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Randomly assigned to the intervention and 

control group with 2:1 

Intervention 

group N=763 

Control group 

N=435 

Interviews and signed informed 

 Pretest (questionnaire-based in the past 3 

medication days)     

Intervention (Duration: 

7 days) 

 

Intervention group 

N=780 

Control group 

N=460 

SMS Non-SMS 

Posttest (patients’ self-reported adherence and their 

demand for and satisfaction with the text message 

service) 

questionnaire-based in the past 3 medication 

days） 

Patient selection through manual evaluation 

of pharmacy data 

 


