Supplementary Material
Note: The original interview guide, sociodemographic questionnaire and coding scheme was developed in German and has been translated into English for inclusion in this research article. The translation aims to preserve the original meaning and intent as accurately as possible.
A - Interview Guide
Before the Interview
Hello [Name], thank you for taking the time to speak with me today. I would like to record our conversation and take some notes—would that be alright with you?
Additionally, I kindly ask you to read and sign the informed consent form. If you have any questions about it, we can go over them before we begin.
[Start of Recording]
Introduction
Before we begin, I’d like to briefly explain the structure of this interview and the focus of my research.
In my study, I explore students' climate-related food awareness and climate-conscious eating behaviour, including your own. My aim is to better understand your personal experiences and developments regarding climate-conscious eating and how your current dietary behaviour has evolved.
The interview will take approximately 30 to 60 minutes, depending on how detailed your responses are. Please be assured that your answers will be treated confidentially and used solely for research purposes.
Throughout the interview, I will ask you to describe situations related to climate-conscious eating and to share communicative experiences you’ve had in this context. You may choose how in-depth you want to answer. I may also ask follow-up questions for clarification. If there are any experiences you prefer not to discuss, feel free to let me know during the interview.
Opening Question
To start with: What does climate-conscious eating mean to you personally?
Purpose: Establish a shared understanding of climate-conscious eating as a foundation for the interview.
Question Block 1: Eating Behaviour
Purpose: Understand the participant’s current dietary behaviour and underlying motivations.
Research Question: What does the participant’s current eating behaviour look like, and what are the motivations behind it?
Key Question:
You indicated before the interview that you follow a [type of diet]. Could you please describe your current diet in more detail and tell me what you pay attention to in your eating habits?
	Content Aspects
	Follow-up Questions
	Content Check

	Current diet
	What does your diet look like right now? What do you focus on in your food choices?
	☑ Diet type
☑ Climate relevance

	Climate impact
	What do you consider in terms of your diet’s climate impact?
	

	Onset of current behavior
	Since when have you been eating this way?
	☑ Start of change

	Other aspects
	Are there other factors in your diet that you find important with regard to climate impact?
	☑ Additional aspects



Question Block 2: Climate Awareness Related to Food
Purpose: Understand the participant’s awareness of the climate impact of their (own) diet.
Research Question: What significance is attributed to food in the context of the climate crisis?
Key Question:
What role does climate change play in your food choices? Please also share your thoughts and feelings on the subject.
	Content Aspects
	Follow-up Questions
	Content Check

	Emotional relevance
	What do you feel when you think about climate-conscious eating or your current diet? Why is it important to you?
	☑ Feelings and thoughts
☑ Emotional relevance

	Cognitive awareness
	Do you think about the climate impact of your diet? What do you believe you can positively contribute to the climate through your eating habits?
	☑ Knowledge of impact

	Willingness to act
	To what extent are you willing to take (further) actions or have already done so to reduce your diet’s impact on the climate?
	☑ Readiness to act



Question Block 3: Communicative and Direct Experiences
Purpose: Identify communicative and direct experiences that contributed to dietary changes.
Research Question: What role do communicative and direct experiences play in the development of climate-conscious eating behaviour, and how do these interact?
Key Question:
What kind of communication related to climate-conscious eating have you experienced—for example through institutions, media, or people in your social environment—or did you have personal experiences that changed your awareness and eating habits?
	Content Aspects
	Follow-up Questions
	Content Check

	Institutional communication
	Have you encountered the topic of climate-conscious eating in school or university? How did that influence your food choices or awareness?
	☑ School/University exposure
☑ Behavioural influence

	Media communication
	In which media have you encountered the topic? Is there a specific media event that stood out to you? What effect did it have on your attitude and behavior?
	☑ Media exposure
☑ Memorable events
☑ Impact

	Interpersonal communication
	Do conversations about climate and food play a role in your private or social life? Who do you talk to, and what impact do these conversations have?
	☑ Conversations
☑ Content
☑ Participants
☑ Outcomes

	Direct experiences
	Have you had any personal experiences that led you to reflect more deeply on climate and food? If not, has someone else shared such a significant experience with you?
	☑ Personal or reported experiences



Question Block 4: Process of Behavioural Change & Role of Key Experiences
Purpose: Explore the process of behavioural change and the influence of key experiences.
Research Question: What does the process of dietary change look like, and what role do key experiences play?
Key Question:
Can you explain how the experiences you just described led to your change in eating behaviour? Was there one particularly formative experience that significantly influenced this process?
	Content Aspects
	Follow-up Questions
	Content Check

	Key experience
	Looking back at the beginning of your dietary change, was there a key experience that initiated the change? Were there any important people, events, or pieces of information involved?
	☑ Key experience
☑ Person
☑ Information
☑ Event

	Development process
	How did your climate awareness develop over time, and how did that lead to a change in intention and eventually in behavior?
	☑ Development
☑ Intention
☑ Implementation

	Interaction of influences
	How did different experiences and stimuli interact? Did they reinforce, weaken, reinterpret, activate, reactivate, or overlap with each other?
	☑ Interaction

	Life phase context
	Was there a particular phase in your life that facilitated or accelerated the dietary change? What was especially important during that time?
	☑ Life phase
☑ Facilitating factors

	Long-term experience
	Is there an experience from further back in time that we haven’t talked about yet, but which you’d like to share?
	☑ Retrospective



Final Question: Future Perspectives
Purpose: Generate ideas for promoting climate-related food awareness among students through communication strategies.
Research Question: What could communicative strategies look like from the perspective of students?
Key Question:
We are nearing the end of the interview. As a final question, I’d like to ask whether you have any ideas or examples of how communication at university, in the media, or in personal conversations could help promote food-related climate awareness among students. Do you have any suggestions?
	Content Aspects
	Follow-up Questions
	Content Check

	Promoting climate-conscious eating among students and young people
	In your opinion, what communication strategies or methods are particularly effective? Who should be communicating—are there specific individuals, institutions, or media you believe can particularly support climate awareness and climate-friendly eating?
	☑ Strategies
☑ Media/tools
☑ Communicators



Conclusion
Thank you for your openness and your detailed responses! Your perspective is extremely valuable for my research. If you have any additional thoughts or questions about my topic or the study in general, I’d be happy to address them. Otherwise, I’d like to sincerely thank you again for your time and openness. If you're interested, I can send you a summary of the results of my study.
[Stop Recording]
After the Interview
How was the interview experience for you?
May I now kindly ask you to fill out this short questionnaire on sociodemographic information?


