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Dietary restraint
The multilevel model revealed a significant dietary restraint × AOI brand interaction (b = 0.02, SE = 0.01, p = .03). Participants with higher dietary restraint fixated longer on branding. A non-significant dietary restraint × AOI brand × picture type interaction (b = 0.02, SE = 0.01, p = .11) showed that this relationship was regardless of picture type. The dietary restraint × AOI health interaction (b = 0.01, SE = 0.01, p = .16) and the dietary restraint × AOI health × picture type interaction (b = 0.02, SE = 0.01, p = .28) were non-significant. This indicates that participants high in dietary restraint did not compensate their decreased attention to branding by increasing attention to health warnings, but instead by increasing attention to the rest of the packaging, both for alcohol and soda containers. 
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