Appendix B: Visual prompts for interviews
[image: Timeline

Description automatically generated]

[image: Diagram

Description automatically generated]

2

image1.png
SHEET A: Announced Policies (red) and Consultations (purple)
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SHEET B: Possible Future Policies

minimum pricing, or extending the ‘sugar
tax’ on soft drinks to other products)

(2) Restrict free refils of sugary
soft drinks in restaurants.

(3) Ensure that VAT is charged on unhealthy food,
and not healthy food. Potentially used a tiered
approach to tax the least healthy food the most.

(8) Use nudging techniques in shops
(online and offiine) to push shoppers

(8) Place calorie caps on
portions of food and drink
(9) Introduce smaller packaging for
fast food to reduce portion sizes

(20) Plain packaging for
products that are particularly
high in fat, sugar or salt
(11) Encourage manufacturers to
reformulate productsfaster, with threats
or fines.

(12) Introduce aladder of advertising restrictions to
ise manufacturers to reformulate products to
contain less fat, sugar or salt

towards healthier options

(5) Make water freely available in
public and commercial loc

(7) Ban consumption of food
on urban public transport
(with some exceptions)

(13) Restrict marketing of unhealthy food
and drink across all media, public venues

(20 Restit advert ly-funded events

the HFSS products of corporate
sponsors of sporting events

(15) Prevent businesses from
claiming tax relief on
advertising unhealthy products