B – Short Questionnaire for Interview Participants

Thank you for agreeing to participate in an interview about your communicative experiences regarding climate awareness and nutrition.
Please fill out the following short questionnaire before the scheduled interview and return it to me (Anna Steinfeldt) at anna.steinfeldt@uni-bayreuth.de.
Age (in years): 		____
Gender: ☐ male ☐ female ☐ diverse
Faculty affiliation: 	_____________________________________________
Degree program:	_____________________________________________
Number of semesters completed: 	________________________________
Type of diet: ☐ vegan ☐ vegetarian ☐ flexitarian
Approximate time of dietary change:	________________________________
Was the dietary change primarily motivated by climate protection concerns?
☐ yes ☐ no
Other relevant factors:	_____________________________________________



C - Coding Manual
Overview of the Main Categories in the Coding Manual

Table S1: Overview of Main Categories in the Coding Manual 
	Main Category
	Table

	Understanding of Climate-Conscious Nutrition
	S2

	Eating Behaviour
	S3

	Motives for Dietary Change
	S4

	Climate Awareness in Nutrition
	S5

	Communicative Experiences
	S6

	Social and Physical Environment
	S7

	Direct Experiences and Impacts
	S8

	Process of Awareness Formation and Dietary Change
	S9

	Ideas for Promoting Climate-Conscious Nutrition
	S10

	Differences in Awareness and Eating Behaviour
	S11
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Table S2: Coding Manual - Understanding of Climate-Conscious Nutrition
	Main Category/ Subcategory/ Sub-Subcategory
	Definition (Statements by participants that address…)
	Anchor Example (Translated)
	Coding Rule

	Individual understanding of climate-conscious nutrition
	Individual understanding of what constitutes climate-conscious nutrition; includes aspects participants associate with it
	“Yes, well, that’s a bit difficult to define. Climate—there’s a lot behind it. That’s why I don’t think there’s one single definition of climate-consciousness; instead, there are many different components involved.” (P15, Pos. 4)
	Distinguish from behavior: Apply only when participants describe their understanding, not actual behavior (also applies to subcategories).

	Regionality & Transport Routes
	Regionality as an element of the understanding
	“Regional is a big topic—regional products, regional cultivation.” (P7, Pos. 4)
	Includes awareness of the origin of food and transport distances.

	Packaging-Free & Reduced Packaging
	Packaging reduction or avoidance as a factor in understanding
	“Yes, climate-conscious also means not buying things, especially fruits and vegetables, that are wrapped in plastic—so trying to avoid plastic and packaging in general.” (P1, Pos. 4)
	—

	Seasonality
	Seasonality as part of the understanding; refers to consumption of foods in their natural availability period
	“Of course, eating seasonally is also part of it. That means eating things that can be planted and harvested at that time.” (P16, Pos. 8)
	—

	Plant-Based Diet & Reduction of Animal Products
	Plant-based eating as part of the understanding
	“Well, I also think consciously avoiding meat is definitely part of it. Dairy products as well, I’d include that.” (P5, Pos. 18)
	Includes reduction or avoidance of animal products; emphasizes fruits and vegetables as core to climate-conscious eating.

	Reduction of Greenhouse Gas Emissions
	Reducing emissions throughout a food’s lifecycle as part of the understanding
	“I think for me climate-conscious means trying to break things down to CO₂, because that’s really what we need to focus on in terms of climate change.” (P5, Pos. 18)
	Includes CO₂, methane, and nitrous oxide emissions.

	Sustainable Resource Use
	Sustainable use of resources across a food’s lifecycle
	“You start to think—what about pesticides? What about water usage? There’s just so much involved.” (P17, Pos. 4)
	Includes considerations like water use, land use, etc., that indirectly affect the climate.

	Engagement with Food & Impact
	Reflecting on the food system and its impact on the climate
	“For me, climate-conscious eating is a lot about awareness, thinking about where food comes from.” (P12, Pos. 4)
	Includes reflection on the environmental impact of personal eating habits, agricultural practices, origins of food, and intergenerational consequences.

	Behavioral Adaptation in Diet & Lifestyle
	Climate-conscious diet as part of broader lifestyle changes; starting point for climate action
	“Yes, many factors play a role. I think one shouldn’t be climate-conscious only in diet, but in life in general. Still, diet is a great starting point that everyone can manage.” (P2, Pos. 4)
	Includes intentional changes in diet and broader lifestyle, personal responsibility, voluntary restriction for social and ecological well-being.

	Other Aspects
	Additional aspects shaping the understanding, e.g., organic food
	“Yes, I think climate-consciousness is actually a lot like general sustainability.” (P5, Pos. 16)
	Aspects that don’t fit other categories and aren’t frequent enough to form a new one.


 
Table 3: Coding Manual - Eating Behaviour
	Main Category/ Subcategory/ Sub-Subcategory
	Definition
	Anchor Example (Translated)
	Coding Rule

	Dietary Behaviour
	Personal implementation of climate-conscious eating
	/ – No directly coded passages; coded only under subcategories
	Apply only when describing actions, not just understanding (also applies to subcategories).

	Diet Type
	Proportion of plant-based vs. animal-based foods in participant’s diet
	/ – No directly coded passages; coded only under subcategories
	Includes identification with vegan, vegetarian, or flexitarian diet; both types coded during transitions.

	Vegan
	Self-identification as vegan; excludes animal products entirely
	“Exactly. I eat a fully vegan diet, no exceptions or cheat days.” (P2, Pos. 8)
	Explicit identification or clearly described vegan behavior.

	Vegetarian
	Self-identification as vegetarian; includes plant-based and some animal products, excludes meat and fish
	“I mainly eat vegetarian and vegan. I always choose vegan if available, but overall, I’d call myself a vegetarian.” (P5, Pos. 32)
	Explicit identification or clearly described vegetarian behavior.

	Flexitarian
	Self-identification as flexitarian; reduces meat consumption, but still includes animal products
	“Yes, I’m flexitarian in the sense that I usually don’t buy meat at home.” (P12, Pos. 8)
	Explicit identification or clearly described flexitarian behavior.

	Plant-Based Eating
	Predominantly plant-based food consumption
	“I’d say mostly plant-based: lots of vegetables, fruit, nuts. I also try to eat whole grains, although that doesn’t always work—like with pasta.” (P16, Pos. 20)
	Includes statements about plant-based eating and consumption of plant products; assign subcategories if possible.

