This Supplementary Information comprises two main parts. The first part, consisting of Supplementary Tables S1–S8, provides additional data and methodological details related to the research process and analyses. The second part contains the Kano coding rules and the Kano questionnaire instrument, which are provided to support reproducibility of the Kano survey and coding procedure.

Supplementary Table S1. Composition of the cross-functional expert panel
	Code
	position
	Industry
	Gender
	Career
	Region
	Recruitment

	E01
	Academia Professor
	Industrial Design
	Male
	15 years
	Mainland China
	[bookmark: OLE_LINK178]Cooperative recommendations

	E02
	Academia Professor
	Fashion Design
	Female
	12 years
	Mainland China
	Cooperative recommendations

	E03
	Academia  Ph.D. Candidate
	Jewelry & Accessory Design
	Female
	8 years
	Mainland China
	Cooperative recommendations

	E04
	Academia Master's Student
	Arts & Crafts
	Female
	7 year
	Mainland China
	Cooperative recommendations

	E05
	Senior Product Designer
	Accessory & Jewelry Design
	Female
	6 years
	Mainland China
	Cooperative recommendations

	E06
	Senior Product Designer
	Accessory & Jewelry Design
	Male
	7 years
	Mainland China
	[bookmark: OLE_LINK182]Open calls

	E07
	Production Modeler
	[bookmark: OLE_LINK181]Jewelry 3D modeling
	Male
	21 years
	Mainland China
	Cooperative recommendations

	E08
	Production Modeler
	Titanium Steel 3D modeling
	Male
	13 years
	Mainland China
	[bookmark: OLE_LINK183]Cooperative recommendations

	E09
	Manufacturing Technician
	Jewelry Manufacturing
	Male
	15 years
	Mainland China
	Cooperative recommendations

	E10
	Manufacturing Technician
	Titanium Steel Accessory Manufacturing
	Male
	10 years
	Mainland China
	Cooperative recommendations

	E11
	Market Sales Manager
	Jewelry Retail
	Female
	11 years
	Mainland China
	Open calls

	E12
	Market Sales Manager
	Accessory Retail
	Female
	12 years
	Mainland China
	Open calls



Supplementary Table S2. Semi-structured interview guide
	No. 
	Question

	Q1
	Reflecting on your past experiences with aromatherapy-related products, particularly in the form of necklaces, bracelets, or similar wearable accessory, could you describe a specific situation in which you ultimately abandoned use, left the product unused, or decided against purchasing it? Which design or experiential factors primarily contributed to this decision?

	Q2
	Setting aside fragrance considerations, please evaluate the products solely based on appearance, material, tactile experience, and structural design. From a set of 8 samples, select the two items you would most like to try and the two you would least like to try, and explain in detail which features influenced your choices.

	Q3
	Assuming you wear the selected accessory throughout daily life—during work, commuting, or even during exercise—what would be your main concerns or obstacles? What product design or development modifications would encourage you to wear it consistently over time?

	Q4
	If you were to enjoy this aromatherapy accessory, would you consider recommending it to friends? What would be the reasons for such a recommendation?

	Q5
	Given physical constraints or manufacturing limitations, suppose future aromatherapy accessory can only retain one core design feature or function (necessitating the removal of other secondary functions). Which feature would you prioritize retaining, and why?



[bookmark: OLE_LINK133]Supplementary Table S3. Definitions of customer requirements (CRs), illustrative interview expressions extracted from the semi-structured interviews, and occurrence frequencies
	CRs.
	Customer Requirement
	Definition 
	Relevant Frequency

	CR1
	Size Comfort
	Lightweight and comfortable to wear, moderate in volume and weight, allowing long-duration wear without burden or restriction during daily activities.
（e.g. "Lightweight", "No burden", "Doesn't get in the way of daily life"）
	14

	CR2
	Daily Wear Compatibility
	Style and design are versatile, naturally integrating with different daily outfits and personal styles without appearing incongruous.
（e.g. "Can be worn daily", "Suitable for commuting", "Versatile basics"）
	12

