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22 search words for data collection
"Chinese firm" or "Chinese firms" or "Chinese company" or "Chinese companies" or "Chinese start-up" or "Chinese start-ups" or "Chinese brand" or "Chinese brands" or “Chinese high-tech” or “Chinese EV” or “Chinese hightech” or “Huawei” or “bytedance” or “evergrande” or “DIdi” or “Tencent” or “Baidu” or “Xiaomi” or “Alibaba” or “JD.com” or “Geely” or “SMIC” 

The data source for economic news tweets on Chinese companies from the following media 
American media contained The Wall Street Journal, Bloomberg, Market Watch, Forbes, Fortune, Harvard Business Review, Business Insider, CNBC, Barron’s, NPR Business, and Investopedia. 
British media involved are Financial Times, Reuters, The Economist, BBC Business, Sky News Business, City A.M., The Telegraph-business, MoneyWeek, The Guardian-Business, The Independent-Business, and Daily Mail

35 official accounts of the above media outlets
@WSJ @ChinaRealTime @WSJAsia @WSJbusiness @WSJmarkets @WSJTech @WSJHealth @WSJPolitics @Bloomberglive @business @markets @ Bloomberg @opinion @economics @bloombergAsia @FinancialTimes @FT @ReutersChina @Reuters @ReutersBiz @ReutersAsia @ReutersWorld @thomasonreuters 
@Forbes @ForbesTech @MarketWatch @MKTWeconomics @BBCBusiness @BBCWorldBiz @FortuneMagazine @HarvardBiz @BusinessInsider @nytimes @CNBCFastMoney @CNBC @barronsonline @nprbusiness @Investopedia @SkyNews @SkyNewsBreak @TheEIU_Tech @TheEIU_China @TheEIU_Asia @CityAM @TheEconomist @EconUS @TheEIU @SkyNewsBiz @TeleBusiness @MoneyWeek @guardian @Independent @MailOnline

The prompt used in the current study
Analyse what factor of Chinese firms is discussed in each tweet. Annotate each tweet with /S/ for strengths, /W/ for weaknesses, /O/ for opportunities, and /T/ for threats related to Chinese companies.
Strengths encompass attributes of Chinese companies that foster their growth (e.g., solid financial results). Weaknesses pertain to internal issues that restrict growth (e.g., legal infractions). Opportunities include sociopolitical elements that have the potential to advance Chinese businesses (e.g., favourable policies from the Chinese government). Threats encompass external challenges that could hinder growth (e.g., declining market confidence). 
Chinese companies are expressed by terms like "Chinese firm(s)," "Chinese company(ies)," "Chinese start-up(s)," "Chinese brand(s)," "Chinese high-tech," "Chinese EV," as well as specific entities such as "Huawei," "ByteDance," "Evergrande," "DiDi," "Tencent," "Baidu," "Xiaomi," "Alibaba," "JD.com," "Geely," "SMIC."
Context: They are positive-sentiment tweets published during a period of rising Chinese GDP with a PMI under 50. 
Examples: 
Classify regulatory shifts and business climate as either opportunities or threats. For instance, "Yahoo shake-up unlikely to resolve Alibaba dispute" suggests a threat. 
Expansion efforts indicate strengths or weaknesses. For example, “Alibaba's online market fund Yu'e Bao nearly tripled in size”. 
Unexplained share price surges are opportunities. For example, “Tencent sinks amid biggest stock swings since 2011”.  
A company’s triumph in a specific market reflects corporate strengths.  For example, “A Chinese company has conquered a piece of America”. 

