Appendix Table S2

Table 1. One-way ANOVA results by Educational level.
	Variant
	Educational level
	N
	M
	SD
	F
	p

	Perceived compatibility

	Specialties
	46
	3.245 
	1.146 
	1.191
	0.313

	
	Udergraduate
	209
	3.334 
	1.078 
	
	

	
	Master's degree
	149
	3.134 
	1.087 
	
	

	
	Doctoral degree
	47
	3.383 
	1.049 
	
	

	Perceived popularity

	Specialties
	46
	3.283 
	1.009 
	0.564
	0.639

	
	Udergraduate
	209
	3.211 
	1.022 
	
	

	
	Master's degree
	149
	3.112 
	1.070 
	
	

	
	Doctoral degree
	47
	3.287 
	1.020 
	
	

	Perceived ease of use
	Specialties
	46
	3.185 
	1.122 
	1.273
	0.283

	
	Udergraduate
	209
	3.243 
	1.047 
	
	

	
	Master's degree
	149
	3.044 
	1.052 
	
	

	
	Doctoral degree
	47
	3.298 
	1.024 
	
	

	Perceived usefulness
	Specialties
	46
	3.120 
	1.094 
	0.442
	0.723

	
	Udergraduate
	209
	3.272 
	1.121 
	
	

	
	Master's degree
	149
	3.185 
	1.123 
	
	

	
	Doctoral degree
	47
	3.325 
	1.068 
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	Specialties
	46
	3.406 
	1.109 
	0.445
	0.721

	
	Udergraduate
	209
	3.515 
	1.002 
	
	

	
	Master's degree
	149
	3.416 
	1.117 
	
	

	
	Doctoral degree
	47
	3.567 
	0.990 
	
	




Table 2. One-way ANOVA results by Monthly living expenses.
	Variant
	Focus on time
	N
	M
	SD
	F
	p

	Perceived compatibility

	Up to 1,500 (excl.)
	128
	3.221 
	1.056 
	1.692
	0.168

	
	1,500-2,000
	164
	3.407 
	1.041 
	
	

	
	2,001-3,000(excl.)
	101
	3.116 
	1.157 
	
	

	
	3,001 or above
	58
	3.211 
	1.130 
	
	

	Perceived popularity

	Up to 1,500 (excl.)
	128
	3.174 
	1.020 
	1.289
	0.278

	
	1,500-2,000
	164
	3.230 
	0.996 
	
	

	
	2,001-3,000(excl.)
	101
	3.055 
	1.084 
	
	

	
	3,001 or above
	58
	3.375 
	1.081 
	
	

	Perceived ease of use
	Up to 1,500 (excl.)
	128
	3.129 
	1.054 
	2.235
	0.084

	
	1,500-2,000
	164
	3.293 
	0.964 
	
	

	
	2,001-3,000(excl.)
	101
	2.978 
	1.181 
	
	

	
	3,001 or above
	58
	3.302 
	1.042 
	
	

	Perceived usefulness
	Up to 1,500 (excl.)
	128
	3.156 
	1.123 
	2.146
	0.094

	
	1,500-2,000
	164
	3.302 
	1.078 
	
	

	
	2,001-3,000(excl.)
	101
	3.072 
	1.176 
	
	

	
	3,001 or above
	58
	3.487 
	1.031 
	
	

	Use intention
	Up to 1,500 (excl.)
	128
	3.432 
	1.108 
	2.908
	0.034

	
	1,500-2,000
	164
	3.579 
	0.975 
	
	

	
	2,001-3,000(excl.)
	101
	3.251 
	1.141 
	
	

	
	3,001 or above
	58
	3.678 
	0.890 
	
	




Table 3. One-way ANOVA results by Monthly usage.
	Variant
	Focus on time
	N
	M
	SD
	F
	p

	Perceived compatibility
	1 to 5 days
	114
	3.3333
	1.09487
	0.408
	0.803

	
	6 to 10 days
	136
	3.2739
	1.06496
	
	

	
	11 tp 15 days
	130
	3.1923
	1.09462
	
	

	
	16 to 20 days
	33
	3.3712
	1.05904
	
	

	
	21 days or above
	38
	3.1711
	1.15972
	
	

	Perceived popularity

	1 to 5 days
	114
	3.1864
	1.03896
	1.417
	0.227

	
	6 to 10 days
	136
	3.1526
	0.9973
	
	

	
	11 tp 15 days
	130
	3.2423
	1.10317
	
	

	
	16 to 20 days
	33
	3.4924
	0.95501
	
	

	
	21 days or above
	38
	2.9342
	0.95097
	
	

	Perceived ease of use
	1 to 5 days
	114
	3.1776
	0.99929
	0.844
	0.498

	
	6 to 10 days
	136
	3.2188
	1.04236
	
	

	
	11 tp 15 days
	130
	3.0692
	1.11065
	
	

	
	16 to 20 days
	33
	3.4242
	0.91533
	
	

	
	21 days or above
	38
	3.1776
	1.18394
	
	

	Perceived usefulness
	1 to 5 days
	114
	3.2763
	1.10077
	0.337
	0.853

	
	6 to 10 days
	136
	3.1452
	1.10158
	
	

	
	11 tp 15 days
	130
	3.2577
	1.06837
	
	

	
	16 to 20 days
	33
	3.3333
	1.13135
	
	

	
	21 days or above
	38
	3.2434
	1.3324
	
	

	Use intention 
	1 to 5 days
	114
	3.5029
	1.08194
	0.546
	0.702

	
	6 to 10 days
	136
	3.5147
	0.99866
	
	

	
	11 tp 15 days
	130
	3.3769
	1.07464
	
	

	
	16 to 20 days
	33
	3.6364
	0.93676
	
	

	
	21 days or above
	38
	3.4649
	1.1509
	
	