	CR3
	Design Uniqueness
	Shape has high recognizability and artistic value, avoiding homogenization with commonly available designs.
（e.g."Won't easily clash with others", "Unique design", "Niche and artistic" ）
	9

	CR4
	Color Diversity
	Provides a wide range of color and material options to satisfy individual visual preferences.
（e.g. "Many colors available", "Can change different colors"）
	8

	CR5
	Visual Refinement
	Exterior details exhibit a sense of premium quality and sophistication, enhancing personal taste without any cheap impression.
（e.g. "Looks very refined", "Exquisite", "Looks premium",“With gemstones”）
	9

	CR6
	Therapeutic Effectiveness
	Fragrance effectively supports stress relief, mental refreshment, and other psychological and emotional regulation needs.
（e.g. "Can refresh", "Helps me stay alert", "Smells uplifting"）
	6

	CR7
	Skin Comfort
	Areas in contact with the skin feel pleasant to touch.
（e.g. "Non-sticky", "Comfortable to the touch"）
	2

	CR8
	Environmental Sustainability
	Product possesses eco-friendly attributes.
（e.g."Eco-friendly", "Biodegradable", "Can be recycled many times" ）
	11

	CR9
	Physical Leak-Proofing
	Fragrance contents do not accidentally spill or leak during wear or storage, preventing contamination of clothing or skin.
（e.g. "No leakage", "Essential oil won't escape"）
	8

	CR10
	Wearing Reliability
	Secure fit that remains stable even during vigorous daily activity, ensuring safe and reliable usage.
（e.g. "Won't come loose easily", "Secure", "Parts won't fall off by themselves"）
	7

	CR11
	Fragrance Longevity
	A single application of fragrance maintains an effective scent for a sufficiently long duration, without requiring frequent replenishment.
（e.g."No need to replace fragrance frequently", "Lasts a long time", "Scent stays for long" ）
	13

	CR12
	Refill Convenience
	Adding, refilling, or cleaning fragrance is straightforward, intuitive, minimal in steps, and avoids mess or contamination.
（e.g. "More convenient to refill", "Adding oil doesn't soil hands", "Can be filled quickly"）
	4

	CR13
	Flexible Usage
	Allows free, quick, and effortless switching between different scents according to mood, context, or health needs.
（e.g. "Can switch different scents", "Can change by mood every day"）
	9

	CR14
	Cultural Narrative
	Embeds specific cultural meaning or story, providing spiritual support and deep emotional resonance for the wearer.
（e.g. "carries some religious or cultural meaning", "Protection", "Has a motto/inscription"）
	6

	CR15
	Cultural Integration
	Combines traditional cultural elements with modern aesthetic sensibilities naturally, maintaining cultural depth without appearing outdated, aligning with contemporary aesthetic consumption trends.
（e.g. "Not too traditional, can be modern", "Fashionable, not rigid", "Young people like it too" ）
	9



Supplementary Table S4. Demographic characteristics of Kano questionnaire respondents (n = 213)
	Item
	Category
	Number
	Percent (%)

	Gender
	Male
	67
	31.45%

	
	Female
	146
	68.55%

	Age
	18-20
	13
	6.10%

	
	21-35
	51
	[bookmark: OLE_LINK195]23.94%

	
	36-50
	68
	31.92%

	
	50-65
	62
	29.11%

	
	≥ 66
	19
	8.92%



Supplementary Table S5. Kano category frequencies for customer requirements (CRs)
	CRs
	A
	O
	M
	I
	R
	Q

	[bookmark: OLE_LINK127]CR1
	45
	28
	109
	24
	3
	4

	CR2
	42
	87
	50
	19
	10
	5

	CR3
	33
	98
	49
	25
	3
	5

	CR4
	33
	113
	41
	17
	8
	1

	CR5
	85
	45
	64
	13
	6
	0

	CR6
	47
	86
	62
	14
	1
	3

	CR7
	51
	39
	32
	80
	11
	0

	CR8
	42
	95
	51
	17
	3
	5

	CR9
	31
	51
	106
	12
	12
	1

	CR10
	25
	50
	103
	23
	11
	1

	CR11
	35
	90
	50
	28
	8
	2

	CR12
	46
	82
	52
	22
	10
	1

	CR13
	84
	37
	58
	27
	1
	6

	CR14
	43
	40
	44
	78
	6
	2

	CR15
	32
	98
	53
	20
	5
	5



Supplementary Table S6. Descriptive statistics of responses to Kano functional and dysfunctional questions. The Kano category frequencies can be obtained by applying the Kano coding rules to the responses in this table.
	CRs
	Score 1
	Score 2 
	Score 3 
	Score 4
	Score 5