	Fruits & Vegetables
	Fruits and vegetables as core components of diet
	“And just lots of vegetables, lots of fruit.” (P2, Pos. 16)
	—

	Avoidance & Reduction of Animal Products
	Reduction or full avoidance of animal products
	“Besides meat, I also try to cut down on cheese and milk a lot.” (P4, Pos. 12)
	—

	Meat Alternatives
	Consumption or avoidance of plant-based meat substitutes
	“I try, not always successfully, to avoid substitutes—those ‘Like Meat’ products and the like.” (P7, Pos. 12)
	Includes both consumption and intentional avoidance of substitute products.

	Packaging-Free & Reduced Packaging
	Avoiding packaged food in shopping behavior
	“I try not to buy too many processed or pre-packaged things, especially those with lots of packaging that has to be recycled.” (P2, Pos. 16)
	—

	Seasonality
	Buying/eating foods in their natural seasons
	“Also trying to eat more seasonally.” (P4, Pos. 16)
	—

	Regionality & Local Markets
	Purchasing locally produced food, e.g., from markets
	“I sometimes go to the market on Saturdays and try to find out what vegetables are actually from the region.” (P4, Pos. 12)
	—

	Labels & Scores
	Using labels/scores to guide decisions
	“There are other labels, like CO₂-neutral, where they plant a tree to make the footprint neutral or negative.” (P2, Pos. 8)
	—

	Organic Food
	Purchasing organically produced foods
	“Okay, yes. I buy a lot of organic food and/or regional.” (P4, Pos. 12)
	—

	Avoidance of High-Impact Foods
	Avoiding high-emission products for climate reasons
	“I love avocados and guacamole, but I don’t buy them often because they’re flown in. Same goes for other tropical fruits. Except bananas—I can’t really give them up.” (P16, Pos. 32)
	Excludes animal products—those are coded separately.

	Resource Use
	Preferring foods produced with fewer resources
	“For example, pesticides, or whether something comes from a greenhouse—there are many factors to consider.” (P12, Pos. 12)
	—

	Additional aspects
	Other interesting aspects of the participants' eating habits that are not (directly) related to climate-conscious nutrition
	/ – No directly coded passages; coded only under subcategories
	—

	Own Cultivation
	Statements about growing one’s own food
	“Right now I’m growing my own vegetables.” (P17, Pos. 244)
	—

	Exceptions
	Conscious deviations from regular diet
	“And occasionally I eat fish, and maybe meat four or five times a year—like if my aunt cooks something special at Christmas.” (P16, Pos. 20)
	Not coded if exceptions are strictly related to eating out.

	Eating Out
	Differences between home and out-of-home eating
	“Outside the home, I’m vegetarian. I only buy vegan in stores, but at the canteen or out, I eat vegetarian.” (P4, Pos. 24)
	Includes both stricter and looser application of dietary habits outside the home.

	Varied & Balanced Diet
	Participants describe their diet as varied and balanced
	“I try to have something of everything in each meal—vegetables, carbs, and protein. I didn’t think about this much when I was vegetarian.” (P7, Pos. 16)
	—

	Health Considerations
	Health reasons influencing food choices
	“Basically not at all—except for bananas. They help me when I don’t manage to eat enough, so I prioritize them for health reasons.” (P17, Pos. 256)
	—

	Cooking
	Preparing meals as important part of eating habits
	“And otherwise, just cooking a lot with friends at home. I think it’s a nice activity.” (P2, Pos. 16)
	—



Table 4: Coding Manual – Motives for Dietary Change
	Main Category
	Subcategory/ Sub-Subcategory
	Definition (Participant statements addressing…)
	Anchor Example (Translated)
	Coding Rule

	Motives for Dietary Change
	
	Motives and reasons mentioned by participants, beyond reducing climate impact, that influenced their dietary change.
	No anchor example available – statements were only coded under the subcategories.
	Do not code at this level. Use specific subcategories instead.

	
	Cost
	High cost of (high-quality) meat as a motive.
	“And then before I consciously decided to stop eating meat altogether, I had already started buying less, because I noticed the meat prices were exorbitantly high.” (T15, Pos. 232)
	

	
	Working Conditions
	Poor working conditions in the meat industry as a motive.
	“Working conditions were also kind of a topic for me, but it was never really discussed much.” (T16, Pos. 120)
	

	
	Moral Motives
	Moral arguments influencing dietary change (e.g., food justice, agricultural ethics).
	“[…] and also a bit of a moral aspect—like we debate whether conventional or whatever type of agriculture can feed the world, while we produce huge amounts of plant-based calories to feed animals, with an efficiency rate of who knows what, just to sustain meat consumption, especially in the Western world.” (T11, Pos. 40)
	

	
	Sport Performance
	Increased athletic performance as a result of plant-based/vegetarian diet as a motive.
	“I’d say I feel better with my diet, even beyond the climate aspect. For example, I’m quite active with running, and I can achieve better times and higher training volume since I eat this way. I don’t get that midday slump anymore, which I think was linked to how hard meat is to digest.” (T14, Pos. 44)
	

	
	Environmental Impacts of Diet
	High environmental impact of the food system as a reason for dietary change.
	“And not just CO₂ emissions, but also environmental destruction, however you want to define it—like forests being cleared to grow soy.” (T11, Pos. 40)
	

	
	Animal Farming & Welfare
	Problems in animal farming/production as a reason for dietary change; aim to reduce animal suffering.
	“With animals, of course animal welfare is also a factor—but the primary reason is still climate.” (T14, Pos. 80)
	

	
	Health & Body Awareness
	Desire for a healthier diet or improved physical well-being as a motive for change.
	“That’s another great part of it. It’s not just good for the climate—basically, you end up eating healthier and more wholesome. You feel physically better.” (T16, Pos. 60)
	

	
	Interplay of Motives
	Interaction and combined effect of multiple motives on dietary change.
	“It was definitely animal welfare, my own health, and the climate—those were really the three main components.” (T16, Pos. 124)
	Apply this code when participants reflect on how different motives interact or reinforce each other.



