Supplementary Materials

Supplementary Materials S1. English version of the questionnaire for adolescents participating in this study

	Class
	

	Age (in years)
	

	How do you identify yourself? I identify myself as:

	O
	Female

	O
	Male

	O
	Non-binary 

	O
	Other

	
Do you follow any dietary prescriptions? Select the option(s) that apply to you:

	O
	Vegetarian (I do not eat meat and fish; but I do eat milk and eggs)

	O
	Pescetarian (I do not eat meat; but I do eat milk, eggs and fish)

	O
	Vegan (I do not eat meat, fish, milk and eggs)

	O
	Halal

	O
	Kosher

	O
	Gluten-free

	O
	Lactose-free

	O
	Another allergy or intolerance, namely: .…………………………………………..

	O
	Another dietary prescription, namely: ……………………………………………..

	O
	None of these options

	
How often do you spend your own money on food, snacks and beverages (for example your pocked money or money you earn with a side job)? For example, think about what you buy in school breaks, a free hour or after schooltime?

	O
	(Almost) never 

	O
	Once a month

	O
	Once every two weeks

	O
	Once per week

	O
	Two up to four times a week

	O
	Every school day

	
How important is it for you to eat healthy food? 

	O
	Not important at all

	O
	Not very important

	O
	Not important/not unimportant

	O
	Important

	O
	Very important

	O
	I do not know what healthy food entails

	
How important is it for you to eat sustainable food?

	O
	Not important at all

	O
	Not very important

	O
	Not important/not unimportant

	O
	Important

	O
	Very important

	O
	I do not know what sustainable food entails




	Table S1. Number of students in rural areas that obtain food weekly per food outlet, including the type of meal, the people they are with and the liking of the outlet (n=147)

	
	Home
	Delivery services
	Takeaway
	Supermarket
	Fast-food
	Vending machine
	School canteen
	Waterpoint
	Leisure club; association
	Other

	Total, n (%)a
	147 (100)
	34 (23)
	25 (17)
	126 (86)
	60 (41)
	39 (27)
	93 (63)
	82 (56)
	25 (17)
	9 (6)

	Meal, n (%)b

	Breakfast
	117 (80)
	0 (0)
	0 (0)
	13 (10)
	0 (0)
	0 (0)
	3 (3)
	29 (35)
	2 (8)
	1 (11)

	Lunch
	98 (67)
	1 (3)
	10 (40)
	70 (56)
	13 (22)
	3 (8)
	77 (83)
	51 (62)
	4 (16)
	2 (22)

	Snack
	110 (75)
	1 (3)
	18 (72)
	99 (79)
	16 (27)
	37 (95)
	38 (41)
	60 (73)
	20 (80)
	5 (56)

	Dinner
	139 (95)
	34 (100)
	5 (20)
	12 (10)
	50 (83)
	1 (3)
	1 (1)
	24 (29)
	4 (16)
	3 (33)

	Persons, n (%)b

	Alone
	87 (59)
	4 (12)
	4 (16)
	36 (29)
	6 (10)
	13 (33)
	26 (28)
	59 (72)
	3 (12)
	1 (11)

	Family
	139 (95)
	28 (82)
	8 (32)
	22 (17)
	41 (68)
	0 (0)
	1 (1)
	18 (22)
	1 (4)
	4 (44)

	Friends
	45 (31)
	13 (38)
	21 (84)
	113 (90)
	39 (65)
	31 (79)
	74 (80)
	31 (38)
	16 (64)
	6 (67)

	Classmates
	20 (14)
	2 (6)
	12 (48)
	48 (38)
	5 (8)
	11 (28)
	39 (42)
	19 (23)
	0 (0)
	1 (11)

	Others
	4 (3)
	0 (0)
	0 (0)
	4 (3)
	0 (0)
	1 (3)
	0 (0)
	3 (4)
	8 (32)
	1 (11)

	Liking, mean
	4.2±0.8
	4.4±0.9
	4.2±1.1
	4.1±0.9
	4.3±0.8
	2.8±1.1
	3.4±1.0
	3.7±1.1
	3.4±1.2
	4.4±0.9


a Percentage of total sample that participated in the assignment
b Percentage of total number of students that indicated to get food weekly from this place







	Table S2. Number of students in urban areas that obtain food weekly per food outlet, including the type of meal, the people they are with and the liking of the outlet (n=158)

	
	Home
	Delivery services
	Takeaway
	Supermarket
	Fast-food
	Vending machine
	School canteen
	Waterpoint
	Leisure club; association
	Other

	Total, n (%)a
	158 (100)
	78 (49)
	43 (27)
	141 (89)
	97 (61)
	80 (51)
	101 (64)
	86 (54)
	52 (33)
	17 (11)