	CR1 Functional
	4
	35
	45
	54
	75

	CR1 Dysfunctional
	139
	25
	27
	18
	4

	CR2 Functional
	10
	17
	28
	27
	131

	CR2 Dysfunctional
	140
	26
	22
	17
	8

	CR3 Functional
	6
	22
	23
	29
	133

	CR3 Dysfunctional
	150
	22
	21
	15
	5

	CR4 Functional
	5
	18
	20
	23
	147

	CR4 Dysfunctional
	154
	20
	19
	14
	6

	CR5 Functional
	2
	23
	28
	30
	130

	CR5 Dysfunctional
	109
	43
	35
	22
	4

	CR6 Functional
	2
	22
	25
	29
	135

	CR6 Dysfunctional
	149
	24
	20
	17
	3

	CR7 Functional
	5
	34
	46
	38
	90

	CR7 Dysfunctional
	71
	54
	40
	42
	6

	CR8 Functional
	4
	19
	24
	26
	140

	CR8 Dysfunctional
	148
	25
	20
	15
	5

	CR9 Functional
	8
	32
	46
	45
	82

	CR9 Dysfunctional
	158
	19
	16
	13
	7

	CR10 Functional
	7
	35
	43
	53
	75

	CR10 Dysfunctional
	154
	20
	17
	15
	7

	CR11 Functional
	6
	25
	26
	31
	125

	CR11 Dysfunctional
	142
	24
	21
	22
	4

	CR12 Functional
	8
	24
	24
	28
	129

	CR12 Dysfunctional
	134
	28
	25
	19
	7

	CR13 Functional
	3
	24
	32
	30
	124

	CR13 Dysfunctional
	98
	42
	39
	30
	4

	CR14 Functional
	5
	42
	45
	37
	84

	CR14 Dysfunctional
	85
	48
	38
	38
	4

	CR15 Functional
	4
	17
	29
	30
	133

	CR15 Dysfunctional
	153
	20
	17
	17
	6



Supplementary Table S7. Detailed definitions of engineering characteristics (ECs)
	ECs
	Technical Feature
	Definition

	[bookmark: OLE_LINK66][bookmark: _Hlk230819607]EC1
	Design Symbol Application Rate
	The proportion of visible product surface area covered by visual feature points or cultural symbols.

	EC2
	Shape Distinctiveness Index
	The degree of differentiation of the product morphology relative to the baseline sample library.

	EC3
	Shape-Style Compatibility
	The mean semantic matching score between the design language and the daily dressing style library.

	EC4
	Color Scheme Richness
	The number of discrete color options or the total number of material combination schemes available in the product line.

	EC5
	Surface Craftsmanship Precision
	Key physical precision parameters, such as surface roughness (Ra value) or electroplating layer uniformity.

	EC6
	Sustainable Material Ratio
	The mass percentage of biodegradable, renewable, or environmentally certified materials in the whole product.

	EC7
	Fragrance Functional Type
	The functional effects of fragrance formulations compatible with the product and associated with different physiological regulation functions.

	EC8
	Carrier Material Release Rate
	The volatilization-release flux of aromatic compounds from the carrier material per unit time.

	EC9
	Sealing Fit Tolerance
	The mechanical fit tolerance grade (IT grade) between the closed interfaces of the fragrance storage space.

	EC10
	Fatigue Life of Connection Structures
	The cumulative number of opening–closing cycles of mechanical connectors, such as clasps and hinges, before performance degradation.

	EC11
	Fragrance Replacement Steps
	The number of standard discrete operational actions required to complete a single fragrance replacement or refilling task.

