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Appendix A. List of measurement items
Need to belong
1. I want other people to accept my political opinions on social network sites.
2. My feelings are easily hurt when I feel that others do not accept my political opinions on social network sites. 
3. I do not like my political opinion being isolated. 
4. I try hard to discuss political issues with my friends on social network sites. 
5. I think that any political information is more significant when it is shared with a friend. 
Perceived ease of use
1. Learning to visit social network sites for finding political information was easy for me. 
2. Visiting social network sites to get political information does not require a lot of mental effort. 
3. I seldom become confused when I find political information on social network sites.
4. I seldom make errors when finding political information on social network sites. 
5. Social network sites are flexible to interact with. 
Perceived usefulness
1. Using social network sites to acquire political information would be useful to make my political opinion.
2. Using social network sites saves my time to acquire political information.
3. Social network sites enable me to discuss political issues more quickly. 
4. Using social network sites to acquire political information would permit me to make political opinion more efficiently. 
5. Using social network sites gives me greater control to make my political opinion.
Involvement with politics
1. Politics means a lot to me. 
2. For me personally, politics is important. 
3. Politics is relevant to me. 
4. I am interested in politics. 
5. I am completely involved with politics.
Attitudes toward voting
1. Voting in each election is a high priority for me. 
2. Voting in election is important to me.
3. I would feel guilty if I did not vote. 
4. I like to vote. 
Confidence of voting decisions
1. I am confident I will choose the right party/politician in the election. 
2. I have confidence in my ability to make a good decision on who to vote for in the election. 
3. I have confidence in my ability in deciding who to vote for in the election. 
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Appendix B. Demographic distribution of sample 
	Characteristic
	No. of respondents
	Percentage

	Gender
	
	

	Female
	121
	57.3%

	Male
	90
	42.7%

	
	
	

	Age 
	
	

	20-24
	92
	43.6%

	25-34
	74
	35.1%

	35-44
	29
	13.7%

	45-54
	14
	6.6%

	≥55
	2
	0.9%

	
	
	

	Education
	
	

	Secondary School
	2
	0.9%

	University
	109
	51.7%

	Postgraduate
	96
	45.5%

	Other
	4
	1.9%

	
	
	

	Monthly income (NTD)
	
	

	≤19,999
	73
	34.6%

	20,000-29,999
	41
	19.4%

	30,000-49,999
	42
	19.9%

	50,000-69,999
	18
	8.5%

	70,000-89,999
	9
	4.3%

	≥90,000
	28
	13.3%

	
	
	

	Occupation
	
	

	Employed 
	99
	46.9%

	Student 
	86
	40.8%

	Self-employed 
	20
	9.5%

	Unemployed 
	5
	2.4%

	Retired 
	1
	0.5%