Table 5: Coding Manual - Climate Awareness in Nutrition
	Main Category
	Subcategory/ Sub-Subcategory
	Definition
	Anchor Example
	Coding Rule

	Climate Awareness in Nutrition
	
	Recognition of nutrition as a relevant influencing factor for climate change; includes cognitive, affective, and conative dimensions related to nutrition
	/ – No coded segments available, as statements were only assigned to subcategories
	–

	
	Affective (feelings, emotions, emotional level)
	Feelings, emotional concern, and responses to the climate impact of nutrition
	“Exactly. And I do feel a bit bad when I know this and still end up buying or eating certain things.” (T9, Pos. 92)
	Apply to statements expressing emotional responses or internal conflict related to climate impacts of dietary choices

	
	Cognitive (knowledge, thoughts)
	Knowledge, rational evaluations, attitudes, and thoughts regarding the climate impact of nutrition
	“In my opinion, nutrition is one of the areas where private individuals can have the biggest impact on the climate and environment. That’s why I think every product I consume, every purchase I make, ultimately has a direct impact—especially meat, which still uses the most water and emits the most greenhouse gases.” (T17, Pos. 224)
	Code throughout the interview when knowledge or thoughts about the climate effects of diet are expressed; also applies to mentions of a lack of awareness in others

	
	Conative (actions, willingness to act)
	Willingness and behavioral intentions to reduce the climate impact through dietary changes
	“Exactly that, yes. I think I really want to reinforce seasonal and regional consumption a bit more and further commit to a vegan diet—or fully switch to it.” (T5, Pos. 44)
	Apply to statements showing willingness to adjust diet in the future; also includes statements excluding further change or explaining constraints (e.g., time-related) that prevent dietary adjustments



Table 6: Coding Manual – Communicative Experiences
	Main Category
	Main Category/ Subcategory/ Sub-Subcategory
	Definition (Statements by participants addressing the following...)
	Anchor Example (Translated)
	Coding Rule

	Communicative Experiences
	
	Experiences triggered by communicative stimuli that arose during the process of engagement and appropriation
	"For almost ten years now, probably every second day, there's some form of communication in this area. From table displays in the cafeteria to, I don't know, a survey for a master's thesis on the CO₂ footprint of food, which I participated in." (T10, Pos. 100)
	General statements about communicative experiences that cannot be assigned to one of the subcategories

	Institutional Communication
	
	Communication on climate-conscious eating from institutions; may be media-based, direct, or interpersonal
	"Okay. So if we're talking about institutions, I think there was simply no input at all." (T8, Pos. 88)
	Code all segments where communication is institution-related, including interpersonal communication with lecturers, media via institutional channels, or directly at institutional locations. Do not code student-only interactions at university as institutional.

	
	School
	Communication from the school or teachers about climate-conscious eating
	"Yeah, I think institutions less. At least during school, it was never really a topic." (T3, Pos. 76)
	Includes statements denying school-related communication; statements with nutritional or climate relevance are also coded

	
	University
	Communication from universities about climate-conscious eating
	"From institutions, really, at least regarding the climate aspect, only at university. Like there were sometimes posters or talks." (T17, Pos. 108)
	Also includes statements denying university-related communication; excludes content-specific and cafeteria-related communication

	
	Course Content
	Communication during academic courses about climate-conscious eating
	"And then through course content where you started to engage with scientific sources a bit." (T11, Pos. 90)
	Includes statements denying such communication via course content

	
	Cafeteria
	Communication from university dining services about climate-conscious eating
	"In the fresh area, there are sometimes signs on the tables. They're mostly about health, but sometimes include interesting facts I didn't know. So I got that from the institution." (T17, Pos. 108)
	-

	
	Museums
	Communication from museums during exhibitions about climate-conscious eating
	"We went to the Klimahaus in Bremerhaven during a class trip, and there was a CO₂ calculator... I think that was the first time I encountered something like that, including questions about diet." (T10, Pos. 104)
	-

	
	Impact of Institutional Communication
	Relevance and effects of institutional communication on climate awareness and dietary change
	"...that had an influence on me at the time, though I had already formed strong views... I would no longer fully agree with those views today." (T6, Pos. 164)
	Effects attributable to institutional communication, including statements denying such effects

	Media Communication
	
	All communication about climate-conscious eating via media, especially mass/public media
	"Well, I consume few media, so newspapers, TV... basically all media, I’d say." (T10, Pos. 160)
	General media communication that cannot be assigned to subcategories

	
	Social Media
	Communication via social platforms enabling user interaction and content exchange
	"I think I originally got a lot of it through social media." (T13, Pos. 118)
	Social media communication, even if denied; hybrid of media and interpersonal

	
	Instagram
	Communication on climate-conscious eating via Instagram
	"...and I think, on Instagram, when you get interested in a topic, you fall into a bubble. That happened to me too." (T13, Pos. 118)
	-

	
	TikTok
	Communication via TikTok
	"TikTok is even more present for me than Instagram." (T17, Pos. 136)
	-

	
	Facebook
	Communication via Facebook
	"I feel like veganism gets ideologized... I might be one of the few still using Facebook, where there's strong anti-vegan culture." (T3, Pos. 120)
	-

	
	Videos & Documentaries
	Videos/documentaries affecting climate-related dietary awareness
	"I saw Al Gore's 'An Inconvenient Truth' in school. I think that was the first time I connected climate change and food." (T11, Pos. 98)
	Documentaries aired on TV should be double-coded as both documentary and TV

	
	Online Info & Internet Research
	Active internet use for research on climate-conscious eating
	"Later the switch from vegetarian to vegan came more from my own research and the diet I wanted." (T3, Pos. 100)
	-

	
	Podcasts
	Podcasts on climate-conscious eating
	"What influenced me yesterday was a podcast I listen to for scientific facts—‘People of Science’." (T17, Pos. 164)
	-

	
	Print Media
	Communication via printed media
	/ - No coded segments; all assigned to subcategories
	General print media references not fitting other categories

	
	Newspapers & Magazines
	Articles and contributions in newspapers and magazines
	"I don’t read newspapers, so I can’t say." (T8, Pos. 168) / "Mainly print, like newspapers actually." (T11, Pos. 90)
	Also applies to online versions of print media and denial of use

	
	Books
	Books on climate-conscious eating
	"...like books. I’ve read two: 'How Not to Die' by Dr. Gregor and another one called 'Nutrition Compass'." (T16, Pos. 156)
	-

	
	Flyers & Posters
	Flyers and posters on climate-conscious eating
	"Sometimes flyers or something." (T9, Pos. 104)
	-

	
	TV & News
	Communication via television and news broadcasts
	"Sometimes there’s a nutrition documentary on TV when I’m home. Rare, but still happens. Didn't have a big influence though." (T16, Pos. 172)
	Also for news watched in streaming libraries; includes denial statements