	EC12
	Overall Net Weight
	The overall mass of the product (g).

	EC13
	Modular Interface Quantity
	The total number of universal standardized interfaces reserved in the product for user-replaceable components.



[bookmark: OLE_LINK231]Supplementary Table S8. Distribution of CR–EC relationship-strength ratings by the 12-member HoQ expert panel
	CR&EC
	Count of 0s
	Count of 1s
	Count of 3s
	Count of 9s
	Final Score

	CR4&EC1
	2
	9
	1
	0
	1

	CR4&EC2
	1
	2
	6
	3
	3

	CR4&EC3
	2
	2
	7
	1
	3

	CR4&EC4
	2
	1
	0
	9
	9

	CR4&EC5
	1
	0
	2
	9
	9

	CR4&EC6
	2
	0
	10
	0
	3

	CR4&EC7
	9
	0
	2
	1
	0

	CR4&EC8
	11
	0
	0
	1
	0

	CR4&EC9
	7
	0
	1
	4
	0

	CR4&EC10
	10
	2
	0
	0
	0

	CR4&EC11
	7
	1
	1
	3
	0

	CR4&EC12
	2
	3
	7
	0
	3

	CR4&EC13
	9
	2
	0
	1
	0

	CR15&EC1
	1
	1
	1
	9
	9

	CR15&EC2
	0
	0
	10
	2
	3

	CR15&EC3
	2
	0
	2
	8
	9

	CR15&EC4
	1
	2
	8
	1
	3

	CR15&EC5
	7
	1
	3
	1
	0

	CR15&EC6
	1
	6
	2
	3
	1

	CR15&EC7
	2
	0
	8
	2
	3

	CR15&EC8
	12
	0
	0
	0
	0

	CR15&EC9
	10
	1
	1
	0
	0

	CR15&EC10
	9
	1
	1
	1
	0

	CR15&EC11
	2
	7
	1
	2
	1

	CR15&EC12
	9
	2
	1
	0
	0

	CR15&EC13
	7
	0
	4
	1
	0

	CR8&EC1
	9
	0
	3
	0
	0

	CR8&EC2
	0
	1
	10
	1
	3

	CR8&EC3
	2
	7
	1
	2
	1

	CR8&EC4
	11
	0
	1
	0
	0

	CR8&EC5
	2
	8
	1
	1
	1

	CR8&EC6
	2
	0
	2
	8
	9

	CR8&EC7
	2
	9
	1
	0
	1

	CR8&EC8
	3
	2
	6
	1
	3

	CR8&EC9
	9
	0
	2
	1
	0

	CR8&EC10
	1
	0
	10
	1
	3

	CR8&EC11
	10
	2
	0
	0
	0

	CR8&EC12
	2
	10
	0
	0
	1

	CR8&EC13
	2
	1
	9
	0
	3

	CR3&EC1
	2
	2
	1
	7
	9

	CR3&EC2
	0
	1
	1
	10
	9

	CR3&EC3
	0
	1
	11
	0
	3

	CR3&EC4
	1
	7
	2
	2
	1

	CR3&EC5
	1
	1
	9
	1
	3

	CR3&EC6
	0
	8
	1
	3
	1

	CR3&EC7
	9
	1
	2
	0
	0

	CR3&EC8
	9
	2
	1
	0
	0

	CR3&EC9
	10
	1
	1
	0
	0

	CR3&EC10
	6
	3
	0
	3
	0

	CR3&EC11
	3
	8
	0
	1
	1

	CR3&EC12
	9
	1
	2
	0
	0

	CR3&EC13
	2
	3
	7
	0
	3

	CR6&EC1
	11
	0
	0
	1
	0

	CR6&EC2
	1
	8
	0
	3
	1

	CR6&EC3
	1
	9
	2
	0
	1

	CR6&EC4
	9
	0
	0
	3
	0

	CR6&EC5
	9
	1
	0
	2
	0

	CR6&EC6
	11
	1
	0
	0
	0

	CR6&EC7
	1
	0
	2
	9
	9

	CR6&EC8
	2
	1
	8
	1
	3

	CR6&EC9
	1
	7
	1
	3
	1

	CR6&EC10
	10
	1
	1
	0
	0

	CR6&EC11
	9
	2
	0
	1
	0

	CR6&EC12
	10
	0
	2
	0
	0

	CR6&EC13
	0
	10
	1
	1
	1

	CR2&EC1
	0
	1
	2
	9
	9

	CR2&EC2
	0
	7
	2
	3
	1

	CR2&EC3
	1
	0
	2
	9
	9

	CR2&EC4
	1
	1
	9
	1
	3

	CR2&EC5
	1
	1
	8
	2
	3

	CR2&EC6
	1
	2
	6
	3
