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Appendix A. Summary of Social Media Affordances
	Affordance 
	Description
	Related affordances in prior literature

	Information accessibility
	The type and amount of information on social media that is accessible to users. 
	Reviewability (Faraj et al., 2011), Visibility (Treem & Leonardi, 2013), Accessibility (Fox & McEwan, 2017), Searchability (Boyd, 2010)

	Metavoicing
	The possibility for social media users to post their original content as well as respond to others’ content.
	Recombinability (Faraj et al., 2011), Replicability (Boyd, 2010), Experimentation (Faraj et al., 2011), Editability (Treem & Leonardi, 2013), Authoring (McAfee, 2009; Wagner et al., 2014)

	Association
	The possibility of establishing connections between users or between users and content.
	Association (Treem & Leonardi, 2013; Wagner et al., 2014), Network-based association (Majchrzak et al., 2013), Relationship (Kietzmann et al. 2011)
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Appendix B. Measurement instruments
	Construct
	No.
	Item
	References

	Information accessibility

	IA1
	I can obtain complete information I want on social media.
	Hsu & Liao (2014)


	
	IA2
	I can easily access information on social media.
	

	
	IA3
	I can easily browse information on social media. 
	

	Metavoicing

	MV1
	Social media allow me to comment on others’ posts.
	Dong & Wang (2018)


	
	MV2
	Social media allow me to share others’ posts.
	

	
	MV3
	Social media allow me to join in online discussions.
	

	
	MV4
	Social media allow me to share information with others.
	

	Association

	ASS1
	Social media allow me to connect with other people.
	Sun et al. (2020)


	
	ASS2
	Social media allow me to use weblinks from information I know to find information I did not know before.
	

	
	ASS3
	Social media allow me to use weblinks from friends I know to find new friends I did not know before.
	

	Cognitive involvement

	CI1
	The content that I recently shared on social media is important. 
	Li et al. (2017) 


	
	CI2
	The content that I recently shared on social media is relevant. 
	

	
	CI3
	The content that I recently shared on social media is valuable.
	

	
	CI4
	The content that I recently shared on social media is something I need.
	

	Affective involvement

	AI1
	I am interested in the information that I recently shared on social media.
	Li et al. (2017)


	
	AI2
	The content that I recently shared on social media is appealing.
	

	
	AI3
	The content that I recently shared on social media is involving.
	

	Cognitive ability

	CA1
	I have the skills needed to evaluate the information I find on social media. 
	Ahmad et al. (2020); Lee et al., (2020)


	
	CA2
	I can spot inaccuracy and errors in information acquired from social media.
	

	
	CA3
	I can determine the reliability of the information on social media.
	

	Emotional ability

	EA1
	I can control my temper and handle difficulties rationally. 
	Rezvani & Khosravi (2019)


	
	EA2
	I am not good at controlling my own emotions. (R)
	

	
	EA3
	I can always calm down quickly when I am very angry.
	

	Misinformation sharing
	MS1
	I have recently shared information or news on social media without checking its authenticity. 
	Laato et al. (2020); Talwar et al. (2019)

	
	MS2
	I have recently shared information or news on social media without checking facts through trusted sources.
	

	
	MS3
	I have recently shared information or news on social media even if sometimes I feel the information may not be correct.
	





Appendix C. Common method bias analysis
	Construct
	Indicator
	Substantive Factor loading (R1)
	R12
	Method Factor loading (R2)
	R22

	Information Accessibility

	IA1
	0.829***
	0.687
	0.031
	0.001

	
	IA2
	0.804***
	0.646
	0.064
	0.004

	
	IA3
	0.932***
	0.869
	-0.097
	0.009

	Metavoicing 

	MV1
	0.776***
	0.602
	0.004
	0.000

	
	MV2
	0.757***
	0.573
	0.023
	0.001

	
	MV3
	0.824***
	0.679
	-0.089*
	0.008

	
	MV4
	0.683***
	0.466
	0.062
	0.004

	Association 

	ASS1
	0.808***
	0.653
	0.008
	0.000

	
	ASS2
	0.804***
	0.646
	0.011
	0.000

	
	ASS3
	0.849***
	0.721
	-0.019
	0.000

	Cognitive involvement 

	CI1
	0.635***
	0.403
	0.106*
	0.011

	
	CI2
	0.767***
	0.588
	-0.013
	0.000

	
	CI3
	0.809***
	0.654
	-0.059
	0.003

	
	CI4
	0.692***
	0.479
	-0.033
	0.001

	Affective involvement

	AI1
	0.833***
	0.694
	-0.022
	0.000

	
	AI2
	0.742***
	0.551
	0.022
	0.000

	
	AI3
	0.739***
	0.546
	0.001
	0.000

	Misinformation sharing

	MS1
	0.694***
	0.482
	0.113*
	0.013

	
	MS2
	0.885***
	0.783
	-0.111**
	0.012

	
	MS3
	0.796***
	0.634
	0.000
	0.000

	Cognitive ability 

	CA1
	0.748***
	0.560
	0.078
	0.006

	
	CA2
	0.813***
	0.661
	-0.009
	0.000

	
	CA3
	0.834***
	0.696
	-0.071
	0.005

	Emotional ability 
	EA1
	0.768***
	0.590
	0.113**
	0.013

	
	EA2
	0.881***
	0.776
	-0.039
	0.002

	
	EA3
	0.944***
	0.891
	-0.069*
	0.005

	Average
	
	0.794
	0.636
	0.0002
	0.004