	
	Other Media
	Media communication not fitting other categories
	"From the health insurance company—info on healthy living, less on climate-aware eating." (T4, Pos. 68)
	Used when topic appears infrequently or doesn’t fit other subcategories

	
	Media Events
	Major media events reporting on climate-conscious eating
	"The climate strike—'Skolstrejk för klimatet', Greta Thunberg—was probably the trigger that brought it to the media." (T15, Pos. 136)
	Also includes denial of memory of such events

	
	Effects of Media Communication
	Impact of media communication on climate dietary awareness and behavior
	"'Seaspiracy' came out in 2021, and I didn't eat fish for a long time after watching—it really got to me." (T18, Pos. 36)
	Effects attributable to media communication

	Interpersonal Communication
	
	Interpersonal communication with private/social circles
	"I feel like wherever I go, people bring it up." (T5, Pos. 80)
	General interpersonal communication not assigned to another subcategory

	
	Conversation Partners
	Characteristics of conversation partners
	"I need to feel comfortable with people before talking about it. But I do bring it up in safe spaces." (T4, Pos. 52)
	Use when no specific persons are named but general traits are described

	
	Family
	Within-family communication
	"Especially in the family, I’d say it’s often a topic." (T5, Pos. 80)
	-

	
	Friends
	Communication with friends
	"Of course, you talk about it with friends too." (T18, Pos. 118)
	-

	
	Partner
	Communication with a partner
	"Talked a lot or not much at all with my boyfriend." (T4, Pos. 108)
	-

	
	Roommates
	Communication with roommates
	"...and then of course had conversations with my roommate." (T17, Pos. 40)
	-

	
	Fellow Students/Class-mates
	Communication with fellow students/classmates
	"Or my classmates—especially since we study food-related subjects." (T18, Pos. 230)
	-

	
	Other Conversation Partners
	Rarely mentioned partners not fitting other categories
	"Her ex-boyfriend studied medicine. I always liked talking to him about it." (T16, Pos. 108)
	Only code when none of the other categories apply and mentions are rare

	
	Conversation Content
	Topics of discussions about climate-conscious eating
	/ - No coded segments; all assigned to subcategories
	Applies to experienced and self-initiated communication

	
	Communicating One's Diet
	Expressing one’s diet and preferences
	"My family and friends know how I eat. I’ve always been open about it." (T15, Pos. 148)
	-

	
	Motives for Diet
	Explaining one’s reasons for a dietary choice
	"Usually starts with 'Why?' I think now I have an answer for everything—heard all the questions." (T5, Pos. 84)
	-

	
	Facts & Knowledge Sharing
	Sharing facts and knowledge about food and climate
	"She gave me lots of good, critical points why someone might go that way." (T8, Pos. 100)
	-

	
	Motivating Others
	Encouraging others toward climate-conscious eating
	"I tried to raise awareness... and I saw that people started to cut things out." (T15, Pos. 148)
	-

	
	Practical Implementation
	Practical advice and discussions on climate-conscious eating
	"I talked with them about vegetarian cooking, recipes, just general exchange." (T4, Pos. 196)
	-

	
	Rejection & Counterarguments
	Rejection or criticism of climate-friendly diets
	"You sometimes get weird comments, like 'What’s wrong with you?'" (T15, Pos. 94)
	General opposition or counterarguments to chosen diet

	
	Topic Separation: Climate vs. Diet
	When climate and diet are discussed separately
	"It was more about either climate or food, but not really connected." (T1, Pos. 52)
	Includes explicit mentions of separating the two topics

	
	Humorous Comments
	Humorous content in discussions
	"Always those dumb jokes like 'So you're a grass eater now.'" (T14, Pos. 218)
	-

	
	Emotional Conversations
	Conversations with emotional tone
	"I remember a classmate who really made you feel guilty." (T5, Pos. 122)
	-

	
	Positive Feedback & Encouragement
	Positive reinforcement in conversations
	"Everyone has always responded positively in my friend group." (T6, Pos. 80)
	-

	
	Negative Feedback & Criticism
	Negative feedback about one’s diet
	"It gets moralized... like 'You flew last year, how can you be vegan now?'" (T3, Pos. 248)
	Applies to negative feedback or criticism of dietary behavior

	
	Recommendations of media content & follow-up communication
	Recommendations of media content that addresses climate-conscious nutrition, as well as personal exchange following media communication
	"She actually recommended those Seaspiracy documentaries to everyone and said that people should watch them." (T7, Pos. 144)
	

	
	Exchange about nutrition and personal experiences
	Exchange about personal experiences in conversations related to climate-conscious nutrition
	"Yes, I think we talk a lot about personal experiences." (T14, Pos. 104)
	

	
	Conversation context
	Context in which conversations about climate-conscious nutrition take place
	"Please include this in the catering at the fire department—that I eat a vegetarian diet and don’t want a Leberkässemmel on Saturday, and also to receive consideration for my dietary behavior and that such options are also provided for other people. I always notice this at club events, football, and so on…" (T4, Pos. 48)
	Use the code "Conversation context" only when none of the subcategories are applicable; apply subcategories to both experienced communication and when participants themselves act as communicators of climate-conscious nutrition

	
	Arising from the situation
	Situational, spontaneous emergence of conversations about climate-conscious nutrition
	"And with people who don’t live vegetarian, it’s more like, I don’t know, just sometimes, when you talk for a longer time. I can’t really say how, but then somehow you start talking about it." (T8, Pos. 156)
	Situations that cannot be assigned to other subcategories or statements indicating spontaneous emergence

	
	Cooking
	Conversations about climate-conscious nutrition arising during joint meal preparation or cooking
	"Mostly while cooking. So when you’re dealing with food, I’d say." (T8, Pos. 156)
	

	
	Shopping
	Conversations about climate-conscious nutrition arising during grocery shopping together
	"Or directly while shopping, when you talked about your behavior while being out together." (T4, Pos. 116)
	

	
	Eating
	Conversations about climate-conscious nutrition arising during shared meals
	"Actually through conversations at the table, when people were talking about food anyway." (T14, Pos. 120)
	

	
	Declining conversations due to increasing habit
	Temporal dimension indicating that conversations decrease over time following dietary change
	"So at the beginning, of course, more, and now less and less, but my parents actually understood it pretty well from the start." (T13, Pos. 178)
	

	
	Avoiding interpersonal communication
	Avoiding conversations about one’s own diet or disclosing dietary habits
	"And accordingly, I simply avoid the topic because I don’t want to argue. I don’t want to be the one who causes conflict. I can’t handle it. I don’t like being confrontational. That’s why I really often avoid the topic." (T3, Pos. 72)
	

