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Questionnaire and Results on the Generation and Practice of Sports Socialization
Dear Respondent,
Hello!
I am conducting research related to sports socialization in the new era. Sports socialization is currently a very popular social activity in China and holds positive significance for the construction of a leading sports nation and a Healthy China.
To further understand the current landscape of sports socialization in China, an investigation into your experiences during sports socialization is needed. Therefore, we have organized this questionnaire survey.
The questionnaire is anonymous. The information obtained will be used solely for academic research, kept strictly confidential, and will not be used for any commercial purposes. Please feel assured and provide objective responses. Thank you very much for your cooperation!
Explanation of Core Concept:
Sports Socialization: A social activity that uses sports activities as a carrier, conducted through participation or spectating, to carry out interpersonal communication, with the expectation of obtaining corresponding emotional or instrumental returns within the social network, thereby acquiring, accumulating, using, and maintaining social resources.

I. Basic Information
Q1 Select your city CityCity
Q2 Your gender? SingleChoiceSingleChoice
☐ Male
☐ Female
Q3 Your age? SingleChoiceSingleChoice
☐ Under 18
☐ 18-30 years old
☐ 31-40 years old
☐ 41-50 years old
☐ Over 51 years old
Q4 What is the nature of your current work unit? SingleChoiceSingleChoice
☐ National Administrative Agency
☐ State Institution/Public Service Unit
☐ Public-Private Partnership Enterprise
☐ Sino-Foreign Joint Venture
☐ Social Organization Institution
☐ International Organization Institution
☐ Foreign-funded Enterprise
☐ Private Enterprise
☐ Retired
☐ Other
Q5 Your occupation is? SingleChoiceSingleChoice
☐ Senior Leadership
☐ Middle Management
☐ Grassroots Staff
☐ Student
☐ Farmer
☐ Unemployed
☐ Retiree
☐ Other
Q6 Your years of work experience SingleChoiceSingleChoice
☐ Less than 5 years
☐ 6-10 years
☐ 11-20 years
☐ 21-30 years
☐ 31-40 years or more
Q7 Your highest education level? SingleChoiceSingleChoice
☐ High school diploma or below
☐ Associate Degree / College Diploma
☐ Bachelor's Degree
☐ Master's Degree or above
Q8 Your current monthly salary? SingleChoiceSingleChoice
☐ Below 3000 RMB
☐ 3000-5000 RMB
☐ 5000-8000 RMB
☐ Over 8000 RMB

II. Social Objects
Q9 When participating in sports activities, you prefer activities involving two or more people.Scale
StronglyDisagree,StronglyAgreeStronglyDisagree,StronglyAgree
Q11 You prefer sports socialization with your relatives or friends (superiors, colleagues, classmates). Scale
Q12 You are more willing to engage in sports socialization with strangers. Scale
Q13 You prefer sports socialization with people of the same gender. Scale
Q14 You prefer sports socialization with people of the opposite gender. Scale
Q15 You prefer sports socialization with people who have a Bachelor's degree or higher. Scale
Q16 You prefer sports socialization with people who have a higher income than you. Scale
Q17 You prefer sports socialization with people who have a lower income than you. Scale
Q18 You prefer sports socialization with people older than you. Scale
Q19 You prefer sports socialization with people younger than you. Scale
Q20 You prefer sports socialization with people your own age. Scale

III. Social Methods
Q21 You already have more than 3 years of sports socialization experience (can be cumulative).Scale
Q22 Your frequency of sports socialization reaches more than twice a week. Scale
Q23 Your daily sports socialization mainly involves participating in offline physical activities.Scale
Q24 Your daily sports socialization mainly involves participating in online physical activities (e.g., Nintendo Switch games, live stream fitness classes). Scale
Q25 Your daily sports socialization mainly involves offline spectating. Scale
Q26 Your daily sports socialization mainly involves online spectating. Scale
Q27 You participate in sports socialization using at least two of the methods mentioned above.Scale
Q28 This question is a screening question Scale
Q29 You usually choose to participate in or watch large ball sports (basketball, football/soccer, volleyball, rugby, etc.) for sports socialization. Scale
Q30 You usually choose to participate in or watch small ball sports (badminton, table tennis, tennis, etc.) for sports socialization. Scale
Q31 You usually choose to participate in or watch cycling/running sports (cycling, marathon, cross-country, etc.) for sports socialization. Scale
Q32 You usually choose to participate in or watch leisure sports (frisbee, flag football, etc.) for sports socialization. Scale
Q33 You usually choose sports not mentioned above for sports socialization. Scale
Q34 Your primary venues for offline sports socialization are indoors (sports venues, clubs).Scale
Q35 Your primary venues for offline sports socialization are outdoors (parks, residential communities). Scale
Q36 You use communication software like WeChat to arrange sports activities for sports socialization. Scale
Q37 You use social software like Douyin, Xiaohongshu, etc., to arrange sports activities for sports socialization. Scale
Q38 The primary software you use for online sports spectating and socialization is commercial platforms like Tencent Sports, Migu Sports, etc. Scale
Q39 The primary software you use for online sports spectating and socialization is mainstream platforms like CCTV Video, etc. Scale
Q40 Your annual total expenditure on sports socialization (participation + spectating) is greater than 5000 RMB. Scale
Q41 The cost per instance of your sports socialization (online/offline) (sports participation/spectating) is greater than 100 RMB. Scale

IV. Social Environment
Q42 Your participation in sports socialization is mainly influenced by people around you like parents, children, relatives, friends, and colleagues. Scale
Q43 Your participation in sports socialization is mainly influenced by external factors like media.Scale
Q44 You believe traditional media (newspapers, magazines, radio, television) have the greatest influence on your sports socialization. Scale
Q45 You believe new media (websites, Weibo, Douyin, Xiaohongshu) have the greatest influence on your sports socialization. Scale
Q46 You believe your sports socialization practices are influenced by a mix of various media.Scale
Q47 You prefer to quickly contact sports socialization partners through digital and smart media (e.g., WeChat) rather than traditional phone calls. Scale
Q48 Social media helps you quickly find suitable sports socialization groups/organizations.Scale
Q49 You upload photos and videos taken during sports socialization to social media after the activity ends to discuss them repeatedly with others. Scale
Q50 You do not want your sports socialization partners to know about your private life. Scale
Q51 You are willing to become closer friends with 'sports buddies' you get along well with. Scale

V. Social Needs
Q52 You engage in sports socialization with others to seek physiological satisfaction. Scale
Q53 You engage in sports socialization with others to seek psychological satisfaction. Scale
Q54 You engage in sports socialization with others to seek increased happiness. Scale
Q55 You engage in sports socialization with others to seek a sense of belonging/fitting in. Scale
Q56 You engage in sports socialization with others to seek improvement in economic status or political standing. Scale
Q57 You engage in sports socialization with others to seek enhancement of prestige. Scale
Q58 You engage in sports socialization with others to seek to demonstrate distinctive social status. Scale
Q59 You engage in sports socialization with others to seek needs not mentioned above. Scale
Q60 You have achieved physiological satisfaction through sports socialization. Scale
Q61 You have achieved psychological satisfaction through sports socialization. Scale
Q62 You have increased your happiness through sports socialization. Scale
Q63 You have achieved a sense of belonging/fitting in through sports socialization. Scale
Q64 You have improved your economic status or political aspirations through sports socialization. Scale
Q65 You have enhanced your prestige (reputation) through sports socialization. Scale
Q66 You have demonstrated social status through sports socialization. Scale
Q67 You have gained needs not mentioned above through sports socialization. Scale
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