	Meal, n (%)b

	Breakfast
	136 (86)
	2 (3)
	2 (5)
	40 (28)
	1 (1)
	1 (1)
	4 (4)
	55 (64)
	1 (2)
	9 (53)

	Lunch
	69 (44)
	7 (9)
	17 (40)
	85 (60)
	31 (32)
	11 (14)
	82 (81)
	60 (70)
	13 (25)
	12 (71)

	Snack
	98 (62)
	4 (5)
	25 (58)
	112 (79)
	33 (34)
	75 (94)
	39 (39)
	70 (81)
	43 (83)
	13 (76)

	Dinner
	155 (98)
	73 (94)
	14 (33)
	38 (27)
	67 (69)
	0 (0)
	0 (0)
	53 (62)
	10 (19)
	12 (71)

	Persons, n (%)b

	Alone
	93 (59)
	15 (19)
	15 (35)
	61 (43)
	9 (9)
	31 (39)
	31 (31)
	71 (83)
	12 (23)
	5 (29)

	Family
	148 (94)
	67 (86)
	22 (51)
	50 (35)
	57 (59)
	1 (1)
	1 (1)
	40 (47)
	9 (17)
	10 (59)

	Friends
	56 (35)
	33 (42)
	34 (79)
	113 (80)
	77 (79)
	52 (65)
	72 (72)
	48 (56)
	38 (73)
	12 (71)

	Classmates
	10 (6)
	1 (1)
	10 (23)
	44 (31)
	18 (19)
	29 (36)
	37 (37)
	34 (40)
	0 (0)
	4 (24)

	Others
	3 (2)
	0 (0)
	1 (2)
	8 (6)
	3 (3)
	2 (3)
	0 (0)
	21 (24)
	14 (27)
	3 (18)

	Liking, mean
	4.2±0.9
	4.5±0.7
	4.1±1.0
	3.9±1.0
	4.2±0.9
	3.4±1.1
	3.8±1.1
	4.0±1.3
	3.7±1.1
	4.6±0.9

	a Percentage of total sample that participated in the assignment
b Percentage of total number of students that indicated to get food weekly from this place




	Table S3. Number of students attending rural schools who perceive healthy and sustainable options to be available, and choose healthy or sustainable options themselves, per food outlet (n=128)

	
	Perceived availability of healthy options, n (%)
	Choosing healthy options, n (%)
	Perceived availability of sustainable options, n (%)
	Choosing sustainable options, n (%)
	Total, n

	Home
	122 (95)
	83 (65)
	64 (50)
	35 (27)
	128

	In-school food outlets

	Vending machine
	2 (6)
	0 (0)
	5 (15)
	0 (0)
	33

	School canteen
	21 (27)
	4 (5)
	9 (12)
	1 (1)
	77

	Water points
	57 (76)
	31 (41)
	32 (43)
	14 (19)
	75

	Other food outlets 

	Delivery
	15 (52)
	1 (3)
	7 (24)
	1 (3)
	29

	Takeaway
	7 (35)
	0 (0)
	1 (5)
	0 (0)
	20

	Supermarket
	88 (80)
	31 (28)
	71 (65)
	15 (14)
	110

	Fast-food
	4 (8)
	1 (2) 
	5 (10)
	1 (2)
	50

	Leisure clubs and associations
	5 (24)
	1 (5)
	2 (10)
	0 (0)
	21



	Table S4. Number of students attending urban schools who perceive healthy and sustainable options to be available, and choose healthy or sustainable options themselves, per food outlet (n=133)

	
	Perceived availability of healthy options, n (%)
	Choosing healthy options, n (%)
	Perceived availability of sustainable options, n (%)
	Choosing sustainable options, n (%)
	Total, n

	Home
	125 (94)
	108 (81)
	79 (59)
	51 (38)
	133

	In-school food outlets

	Vending machine
	5 (7)
	0 (0)
	4 (6)
	2 (3)
	67

	School canteen
	41 (52)
	13 (16)
	18 (23)
	2 (3)
	79

	Water points
	54 (76)
	46 (65)
	35 (49)
	22 (28)
	71

	Other food outlets 

	Delivery
	24 (40)
	7 (12)
	14 (23)
	5 (8)
	60

	Takeaway
	14 (45)
	6 (19)
	10 (32)
	3 (10)
	31

	Supermarket
	106 (91)
	46 (40)
	87 (75)
	30 (26)
	116

	Fast-food
	9 (11)
	0 (0)
	8 (10)
	2 (3)
	79

	Leisure clubs and associations
	17 (39)
	7 (16)
	7 (16)
	2 (5)
	44