	
	Effects of interpersonal communication
	Meaning and effects of interpersonal communication on climate-conscious dietary awareness and participants’ dietary changes
	"And it really pushed me to think again about how I eat." (T4, Pos. 196)
	Effects that can be traced back to interpersonal communication; does not include effects on third parties (see "Multiplier effects")

	
	Multiplier effects
	Effects of conversations and dietary changes on the awareness or diet of third parties
	"Yes. And to some extent, I got my parents to reduce their meat consumption." (T4, Pos. 200)
	



Table 7: Coding Manual – Social and Physical Environment
	Main Category
	Subcategory/ Sub-Subcategory
	Definition (Statements by participants that address the following...)
	Anchor Example (Translated)
	Coding Rule

	Environment & Physical Surroundings
	
	Descriptions of the environment and physical surroundings that influence eating behavior or provide insight into the awareness and dietary situation in the social and physical environment
	"I mean, maybe you're just in that student life bubble, and everyone is actually aware that things can’t go on like this, climate-wise." (T7, Pos. 80)
	Statements that highlight the role of the environment and physical surroundings, whether positive or negative

	
	Societal Awareness & Consciousness
	Increasing societal attention and awareness regarding climate-related issues in general and in relation to nutrition
	"Well, I mean, in general, the topic really started gaining more attention during that time." (T8, Pos. 136)
	–

	
	Role Modelling a Vegetarian/Vegan Diet
	Role modelling of a vegetarian or vegan diet by one's environment without explicit communication; a form of indirect communication about climate-conscious eating
	"Or not even communication really, but consciously observing what my friends or acquaintances around me do, or how they manage to avoid [certain foods]. That probably shapes me the most. Not digital stuff or podcasts, but more like how my environment behaves—not through communication, I’d say, but through the actions you just see." (T1, Pos. 116)
	–

	
	Food Availability
	Changing food and meal offerings as a form of indirect communication about climate-conscious nutrition
	"What has of course made things easier are new products coming out, or just that there's now a much bigger selection of alternatives and so on." (T10, Pos. 240)
	–



Table 8: Coding Manual – Direct Experiences and Impacts
	Main Category
	Definition (Statements by participants that address the following...)
	Anchor Example (Translated)
	Coding Rule

	Direct Experiences & Impacts
	Directly observed phenomena related to nutrition and its effects
	"I wouldn't say there was a defining experience, but what definitely helped was the internship in school — the agricultural internship, where I worked for two weeks on a dairy farm and one week on a pig breeding farm, both organic. And I did notice that climate plays a role, especially in the animals’ feed, and that attention was paid to that." (T6, Pos. 184)
	Also includes descriptions of direct phenomena that participants associate with the topic, even if they relate only to nutrition or the climate crisis. Also code if the participant explicitly denies having had a direct experience.



Table 9: Coding Manual – Process of Awareness Formation and Dietary Change
	Main Category
	Subcategory/ Sub-Subcategory/ Sub-Sub-Sub-category
	Definition (Statements by participants that address the following...)
	Anchor Example (Translated)
	Coding Rule

	Process of Awareness Formation & Dietary Change
	
	Process of developing climate awareness related to nutrition and transitioning to a climate-conscious diet
	/ – No coded segments available, as all statements were exclusively assigned to subcategories
	

	
	Family Dietary or Environmental Socialization
	Influence of the family during childhood on dietary and/or environmental or climate awareness
	"Well, first of all, I think I was very strongly shaped by my parents, like probably everyone." (T3, Pos. 16)
	

	
	Progress and Process
	Descriptions of the dietary transition process, oriented to the stages of the Transtheoretical Model (TTM)
	"I think for me it was more of a gradual process." (T1, Pos. 104)
	Code passages that generally discuss the process and its pace, without allowing conclusions about specific stages or steps

	
	Precontemplation & Pre-awareness
	Lack of awareness about the impact of diet on climate change; no intention to change personal eating habits
	"And even in the years that followed, I hadn’t really started thinking about what kind of influence I could even have as an individual." (T11, Pos. 90)
	

	
	(Problem) Awareness & Intention Formation
	Emerging awareness of the problem of diet-related climate impacts, and formation of an intention to change one’s diet
	"I’m thinking back to my school days, because it’s been a while since I became a vegetarian. Back then I already had the desire to eat more sustainably, or we were informed about climate change, and that’s when I realized, okay, this is really a problem, and so on." (T5, Pos. 120)
	

	
	Preparation
	Preparatory measures for implementing the dietary change
	"And then, once it got easier, I actively started looking at other shelves when I went grocery shopping — especially in the vegan section — and searched for products there. And then I also noticed: sometimes it’s really not that easy to find exactly what you’re looking for." (T17, Pos. 100)
	Includes statements that clearly indicate preparatory steps being taken prior to the transition to a new dietary approach.

	
	Action & Implementation
	Dietary change to vegan, vegetarian, or flexitarian; implementation of behavioral intentions
	"From that point on, I became vegetarian in (university town)." (T3, Pos. 80)
	

	
	Stabilization & Maintenance
	Maintaining the new diet over time, forming habits, integration into daily life
	"No. I also haven’t once thought in recent years, how nice would meat be? Especially meat – absolutely not." (T14, Pos. 174)
	

	
	Ongoing Change & Continuous Process
	Descriptions of a continuous change in diet or the possibility that it will change further
	"I have to say, I often pick up things from my environment about what’s no longer good, which products emit a lot of CO₂, and then I try to avoid those products." (T9, Pos. 84)
	

	
	Appropriation Process
	Intensive engagement with climate-conscious eating, own research, media consumption, critical reflection
	"I also remember how I used to write that down in my notes afterwards." (T8, Pos. 108)
	Includes statements that explicitly describe or reveal an appropriation process

	
	Reinforcing Factors in the Process
	Factors that supported or strengthened the dietary change process
	/ – No coded segments, as all statements were assigned to subcategories
	

	
	Support from Social Environment
	Support and positive responses from others that helped with implementation and maintenance
	"My family is actually really open about it. They don’t eat vegan, but they pay a lot of attention to seasonality and fully support me." (T13, Pos. 44)
	

	
	Ease and Feasibility of Vegetarian Diet
	Realization that a reduced-meat diet is easy to implement, reinforcing dietary change
	"And then suddenly it was much easier than I thought." (T13, Pos. 138)
	

