Codebook: Variable Definitions and Coding Scheme

Manuscript title:
Why They Go: Behavioral Logic of Rural Micro-Vacations in China through Push—Pull Motivation and the Theory of Planned Behavior

Data source:
The data were collected through a structured questionnaire administered via Wenjuanxing. The questionnaire was originally designed in Chinese. The anonymised raw dataset

and the cleaned/encoded dataset are provided separately. This codebook is provided to clarify the variable definitions, coding schemes, and data transformations used in the
anonymised raw dataset and the cleaned/encoded dataset.

Scale for measurement items:

All construct measurement items were measured using a five-point Likert scale: No reverse-coded items were used.

Code Meaning
1 Strongly disagree
2 Disagree
3 Neutral
4 Agree
5 Strongly agree

1. Administrative Variables in the Raw Dataset

Variable in raw dataset Description Coding / Format Notes
Response ID Unique response number Sequential ID Assigned to each questionnaire response
Submit_Date Date of questionnaire submission YYYY/M/D Only the date was retained; exact submission time was removed
Duration Time taken to complete the questionnaire Seconds Exported from Wenjuanxing
Source Original submission channel Chinese labels retained | SF4/1383% = mobile submission; {#{5 = WeChat; $%3% = survey link

Note: IP addresses, source details, platform-generated total scores, and other personally identifiable or irrelevant platform-generated information were removed from the

anonymised raw dataset.




2. Construct Measurement Variables

Variable in Variable in
Construct raw dataset cleaned dataset Original Chinese item English translation Coding
Push BEFEIRBER X8 7REWMT | I choose rural micro-vacations to escape the fast-paced and 1 = strongly disagree;
Motivation PM1 original | PM1 EENTRSEN. stressful urban life. 5 = strongly agree
Push FIND SR RBUEREEILIAEIERT A | I believe rural micro-vacations help me relax and restore my 1 = strongly disagree;
Motivation PM2 original | PM2 SIS REREN . energy in a short period. 5 = strongly agree
Push KHIE @I 2 RS BRREMREELE | I expect rural micro-vacations to relieve the mental fatigue 1 = strongly disagree;
Motivation PM3 original | PM3 EPROEEE, caused by daily routines. 5 = strongly agree
Push SHRBEREBERFEBA. 1EX | Rural micro-vacations satisfy my need for reconnecting with 1 = strongly disagree;
Motivation PM4 original | PM4 RICFER TR nature and inner peace. 5 = strongly agree
Pull SNRBERMNBARE (0WLKHE The natural environment, such as mountains and fields, of rural 1 = strongly disagree;
Motivation LM1 original | LMI ) NERERSI. micro-vacation destinations is attractive to me. 5 = strongly agree
Pull 1 = strongly disagree;
Motivation LM2 original | LM2 B o AL s T e BOGER, I am interested in rural culture and local traditions. 5 = strongly agree
Pull FIANA S BRIRE T EZHIESN | 1 think rural destinations offer a variety of engaging activities and | 1 = strongly disagree;
Motivation LM3 original | LM3 FRREL . leisure experiences. 5 = strongly agree
Pull T3 LTk B AIE RS AR | I look forward to the local cuisine and hospitality of rural 1 = strongly disagree;
Motivation LM4 original | LM4 R destinations. 5 = strongly agree
BIANASINZ HBERE—FIRMRE | I consider participating in rural micro-vacations to be a beneficial | 1 = strongly disagree;
Attitude AT1 original | AT1 #AYESN. and positive activity. 5 = strongly agree
RE2E X 2R A& 1 = strongly disagree;
Attitude AT?2 original | AT2 Lo I enjoy the experience of spending short holidays in rural areas. 5 = strongly agree
SHBEBRERMEXRMNARNTRZ 1 = strongly disagree;
Attitude AT3 original | AT3 — Rural micro-vacations are one of my preferred leisure choices. 5 = strongly agree
S5 S HERNIERKIZEBEEM | Participating in rural micro-vacations holds significant personal 1 = strongly disagree;
Attitude AT4 original | AT4 MANE. value for me. 5 = strongly agree
Subjective KAORAFPAZIFESIMENME | My family and friends support my participation in rural micro- 1 = strongly disagree;
Norm SN1_original | SN1 o vacations. 5 = strongly agree
Subjective Important people in my life think I should engage in rural micro- | 1 = strongly disagree;
Norm SN2 _original SN2 BEEMANAABNIZE 2 T HER. vacations. 5 = strongly agree




Subjective S AERINT 21 ERE—F | People around me generally regard rural micro-vacations as a 1 = strongly disagree;
Norm SN3_original SN3 EBZS5HNKRRAR. worthwhile leisure activity. 5 = strongly agree
Subjective EBASIMETIHER BEESiSS5 | I would feel disconnected from others if I did not participate in 1 = strongly disagree;
Norm SN4 original SN4 AR, rural micro-vacations. 5 = strongly agree
Perceived

Behavioral I have enough time to plan and participate in rural micro- 1 = strongly disagree;
Control PBC1 original | PBC1 KA BB ELH 2 NRER. vacations. 5 = strongly agree
Perceived

Behavioral REFIRAAFRATINBER 1 = strongly disagree;
Control PBC2 original | PBC2 R47. My financial situation allows me to take rural micro-vacations. 5 = strongly agree
Perceived

