Dear Editorial Board of the journal "City and Built Environment"

We revised the manuscript with ID CBEN-D-23-00034 and modified title "Urban commercial marketing and economic factors, an evidence from Mashhad (Iran)" based on the comments of the dear reviewers as follows: 
Dear Reviewer 1:
1. I think that the manuscript entitled "Spatial and temporal analysis of the relationships between urban commercial marketing and economic factors in Mashhad city, Iran (2000-2020)" attempted to represent an interdiscipline research in the field of urban economy. Despite the good organization of the manuscript its content should be improved particularly in the methodology section.
Thank you for valuable comments. 
2. The list of my comments is recommended as below: Title: The title should be written as shorter and clearer.
The title was modified as “Urban commercial marketing and economic factors, an evidence from Mashhad (Iran)”. 

3. Abstract: Abstract is OK. However, the writing issues should be eliminated. For example, "Vice versa" is not suitable term.
Abstract was modified by eliminating the irregular terms.

4. Introduction: Some keywords such as commercial complexes and commercial marketing should be described in the Introduction. What is their unique meanings?
Thank you very much. It was added as “Commercial complexes are the set of buildings for a mix of commercial activities and services, such as offices, retail stores, restaurants, and other businesses (https://dictionary.cambridge.org). However, commercial marketing relates to the functional aspect of trading in each place or building, as the act of encouraging customers to engage with products or services to benefit a commercial enterprise (https://csic.georgetown.edu)”. Also, commercial project means a set of buildings for commercial function and retail stores.
5. Study area: This section should be shifted into the Methodology.
It was done.

6. Methodology: This section should be improved. For this purpose, the authors should add the suitable definitions for some research variables such as commercial interest rate and annual shopping store rent. Furthermore, this section should represent some sub-sections, such as study area, data collection, and analysis of research variables.
The section Methodology was completely re-checked. The new definitions were added. Also, sub-headings were added.  
7. Result and discussion: The sub-headings should be completed. For example, 4.1. Commercial marketing could be changed to 4.1. An overview of commercial marketing in the urban scale. etc.,.

The mentioned sub-headings were elaborated.

8. Hypothesis test: It could be described by more evidences, such as social changes in the urban scale or economic effects in the country level.
Hypothesis test was elaborated by new texts.

9. Conclusion: Conclusion is OK. 

Thank you very much. 

10. References: List of references is OK and updated.

Thank you very much.

11. Originality: The manuscript has enough originality and novelty in the field of urban studies of Iran. 

Thank you very much.

12. English writing: Some writing issues should be eliminated. For example, "Vice versa" is not suitable term. According to above mentioned comments, the manuscript is suitable for publication after a minor revise.

English writing of the manuscript was proofed and some writing issues were eliminated.

Dear Reviewer 2:
1. This manuscript presents an interesting study exploring the relationship between urban commercial marketing and economic factors. To enhance the quality and acceptability of the paper, I think, the author should consider the following suggestions.

Thank you very much. All comments were done in this version.

2. The introduction successfully establishes the study's relevance, providing an insightful context regarding urban commercial marketing and economic factors in Mashhad. However, the author should give more words to explain how this study fills the gap in existing literature.
Thank you very much. Some texts were added into introduction.
3. It would be beneficial to include a subsection on the limitations of the chosen methodology, such as potential biases in data collection or the implications of using certain statistical thresholds for correlation analysis.

In this regard, some descriptions were added into a sub-section “data analysis”.

4. To enhance the discussion, consider comparing your findings with similar studies in other religious-economic urban contexts to highlight the uniqueness or commonality of Mashhad's situation. Additionally, a deeper discussion on the implications of the decrease in profitability over the decade would enrich this section.
Based on your comments an elaborated part of interpretations was added in the section “3.1. An overview of commercial marketing in the urban scale”.
5. Although meaningful findings have been proposed in the study, the discussion in the conclusion section on how to apply these findings specifically to commercial and urban planning practices in Mashhad or similar cities appears to be relatively vague. From a critical perspective, it is suggested to explore more specifically how research findings will affect future urban planning decisions, commercial development strategies, and policy formulation, including specific application suggestions and implementation steps.
The section “Conclusion, implication, and limitation” was improved based on your comments as far as possible.
Dear Reviewer 3:
1. The paper aims to analyze the spatiotemporal relationship between urban commercial marketing and economic factors in Mashhad, Iran, particularly focusing on the changes between 2010 and 2020. The conclusion suggests a shift in the relationship between commercial interests and profits in the city's downtown area over the past decade, emphasizing a closer connection to land value rather than traditional religious functions. The excerpt indicates a clear logical presentation of research methods and results, suggesting potential influence on urban planning, commercial marketing, and economic studies, especially for researchers interested in the economic transformation of central religious cities and the impact of land value on urban development.

Thank you very much.

2. Methodologically, the overall approach adheres to standards in urban planning and business economic analysis. It utilizes GIS for spatial data analysis, SPSS for statistical analysis, and employs official documents, field observations, and interview surveys for data collection, providing a solid empirical basis. The research methods are deemed scientific, applicable, and replicable by other researchers. The analysis reveals an interdependent relationship between commercial marketing and economic factors across both temporal and spatial dimensions, offering a novel perspective and addressing gaps in existing research.

Thank you very much.

3. While the paper has some limitations, they do not undermine its validity and value: - Sample and time frame limitations: The study is constrained by a sample size of 18 commercial complexes and a time frame spanning only 2010 and 2020, potentially limiting the generalizability of conclusions. - Selectivity in economic factors: Not all economic factors influencing commercial marketing are comprehensively covered, posing a risk of selective bias.
- Limited impact of conclusions: Despite indicating an increasing influence of land prices, the paper lacks in-depth discussion regarding the long-term implications and specific policy recommendations for urban planning. Based on these limitations, I suggest the following recommendations for future research by the authors: - Expand sample size and time span: Future studies should encompass a broader range of commercial complexes and extend over a longer time period to enhance the generalizability and credibility of conclusions. - Consider additional variables: Include more variables that may influence commercial marketing effectiveness, such as consumer behavior and macroeconomic factors.

Thank you very much. Based on your comments, the limitations of the study were modified. Also, the mentioned valuable recommendations were added in the last section of the manuscript. 

The new added and modified phrases or sentences were highlighted in red color at the manuscript.

Authors are grateful to dear reviewers for their very precious technical considerations on the manuscript.

Sincerely