	3

	CR2&EC7
	0
	11
	1
	0
	1

	CR2&EC8
	11
	1
	0
	0
	0

	CR2&EC9
	8
	1
	3
	0
	0

	CR2&EC10
	10
	2
	0
	0
	0

	CR2&EC11
	2
	8
	1
	1
	1

	CR2&EC12
	1
	2
	0
	9
	9

	CR2&EC13
	0
	11
	0
	1
	1

	CR11&EC1
	12
	0
	0
	0
	0

	CR11&EC2
	7
	3
	0
	2
	0

	CR11&EC3
	9
	2
	1
	0
	0

	CR11&EC4
	10
	1
	1
	0
	0

	CR11&EC5
	12
	0
	0
	0
	0

	CR11&EC6
	2
	0
	10
	0
	3

	CR11&EC7
	2
	3
	7
	0
	3

	CR11&EC8
	0
	0
	0
	12
	9

	CR11&EC9
	3
	1
	0
	8
	9

	CR11&EC10
	4
	3
	2
	3
	0

	CR11&EC11
	10
	1
	0
	1
	0

	CR11&EC12
	2
	2
	7
	1
	3

	CR11&EC13
	8
	1
	2
	1
	0

	CR12&EC1
	12
	0
	0
	0
	0

	CR12&EC2
	12
	0
	0
	0
	0

	CR12&EC3
	8
	3
	1
	0
	0

	CR12&EC4
	10
	0
	1
	1
	0

	CR12&EC5
	9
	0
	1
	2
	0

	CR12&EC6
	0
	10
	1
	1
	1

	CR12&EC7
	12
	0
	0
	0
	0

	CR12&EC8
	1
	9
	0
	2
	1

	CR12&EC9
	11
	0
	1
	0
	0

	CR12&EC10
	1
	2
	8
	1
	3

	CR12&EC11
	0
	0
	2
	10
	9

	CR12&EC12
	7
	2
	2
	1
	0

	CR12&EC13
	2
	2
	8
	0
	3

	CR9&EC1
	11
	1
	0
	0
	0

	CR9&EC2
	6
	3
	2
	1
	0

	CR9&EC3
	12
	0
	0
	0
	0

	CR9&EC4
	5
	2
	1
	4
	0

	CR9&EC5
	11
	1
	0
	0
	0

	CR9&EC6
	3
	1
	8
	0
	3

	CR9&EC7
	7
	1
	1
	3
	0

	CR9&EC8
	0
	4
	6
	2
	3

	CR9&EC9
	0
	0
	0
	12
	9

	CR9&EC10
	2
	1
	7
	2
	3

	CR9&EC11
	0
	10
	2
	0
	1

	CR9&EC12
	7
	5
	0
	0
	0

	CR9&EC13
	2
	7
	1
	2
	1

	CR10&EC1
	12
	0
	0
	0
	0

	CR10&EC2
	9
	1
	2
	0
	0

	CR10&EC3
	7
	3
	0
	2
	0

	CR10&EC4
	10
	1
	1
	0
	0

	CR10&EC5
	2
	8
	0
	2
	1

	CR10&EC6
	0
	9
	2
	1
	1

	CR10&EC7
	12
	0
	0
	0
	0

	CR10&EC8
	11
	1
	0
	0
	0

	CR10&EC9
	0
	9
	1
	2
	1

	CR10&EC10
	0
	0
	3
	9
	9

	CR10&EC11
	6
	2
	2
	2
	0

	CR10&EC12
	2
	1
	7
	2
	3

	CR10&EC13
	0
	0
	9
	3
	3

	CR5&EC1
	2
	1
	7
	2
	3

	CR5&EC2
	7
	0
	0
	5
	0

	CR5&EC3
	1
	0
	9
	2
	3

	CR5&EC4
	1
	0
	9
	2
	3

	CR5&EC5
	1
	1
	1
	9
	9

	CR5&EC6
	0
	10
	1
	1
	1

	CR5&EC7
	12
	0
	0
	0
	0

	CR5&EC8
	10
	2
	0
	0
	0

	CR5&EC9
	0
	10
	1
	1
	1

	CR5&EC10
	10
	2
	0
	0
	0

	CR5&EC11
	9
	0
	0
	3
	0

	CR5&EC12
	0
	6
	3
	3
	1

	CR5&EC13
	3
	6
	1
	2
	1

	CR1&EC1
	12
	0
	0
	0
	0

	CR1&EC2
	9
	0
	2
	1
	0

	CR1&EC3
	1
	0
	2
	9
	9

	CR1&EC4
	11
	1
	0
	0
	0

	CR1&EC5
	5
	1
	4
	2
	0

	CR1&EC6
	1
	10
	1
	0
	1

	CR1&EC7
	11
	1
	0
	0
	0

	CR1&EC8
	12
	0
	0
	0
	0

	CR1&EC9
	6
	2
	3
	1
	0

	CR1&EC10
	0
	9
	1
	2
	1

	CR1&EC11
	11
	0
	0
	1
	0

	CR1&EC12
	0
	0
	0
	12
	9

	CR1&EC13
	3
	4
	2
	3
	1

	CR13&EC1
