
Internet Users Engage More With Phatic Posts 
Than With Health Misinformation On Facebook

Manon BERRICHE1 & Sacha ALTAY2

1médialab Sciences Po, Center for Research and Interdisciplinarity, Descartes University, France
2Institut Jean Nicod, Département d’études cognitives, ENS, EHESS, PSL University, CNRS, France
Supplementary Table 1 
Health misinformation 
	Yes
	The content is relative to health or science and is inaccurate or misleading. To gauge the veracity, read the whole article and, in case of doubt, make a research on the web


	
No
	The content can’t be considered as health misinformation because: (1) its topic is not related to health; (2) even if its veracity is doubtful, it does not rely on misleading tactic (e.g. astrology, etc.).



Impact on health

	Yes
	The content delivers a medical piece of advice or any other recommendation that could have an impact on the behavior of the reader. 

	No
	Any other content.



Emotional Valence

	Positive
	The content elicits emotions that can be considered overall as positive (e.g. amusement; joy; love; etc.).

	Negative
	The content elicits emotions that can be considered overall as negative (e.g. sadness; regret; fear; etc.).

	Neutral
	The content doesn’t trigger any specific emotion.







Cognitive attractiveness 

Each post can have 0, 1 or 2 attractors

	Attractors
	Subcategories
	Description


	Social information
	family 

love 

pregnancy

friends

mourning (the content mentions a deceased being)

anti-social (denunciation or critics of anti-social behaviors)

infidelity

society (the content is related to behavior in society)

	The content concerns intense and salient social relationships (e.g. gossip, cheating) but also everyday interactions and relationships (e.g. friends, family).


	Sexuality
	
	The content is explicitly related to sexual organs or sexually-related activities.

	Threat
	
	The content concerns possible threats: illness, violent acts, dangerous situations, etc.


	Disgust
	
	The content describes details eliciting disgust.


	No Attractor
	
	Any other content whose topic is not related to one of the mentioned above attractors.



Phatic Communication

	No
	The post conveys information.


	Yes
	The content is not informative but sounds rather like a subjective or affective message (e.g. expression of feelings or wishes).





Supplementary Table 2 
Cohen's Kappa coefficients among the coders
	
	Agreement Score
	κ
	SE
	Strength of Agreement

	Coder 1
	90.91%
	0.818
	0.018
	“almost perfect”

	Coder 2
	85.55%
	0.711
	0.022
	“substantial”

	Coder 3
	90.73%
	0.815
	0.018
	“almost perfect”

	Coder 4
	86.71%
	0.734
	0.021
	“substantial”
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