

[bookmark: _GoBack]Supplementary Data S1. Interview guide

Commercial milk formula marketing entry points during the first 1,000 days: Setting the course of infant and young child feeding trajectories.

Multi-Country Project on Infant and Young Child Feeding in Mexico
Topics of discussion during the interview
I. Discussion about commercial milk formulas (CMF) identified during the previous week (sources, type of advertisements, messages received through advertisements, brands, duration of exposure to CMF marketing).

II. Decisions about infant and young child feeding (IYCF) practices (of current and previous offspring): Type of IYCF practices, how and when decision were taken, influences on decision making, mothers’ feelings about their decision about such IYCF practices, support from close family members, IYCF practices among relatives and close friends).

III. Perceptions, beliefs, attitudes, and knowledge about breastfeeding (benefits, common challenges, ways to promote breastfeeding).

IV. Perceptions, beliefs, attitudes, and knowledge about CMF (perceived benefits, use f CMFs in different stages of IYCF).

V. Recommendations of CMF (who and when recommended its use).

VI. Notes describing the place where the interview took place, duration of the interview, sociodemographic characteristics of the participant (based on a predefined scale) and context where the interview took place, and the observed interaction of the mother and the infant during the interview.
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