presence of consumers' anticipated regret [Article]. Management Science, 66(12), 5665-5682. https://doi.org/10.1287/mnsc.2019.3506 

