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SUPPLEMENTARY APPENDIX
Table A1. Messages sent to participants in each treatment group
	Table A1. Messages sent to participants in each treatment group

	Treatment Group 1
	“Dear XXX, keep up the good work! You made 83%.” 
“XXX you have made it to 83%. Great job!”
“Hey XXX you scored 83%. Keep the move on!”
“Good work dear XXX. You did 83%. There is light ahead!”

	Treatment Group 2
	“Good work dear XXX. 83% compared to many of your SITA buddies at 90%. There is light ahead!”
“Hey XXX you scored 83%. Many guys at SITA scored 90%. Keep the move on!”
“Dear XXX, keep up the good work! You made 83%, others in SITA got 90%.”
“XXX you have made it to 83%. The rest of SITA has a score of 90%. Great job!”