	10
	2
	0
	0
	0

	CR13&EC2
	1
	2
	9
	0
	3

	CR13&EC3
	2
	0
	8
	2
	3

	CR13&EC4
	3
	6
	1
	2
	1

	CR13&EC5
	9
	1
	0
	2
	0

	CR13&EC6
	8
	1
	2
	1
	0

	CR13&EC7
	2
	1
	9
	0
	3

	CR13&EC8
	1
	10
	1
	0
	1

	CR13&EC9
	2
	8
	0
	2
	1

	CR13&EC10
	0
	1
	1
	10
	9

	CR13&EC11
	6
	3
	2
	1
	0

	CR13&EC12
	0
	4
	6
	2
	3

	CR13&EC13
	0
	1
	2
	9
	9



[bookmark: OLE_LINK232][bookmark: OLE_LINK270][bookmark: OLE_LINK266]Supplementary Table S9. Kano coding rules for paired functional and dysfunctional responses. Attractive (A); One-dimensional (O); Must-be (M); Indifferent (I); Reverse (R); Questionable (Q).
	Customer Response
	Dysfunctional response

	
	Like
	Must-be
	Neutral
	Live with
	[bookmark: OLE_LINK267]Dislike

	Functional response

	Like
	Q
	A
	A
	A
	O

	
	Must-be
	R
	I
	I
	I
	M

	
	Neutral
	R
	I
	I
	I
	M

	
	Live with
	R
	I
	I
	I
	M

	
	Dislike
	R
	R
	R
	R
	Q



Supplementary Table S10. Kano questionnaire for the 15 customer requirements (CRs).
	Item
	question
	Dislike
(1)
	Live with
(2)
	Neutral
(3)
	Must-be
(4)
	Like
(5)

	[bookmark: OLE_LINK268]CR1
[bookmark: OLE_LINK218]Size Comfort
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR2
Daily Wear Compatibility
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR3
Design Uniqueness
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR4
Color Diversity
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR5
Visual Refinement
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR6
Therapeutic Effectiveness
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR7
Skin Comfort
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR8
Environmental Sustainability
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR9
Physical Leak-Proofing
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR10
Wearing Reliability
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR11
Fragrance Longevity
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR12
Refill Convenience
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR13
Flexible Usage
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR14
Cultural Narrative
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	

	CR15
Cultural Integration
	Functional response
	
	
	
	
	

	
	Dysfunctional response
	
	
	
	
	



