Appendix D. Supplemental Figures

Figure D1. Correlation Matrix for All Outcome Metrics
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Note. Pearson correlations were calculated for each of the respective questionnaires across the entire (n
= 347) sample—with the exception of the Ozel-Kizil HF scale which one participant did not complete (thus
n = 346 for correlations with this metric), and creative achievement scores which are the log-transformed
total scores excluding those with a total score of 0 (n = 269 for correlations with this metric). Gray boxes
indicate the correlations which were not statistically significant at p < 0.05. AHQ-D, Dispositional Adult
Hyperfocus Questionnaire; CAARS, Conners’ Adult ADHD Rating Scale (total raw score); HF, hyperfocus.
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