	
	Inhibiting Factors & Barriers in the Process
	Factors that hindered dietary change or created barriers
	"Right. So I think I'm already under pressure from university deadlines and work commitments, that I don't want to add the pressure of diet changes. Recently, someone mentioned doing a sugar-free month and I just thought: ‘Honestly, I don’t feel like it’. Sure, it might be healthy, but it just adds more effort to daily life." (T10, Pos. 208)
	Includes statements that can't be assigned to specific subcategories; also includes presumed barriers for others

	
	Lack of Support in Social Environment
	Lack of support as a barrier to dietary change or its maintenance
	"Especially in social circles, like in my family or my partner’s family, it was a bit more difficult." (T13, Pos. 40)
	

	
	Lack of Options
	Lack of vegan/vegetarian options as a barrier
	"When we go out to eat and there’s no vegan alternative, I think, ‘okay, it would be nice to just order this,’ and then honestly, I sometimes do, if there’s no alternative at all." (T14, Pos. 174)
	

	
	Costs & Available Budget
	Costs of climate-friendly options and limited student budgets as a barrier
	"So first of all, organic products – as far as they’re affordable. I'm a student, so I can’t afford everything organic and also don’t want to afford everything that way." (T3, Pos. 24)
	

	
	Availability of Meat
	Easy access to meat in the environment as a barrier
	"It was more about meat being made available at home, and I still took advantage of that." (T4, Pos. 160)
	

	
	Suppression & Cognitive Dissonance
	Suppression of the consequences of meat consumption, signs of cognitive dissonance
	"And I think at first, I didn’t want to admit to myself that I had moral issues with consuming animal products, because I was still consuming them. Admitting that would create a contradiction." (T13, Pos. 222)
	

	
	Habit & Convenience
	Habit and convenience as obstacles to climate-conscious eating
	"Yeah, exactly. I think my parents were aware of the climate impact of vegan eating, but it was always like: ‘Oh, it’s such a small impact, and it’s a habit thing – too hard to change. It's not worth the trouble.’ I think that came up often." (T3, Pos. 60)
	

	
	Lack of Knowledge & Comprehensibility
	Lack of understanding about the link between climate change and diet as a barrier
	"I think with food, it’s always hard to tell what the carbon footprint is or what the climate impact really looks like." (T5, Pos. 24)
	

	
	Interaction & Dynamics of Experiences
	Statements describing how different experiences interact and influence each other
	"There are lots of small impressions – from the media, from personal conversations – that come together and have an effect." (T10, Pos. 228)
	Includes statements about interplay, reinforcement, reinterpretation, or reactivation

	
	Key Experience
	Particularly formative experiences shaping climate-related dietary awareness and behavior
	"As for becoming vegetarian – like I said, it was the intro week at university, which was completely vegetarian or vegan. That was a key experience, because I had never encountered it before. I didn’t realize the variety of options out there. I didn’t even see it as a possibility to contribute myself." (T3, Pos. 156)
	Includes both key experiences and denials of such

	
	Important Person / Information / Experience
	Significant individuals, information, or events in raising awareness or enabling dietary change
	"Yes, I think it was my flatmate – we had a lot of conversations. He’s been vegan for a long time, mainly for climate reasons." (T17, Pos. 264)
	Not a key experience, but still considered very important in the transition process

	
	Episodic Aspect & Turning Points
	Special life situations or phases of change that initiated dietary transition
	"There was a break in my life, and I thought, let’s use this break to make other changes. I started doing sports and so on." (T3, Pos. 168)
	General statements about turning points not clearly assignable to other subcategories

	
	Start of Dietary Change
	Specific mention of when dietary change began
	"By now – it’s hard to say exactly, but I’d say around four, maybe four and a half years ago." (T16, Pos. 20)
	

	
	Voluntary Social Year (FSJ)
	Voluntary social year as a significant phase in dietary change
	"Yes, I’d definitely say the volunteer service was a starting point – it was the first time I really thought about it." (T8, Pos. 212)
	For FSJ abroad, both “Voluntary Social Year” and “Abroad” codes are applied

	
	Lent
	Lent as a significant phase in dietary change
	"Yeah, and then Lent came, and I’ve been vegan ever since." (T7, Pos. 188)
	

	
	Relocation & Start of University
	Move to university town and starting university as key moments for dietary change
	"When I started my Bachelor’s, I began eating vegetarian – and even then I already ate very little cheese, eggs, etc." (T3, Pos. 32)
	

	
	Abroad: Travel, Vacations
	Stays abroad, vacations, or travel as key moments for dietary change
	"Then there were a few more months before I moved. I had a lot of time, I also traveled a bit, and I think a lot developed during that time." (T13, Pos. 114)
	For FSJ abroad, both “Voluntary Social Year” and “Abroad” codes are applied

	
	COVID-19 Pandemic
	The COVID-19 pandemic as a significant phase in dietary change
	"The pandemic was a turning point for me, especially since I moved to the Czech Republic. After two months there, I transitioned from vegetarian to vegan." (T3, Pos. 176)
	If both relocation and pandemic are mentioned, both codes apply

	
	Facilitating & Accelerating Factors
	Facilitating and accelerating factors during turning points
	/ – No coded segments, as statements were assigned to subcategories
	Must relate specifically to turning points, not the general change process

	
	Time & Mental Space
	Time and mental freedom as facilitators during change phases
	"I think the big thing is having time – but also mental time, the mental freedom to say, ‘Hey, I’ll try something new,’ because otherwise diet just runs on autopilot." (T3, Pos. 184)
	

	
	Change in Social Environment
	Change in the social environment as facilitator during transition phase
	"I’d say it worked out really well in my flatshare. They were also vegetarians. So it was an easy opportunity to cook together, learn, and try things." (T4, Pos. 176)
	

	
	New Responsibility for Shopping & Eating
	New personal responsibility for budget, shopping, and diet as facilitator during transition phase
	"Yeah, I mean, I was responsible for myself now – my food, my diet." (T5, Pos. 276)
	

	
	Other Experiences Over Time
	Other experiences not listed elsewhere that influenced the process
	"The livestock farming. I grew up in a village and always thought our cows had a good life, but obviously, they’re not outside all year." (T3, Pos. 196)
	Describes additional life experiences important for dietary climate awareness



Table 10: Coding Manual - Ideas for Promoting Climate-Conscious Nutrition
	Main Category/ Subcategory/ Sub-Subcategory
	Definition
	Example Quote
	Coding Rule

