[bookmark: OLE_LINK28]Appendix A : Experiment 1 Materials and Questionnaires
A questionnaire on the effectiveness of consumer advertising
Scenario imagination: Suppose that your sunglasses have been used for many years, and the style is older and does not meet your requirements. Now you plan to buy a new pair of sunglasses. When you browse a shopping website, you see the following sunglasses recommendation advertisement:
The first group：                          The second group：
Human endorsement group                 Virtual endorsement group  
[image: 真人形象]      [image: 虚拟人形象]
1. Advertising attitude
Answer your first instinct about the above advertisement: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	The AD is credible.
	
	
	
	
	
	
	

	This advertisement makes me feel very happy.
	
	
	
	
	
	
	

	I think the AD is very good.
	
	
	
	
	
	
	

	I love this commercial.
	
	
	
	
	
	
	


The message is: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	distinct
	
	
	
	
	
	
	

	abundant
	
	
	
	
	
	
	

	authentic
	
	
	
	
	
	
	

	overall
	
	
	
	
	
	
	

	exact
	
	
	
	
	
	
	



2.Endorsement cognition
Please answer your opinion of the above spokesperson: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	I think the spokesperson is alive.
	
	
	
	
	
	
	

	This spokesperson is not real.
	
	
	
	
	
	
	

	The endorsement is aware of his own actions.
	
	
	
	
	
	
	

	The endorsement is a computer-generated image.
	
	
	
	
	
	
	

	The endorsement has emotions.
	
	
	
	
	
	
	


3. Advertising and product impression
Please talk about your understanding of the above advertisement and product impression: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	The advertisement objectively reflects the function of the product.
	
	
	
	
	
	
	

	The advertisement is an objective representation of the product's performance.
	
	
	
	
	
	
	

	The advertisement objectively reflects the appearance of the product.
	
	
	
	
	
	
	

	The AD is an objective description of the experience.
	
	
	
	
	
	
	

	The AD is an objective portrayal of the emotional experience.
	
	
	
	
	
	
	


4.Advertising effect
lease answer the communication effect of the above advertisement endorsement: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	The advertisement embodies the characteristics of the product.
	
	
	
	
	
	
	

	This advertisement embodies the product information I need.
	
	
	
	
	
	
	

	I think this product has a good brand.
	
	
	
	
	
	
	

	I would like to buy this product.
	
	
	
	
	
	
	

	I would recommend others to buy this product.
	
	
	
	
	
	
	

	I will buy this product repeatedly.
	
	
	
	
	
	
	


Your age:            Your gender:          
Conclusion: The above advertisement is a fictional advertisement, only for academic research use, hereby declare! Thank you for your participation!














Appendix B: Experiment 2 Materials and Questionnaires
A questionnaire on the effectiveness of consumer advertising
Scenario imagination: Suppose that your sunglasses have been used for many years, and the style is older and does not meet your requirements. Now you plan to buy a new pair of sunglasses. When you browse a shopping website, you see the following sunglasses recommendation advertisement:
Let's say your headphones have been in use for years and no longer meet your needs. Now you plan to buy a pair of headphones.
When you were browsing a shopping website, you saw an advertisement for the following headphones:
Human - Rational Group              Human - Emotional Group 
[image: 真人代言-理性][image: 真人代言-感性]
Virtual - Rational Group               Virtual - Emotional Group 
[image: 虚拟代言-理性][image: 虚拟代言-感性]
1.Advertising attitude
Answer your first instinct about the above advertisement: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	The AD is credible.
	
	
	
	
	
	
	

	This advertisement makes me feel very happy.
	
	
	
	
	
	
	

	I think the AD is very good.
	
	
	
	
	
	
	

	I love this commercial.
	
	
	
	
	
	
	


The message is: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	distinct
	
	
	
	
	
	
	

	abundant
	
	
	
	
	
	
	

	authentic
	
	
	
	
	
	
	

	overall
	
	
	
	
	
	
	

	exact
	
	
	
	
	
	
	



2.Endorsement cognition
Please answer your opinion of the above spokesperson: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	I think the spokesperson is alive.
	
	
	
	
	
	
	

	This spokesperson is not real.
	
	
	
	
	
	
	

	The endorsement is aware of his own actions.
	
	
	
	
	
	
	

	The endorsement is a computer-generated image.
	
	
	
	
	
	
	

	The endorsement has emotions.
	
	
	
	
	
	
	



3. Advertising and product impression
Please talk about your understanding of the above advertisement and product impression: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	The advertisement objectively reflects the function of the product.
	
	
	
	
	
	
	

	The advertisement is an objective representation of the product's performance.
	
	
	
	
	
	
	

	The advertisement objectively reflects the appearance of the product.
	
	
	
	
	
	
	

	The AD is an objective description of the experience.
	
	
	
	
	
	
	

	The AD is an objective portrayal of the emotional experience.
	
	
	
	
	
	
	



4. Degree of brand trust
Please talk about your understanding of the above headset brands: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	I have a soft spot for this brand.
	
	
	
	
	
	
	

	I believe in the brand of this product.
	
	
	
	
	
	
	

	I have faith in the brand.
	
	
	
	
	
	
	

	The brand has affinity.
	
	
	
	
	
	
	

	This brand has high product quality.
	
	
	
	
	
	
	

	I believe in the power of this brand.
	
	
	
	
	
	
	



5.Advertising effect
lease answer the communication effect of the above advertisement endorsement: (1= strongly disagree, 7= strongly agree)
	item
	1
	2
	3
	4
	5
	6
	7

	The advertisement embodies the characteristics of the product.
	
	
	
	
	
	
	

	This advertisement embodies the product information I need.
	
	
	
	
	
	
	

	I think this product has a good brand.
	
	
	
	
	
	
	

	I would like to buy this product.
	
	
	
	
	
	
	

	I would recommend others to buy this product.
	
	
	
	
	
	
	

	I will buy this product repeatedly.
	
	
	
	
	
	
	


[bookmark: OLE_LINK29]Your age:            Your gender:          
[bookmark: _GoBack]Conclusion: The above advertisement is a fictional advertisement, only for academic research use, hereby declare! Thank you for your participation!
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