Behavioral O R S HUERAIMER(E | 1 can easily obtain information about rural micro-vacations, such | 1 = strongly disagree;
Control PBC3_original | PBC3 B (x|, FE. 52) as transportation, accommodation, and attractions. 5 = strongly agree
Perceived

Behavioral 1 = strongly disagree;
Control PBC4 original | PBC4 ZHE S NRUEBR R F AR Arranging a rural micro-vacation is not difficult for me. 5 = strongly agree
Behavioral BERTERRBRIEF S NHERE 1 = strongly disagree;
Intention BI1_original BIl AIRBETTR I intend to choose rural micro-vacations again in the future. 5 = strongly agree
Behavioral MREFEEENNS, BESBEFARREE | If opportunities arise, I am willing to explore different rural 1 = strongly disagree;
Intention BI2_original BI2 217 B B AR R R destinations for micro-vacations. 5 = strongly agree
Behavioral KERESHHMERIED AAME | I am willing to spend money on local products, activities, or 1 = strongly disagree;
Intention BI3_original BI3 . A ARES TR services during rural micro-vacations. 5 = strongly agree
Behavioral HE MRS S NRERIEA—T 1 = strongly disagree;
Intention BI4_original BI4 EEEHMNRRTTR. I will recommend rural micro-vacations to my family and friends. | 5 = strongly agree




3. Demographic and Background Variables

Variable in raw dataset

Variable in cleaned
dataset

Description

Coding

Gender_original

Gender

Respondent gender

1 = Male; 2 = Female

Marital_status_original

Marital status

Marital status

1 = Married; 2 = Unmarried

Age original

Age

Age group

1 = 18-20 years; 2 = 21-30 years; 3 = 31-40 years; 4 = 41-50 years; 5 = 50 years and

above

1 = High school and below; 2 = College diploma; 3 = Bachelor’s degree; 4 = Master’s

Academic_qualifications_original | Academic qualifications | Education level degree

1 = Below 4,000 yuan; 2 = 4,000-8,000 yuan; 3 = 8,000—12,000 yuan; 4 = Above
Monthly Income original Monthly Income Monthly income 12,000 yuan

1 = Student; 2 = Public officer; 3 = Office worker; 4 = Professional; 5 = Self-
Occupation_original Occupation Occupation employed; 6 = Other

TravelCompanionType_original

Travel Companion Type

Travel companion type

1 = Alone; 2 = Friends; 3 = Partner; 4 = Family

4. Derived Variables in the Cleaned Dataset

The following variables were calculated in the cleaned dataset for statistical analysis.

measurement items.

Each construct-level score was calculated as the mean score of its corresponding

Derived variable Formula Description
PM Mean(PM1, PM2, PM3, PM4) Mean score of Push Motivation
LM Mean(LM1, LM2, LM3, LM4) Mean score of Pull Motivation
AT Mean(AT1, AT2, AT3, AT4) Mean score of Attitude
SN Mean(SN1, SN2, SN3, SN4) Mean score of Subjective Norm
PBC Mean(PBC1, PBC2, PBC3, PBC4) Mean score of Perceived Behavioral Control
BI Mean(BI1, BI2, BI3, Bl4) Mean score of Behavioral Intention




5. Grouping Variable

The cleaned dataset includes an age grouping variable used for the multi-group analysis reported in the manuscript. This variable was recoded from the original age

category.
Variable Description Coding
Age Group | Age cohort used for multi-group analysis 1 = Young group, 18-30 years; 2 = Middle age group, 31-50 years; 3 = Older group, 50 years and above

Note: The variable Age Group was recoded from the original age variable. The original age variable was coded as follows: 1 = 18-20 years; 2 =21-30 years; 3 = 31-40
years; 4 =41-50 years; 5 = 50 years and above. In the cleaned dataset, Age Group was recoded into three cohorts: 1 = 18-30 years, 2 = 31-50 years, and 3 = 50 years

and above. The variables GroupType and GroupTypel were removed from the final cleaned dataset because they were not used in the final manuscript

6. Data Cleaning and Transformation Notes

The anonymised raw dataset retains the original survey responses exported from Wenjuanxing after removing personally identifiable information and irrelevant
platform-generated ficlds. No responses were recoded and no cases were excluded in the anonymised raw dataset. The cleaned and encoded dataset contains the valid
responses used for statistical analysis. During data cleaning, invalid responses were excluded based on the predefined screening criteria, response duration, and response
quality checks. Responses completed in less than 90 seconds and responses showing patterned answering behavior were removed. A total of 276 valid responses were
retained for analysis. The cleaned dataset uses the same item codes as those reported in the manuscript, including PM1-PM4, LM1-LM4, AT1-AT4, SN1-SN4, PBC1—
PBC(C4, and BI1-BI4. Construct-level mean scores were calculated by averaging the corresponding item scores. No additional custom statistical code or scripts were used in

this study. Data screening, coding, descriptive statistics, reliability analysis, validity testing, and structural equation modelling were conducted using SPSS and AMOS.

7. Sources of Measurement Items

Construct Sources
Push Motivation Suhartanto et al. (2025); Xu & Chan (2016)
Pull Motivation Suhartanto et al. (2025); Xu & Chan (2016)
Attitude Woosnam et al. (2024); Soliman (2021); Ajzen (1991)
Subjective Norm Woosnam et al. (2024); Soliman (2021); Ajzen (1991)
Perceived Behavioral Control Woosnam et al. (2024); Soliman (2021); Ajzen (1991)
Behavioral Intention Pujiastuti et al. (2017); Erul et al. (2020)