	Ideas for Promoting Climate-Conscious Nutrition
	Participants’ ideas for promoting nutrition-related climate awareness among other students or people in general
	/ – No coded passages available, as statements were exclusively assigned to subcategories
	

	Important Communicators & Communication Channels
	Significant communicators or communication channels relevant to promoting climate-conscious nutrition
	"That’s the question — I think you need well-known people who you bring on board, who can basically act as ambassadors for the topic." (T4, Pos. 224)
	Includes communicators seen by participants as important for promoting climate-conscious nutrition but not assignable to the three subcategories

	Media
	Media as important communicators or communication channels for climate-conscious nutrition
	"Well, I can’t think of a particular person, but rather channels. I think if it were presented more on social media, especially people our age would notice it more. But I can’t think of a specific person." (T1, Pos. 160)
	Communicators are often mentioned in combination with ideas in this category, so they appear together

	School
	Schools as important institutional communicators for climate-conscious nutrition
	"Okay. If you think about it generally, I would definitely say we need nutrition as a topic in education, at least definitely in the school system, so that it’s included from the ground up." (T4, Pos. 204)
	Communicators often mentioned alongside ideas in this category, appearing jointly

	University & Cafeteria
	Universities and cafeterias as important institutional communicators for climate-conscious nutrition
	"Yeah, I think directly through the university, as I mentioned earlier, directly through the cafeteria, talking about food and nutrition and raising awareness is the most obvious. I think many programs could be run to raise awareness." (T15, Pos. 280)
	Communicators often mentioned alongside ideas in this category, appearing jointly

	Establishing Personal Relevance & Impact
	Ideas for promoting climate-conscious nutrition by highlighting the impact on the individual and establishing a personal connection
	"I think any information you give people is good because I think someone always feels attacked, since nutrition is a very emotional topic for many. Someone always feels attacked, but someone also feels addressed. I think it’s very different how you have to communicate to address an individual person." (T13, Pos. 302)
	

	Support & Highlighting Action Options
	Ideas for promoting climate-conscious nutrition by showing concrete options for action and support during the transition process
	"Especially freshmen who have just moved out of their parents’ home and you can say ‘what’s actually important?’ I don’t know if there would be demand, but maybe the university could offer a nutrition course or visit freshmen lectures like those who promote student council or other things, saying ‘Hey, we’re doing a crash course on how to live independently,’ and include nutrition." (T12, Pos. 172)
	

	Making Existing Offers Visible & Increasing Attention
	Ideas for promoting climate-conscious nutrition by highlighting existing offers and increasing visibility to draw more attention
	"I think our university already offers something, but I hardly hear about it. I don’t know if I just don’t know where to get info or how it’s promoted. Maybe they could build that up, maybe show it more on social media." (T1, Pos. 156)
	

	Knowledge Transfer & Education
	Ideas for promoting climate-conscious nutrition through knowledge transfer and education about the connection and effects of nutrition on the climate
	"But as far as I know, education should definitely be strengthened today." (T6, Pos. 240)
	

	Promoting (Personal) Exchange
	Ideas to promote climate-conscious nutrition by encouraging and facilitating personal exchange on climate-conscious nutrition topics
	"I think that’s what really helps the most when you actually talk with people on site." (T8, Pos. 304)
	

	Focus on Positives & Avoid Negativity
	Ideas to promote climate-conscious nutrition by shifting communication focus away from negatives and restrictions of dietary change toward positive aspects and benefits
	"Because otherwise it doesn’t really work if you just say ‘Hey, feel guilty.’ I think people feel offended then, and I feel like that doesn’t help much." (T5, Pos. 96)
	

	Adjusting Conditions
	Ideas for promoting climate-conscious nutrition by adjusting conditions (political framework and physical environment)
	"Yeah. I think you could convince other students with incentives. Especially financial incentives. For example, if vegetarian dishes, which are already cheaper, stay the same price, but animal products get more expensive, that would create incentives." (T6, Pos. 240)
	

	Adjusting & Expanding Food Offerings
	Ideas for promoting climate-conscious nutrition by expanding and adapting food offerings
	"Otherwise, I would say just increase the vegan and vegetarian options in the cafeteria. It’s already gotten a lot better since I started studying [year], but that could still be a push." (T7, Pos. 260)
	Adjustment of conditions in the form of expanded food offerings

	Other Ideas
	Occasionally mentioned ideas for promoting climate-conscious nutrition
	"What I could imagine is if there was an app where you voluntarily log what you ate every day, and the app calculates how much CO2 you emitted through the food you ate at the university, and you get a report or maybe even compare with friends and be happy if you have a better overall balance than your friends." (T6, Pos. 268)
	Includes statements that cannot be assigned to any of the other subcategories of ideas for promotion



Table 11: Coding Manual - Differences in Awareness and Eating Behaviour
	Main Category/ Subcategory/ Sub-Subcategory
	Definition (Statements of participants addressing: ...)
	Anchor Example (Translated)
	Coding Rule

	Differences in Awareness and Eating Behaviour
	Different nutrition-related climate awareness and eating behaviour in various groups
	/ – No coded passages available, as statements were exclusively assigned to subcategories
	

	Cross-Faculty Differences
	Different nutrition-related climate awareness and eating behaviour between faculties
	"I feel like I’m in the MPI faculty, and it seems to me they are the furthest away from this nutrition or climate awareness thing. I don’t know how to spread it more, but most people I’ve dealt with in that faculty didn’t care at all about what they eat." (T13, Pos. 318)
	

	Cross-Generational Differences
	Different nutrition-related climate awareness and eating behaviour between generations
	"It really varies person to person. I would say my grandma is a bit more open than my grandpa. If I told him something he eats is vegan, I think he would immediately like it less." (T2, Pos. 132)
	

	Regional Differences
	Different nutrition-related climate awareness, eating behaviour, and food availability in different regions (urban vs. rural)
	"And often, like me coming from a village, the diet is simply more meat-heavy." (T15, Pos. 20)
	

	Cultural Differences
	Different nutrition-related climate awareness, eating behavior, and food availability in different countries and cultural areas
	"In France, this change isn’t really happening yet. I notice that substitute products or nutrition in general aren’t as much of a topic there as here." (T1, Pos. 104)
	

	Other
	Occasionally mentioned aspects
	"And then we also came to cooking, and we call it ‘kitchen communism’." (T17, Pos. 72)
	Includes statements that cannot be assigned to any other category but are still interesting



